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Sponsors Fulton Lewis, Jr. on Powerful Coast-to-Coast 
Network Radio Program Starting Sunday, Oct. 7th. 


Yessir! This fall and winter, Chimney Sweep Chimney Sweep for you. You'll rake in tre- 


Soot Destroyer will be one of the “hottest” 
things in hardware. It's easy to see why: With 
fuel scarcer than ever, home-owners want more 
heat from less fuel. Chimney Sweep does just 
, that: Helps give more heat from less fuel. 
Homie-owners in droves will want plenty of 
Chimney Sweep. Result— BIG volume, fast 
turnover and plump profits for you! 


Millions Will Hear Fulton Lewis, Jr. 


Just about six weeks more, and home-owners 
will be turning on the heat. And on Sunday, 
Oct. 7th, 6:45-7:00 P.M., EWT, Fulton Lewis, 
Jr. goes on a powerful coast-to-coast hook-up 
of the Mutual Broadcasting System to sell 


Here's a sure-fire Chimney Sweep 
Includes everything to 


help you ‘'clean up"’ on Chimney 


mendous profits. Millions of people, hearing 
Fulton Lewis, Jr. on the air, are coming to you 
for Chimney Sweep. Display both the $1.89 and 
$1 sizes. 


Order Chimney Sweep NOW! 


Cash in! Really “go to town” with Chimney 
Sweep this year. Order a big supply now. 
Don't wait, and perhaps run smack into trans- 
portation and other delays. Don’t get caught 
short of Chimney Sweep when your customers 
want it. Order Chimney Sweep from your job- 
ber today. Or, write us, direct. Tie in and 
cash in as Chimney Sweep really turns on 
the heat! 


No. 1896 
Key Dealer Assortment 


deal that makes cash customers galore for you. 


Sweep. You get: 


1. 1 doz. big 3-lb. cans. Retail value 


2. 2 doz. trial-size 12-oz. cans. Retail value 


/ 


e = this hi deal, ee 
iw 
a “7 couster display card, 


y 
circulars or customer order 


hand 
for mailing enclosures, and newspaper 


. All absolutely FREE! 


YOU GET BACK 
YOU PAY ONLY 


YOUR PROFIT 


$11.38 
$ 7.58 





No.| Size Per Price 


A 


A-1|12-0z. Trial 2doz.| 6.96 4.18 


c 


READ WHY CHIMNEY SWEEP 


is A SPEEDY pest-SELLeR 


Cleans out soot from firebox, flues, stove 
pipes, etc. Saves fuel—gives mere heat for 
less money. Safe — non-inflammable — non- 
explosive. Regular use helps prevent chimney 
fires. Any one can use it—simple and easy. 
For use in coal, oil and woodburning furnaces; 
fireplaces and stoves. A proved volume-seller 
nation-wide. 


OPEN STOCK 
LIST PRICE 

| List | Your 
Price | Retail 
Case |Per Case|Per Case) Price 
$7.20 | $1.00 ea. 


.29 ea. 


48-oz. Standard | 1 doz. | $]2.00 


6 Ibs. Economy | doz. | 11.34 __ 6.80 | 1.89 ea. 


G. N. COUGHLAN Co. | 
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MILK CAN HOIST... 


How rope eases many a farm chore is dem- 
onstrated by this hoist, which makes the 
lifting of hundred-pound milk cans easy. On 
farms and ranches throughout the country 
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Sales Offices: BALTIMORE © BOSTON * CHICAGO °* 








Care Saves Rope . 


——— 
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“AMERICAN” ROPE is used for haying, 
trip lines, halters, tether lines and for count- 
less other purposes. Rope users everywhere 
have found the trademark “AMERICAN” 
always means top quality. 


.. a Vital War Material 


: AMERICAN MANUFACTURING COMPANY, BROOKLYN 22, N. Y. 
Branch Factory: ST. LOUIS CORDAGE MILLS, ST. LOUIS 4, MO. 


HOUSTON 


ROPE + TWINE - PACKING + OAKUM 


NEW ORLEANS 


PHILADELPHIA 
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3 BIG SALES MOVERS 


THIS TWO-COLOR YALE 





THE NAME YALE 





A Yale specialty 
that serves you 
TWO WAYS 


This advertisement, one of a series in the SATURDAY 
EVENING POST, serves a double purpose. First, it 
is a reminder to your customers that, despite re- 
strictions and shortages, the name of YALE stands 
now as always for the very finest in lock manufacture. 
That is a gilt-edged investment in the future — for 
you and for us. The groundwork for your postwar 
volume sales of better, more profitable locks is firmly 
established while our reputation is maintained at its 
peak. 

Second, it benefits you now. Read the last paragraph 
over again. Like all our messages to your customers, 
this one closes with the statement that your present 
stocks meet numerous essential needs — that your 
services to the community are many and varied. 

You'll be getting a full line of YALE products one 
of these days -— just as sure as Victory! Meanwhile, 
the YALE name remains the most valuable property 
of its kind — common property in which hardware 
dealers everywhere have an enormous stake. It de- 
serves all the protection we can give it... And 


protection has always been a YALE specialty. 


The Yale & Towne Manufacturing Co., 
Stamford, Connecticut, U.S. A. Wx 





YALE PUTS 


INTO 
YOUR BUSINESS 





AUGUST 16, 1945 





HELPS MAKE 











THE 


SALE 








LOCKSMITY HAS LAST LAUGH ON LOVE! 


Love laughs at locksmiths, the seying goes. Here’s a case 
where it took a locksmith to solve a lovers’ problem 


‘The locksmith who 
to unlock Cupid's heart 
, and make a grandmother's 
dream come true, is Mr. Eugene O. 
Strauss of Des Moines, lowa, An expert 
with every type of lock and key, Mr. 
‘Strauss says; - j 
“A-shorter word for protection is 
YALE... whether you are protect- 
“ing your family, your house, your 





car of your valuables. Dollar for dollar, . 


A young man’s grandmother 
willed him her engagement ring 
But when he met, the girl 
neither he aor his family could 
locate the ring. Finally, a lock- 
smith was called in to open an old 
safe, the combination of which had 
been lose 


The tocksmith opened the safe but 
found no sign of « ting. Then, 
noncing that one of the drawers 
did aor close tightly, he took it 
out and there still bright and 
untarnished was the covered 
heitloom, wedged behind the 
partion! 





there's more value in a YALE Lock."’ 

Your hardware dealer can be a teal 
friend in need. In spice of some shortages, 
be carries a widely diversified line of 


| products for your home, workshop or 


office. Visit him often. The Yale & 
Towne Manufacthriog Company, Scam- 
ford Conn., U, S. A. Makers of the famous 


Yale Lines of Locks, Door Closers, 
. Hardware, Pumps, Hoists coi OB 


Industrial Trucks. 


YALE -- 


THE LOCK RECOMMENDED BY THE WORLD'S LEADING LOCK EXPeRts 
% In 4 ; ‘: oe” pgs ; i 











& TOWNE ADVERTISEMENT APPEARS IN THE AUG. 11 ISSUE OF THE SATURDAY EVENING POST 





Hardware Age, published every other Thursday by Chilton Co. ( Ine. ). 
March 3, 1879 (Printed in U. S. A.) $1.00 per year. Single copies, 25¢ each. 





Entered as second-class matter March 24, 1933, at the Post Office at Philadelphia under the Act of 
Vol. 156, No. 4. 
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PARTIAL LIST OF 
DISTRIBUTORS 


L&H GAS RANGES 
BRANDON COMPANY 


Little Rock, Ark. 
BUTLER BROTHERS 
Chicago, III. 
KEELY, J. M., SALES CO. 


Miami, Fla. 


LIQUID GAS EQUIPMENT CORP. 


in Francisco, Calif. 


LAH ELECTRIC —L&H GAS 
GROSS DISTRIBUTORS, INC. 
New York, N. Y. 
JOHNSON ELEC. SUPPLY CO. 
Cincinnati, Ohio 
MAINE INDUSTRIES COMPANY 
angor, Maine 


NORTHERN HDWE. & SUPPLY CO. 
Menominee, Mich. 


L&H ELECTRIC — ALCAZAR GAS 


APPLIANCE WHOLESALERS OF 
OREGON Portland, Ore. 


CREST CORPORATION 
St. Louis, Mo. 


MONROE HARDWARE COMPANY 
New Orleans, La. 
MONROE HARDWARE COMPANY 
Monroe, La. 
RADIO TELEVISION & APPLIANCE 
COMPANY Seattle, Wash. 


STANDARD SALES COMPANY 
Spokane, Wash. 


LaH GAS — KEROGAS 
HUBBARD COMPANY, S. B. 
Jacksonville, Fla. 
JENKINS WHOLESALE DIVISION 
Kansas City, Mo. 
JENKINS WHOLESALE DIVISION 
Oklahoma City, Okla. 
JENKINS WHOLESALE DIVISION 
St. Lovis, Mo. 
JENKINS WHOLESALE DIVISION 
Wichita, Kan. 
NASHVILLE CHAIR COMPANY 
Nashville, Tenn. 


KEROGAS 
BUHL SONS COMPANY 
Detroit, Mich. 
FRANKFURTH HARDWARE CO. 
Milwaukee, Wis. 
HENDERSON & BAIRD HDWE. CO. 
Greenville, Miss. 
HENKLE & JOYCE HDWE. CO. 
Lincoln, Nebr. 
HIBBARD SPENCER BARTLETT 
& CO. Chicago, Hl. 
HOUSE HASSON HARDWARE CO. 
noxville, Tenn. 
LaFAYETTE DISTRIBUTING CO. 
Boston, Mass. 
MARSHALL WELLS COMPANY 
Duluth, Minn. 


MICHIGAN HARDWARE COMPANY 
Grand Rapids, Mich. 


MURCHISON COMPANY, J. W. 
Wilmington, N. C. 


OGILVIE HARDWARE COMPANY 
Shreveport, La. 
PRESCOTT & COMPANY 
Boston, Mass. 
SMITH BROTHERS HDWE. CO. 
olumbus, Ohio 
SPICOLA HARDWARE CO. 
Tampa, Fla. 


WAGNER HARDWARE COMPANY 
Mansfie'd, Ohio 


TRIC RANGES = 





N grandmother’s day, a bride’s proudest possession was a moder.. 

L&H range—just like mother’s. “Isn’t it a daisy!” expressed the deep- 
rooted satisfaction and pride in owning such an excitingly beautiful 
and useful range. Among L&H-traditioned families, time never changed 
this eye-brightening enthusiasm ...and the L&H penchant for being 
constantly modern is convincingly reflected in the striking, feature-full 
models for postwar. Tomorrow’s L&H owners can say with convic- 
tion, “It’s orchids for L&H.” Appliance merchants, looking toward the 
future, stand to profit through the alert, aggressive experience which, 
through the years, 70 of them, carved the L&H symbol so permanently 
in family circles. And its position will be jealously guarded! No mark 

Y \#_ is more generally recognized in the cooking and heating appliance field. 
» Plan now... write now ...and learn how snugly the L&H line fits into 
the picture you've been building in your mind during the past years. 







































THE SHERIDAN 
THE BILTMORE 






A. 3. LINDEMANN & HOVERSON CO. 
MILWAUKEE 7, WISCONSIN 








ELECTRIC WATER HEATERS © GAS RANGES © GIL STOVES » PORTABLE OVENS + Git HEATERS + wicks 
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MAZDA LAMPS 
FOR SEE-ABILITY 





©1945 Westinghouse Electric Corporation 


WRITE NOW 





Yes Sir! Trust Westinghouse to come up with 
up-to-the-minute selling ideas like these to 
boost your lamp sales! 


Seven snappy new display cards—absolutely 
free! Six of them to get more of those extra- 
profitable fluorescent sales—one on both fluores- 
cent and incandescent. Put ’em in your win- 
dows—on your counters—on island displays of 
Westinghouse Lamps—and watch your lamp 
sales go UP! 


Fill in this coupon NOW—there is a limited 
number of these red-hot, high-sell-power West- 
inghouse displays. 


Westinghouse 


PLANTS IN 25 CITIES... FFICES EVERY WHERE 
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YES, RIGHT NOW 





FOR THIS SWEET NEW 


ASSORTMENT (IT’S A HONEY!) OF 
COLORFUL, SALES-COMPELLING 
DISPLAY CARDS. 


WESTINGHOUSE ELECTRIC CORPORATION 
LAMP DIVISION, Dept. HA-5 
BLOOMFIELD, N. J. 


Gentlemen: Please rush me your new, free assortment of 
sales-building DISPLAYS for fluorescent and incandescent 
lamps. 

PORE 6. bs i cts eases roe dsdcorddcvcdedccrcssvesessasevese 
MI ao 5016 5.6.06 66.60 95.68 005666404005-60060064000008004 








— oe oe ae ee ee ae ae ee ee eee ee ee 




























HATEVER else Fall means to you, don’t forget this! 

Pyrex ware’s big Fall Promotion can mean a real boost in 
your housewares sales if you give it a chance! Ads in full color, 
like the one at the left, appear in 109 Sunday newspapers and 
18 magazines between August 25th and September 28th. Total 
circulation over 65,400,000 . . . or more than two messages for 
every family in the United States! Backed by a complete Pyrex 
ware Display Kit that’s on its way to you right now. Look for 
it...and use it while the campaign is hot! 














Take ten seconds to put the cardboard 


reprint of the national ad (from your This beautiful display, featuring in full color photography 
display kit) in your counter or window. It’s the same girl as the national Pyrex ware ad, will sell for you 
an easy way to get new customers! from your counter even when your clerks are busy elsewhere. It’s 


built to hold actual Pyrex dishes! 


3 For your own Fall 

newspaper advertising, 
this free mat enclosed with 
your Display Kit, is a nat- 
ural. This hard-hitting little 
ad features the same girl 
and casserole as the nation- 
al Pyrex ware ad. Run it at 
the same time the national 
ad appears. . 






Don’t overlook this 

year-round sales 
booster. Your customers 
know and look for the 
familiar orange Pyrex 
ware label and the 
“Pyrex” trade-mark. 
pan MAME AND ae | 


pled tesaord Wt. 














Plan your own Pyrex ware Fall Promotion now with your Distributor’s Salesman 


CONSUMER PRODUCTS DIVISION, CORNING GLASS WORKS, CORNING, N. Y. 


6 HARDWARE AGE 














} 


AU! 

















-_ 
RE'S 
jon! 


75! 
Lol NG 


1 BO% 
“0! 


rget this! 
1 boost in 
full color, 
apers and 
th. Total 
ssages for 
ete Pyrex 
Look for 


tography — 
1 for you 
here. It’s | 








look this 
id sales 
ustomers 
: for the 
e Pyrex 
ind the 
mark. 


BUY \\ BONDS 


,N. Y. 
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AN AUTOMATIC OF DISTINCTION 


This time-tested Samson Duo-Dial-A-Heat Flatiron 


offers high quality and latest features at a popular 


price. Duo-Dial measures heat to suit the fabric and 


adapts it to the ironer's skill and speed. Plastic 


air-cooled handle, tapered point, bevel edge, built-in 


ord, rock-to-rest stand. 1000-watt steel-rock unit 


te 


Right now limited numbers of Samson 
Automatic Flatirons are on their way to 
Samson dealers. In the near future more 
of our war-expanded facilities will be 
used fo provide larger and larger quan- 
tities of these Samson Automatic Irons. 

Other quality-built Samson appli- 
ances, including the Samson Heating 





FACTS ABOUT SAMSON UNITED TODAY AND FOR THE FUTURE 


Pad with 3 Fixed Heats and Safe-T 
Selective Heat Circuit, the Samson 
Variable Control Table Range and the 
Samson Safe-flex Rubber Bladed Fan 
will follow as soon as conditions per- 
mit. Watch for further announcements 
concerning these and other Samson 
United items. 


© = simson AR 


“ry ss) 
SAMSON UNITED CORPORATION, ROCHESTER 10, N.Y 


Samson United of Canada, Limited, Toronto 


















TARGET for TOMORROW 


MILLION DOLLAR 


ADVERTISING CAMPAIGN 


Builds business far future \ - i 


We are putting a million dollars into advertising today to 
insure your getting more business tomorrow from this 
favorite popular priced ware. This new, improved 
Porcelain on Steel Enameledware, now identified by a 
distinctive seal that customers will look for on each 
piece, is being made known and desirable to millions 
through a sustained and powerful advertising campaign. 
Plan now to tie in with displays that will focus 

this interest on the Porcelain on Steel 

Enameledware that you will have in 

abundance. Plan to make your store 

known as the place to get this beautiful, 


The Belmont Stamping and 
Enameling Co. 


The Canton Stamping and 
Enameling Company 


Columbian Enameling and 
Stamping Co., Inc. 


os Martin Manufacturing 
0. 


durable, easy-to-clean cooking ware 
with the Seal of Quality. 


Federal Enameling and 
Stamping Co. 


The Fletcher Enamel Company 


ENAMELED UTENSIL MANUFACTURERS ADVERTISING GROUP 
2130 Keith Building, Cleveland 15, Ohio 





Sponsored by: 


The Jones Metal Products Co. 

Lisk-Savory Corporation 

The Moore Enameling and 
Manufacturing Company 


National Enameling & 
Stamping Company 

The Republic Stamping & 
Enameling Co. 

The Strong Manufacturing 
Company 

United States Stamping Co. 
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renmeatecveee, LEADING AUTHORITIES Join 
“<= with Universal to Help You! 


n dealers thru is new Systemeering Guide. 
Moderneering streamlined your store to provide 
the perfect setting for new beautiful Universal post- 
war products. Now Systemeering gives profit-wise 
dealers a unique guide for the scientific control of 
retailing. It points the way to creating and conserv- 
ing a surplus by means of planned and coordinated 








Universe unt vie or atid Universal’s “Help the Dealer” program! 
irection of Prof. se Ge! 
sbineca. ; cult *Copyright 1945, Landers, Frary & Clark 
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Seeders in bust. HAN LKER © ay management controls — another big step in poe 














Systemeering Division HA 
Landers, Frary & Clark, New Britain, Conn. 
Gentlemen: « 

| plan to “moderneer” the business operations of my 
store — please send me complete Systemeering Guide. 
Ready in October. 





Name. mate 
Address___ 
Vana 
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THERE'LL BE A BIG DEMAND for these well- 
styled and well-built Arvin Portable Electric Heat- 
ers—that’s a known fact! Deliveries may start any 
day. Get set now with your Arvin distributor for 


Fan Force 


Three models of this popu- 
lar type of heater will be 
available to chase the chills 
from bathrooms and bed- 
rooms—heaters that sell like 
‘thot cakes’’ for homes, 
offices, stores, trailers, camp 
cottages, dens, nurseries 
and for many other uses. 





A heater that serves as a 
portable electric fireplace 
for any room in the home— 
for offices and many other 
places. Your sales opportu- 
nity is big. 


ARVIN is the name on products of experience coming from 
NOBLITT-SPARKS INDUSTRIES, INC. 
Columbus, Indiana 


Other ARVIN Products will include . . . Radios, a Top Flight Line of Large 
and Small Sets . . . Metal-Chrome Dinette Sets . . . Metal Outdoor Furniture 
...Roll-a-Round Laundry Tubs... Electric Irons and Other Appliances 
.-. All-Metal Ironing Boards and Other Equipment for Homes and Cars. 


HARDWARE AGE 








WE’VE HAD THE AIR Weasured/ 


Pearl-Wick Hampers have just gone Soiled things stay sweeter, better in this 
through exhaustive laboratory tests, con- _self-ventilated hamper! 
ducted by an impartial testing company. Naturally, we're telling your customers 


Proofs of Pearl-Wick’s superiority are | —the readers of the great magazines that 
carry impressive Pearl-Wick national ad- 


amazing! 
For instance, Pearl-Wick’s fiber con- vertising. They'll know, beyond doubt, 
struction admits four times as much air. that Pearl-Wick’s the hamper to buy! 


we res R L-WICh 


Se INC. Self- Ventilating hampete 


ine of Large 


2or Furniture PEARL-WICK CORP., LONG ISLAND CITY 2, 


r Appliances 
8s and Cars. 
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ANP bigger than ever in the summer months. . . when the home front, 
too, needs greater protection against pestiferous flies and insects. 

Naturally, the requirements of the Armed Forces come first. Limited 
quantities for essential civilian needs are being distributed through our 
jobbers. 

If you have to wait before getting even a small amount of this good 

Cyclone Hardware Cloth screen cloth, please be patient. Your jobber will do his best to let you have 
your fair share of what is available when he receives his supply. 

And, remember, U-S-S Cyclone Red Tag Screen Cloth, Hardware Cloth 
and other Cyclone Red Tag Hardware Products won’t always be so hard 
to get. After the war, you'll be in position to do a bigger business than ever 
on these famous, fast-selling products. 


In war or peace, this famous tag is an assurance 
of lasting satisfaction. It means that the products 
which carry it are top quality in every respect. 





CYELON CYCLONE FENCE DIVISION 
nanowane Washegmn, Iiacle - Brooches to Principal Cities 
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Let’s Bring the 
Packaged Oil 
Business Back 
to YOUR Store 


Farmers and other oil buy- 
ers are also big buyers of 
hardware. If they have to 
go to the chains for their 
packaged oil, they'll buy a 
lot of hardware items 
there, too. 


Let’s make it possible for 
them to get their lubricants 
at YOUR Store. Let’s give 
them BETTER lubricants, at 
no higher cost. 


You deserve this fine, prof- 
itable, fast turn-over busi- 
ness that creates more 
store traffic. You can have 
it, too. We'll help you 
get it! 


FREE—Guide to Oil Profits! 


This remarkable 16-page book 
opens the doors to added 
profits now, and larger busi- 
ness after the war when you'll 
NEED sales. Get this book 
today. Mail the coupon right 
now! 
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APEX OIL PRODUCTS CO. 
MinneEAPoLis, 11, Minn. 


We like the fight you are making for the Inde- 


pendent Dealer. Send your 16-page book show- 
ing how we can get back the profitable business 
on Oil and Grease. 


Firm Name 
By 
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Cie Telatug the C0nld 


about the advantages and beauty of KROMEX WARE. National advertising 
in magazines, newspapers, radio, countercards, folders, etc. is making KROMEX 
WARE so well known it sells on sight. New items will be offered to the 
trade in the coming months. Meanwhile, we re working day and night to 
increase production and will lose no time in shipping your representative share 


as fast as produced. Key hardware jobbers are receiving limited quantities. 
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CLEVELAND 15 ono ELAND 15 OnIo 


We are making your selling job easier by telling the world about 
Kromex Ware through national advertising in GOOD HOUSE- 


KEEPING, HOUSE BEAUTIFUL, HOUSE & GARDEN, BRIDES 
and other magazines ...and 54 newspapers from coast to coast. 


The KROMEX Corporation 


3634 EUCLID AVENUE ° CLEVELAND 15, OHIO 
New York Office: 1150 Broadway 
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TAKE CARE OF ANY KITCHEN 


® Shirley pressed-steel kitchen sinks and cabinets 
will modernize and beautify any type of home 
kitchen— tiny, middle-sized or large —square, rec- 
tangular or architecturally difficult because of oddly 
placed doors and windows. 

The Shirley line provides you with a variety of 
standardized matching units—simple to order and 
stock—comprehensive enough to meet the require- 
ments of any installation. 

For sales appeal to housewives, the Shirley line 


is unsurpassed—with baked-on enamel cabinets— 








Makes an 
Odd Corner Sparkle 








with gleaming acid-resistant porcelain sink surfaces 
—linoleum-topped counter surfaces—ball-bearing- 
smooth drawer action—sound and vibration-proofed 
construction. Your customers can outfit an entire 
kitchen—or modernize by stages—adding a match- 


ing unit from time to time. 


Investigate! Let Shirley units become one of 


your profit-making major appliance lines. 


SHIRLEY CORPORATION «© Indianapolis 2, Indiana 


STEEL KITCHEN CABINETS 
PORCELAIN STEEL SINKS 








i 
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Everyone wants new tools today! 
Show and sell Bruno Hole Cutters in 
this colorful, sales-building counter dis- 

lay. Bruno sells on sight—to mechanics, 

armers, maintenance workers, home 
owners, technicians, schools—tool work- 
ers everywhere. 

One Bruno cutter replaces many fixed- 
radius tools—cuts holes %* to 1%”"-—two 
sizes cut holes %” to 2%". High speed 
steel blades make clean, fast cuts in 
boilerplate, sheet metal, plastics, wood, 





ADJUSTABLE 


HOLE CUTTER 


fibre, masonite, hard rubber and other 
materials. Easily sharpened. 

Bruno Hole Cutters are designed by 
tool engineers for use in portable drills, 
hand braces and drill presses in the 
shop or on the job. . 

Counter display FREE with minimum 
order. Strong campaign of colorful 
national advertising and illustrated 
packages build sales volume. If your 
jobber does not stock Bruno Tools, 
send his name to Dept. HA. 


+ 








BRUNO No. 101 


Bruno No. 100-B in hand Just like a compass, it’s Bruno No. 100 in electric —%" straight 
brace cutting plastic easy to set for any drill cutting 1%” hole in shank, cuts: 
laminate. diameter metal box 1” to 2h” 


BRUNO No. 101-B 
-Squvare bit stock, 
cuts: 1” to 2%" 


J ¢ 0 J id : aA + 7 
" BRUNO No. 100-8 A U N a : : | ' 


i hytey iF cuts: %" to 14”. 


4 be tae a 
9330 Santa Monica Blvd. Beverly Hills, Ge 


HARDWARE AGE 





[ite ardware dealers 


O'MALLEY VALVE CO. 
— A Offers You The Only 





Inexpensive line of improved — AUTOMATIC — Self 
Centering Valve and Faucet RESEATERS ON THE 
MARKET. 


Renews worn or scale encrusted valve seats with 
patented cutter head that rolls brass away and pol- 
ishes at the same time leaving no scratches and 
insures a flat bearing surface for new washer. 


THIS IS THE FINEST LINE OF FAUCET & VALVE 
RESEATERS SOLD WITHIN MANY DOLLARS OF 
THEIR PRICE. 


2-X (Illustrated). Takes List Price 
care of %", V2", %e”" and 


%4" faucets. No downward ~ 
hand pressure is needed || 
during reaming process; an » C 


adjusting nut and the 
threaded shank provide an Each 
automatic feed. 


Leading jobbers through-out OTHER POPULAR MODELS OF O'MALLEY 


United States and Canada are 


handling this line-- Order from VALVE & FAUCET RESEATERS IN DEMAND . . 


them direct. If your jobber does 
an suwy tbe Soener tee = O'MALLEY DELUXE MODEL... 
eddress. Accommodates 34", |/2", 54" and 34" faucets, 


equipped with long shank to take care of built-in 
AVAILABLE FOR PROMPT tubs and showers. List Price 
DELIVER Y--- 
ceeded nn enti we oom O'MALLEY RED-HEAD MODEL 
and Plumbing jobbers every- Accommodates 34", !/2", 54" and 34" Faucets as 
where. well as 36", '/,", 34" and I" Jenkins Disc Valves. 
EASY TO USE - FAST SELLER List Pri 
IN CONSTANT DEMAND ist Price 





EDWARD O'MALLEY VALVE CO. 


7604 GREENWOOD AVE. CHICAGO, ILL. 


CANADIAN REPRESENTATIVE 


DORKEN BROS. & CO. 
408 McGill Street Montreal, Canada 
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_ Jobbers Everywhere 
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Get Your Share by Tying-in with the 


Greatest Fall Advertising Campaign in 
Wallpaper History—Starting This Month! 


Displays pay dividends! Particularly TRIMZ dis- You get every piece free—including a full-color, eye- 
plays—built around the most complete assortment _ catching window poster and five bright, sparkling 
of point-of-sale material offered by any wallpaper | supplementary streamers. 

manufacturer! More than that, you get free sample swatches, mail- 
ing and wrap-up folders, newspaper ad mats and 
publicity stories. And you ‘merchandise through 
your choice of three sales-stimulating retail store 


That’s why dealers from coast to coast are prepar- 
ing right now to tie-in with the smashing new fall 
advertising campaign for Trimz Ready-Pasted Wall- 
paper. A campaign that leads off this month with a fixtures—standard, master or de luxe. Everything 
full-page, full-color ad featuring gorgeous, glamor- you need to capitalize on the swing to ready-pasted 
ous Hildegarde, famous singing star! A campaign wallpaper—plus 35% gross profit on each sale! 
that goes on month after month—delivering more So take a tip from Trimz dealers who are enjoying 
than 42 million messages in eight leading national consistent repeat sales and profits. Stock, feature 
magazines, home books and farm papers! and display Trimz Ready-Pasted Wallpaper, Cedar 
But that’s not all! Every Trimz dealer will be sup- Closet Paper, Borders and Kut-Outs. If you aren’t 
ported with a smashing new fall display program  _ already doing so, mail coupon below for full de- 
that gets underway with a special Hildegarde trim. _tails—today/ 


oe 


| TRIMZ COMPANY, INC., Dept. HA-845 


EADY-PASTED ! Merchandise Mart, Chicago 54, Ill. 


RIMZ geen te ae te 


Division of United Wallpaper, Inc. 
World’s Largest Manufacturer of Wallpaper j alse Street 
and Ready-Pasted Decorations ARP ‘ 
CMa ciathnwobsetving..0. chad erew iets <4s:6- POR. d0.0.0/6¢ 


Chicago 54, Illinois . 
NOTE: If you are a jobber, state 
how many men you travel....sscscscceseeceves cccccccccce 





ARE AGE 
AUGUST 16, 1945 sd 








the heroic crewmen 
of the U.S.S. Franklin... 





OFFICIAL U. S. NAVY PHOTO 


@ The USS. FRANKLIN, car- 
rier of the Essex class—tall as a four 
story building, three city blocks long 
—victim of a lucky hit by a single 
Jap pilot! On the tail of this single 
strike the floating home of 2500 men 
was transformed into a blasting, 
searing hell of flame and anguish. 
As compartment after compartment 
erupted its load of flashing death 
over the heads of its own crew, a 
saga of naval bravery—of Rope and 
Courage—in the tradition of Ameri- 
can seamen since John Paul Jones— 
unfolded. 

Two-thirds of that great comple- 
ment of men were pulled from the 
hungry flames. More than 800 were 
in the lonely waters of the Pacific 
at one time—and were hauled to 


safety on escort vessels—by ROPE! 
The heroic wounded were moved 
with grim precision from the holo- 
caust of the FRANKLIN’S flight 
deck to safety—in slings, made of 
ROPE. 

With the final chapter in this un- 
believable tale of man’s courage, and 
devotion to duty, completed by the 
arrival of the twisted hull in this 
country, under her own power—the 
story has been told to a people 
stunned by such superhuman brav- 
ery. We of COLUMBIAN ROPE— 
knowing that this sacrifice was made 
for us, as citizens, may be proud of 
the part we played. For Courage 
was not enough—the heroes of the 
FRANKLIN also needed ROPE! 


COLUMBIAN ROPE COMPANY 
400-70 Genesee Street 
AUBURN, “The Cordage City,” NEW YORK 


COLUMBIANKope 
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make a big 
fference 


HE largest T-26 tank goes into action dependent on the strength 

and ruggedness of the smallest bolt, nut or rivet in its mechanism. 
That is why circle ® products are a part of nearly every machine 
of war—fighting on land or sea or in the air. 





Ate 4 arses otasl 
agen 


aM: 


COMPANY 


~ NORTH TONAWANDA, NEW YORK 
SALES OFFICES IN PRINCIPAL CITIES 





& 


, 
Calilatine the cxtta value ® 


@ Do you use a slide rule 0d calculate the.value of a paint 
job? No—but like all good painters -you.know the extra P()} |- My F R-| K 
values of Pol-mer-ik Linseed Oil. It levels better, looks 
better, brushes better and lasts longer. It always was the extra 


value oil at no extra cost. Until Pol-mer-ik can again be 


manufactured we recommend .to your use ADM Linseed | N Sony E E D Ol ® 


Replacement Oil made to Federal Specification TT-0-371. 


/ 4 ae 
ARCHER-DANIELS- MIDLAND COMPANY YO 
ROANQKE BUILDING +* MINNEAPOLIS 2, MINNESOTA 


/ 
/ 
4 
4 
4 


/ 
KFOR 106 YEARS WE HAVE SERVED THE PAINTERS OF AMERICA WHOSE WORK IS VITAL TO OUR COUNTRY’S 
ECONOMY BECAUSE IT IMPROVES AND PROLONGS THE LIFE OF AMERICAN GOODS AND PROPERTY 
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series of advertisements 


A SPECIAL MESSAGE TO DEALERS! Below is another in — 0 ot mae 


's leading trade magazines. 
pa yp os qrye e apts (aoe nylon-bristled brushes, and with a hard-hitting 


ch behind these Du Pon ost-war demand is 
er agin to capitalize on the enthusiastic interest in oom ms bone gins your store 

. ee bolle up for paintbrushes bristled with Du Pont nylon. Why a pan an be qveltiile: fer 
Sw in your community for these new nylon-bristied brushes. 


oved. 
civilian distribution just as soon as wartime restrictions are rem 


There’s no kind of paint can faze me—- 
For kalsomine, cold-water, they sure praise me. 


No hog ever grew 
A bristle as tough, 
As resistant as | 
To surfaces rough. 











| outwear. those bristles 
5. At least three to one. 
’ No guesswork to that— 
Tests show it’s been done. 


Now I'm in the Navy 
Until Victory we see. 
After, comes your turn— 
Ask for nylop—that’s me. 














bristles, in specified sizes and tapers, to the 
leading brush manufacturers. 


WHY YOU CAN’T GET NYLON PAINTBRUSHES NOW: 
The entire production thus far has gone and is 


K 


fo 


a 


6. 


going to the U. S. Navy. Of the more than 2 
million nylon-bristled paintbrushes in use to- 
day, not one has been sold to an individual 
through the normal trade channels. Soon after 
Victory, brushes of these finer bristles will be 
ready for you. 


NYLON-BRISTLED PAINTBRUSHES ARE NOT MADE BY 
DU PONT... our job is to make and supply the 


FREE BOOKLET: gives facts, shows why nylon 
bristles have excellent resiliency, and have 
greater toughness, than hog bristles. Here is 
the evidence that they cost you less by paint- 
ing well longer. Write: E. I. du Pont de Ne- 
mours & Co. (Inc.), Plastics Department, Ar- 
lington, N. J. In Canada: Canadian Industries, 
Ltd., Box 10, Montreal. 


Shorten the Road to Tokio—BUY WAR BONDS 





“WHEN AVAILABLE ... LOOK FOR 
THE BRUSH WITH THE WORD 
NYLON ON IT.” 





DU PONT NYLON BRISTLES 
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It’s your guarantee of bristles possess- 
ing a combination of advantages unob- 


puTRY'S tainable in any other type of bristle— 


)PERTY either hog or synthetic! 
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Counter Displays 
Now Packed in 


Cartons of 25¢ 


Casco and Cascamite i 
OPLNOABLE 
CABINET 

ne cor GIANT eee] nine 


$ 
WANGIE AR or ~& 
— 


RETAILERS: 


For quick action, write us 
direct at once for a free 


set of these timely displays. 


CASEIN COMPANY OF AMERICA - 350 Madison Avenue, New York 17, N. Y. 


DIVISION OF THE BORDEN COMPANY 
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This couple wants advice. They recently bought a house. It needs repairs and im- 


provements. They can well afford to put it in top-notch condition, but they want 


to know what they can do and what materials are available ... They need your 


expert services ... 


you Can 


profit 


from their 


problem 


This is a situation which can be duplicated again 
and again in your locality. But most people 
haven’t any idea of what materials are on the non- 


priority list, or who sells them. 


Here is your cue. . . let these prospects know 
that you can supply such time-tested products as 
Barrett Roofings and other genuine Barrett 
building materials. 


We'll give you a hand, too—help you reach 
these profitable customers. Barrett advertising in 
The Saturday Evening Post, American Home, 


AUGUST 16, 1945 


Farm Journal and other big circulation maga- 
zines is laying the ground work. Use Barrett 
direct mail pieces—proved business builders— 


to put the accent on your name and local services. 


Sell These Barrett Extra- 
Profit Products Today 


Barrett Roll Roofings 

Barrett Shingles and Sidings 
Barrett Roof Repair Materials 
Barrett Protective Paints 


4 lias 
THE BARRETT DIVISION 
40 Rector Street, New York 6, N. Y. 


2800 So. Sacramento Avenue Birmingham 
Chicago 23, Ill. Alabama 








SHOW (7! 


_— the professional user every K&E 
product has great attraction. It 
looks right, feels right, makes people 
want to own it. Why? Because K&E 
make things not to please just them- 
selves, but also to meet the desires of 
customers. Precision manufacture and 
quality control are vital to K&E, 
but there is something else that is 
just as important. That is design for 
daily use. 


KEUFFEL & 


NEW YORK + HOBOKEN 


Take FAVORITE* WYTEFACE 
Steel Tape, for instance. It has black 
graduations on white, because every- 
body reads black on white best. The 
white surface is easy to clean, and 
being firmly bonded to the steel, affords 
protection against rust. In addition, it 
is easy to read when the light is dim. 
No wonder anyone who picks up one 
of these tapes wants to own it. To SELL 
it—SHOW it! 


ESSER CO. 


CHICAGO «- ST. LOUIS 


DETROIT - SAN FRANCISCO + LOS ANGELES - MONTREAL 





and discounts. 





FAVORITE* WYTEFACE STEEL TAPES are 34" wide, and come with either 
plain end ring, or K&E end fastener. Graduated in feet, inches, eighths. Lengths, 
25’, 50’, 75’ and 100’. Ask your jobber or write us for illustrated folder, prices 








DISPLAY CARD. Has proved effective in stores 
all over the country. Sent free on request, 


FAVORITE* 


WYTEFACE 


STEEL MEASURING TAPES 


Drafting, Reproduction, Surveying 
Equipment and Materials. 
Slide Rules. Measuring Tapes. 


* TRADE MARK REG. U. S. PAT. OFF. 


HARDWARE AGE 








THE P.& & CORBIN 

Builders Hardware 

Merchandising Program 
vronscet NCL ude: 


it has black 
ause every- 
e best. The 
clean, and 4] National Consumer Advertising Simplification . . . of designs and 
teel, affords ... to families interested in buying, construction ... and catalogs. 

addition, it 











Responses to the above ad, in July mag- 
azines, indicate the wide-spread interest 
in the Corbin Program. 


re building, or modernizing homes. 
ght is dirz. ; 


cks up one Completely informing Corbin 


t. To SELL Continuing Research ... as to ; 
salesmen to qualify them to 


trends, consumer demands, prod- 
P counsel with jobbers and dealers, 


a aeerey Packaging. architects, and contractors. 
salesmen’s aids, jobber and 
dealer sales aids, etc. 

6 Co-ordination . . . from architects’ 
Application of “war-precision” specifications ... through dealers’ 
manufacturing methods... to purchases ... through factory pro- 
assure peacetime deliveries on duction . . . to contractors’ instal- 


schedule. lation. 


x 
P. & F. Corbin 


ENS Wied A GEAR 
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Products, too, serve the needs of a nation at war. 
American Wire Fabrics Insect Screen Cloth, for in- 
stance, is playing an important role by making our 
men more comfortable and safer from insects. 





That job is not yet over. Until it is, only a small per- 
centage of our production can be allocated to meet 


essential civilian needs. But these needs are being met 


‘ ‘ . . WICKWIRE SPENCER 
in as fair a manner as possible by small shipments to HARDWARE PRODUCTS 


all parts of the country. Insect Screen Cloth Hardware Cloth 
Famous American “Clinton” 


“Gold Strand” Brand Brand 


+ pana A ~ Nails and Brads 
a : F ex an 

Honorable Discharge” they’ll be travelling your way Straight Line penagnisnags 
“Clinton” Brand Picture Cord 


Wire Rope Door Springs 
li Both Regular and “Perfection” 
are remembered as symbols of quality. je Brand 


When Wickwire Spencer Hardware Products get their 


in abundance—and they'll be wearing the labels which 


WICKWIRE SPENCER STEEL COMPANY 


and Subsidiary, AMERICAN WIRE FABRICS CORPORATION 
500 FIFTH AVENUE NEW YORK 18, N. Y. 
Abilene (Tex.)- Boston - Buffalo - Chattanooga - Chicage - Clinton (Mass.) + Detroit -Howsten >Los Angeles - Philadelphia - San Francisco - Tulsa - Worcester 
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NEW L-0-F WINDOW GLASS SALES HELPS 


vg THESE NEW L:O-F 
WINDOW GLASS SALES HELPS 


ARE SWELL / | # ) | we sELL/ WINDOW GLASS 





















































@ They’re here again . . . Libbey-Owens‘Ford’s new series of Sales Helps for 
Window Glass Dealers. An efficient, ready-to-use, merchandising package for 
every L‘O-F Window Glass Dealer. 

There’s a brand-new, full-color Window Display . . . made to attract the atten- 
tion of every passer-by. There are attention-getting window banner, customer 
mailing cards, a new Stock Order card, and many other important Selling Aids 
for the Hardware Dealer. 


If you have not received your materials, contact your L:O-F Distributor 


immediately. 

In the meantime, when your customers ask for glass, be sure to recommend 
L:O-F Quality Window Glass. It’s not only flatter and clearer, but it cuts easier, 
with less breakage, because of L-O-F’s exclusive, longer annealing process. Libbey: 


Owens‘Ford Glass Company, 3885 Nicholas Building, Toledo 3, Ohio. 





LIBBEY + OWENS - FORD 
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COMES/ FIRST! 


With estimates on postwar construction run- 
ning at all-time record-breaking figures, serious 
thought is being given to the direction which new 
construction will take at the start. Opinion is 
that remodeling — on an extensive scale — will 
precede active building of new buildings. 

This will provide an opportunity for you— with 
Stanley Hardware. For remodeling work, as well 
as new construction, the Stanley line is consist- 
ently profitable. It is so broad in variety and so 


well-known for quality that Stanley dealers are 


consulted on all types of construction. 
You can depend upon Stanley to provide high 


quality hardware as fast as materials and labor 


can safely be relieved of their war work. The 


Stanley Works, New Britain, Connecticut. 
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@ It takes years to produce “thoroughbreds” and nearly a century 
of toolmaking skill is back of the pliers carrying the name Klein. In spite of 


insistent demands for increased production, Klein pliers are still 


individually manufactured tools—each pair of pliers a “thoroughbred” 


of the toolmaker’s art. 
Good workmen can often do a good job with inferior tools— 
but any workman can do a better job with Kleins. This is why Klein pliers still 
remain the favorite of men who take pride in the work they do— 
as they have “Since 1857.” 


DISTRIBUTED THROUGH JOBBERS 
Foreign Distributor: international Standard Electric Corp., New York 


This book on the care and safe 
use of tools will be sent on request. 


comers WO LE EN xx 


St 3200 BELMON rTENUE >HICAGO: 18, ILLINOIS 
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ALL KINDS OF 
FOOD PROCESSORS 
USE “ENTERPRISE” 


May : 
CHOPPERS Ax 
VU, v, 


Canners = 


ice Cream Makers 


Confectioners "6 ae ee 
Bakers = 
Soup Makers ~4 ©) 


Mince-meat Makers 
Meat Packers 


Ice cream makers, for instance, 
chop fruits and nuts to any degree 
of fineness, fast and at low cost, 
with an “ENTERPRISE” Chopper. 


GIVE YOUR CUSTOMERS THE SAME 
PROFESSIONAL FOOD-CUTTING 
SERVICE IN THE HOME THAT 


ICE CREAM MAKERS GET WITH 
THEIR ENTERPRISE’ CHOPPER 


CHOPPER is too important a kitchen tool to be 
carelessly bought—or sold. It’s worth pointing 





out to your customers that an “Enterprise” can do more or | 
things, do them easier and better, and will stand SHE CAN DO ALL THIS T 
o 
up for years. WHWH HER 
The secret of its fine performance is: The exclusive “ENTERPRISE” PE! 
“Enterprise’’ System of Cutting. All parts engineered ope 
to cut right, to retain flavor-giving juices—not mash CHOPPER: avai 
or tear. With the different hole-size plates, and Cut raw meat goo 
special attachments that mean extra sales for you, Cut cooked meet 
your customers will find daily use for their “Enterprise.” Cut vegetables Dis; 
That's the kind of chopper service you wont your Cut fruit _— 
trade to have. Remember the name “Enterprise” — Prepare baby foods ~- 
as wartime restrictions are relaxed. Prepare desserts fers os — ae vate 
are retained, flavor improved. 
man 


The ENTERPRISE MFG. CO. of PA. 


PHILADELPHIA 33, PA. 


79 YEARS’ EXPERIENCE BEHIND THE MODERN ‘‘ENTERPRISE”’ 
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-for Bigger Profits 


ES, we can supply you with PERFECTION Wicks 
and Repair Parts for any PERFECTION Oil Range 


or Heater now in use. 


To your customers this means that their present 
PERFECTION Oil Ranges and Heaters can be kept 
operating efficiently until new ones are once more 
available. To you it means increased traffic, profits and 


goodwill now—more PERFECTION business postwar. 
Display PERFECTION Wicks and Repair Parts Promi- 


nently! It’s the mental nudge customers need to remind 
them that you’ve got what it takes to keep Perfection 
Ranges and Heaters performing, even in wartime, in a 


manner worthy of their name! 


Ne 
iy = A 
ea <ZS 

Now and Postwar! 


GA the Best from your Perfection 
Get the Most from the Oil t Burns 


«by heeping it in good repair! 


Yours for the Asking 
Extra Selling Aids FREE! 


Our continuous consumer advertising in popular national and 
regional magazines is constantly building bigger postwar demand 
for Perfection! Meanwhile use the compelling Displays and Dealer 
ads on Perfection Wicks and Repair Parts we have prepared for you. 
They’re FREE! Use them and watch your Perfection business grow! 


PERFECTION STOVE COMPANY 


BU Y M@QORE WAR 
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Get in the Home Laundry Business 
with the Complete G-E Line! 


General Electric is back in home laundry production again! 

For three years the G-E Home Laundry factory has been turning out 
vital war weapons. We're still turning them out. But Uncle Sam has told 
us we can make washers, ironers, and dryers for the home front. 

The sales-sensational G-E One-Control Wringer Washer is beginning to 
roll out of the factory now. You'll get yours SOON. The complete line 
will be in your store at the earliest possible date. 


Greatest Market in History 


WPB says 4,621,000 people want washers. Surveys show that 53 out of 
100 women believe General Electric makes the best electrical appliances 
for the home. 
Get set now to cash in on this tremendous market by featuring an en- 
semble laundry sale—G-E Washer, Ironer, and Dryer. 
G-E Washer— One-Control Wringer! Maximum safety and And— yes—there’s a new G-E Automatic Washer coming! We honestly 


ience. Ey —¢€; “set” fabric. ° ° P e. -2 Ss é 

ee ee be "eet” fer any fabric believe it will revolutionize the automatic washer business! 

Permadrive Mechanism.” Only 4 moving parts. Little 
to wear. Needs no oiling. 


Send for the Self-Starter Package 


All the sales promotion material you need is 


Gentle “Activator Action.” Thorough, but always easy 
on clothes! 


Streamlined styling. White baked enamel finish, rust- 
resistant. Welded legs. Fast-drain. ready to go! 


Tell your distributor you want the General 
Electric Home Laundry Equipment Self-Starter 
Package. In it are striking folders, displays, sales 
training helps. Order yours today from your 
G-E Distributor! General Electric Co., Appliance 
and Merchandise Dept., Bridgeport, Conn. 


Tell your customers to listen to Art Linkletter, in “The G-E House Party,” every after- 
noon, Monday through Friday, 4 p. m., E.W.T., CBS, telling millions of women about 
G-E Home Laundry Equipment. 


FOR FINAL VICTORY—BUY AND HOLD MORE WAR BONDS 





“The Appliances Most Wanted 
By Most Women” 


G-E Dryer—New! Dries clothes indoors, rain or shine, and 


does it in a jiffy. Gentle “tumbler” action, thermostatic- 
ally controlled. Stops automatically. A marvelous new 


oe come GENERAL @ELECTRIC | 


WE'RE TELLING WOMEN THE G-E HOME LAUNDRY STORY! 


With hard-selling advertisements, that reach city women and farm women all over 
America. Every month, color advertisements appear as follows: 


Collier’s— Mar. 17, May 12, June 30, Aug. 4, Sept. 1, Nov. 24, Dec. 15; Woman’s Home 
Companion—Feb., April, June, Aug., Oct., Dec.; Parents’—Jan., Feb., May, July, Sept., 
Nov.; Farm Journal—Mar., June, Aug., Sept., Dec. 


G-E lroner— The “sit-down-and-iron” Automatic Flatplate G-E Portable Rotary lroner at a low price! New! G-E Automatic Portable Rotary lroner 
Ironer! Easy to operate. Automatically controlled heat. Weighs only 33 pounds, but does a full-size Brand-new addition to the G-E Home 
Turns out big ironings quickly, beautifully, 300-square- job. Women love it! A price leader! Laundry line! Light and easy to carry. 
inch board permits ironing two flat pieces at once! Fully automatic. To sell at a bargain list! 
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® And when Rid-Jid products are again available _ well-known reliable Rid-Jid quality with special 

in quantities to satisfy all your needs you'll be _features of utility and convenience that makes 

delighted and enthusiastic about the entire line. | merchandise move fast. We feel it won’t be long 
STORY! You’ll find new values to do business with. The before we can make some cheering news. 


» all over 


in’s Home 
uly, Sept., 


otary lroner 
>-E Home 
' to carry. 
argain list! 
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© RID-JID WOODEN WARE ©® RID-JID IRONING TABLES 
© RID-JID LADDERS © RID-JID CLOTHES RACKS 


Products of Merit since 1878 





This selling message on Winchester Batteries 
will go to over 14 million readers of The Sat- 
urday Evening Post, Farm publications and 
other magazines in the NEXT 60 DAYS.* 
Winchester Repeating Arms Co., New Haven, 
Conn., Division of Olin Industries, Inc. 





*Figures based on continuing study of Magazine audiences. 


Jotbers Salesman ee : 


INC 


Today! 
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COILING FOR A GIANT’S JOB... 


By David Dietz, Science Editor ; 
of Scripps-Howard 


“A big rope doés a giant’s job. It 
speeds the production of goods and 
the shipment of vital freight to and 
fro, the world around. It conquers 
the Juggernauts of weight and 
height and distance that men must 


overcome to move heavy things—or hold them. 


“Two months from now, the Plymouth Rope you 
see coiling here may be working down at Capetown 
or at a Minneapolis mill—or a Manhattan pier—or 
at Vladivostok, Calcutta or Cherbourg. 

“But not yet. This swelling coil of rope is being 
fed from three huge reels. Each reel carries a heavy 
strand, made of scores of spiraled yarns. Each yarn 
is composed of hundreds of carefully twisted fibers 
of tough selected abaca or sisalana from far parts 
of the earth. 


“At Plymouth Cordage Company—largest rope- 
makers in the world—thirty-seven rigid tests insure 
the quality of every coil of Plymouth Rope. Thus, 
modern science reinforces the ancient craft of rope- 
making to build greater strength, longer life, more 
useful performance. Those Plymouth Ropes protect 
human life and property in the more than 400 useful 
jobs that men have found for rope to do—on farms, 
in factories, at sea—in peace and war.” 

Plymouth Cordage Company, Plymouth, Massachusetts. Dis- 
trict Offices: New York, Chicago, Houston, San Francisco. 
Warehouse Stocks: New York, Boston, Philadelphia, Baltimore, 


Houston, Chicago, San Francisco. 
la Canada; Cordage Distributors, Ltd. 


PLYMOUTH 


CORDAGE 
PRODUCTS 


ROPE - TYING TWINE - BINDER TWINE - BALER TWINE 


' THE ROPE YOU CAN TRUST 
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EVERYTHING THE Ako way, / 











HE TOUGH, guys 

among farm animals 
quickly learn that Ameri- 
can Fence has strength 
and flexibility. It keeps 
them in their place with 
little maintenance or re- 
pair. Yourcustomers know 
this, too, for more of them 
buy American Fence than 
any other brand. 

Production of U-S-S 
American Fence has been 
stepped up considerably 
but the demand.-has been 
so great that there is still 
not enough to fill all the 
needs. 

Our advertising in lead- 
ing farm papers is keeping 
your customers informed 
on this situation. It tells 
them to come into your 
store and that you will do 
all you can to take care 
of their needs. 




















AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago and New York A 
COLUMBIA STEEL COMPANY, San Francisco 


TENNESSEE COAL, IRON & RAILROAD COMPANY, Birmingham 


United States Steel Export Company, New York AMERICAN 
UNITED STATES STEEL 


U-S‘S AMERICAN FENCE 
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Model No. 4304 
110 Volt--60 Cycle AC Hi-Line 
All Electric Controller 


50 
Other Models from 
$10.50 to $27.50 


FARM FENCE CONTROLLERS 
Dealer Loyalty... 


Customer Goodwill 


The prestige Electro-Line Farm Fence Con- 
trollers have earned through years of lead- 
ership in the electric fence industry im- 
poses added responsibility — to maintain 
that prestige. 

Electro-Line has earned dealer loyalty 
through fair dealing and vigorous sales sup- 
port. Electro-Line has earned customer good- 
will through value and dependable service. 

Electro-Line continues a policy of careful 
technical research and alert sales 
procedures. Electro-Line is a 
worthwhile tie-up for you. 

Write for new illustrated 
Electric “Fencing Manual”. 


et See 
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120 NORTH BROADWAY + MILWAUKEE 2. Wis. 
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ne Gory Magoo 
BOSS NUTS and BOLTS 


Manufacturers of tractors, automotive, agri- 
cultural and other equipment—where 
bolted parts are subjected to shock and 
vibration—know the contributions that 
BOSS Bolts and BOSS Lock Nuts have 
made to security and safety saris the past 


thirty-five years. 


NUT corp... of { AMERICA’ 


. | 
ee 


SARDWARE ACE 

















Here's g look at the designs from the Eagle line to 
come. They Were Created to fit the demands; Of the 
streamlined World of tomorrow, And they wil] be 
Precision made, with the know-how gained through 
more than 113 years of lock-making ©xPerience, 


Ost modern manner, , . plus Perfect, 
Qualities thay 
st seller. They 

-+. that bring sat. 


Specify EAGi ¢ for screws and 
ion ture gives YOU con. 


head with shank . -- Clean finish 
‘ead: -++ Uniformity 


th of slots, Write: Screw 
Osle Lock Company, 








4 Ways to Cash-in on 


Your Customers’ Acceptance 


of G-E Lamps 





You Ring Up Bigger Lamp Profits 


....Wwhen you bring the selling-power of 
General Electric Lamp advertising right into 
your own store and make it your own adver- 
tising. Day after day, year after year, G-E Lamp 
advertising in leading magazines reaches 
your customers. And every Sunday, 
the General Electric Hour of Charm 

. the Only national radio program 


devoted exclusively to lamps and lighting 
. .. reaches over 3,500,000 homes. Your 
customers know the quality of G-E Lamps 
—nine out of ten homes use them. Watch 
how your lamp sales go up, when you 
remind your customers that you sell G-E. 
Try the proven ideas suggested on the 


opposite page! 


HARDWARE AGE 








py 4 . : Se res r: 4 
ie ae 
9 The material in your G-E Lamp display packages 
a 


ties in closely with national advertising for G-E 

mps. Make full use of these displays—both in windows 

and inside your store. G-E Lamp window displays pull 
in customers for other items, too. 


When you build a lamp display, make sure that 

some or all of the lamps are displayed in their G-E 
wrappers or cartons. Your customers recognize the 
wrapper. It’s prominently displayed in G-E Lamp ad- 
vertising in National Magazines. 


CL) Le 


...and bring “em back 


Make your own tie-ins. It’s easy! Clip a G-E Lamp 
ad from a natignal magazine*, paste it on a piece of 
cardboard, and put it up with your merchandise display 
of G-E Lamps. *(The August 1 1 Saturday Evening Post, for 
example, the August 18 Collier’s, or the August 21 Look.) 


DO YOU NEED ANY GF LIGHT 
BULBS TODAY? | FIND 
MANY OF MY CUSTOMERS 
‘NEED THEM BUT FORGET 
_TO Buy THEM, 


Train your clerks to use tested selling sentences, 

like the one above. Everybody needs bulbs, and 
very few homes have spares on hand. (Note G-E carton 
suspended from cord, as additional reminder to cus- 
tomers to buy G-E lamps). 


ein in 


Near the G-£ Radle programs: ‘‘The G-E All-Girl Orebestra,”’ Sunday 10.00 p.m. EWT, NBC;“‘The World Today’ news, Monday through Friday 6:45 p.m. EWT, CBS; ‘The G-E Nouseparty,"” Monday through Friday 4:00. p.m. EWT, CBS: 
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Paragon Utilities Corp: § iam 


4 


3 STEEL 
Paragon 


Extra Strong on 
Selling Power 


When you can buy kitchen units today rein- 
forced with the selling features that were in the 
dream stage even in Pre-war days, your faith 
in Paragon Post-War. Promises are beginning 
to pay you dividends. The three models pic- 
tured—first of their kind on the market—are 
made of high gtade furniture steel, custom built 
to fit the space and utility needs of every home. 
Full faced doors, concealed hinges and rails 
give these units a flush, overall streamlined 
appearance. Beautifully trimmed with high pol- 
ished chrome hardware, this new deluxe fine 
is truly a quality product that will pass the 
buying test of the home owner who saline the 
latest and finest available. 


> & OFS Uinta 


Call, Write. on Wire . 

















MODEL 666 (SIZE 66” X 25”) 


Both these above units present the following out 
standing features: Breadboard, Cutlery Drawer, Cake 
Drawer with Sliding Cover, Vegetable Bin with 
Perforated Sides, Two Linen Drawers, Built-in Shelf 
in Storage Compartment, Towel Bar, Soap Dish, 
Silent Self-Locking Door Hinges, Bullet Door 
Catches, Celotex Insulated Doors, Girder Construc- 
tion, Reinforced Side-Panels, Girder Constructed 
Toe Base, One Piece Die-Stamped Drawers on Solid 
Runners. Reinforced as they are with gussets these 
units take on the sturdiness of Battleship Construc- 
tion. 


MODEL 6666 (SIZE 66" X 25”) 
This unit has a dummy drawér on the left side, and 
has on the right side as standard equipment a cutlery 


drawer, brea d; cake-drawer with perforated 
sides and a vegetable bin with perforated sides; 
specifications otherwise exactly as above units. 





50 VAN DAM ST., BROOKLYN 22, N. 


PERMANENT DISPLAYS: 
FURNITURE EXCHANGE ° 
SAN FRANCISCO WESTERN FURNITURE MART 
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CHICAGO FURNITURE MART! 





Wrapped in an “Overcoat” of 
MOLTEN ZINC... 


Before « WITT Can is ever sent out to do its job, it is bundled up, 
head to toe, in the thickest possible coat of rust-resisting zinc. 
This super-protective “tailoring” process is accomplished by hot- 
dipped galvanizing . .. a special hand process. .,.4 


Underneath this zinc “overcoat” 
ier rugged heavy: -gauge steel. 
Ws , Tdose- pitched, “rolling type” corru- 
en t he #Sassure additional strength and 
Hic jidity, The result is a Can fitted to 
Toa er heaviest use and abuse... a Can 
. , Bt easily outlasts 3 to 5 of the ordinary kind. 
He oe Stories, homes, institutions the nation 
bY Vg Hregard the name “WITT” on a corrugated 
ie Can as:synonymous with Quality. Here, after 
more than half a century of continuous 


improvement, is “‘Tomorrow's Can” . . . TODAY! 


great bulk of our production is still devoted to 
ying military requirements. But we look for- 
3) ward to a not-too-distant future when we will again 
be able to supply our customers with WITT 
Cans promptly and in normal quantities. 


THE WITT CORNICE CO, 
Cincinnati 14, Ohie 
“Originators of the Corrugated Con‘ ad Cth) 
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THE LARGEST SHIPMENT OF 


For join 
porari 
closed c 
Regulari 
bright. 
tons. 


The Boston Woven Hose & Rubber Co. 
is one of the largest manufacturers of 
friction tape in the world. ats 
On April 28, 1945, a solid carload, gross 

weigh* 83,543 pounds, of friction tape 

was shipped for the use of the armed 

forces. 

This carload contained 120,150 rolls of 

tape and brought the grand total to 

13,390,000 rolis. (6'/2 million Ibs.) 

We are very proud of the fact that we have made over 

half of their requirements for tape, or more than all the 

rest of the industry combined. 


BOSTON WOVEN HOSE & RUBBER COMPANY 
WORKS: CAMBRIDGE, MASS., U.S.A. P.O. BOX 1071, BOSTON, MASS., U.S.A. 


HARDWARE AGE 





Cleveland Chain merchandise has 
been a steady, profitable seller 
in hardware stores for genera- 
tions. Its fine uniform quality 
has not changed. You can 


s 
REPAIR LINKS rs = io rey'en it torall again and 


to give customers satisfac- 
For joining chain tem- 
porarily. May be 
closed cold or welded. s = TERN ‘5 . 
Regularly furnished ati t . ‘$ o See te mm 
bright. Packed in car- i ’ own oF wen 10 on ton Gude 
tons. . ee 9 “ogy 4 
; r - Stands have not 
been available. 
When WPB re- 
strictions are re- 
vised they will be 
at your service 
again. 


COLD SHUTS 
Plain 


Standard drop-forged cold shuts 


commonly used for chain re- sola 
pairs, also for attaching hooks, seal CHAIN 


rings, etc. Order one size larger - > = r DISPLAY 
than chain. Natural finish. STANDS 


Reel Salesman 


_ 
Holds 4 full 
eels or equi- 
valent in '/2 or 
1/3 reels. 
Sales Master 
; Deluxe 
Merchandiser 


SLIP & GRAB HOOKS 


Drop-forged from steel; regularly sup- 
plied self-colored; also available in 
polished finish when desired. 


Available through leading Hardware Jobbers 


Associates—THE BRIDGEPORT ae & MFG. CO., BRIDGEPORT, CONN. ROUND CALIFORNIA CHAIN CORP., LTD., 80. SAN FRANCISCO, CALIF. 


SEATTLE CHAIN & MFG. CO., SEATTLE, WASH ROUND CALIFORNIA CHAIN CORP., LTD., LOS ANGELES, CALIF. 
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The Modern Garage Door for the 
Home of Tomorrow—is here now! 


There will be no need for wishful thinking about 
modern garage door equipment for those homes of 


It is an established fact that the No. 900 


tomorrow. 


will meet every requirement for ease of installation 
and quick, smooth : 
operation without need 
for frequent adjust: 


ments or maintenance. 
The simple mechanical principle of vertical springs 


furnishing a perfect counterbalance for the weight ’ 


of the garage doors accounts for the ease with which 


doors glide open and close. Other noteworthy fea- 


oo Nationa 


tures (illustrated below) are the special cam closing 
feature which holds doors snugly closed and the rab- 
beted joints on the door sections which exclude the ~ 
entrance of moisture. Installation time is held to 

an absolute minimum 


DOOR on the No. 900, with 
SET most of the hardware 


mounted in place 
and with doors completely glazed. This feature 
alone will make a decisive hit with your trade. The 
streamlined method of raising garage doors up off 
the floor is the modern idea in space conservation. 


*Full information 


will gladly be 
sent upon request. 


National 
Manufacturing 
Company 


All hardware mounted on the inside STERLING 


Below — special 
closing feature 





Above—note 
rahbeted joint 


* {LLINOIS 
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feature 
e. The 
up off 


Ye ® Experts point to the locking lever as a most vital part of a padlock. Notice 


Master's massive locking lever . . . precision-machined for a snug fit into the 
notch of the shackle and of patented design to give dependtble protection 
against “rapping”. This wide, heavy bar of solid brass is engineered to provide 
the exact balance in hardness between lever and shackle, guaranteeing maxi- 
mum strength. @ Husky, well-designed levers are another reason why padlocks 
built by Master are so widely preferred, in war and peace. Keep in touch with your 
jobber. We are exerting every effort to rush more Master padlocks to him for you. 


Master Padlocks 


RY ONE AN -@GPTSTAMDING VALUE 


Master Jock Company, Milwaukee. Wis. « Worlds Leading Padlock Manufacturers 
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GREAT MOMENTS IN MERCHANDISING HISTORY. NO. 5 
(One of a Series of Smashing Sales Stories by Sani-Wax) 


My, How That Sani-Wax Kid Has Grown— 
IN JUST 4 YEARS! 


Sani-Wax Kid, 1941 The Same Kid, 1945 
SSCThe Sani-Wax Kid has grown a lot in four : ie 
years. But Sani-Wax has grown even more. 
Just four years ago this month Sani-Wax made 
its first appearance on the national market. 
unknown name; an unknown com- 
pany; and a product unknown outside its home 
state. Now—a name known to millions of 
housewives; a company recognized as a leader 
in its field by most of the country's leading | 
stores; and a product praised by home econo- 
mists, newspapers and national magazines, and 








aaiee. P es . 


ae uy We eo 





—Reprinted from an Atlantic City home service institutes everywhere. Here's the one-time Sani-Wax Kid 
Housewares Show special edition as she is today; almost grown-up 
of the Sani-Wax News, July, 1941. (she starts to school this fall). 





Sani 
aniu- 


THE MIRACLE CLEANER THAT HAS MADE MERCHANDISING HISTORY! 
LEADING STORES NOW FEATURING SANI-WAX INCLUDE: 





NEW YORK CITY CHICACO ATLANTA DETROIT 
GIMBEL BROTHERS MARSHALL FIELD & CO. DAVISON, PAXON CO. CROWLEY, MILNER & CO. 
BLOOMINGDALE'S CARSON. PIRIE, SCOTT & CO. = RICH'S, INC. THE J. L. HUDSON CO. 
HAMMACHER-SCHLEMMER MANDEL BROTHERS. INC. LITTLE ROCK CINCINNATI 
LEWIS & CONGER BOSTON GUS BLASS COMPANY H. & S, POGUE CO. 
HEARN'S DEPT. STORE Cc. F. HOVEY COMPANY CHATTANOOGA JOHN SHILLITO CO. 
BROOKLYN PATERSON, N. J. LOVEMAN’S, INC. BIRMINGHAM 
FREDERICK LOESER & CO. QUACKENBUSH COMPANY MILLER BROS. COMPANY LOVEMAN, JOSEPH & LOES 
ABRAHAM & STRAUS KANSAS CITY NASHVILLE LOUIS PIZITZ DRY GOODS Co. 
BUFFALO, N. Y. EMERY. BIRD. THAYER CO. ,. THE CAIN-SLOAN CO. OMAHA 
THE WM. HENGERER CO. J. TAYLOR DRY GOODS CO. THE HARVEY CO. J. L. BRANDEIS 
ROCHESTER, N. Y. GEO. B. PECK INC. CASTNER, KNOTT D. G. CO. THOMAS KILPATRICK CO. 
SIBLEY, LINDSAY & CURR CO. THE JONES STORE CO. MEMPHIS ST. PAUL 
PITTSBURGH AKRON JOHN GERBER COMPANY THE GOLDEN RULE 
JOSEPH HORNE CO. THE M. O'NEIL CO. J. GOLDSMITH & SONS GRAND RAPIDS 
GIMBEL BROTHERS THE C. H. YEAGER CO. B. LOWENSTEIN & BROS, HERPOLSHEIMER COMPANY 
CLEVELAND, OHIO MILW AUKEE BRY-BLOCK MERCANTILE CO. PAUL STEKETEE & SONS 
THE HALLE BROS. CO. MILWAUKEE BOSTON STORE TOLEDO DES MOINES 
HIGBEE COMPANY GIMBEL BROTHERS LASALLE & KOCH CO. YOUNKER BROS, 
THE MAY COMPANY ED. SCHUSTER & CO. LAMSON BROTHERS CO. LOUISVILLE 
ST. LOUIS INDIANAPOLIS HOUSTON STEWART DRY GOODS CO. 
FAMOUS-BARR WM. H. BLOCK COMPANY LEVY BROS. D. G, CO. FORT WORTH 
STIX, BAER, FULLER L. S. AYRES & CO. FOLEY BROS. D. G. CO. THE FAIR STORE 
SCRUGGS-VANDERVOORT MADISON, WIS. OKLAHOMA CITY MONNIG DRY GOODS CO. 
MIAMI, FLORIDA HARRY S. MANCHESTER, INC. KERRY DRY GOODS CO. W. C. STRIPLING COMPANY 
BURDINE'S, INC. SAN ANTONIO JOHN A. BROWN CO, LINCOLN, NEB. 
NEW ARK, N. J. JOSKE'S HALLIBURTON'S MILLER & PAINE, INC. 
L. BAMBERGER & CO. WOLFF & MARX WICHITA GOLD & COMPANY 
MINNEAPOLIS DALLAS GEO. INNES CO. TULSA 
THE DAYTON CO. SANGER BROS., INC. ALLEN W. HINKEL CO. BROWN-DUNKIN COMPANY 
L. S$. DONALDSON CO. TITCHE-GOETTINGER CO. BUCK'S, INC. VANDEVER DRY GOODS CO. 


SANI-WAX SMASHES SALES RECORDS FOR OTHERS. WHY NOT FOR YOU? 
Write today for our Guaranteed Sales Plan. I? costs you nothing to get the facts! 


THE SANI-WAX M A. Harold Mills, roadwa 
gue tee COMPANY, CLEVELAND, OKLAHOMA aa Sone yn, ae 
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Wax Kid 
grown-up 


vis fall). 





ORY! 

DEALERS RAVE ABOUT THE FLORENCE AD CAMPAIGN! 
co. _ ‘ 
>. 

I'M OPENING THE DOOR FOR THEY THANK HER FOR THE BIG AHEAD-OF-TIME HELP! 
YOU TO OVER 30,000,000 FAMILIES 
LOES WN SUNDAY MAAGAZINES, SUNDRY ONE AND ALL THEY SAY, "COUNT ME IN!” 
DS CO. NEWSPAPERS AND FARM 
AND HOME MAGAZINES ! = is 
5O. @ The big Florence advertising campaign now in full swing is 
designed with but one idea in mind—to help Florence dealers 
= get off to a flying start on postwar sales. 
And are dealers enthusiastic? You bet they are! You’d cer- 
tainly think so if you could see the fan mail (we call ’em love 
| CO. letters) that Florence is getting about her “wonderful job of 





pre-selling.” Veteran Florence dealers, and new ones too, are 










co. oe a , p 
PANY finding out that joining hands with Florence is a sure road to 
postwar sales and profits! 
PANY 
iS CO. 
(Ou? 
FLORENCE STOVE COMPANY... General Of- 
acts! fices and Plant: Gardner, Mass. Western Offices and 
) Plant: Kankakee, Ill. Southern Plant: Lewisburg, 
Tenn. Sales Offices: One Park Avenue, New York; ye 
roadway 1459 Merchandise Mart, Chicago; 53 Alabama y 
SFFICE: St., S. W., Atlanta; 301 No. Market St., Dallas ANGH 
AGE 
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RADE MARK From an Ad Published in 1895: 
A broken plate mended with MAJOR'’S 
CEMENT sustained a weight of 2 
[ nds at the World's Fair of 












Now Going STRONGER Than Ever! | ' 
Fair Traded At Full Advertised Prices... 


Assures You a Steady Turnover 
spiel Plus Full Profit Protection! 


in 12-bottle 
Counter Display 
Container. Re- 
tail: Only 25c; 
List Price: $2. 











You get all these benefits when you put a display of Major's 
Cement on your counter. Because it IS fair traded at full adver- 
tised price, you don’t have to cut your prices, sacrifice part of 
your profit, to meet competition in any fair trade state. 


Then too, Major’s Cement is a steady turnover proposition. Cus- 
tomers like it, come back for more. It’s easy to apply; women can 
use it. Get your salesfolks to tell them so. And its amazing strength 
PLOUGH SALES CORPORATION has been famous for 68 years. 


Distributors For 


Plough Gu, Indispensible in every household for mending broken china, 
9 


glassware, pottery, furniture, and other items. Display it. Get. 











MEMPHIS 1, TENNESSEE satisfied customers, full profits, steady turnover with Major's 
Cement, now a Plough Product. Write for price list of Major's 
If your wholesaler can’t Cement and other Plough Products. 
supply you with Major’s 
Cement, mail us his ad- Cements Wood on Wood, Wood on Glass, Wood on Metal, or 
dress. We'll arrange for P P 
him to do so. Glass on Glass, Metal on Metal, China on China, Etc. 


Major’s Cement 


Famous for STRENGTH—Since 1876 





MORE THAN CF mittion PACKAGES OF PLOUGH PRODUCTS SOLD LAST YEAR 
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gETHLEHE}y 
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STEEL 


"It's a good many years 
since I sold my first Bethlehem bolt 


I've sold a lot of them since, 
and with never a complaint 


They're everything that bolts ought to be 


Made of tough, 
dependable steel 


Heads smooth 

and accurate’ 

so that the wrench takes a good, firm grip 
Shanks square with heads 


Threads clean - 
and smooth fitting 


Yes, they're good bolts 
good for the folks who use them 


and for the man who sells them." 











For the most attractive JUST TRY THIS 
line of table mats and TEA KETTLE ONCE 


th 4 fi nes f h O f d j is h y ro- —and try one made of any other material, or all of them 


you wish. You'll be surprised (if you didn't already know) 
that in unbiased and carefully controlled equal tests Enameled 


tec ateli a ta b | € can ha Ve, Ware utilizes heat more readily than any other type ufensil. 


Add to this advantage Columbian's black-bottomed, black- 
lined construction that stands heat shock. Then add a spout 


offer you r Cus fom ers | through which the Tea Kettle can be filled (to avoid scalded 


hands), a bail that’s balanced when pouring, ears that don't snag 
the dishcloth, and attractive design— that's the COLUMBIAN 


kictly Breowes Tea Kettle representative of the whole line's “plus” values. 


TABLE MATS WOMEN SAY: 


Beautiful designs —Trim, double- 

thick construction— washable- | i DIDN'T 

easy pick-up feature—assure fast | BELIEVE IT 
turnover, good profits and satis- | : COULD HEAT 
fied customers. | SO QUICKLY: 


AT PRESENT WE REQUIRE 
4 MONTHS TO FILL ORDERS BUT, MADAM, YOU WILL KNOW OF THIS 
AND OTHER POINTS OF SUPERIORITY 


CHAS. a. pReweR s sons MBA repay 


We packed 89, 582,726 Packages of Food forthe Armed 


vices in 1944.We'll pack many millio more in1945 ‘ C Oo I U M B | A N 


CI 
(@) ) THE BEST WALUES IN ENAMELED Wape Bg 


ORDER FROM YOUR JOBBER 
COLUMBIAN ENAMELING & STAMP. CO.. INC, TERRE HAUTE, IND 
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“Jread like mother used to bake 
didn't need a woman's touches 
This machine was made to take 


dough away from woman's clutches! 
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Remember when they kneaded dough at necessities and luxuries, too, are acquired 
home? Then, this mixing device was designed over the counters. Stored-up spending power 
to conserve womanpower. Moreover, it “pre- is highest in history. And high on the con- 
cluded the necessity of putting the hands into sumer's list of “things to buy” are modern bath- 


room and kitchen fixtures. Autoyre accessories 
always stress labor-saving, sales-appealing 
features. You can count on them to bring 
Few housewives knead dough any more. Most dough to your door! 


the glutinous mass.” No more “breadpan 
hands” for the lovely ladies of the 80's. 





TODAY, BUY A BOND « x« WRITE A SERVICEMAN! 












THE AUTOYRE COMPANY, OAKVILLE, CONNECTICUT \ MANUFACTURERS 
OF BATHROOM AND KITCHEN ACCESSORIES - NOW IN WAR PRODUCTION 
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MEVERCORD 
‘Mar-Proof Decals 
SOLVE YOUR NAMEPLATE PROBLEM 


Developed for tough combat use by the laboratories of 
The Meyercord Co., these new transfers will provide 
fast, lasting identification, instructions or other data on 
raw, painted or crinkle-finished metal. They can be pro- 
duced in any size or design and a wide range of colors 
easily applied to flat, concave or convex surfaces. No 
rivets, bolts or screws required. Rigid tests prove their 
resistance to abrasion, temperature extremes, immer- 
sion, humidity and vibration. Investigate Meyercord 
‘“‘Mar-proof’’ Decals for your post-war products. Free 
technical and designing service. Address Department 11-8. 


Buy War Souds...and Keefe Them! 


THE MEYERCORD CO. 


World's Largest Decalcomania Manufacturers 


See eewewt LAKE S:TREET 


CHICAGO 44, 


CRINKLE FINISH ? 


ILLINOIS” 











WHY YOU NEED THIS 
ae = 











— fps Son ~~ appointed as an 


Authorized Dealer for 


Coleman 


Heating Appliances 
as follows: Gort ede carta0y toc 0104 We besa (aclearrules 


Manufactured by The Coleman Lamp. and Stove Company of 
Wichita, Kansas. 











Get A Head Start In Postwar Selling! Sell The Leading Oil Heater Line! 


Right now, with its sensational “Warm Floors” You already know the nation-wide reputation of 
advertising, Coleman is building this franchise the name Coleman. Coleman heaters mean big 
to peak importance! It is becoming a bigger sales—fast sales. It’s a complete line! And here’s 
asset to dealers every day. It can make a big something important: The heaters now in limited 
difference in the start you get in postwar sell- production contain all Coleman’s prewar quality 
ing. Get in touch with your Coleman dis- of construction and operation, plus new operat- 


tributor—now! ing achievements. 


Limited Production Now Under Way! 


Yes, limited production is under way. There will not be enough 
to supply the demand. But we are doing our best to fill orders 
for which there are certificates as long as rationing lasts. Any- 
way you look at it, now is the time to get your Coleman Fran- 
chise. For the name of your distributor write The Coleman 
Company, Inc., Dept. HA-517, Wichita 1, Kansas. 


THE AUTOMATIC M@2uC1 OIL HEATER 


THE COLEMAN COMPANY, INC., ¢ Wichita 1 * Philadelphia 8 * Los Angeles 54 * Toronto, Canada 
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~ ELEMENTS : 


Here's a major advance in the appliance service 
field! It is now possible to obtain all electrical re- 
placement elements from one source. A maximum 
number of appliances can be restored to operation 
with a minimum number of services. 

That's just where Jiffy - the long-life electric resist- 
ing élement - steps in. Here's a new, economical 
way to keep electric appliances in tip-top shape. 
No sales resistance . . . a ready market. Jiffy 
elements are constructed to fit practically any type 
or size installation. Let Jiffy do the job. Write 
today for information and descriptive literature. 
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HARTFORD ELEMENT COMPANY, INC. 














You were always Sure of 


GOOD CLOCKS FROM 


Gilbert 























Better Gilbert Crocks 
ARE COMING 


(both spring-driven and electric) 


When the material, the labor and the ma- 
chines are no longer needed for 
producing the tools of war. 


When the “know how” gained during re- 
cent years of war production can start 
making even finer timepieces for the 
civilian market. 


When “post war planning” ceases to be a 
catch phrase and the “post victory” 
period becomes an actuality. 


Keep Your Post War Eye on 
GILBERT CLOCKS 











THE Wo. L. GILBERT 


Cock Corp. 
WINsTED, CONN. 


clock makers to the nation since 1807 
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CHAMPION 
40 <> w 
DAYLIGHT 


CHAMPION LAMP WORKS 


DIVISION 


AUGUST 16, 1945 


YOUR LAMP BULB AND TUBE SALES 
WILL KEEP RIGHT ON GROWING:::: 
WHEN YOU PLANT 


~ CHAMPIONS 


au your counters 


When you sell them CHAMPION I’/worescent Tubes and Incandescent 
=10) ok ZolUM LMacTo] oMe Molt rel linamelaohidiile age] oMolm ldelilcolel (Mm l-tse 
Gi tolislolola Mm Moluilok Mme] c-Mre|Ulelcelati-\-1¢ ME (oMM-\e 10 lo] Mo] mm -> 4-1-1 MME n-Tol-1ae]| 
NYol-Yebilashilolir eam Glilohiil>)iolaMme|Ueliin ma Mm olelal <-tolMl oh Mmelal-Mre) ME ial- Mel ge(-5 1) 
manufacturers in the lamp industry, specializing in fine lamps for 
forty-five years. The repeat business is sure and steady when you 


sell them Champions. 


Champion Lamps flourish under your particular 
selling climate outright sale, no red tape, nothing 
to hinder maximum volume and profit. Champion 
role hA-taityiale pa olola cele liar Melilo Melly oleh Mmuteh(-1alol mal-)i ox; 
cultivate the market for you. 

Ask your who 


on how y 


CHAMPION Lams 


Lynn, Massachusetts 
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We understand your war-time problems . . . know at 
first hand the outstanding job you’re doing despite 
serious shortages of all kinds of merchandise. That’s 
why we are happy to devote a part of our national adver- 
tising in Ladies’ Home Journal and Woman's Day to telling 
your customers that you are doing your best to serve 
them in every possible way. It is-our hope that these 
friendly little messages will be of some help in em- 
phasizing this fact to the shoppers in your community ... 


ttn, 


me ew ee on 


400 N. LEAVITT ST., CHICAGO 12, ILLINOIS 








is here now! 


DEVELOPED BY U. S. RUBBER CO, 
FOR FIREFIGHTERS’ SUITS! 


The asbestos ironing board Better-looking ironed work. 


cover housewives dream Elastic binding for easy fit. 
about! Actually burnproof! For the present, only a lim- 
Much safer and longer lasting! ited supply of these cover 
Washable! Easier to iron over. and pad sets are available. 


*Reg. U.S. Pat. Off 


IRONING BOARD COVER 


TEXTILE MILLS: General Offices: 3948-50 Roosevelt Rd., Chicago 24, lil. 
New York Office: 200 Fifth Avg. Mills: Chicago and Athens, Ala. 
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Three reasons why you should 


_STOP 


this Fall! 


* 


DUST-STOP National Ad- 
] vertising starts again in 
September. Runs in five popular, 
widely-read magazines reaching 
nearly ten million families each 
month. 





DUST-STOP Dealer Helps make it easy for 
2 you to tie in and get your share of the busi- 
ness. All materials are FREE and are now avail- 
able for vour use. 





HANDY DUST-STOP “Size-Catalog” greatly 
3 simplifies your selling. It provides complete 
air filter replacement data on every forced-warm- 
air furnace, facilitating the filling of orders— 
even over the telephone. 





mention that the big Fall Program starts again in September. If you 


BE R e haven’t—and could use some extra business—we’d suggest that 


/ If you have been selling DUST-STOPS right along, we need only 


you “look into” this profitable item now, just prior to the peak 
selling season. . 

/ y Contact your DUST-STOP Supplier at once and have him show 
you the new advertising, the attractive literature, the effective point 
of sale material that, as always, can be yours for the asking. With 


on! fuel conservation a “must”, and close to two million owners of 
e forced-warm-air furnaces needing new filters for efficient heating 
operations, this should be a big year for DUST-STOP Sales. And 

B ° Slug good business for you, if you act promptly. 


Y Owens-Corning Fiberglas Corporation, 1934 Nicholas Bldg., Toledo 1, O. 
In Canada, Fiberglas Canada Ltd., Oshawa, Ontario. 





AIR FILTERS 


—a FIBERGLAS product 





*T.M. Reg. U.S. Pat. Off. 


Every owner of a forced-warm-air 
furnace needs two or more DUST- 
STOP Filters . . . at least once a year. 
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FOLD-AWAY 
CARD TABLE 


Vz 






@ Folds down to 
HIS clever new convenience for card players thick : — 

is the biggest selling, fastest moving game 
table in leading stores everywhere. Porta-Poker 
is the all-purpose portable playtable for small 
apartment, den or recreation room. This is a new, 
improved model. Attractively finished, substanti- 
ally made, sturdy leg construction. Nothing to 


@ Easily stored in 
minimum space 
@ Official size, 4 
foot diameter... 
@ Green felt play- 
ing surface ... 
@8 nonspill, non- 
tip holders for 











glasses and ash- 


loosen or wear out. May be sold with complete Sane. «. 


satisfaction. For year-’round profits, it will pay you e@Mahogany- 
lo feature Porta-Poker! LIST PRICE $34.50. pg Bp 
Dealer price 1 to 5, $23.00 each . . . 6 or more, "4 





$20.70 each, F.O.B. Shipping weight 44 Ibs, 

MASON- WILLIAMS CO., DEPT. H-9 663M. Wells St, CHICAGO 10, ILL.- | 

World's Largest Manufacturer of Portable Game Tables | 
are oe ——— 


PEA LM | House Paty-latial le oe me 
5 A { 





AS ADVERTISED IN 21 NATIONAL MAGAZINES 


Ready Mixed ALUMINUM PAINT 


(Guaranteed indefinitely against d: 
Immediate delivery—for the many uses 


where it was preferred by users for its 
beautiful chromium like finish. 





tion in the can) 





che Sheffield Bronze Powders Stencil 
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] EMBODYING EVERYTHING 
NEW e EXCELLENT THAT IS 


EXPECTED INA ROYAL 


IT’S TIME TO THINK OF NEXT WINTER’S SALES 
Write to nearest Distributor, or 











CHATTANOOGA IMPLEMENT & MFG. CO. 


CHATTANOOGA 6, TENN. 











‘The CHICAGO “V”-BELT 
‘PULLEY DISPLAY 


will help You 
make Sales 


A $15.00 
Value 
for Only 
$7.20 


fisk Your Jobber About — 


the No. 50 Display Board. A complete assort- 
ment of 24 pulleys in 12 popular sizes ranging 
from 114” up to 5” in diameters. 


All pulleys are for “A” belts and come in 14” 
and 5%” bores. 


The Display Board is finished in red, white und 
blue and has space in the rear for additional sizes. 


Mfr'd by 


CHICAGO DIE CASTING MFG. CO. | 

















2507 W. Monroe St. CHICAGO 12, ILEINOIS | 
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THE RIGHT LEVERAGE 
TO BACK UP 


WO characteristics... the right 

leverage and a Real Cutting Edge 
... are absolutely essential to good 
snips. Years of design improvement 
are behind every pair of Crescent 
Snips in use today. They cut better, 
faster and longer because they have 
the right heft...the right shape... 
the right leverage, and because they 
have A BETTER CUTTING EDGE. 
Crescent Snips have a better cutting 
edge not only because they are made 
of better steel but because they are 
also ground at the scientifically cor- 
rect angle to do the best and fastest 
cutting. In normal times, most good 
hardware merchants sell them. If 
they are hard to find now, remember 
we have a first duty to serve our fight- 
ing sons and daughters. 


CRESCENT TOOL COMPANY 


Jamestown, New York 
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. When the 
tia 


Light 
iWibwiks 
Green 


The “go ahead” signal will 
end a trying period for hardware merchants. 
During the war you have overcome a most 
difficult situation by making the most of the 
materiai you have been able to get to fill your 
shelves and counters. We salute your courage. 


Here at Empire we have been 
devoting a good part of our time and efforts 
to developing a brush line that will meet the 
demands and please the eyes of your custom- 
ers. New streamlined designs, new materi- 
als, new brushes. Our aim is to produce an 
Empire brush line that will be a profit leader 
in your business. 


See your hardware wholesaler for your brush 
needs. As soon as conditions permit he will 
show you the new Empire Brush line. In the 
meantime ke has a fine, though sometimes 
limited selection of Empire Brushes 

Jobbers — Write for infor- 
mation on the Empire Brush line. 


Manufacturers of Maintenance, Household and Personal 


Brushes since 1909 














JUDD 
CURTAIN RODS 
ARE ON 
THE WAY 











JUDD's polity in returning to civilian produc- 
tion is to produce those drapery fixtures first for 
which the need is greatest. 

Every home uses curtain rods. Accordingly, 
Judd “American Beauty"’ curtain rods are among 
the first fixtures to come off our lines. 

Traverse tracks will also be among the earlier 
fixtures produced — in line with our 1944 survey 
which showed that nine out of ten women will 
use them in their postwar homes in some room — 
in some way. Ask for a copy of this survey as a 
guide to your stock planning. 

Plan now to tie in your merchandising plans 
with Judd production — selling wanted mer- 
chandise of good quality that will win customer 
goodwill and bring them back to buy again. 


H. L. JUDD COMPANY, Wallingford, Conn. 
87 Chambers St., New York 7, N. Y. 


JUDD 





Drapery Friluret 


HARDWARE AGE 
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Not Duo-Therm, Mister Dealer! 




































| You've seen a lot of write-ups in 
the trade magazines telling about 














appliance manufacturers signing up business with you the way you want 
( with national merchandising organ- it done — labeling every appliance 
izations and mail order houses. that comes off our line with our 
But you haven't seen our name own name — DUO—THERM — and refus-— 
there! ing to make a single item of e 
special brand merchandise! ‘!' 4% ) 
Then why don't we sign up? > DU: H. x 
——, Pad =; sss * 
> Because we believe in You independents will continue to 
giving you independent be the only dealers selling Duo- 
dealers a clean fran-— Therms — the leading fuel oil 
chise! We think that heaters on the market! And you'll 
) 7 a clean franchise is oS) be backed by the most aggressive 
just as important as a fine merchandising and advertising in 








the industry to help you make the 
sweet profit that you're in busi- 
ness for! 


product! 


And has that sweet-—sounding, 
Pollyanna policy made us 
the chumps of the appliance 
business? Here's the answer: 


The other boys can make all the 
deals they want with the national 

















oduc- merchandising organizations and 
st for Today, in spite of mail order, mail order houses! 
. national merchandising organiza-— 
ingly, tion, and all other competition We're staying with you independ-— 
mong put together, DUO—THERM IS THE ents ... for your good and ours! 

: LARGEST MANUFACTURER OF FUEL OIL 
arlier HEATING APPLIANCES IN THE WHOLE VIVE LA FRANCHISE! 
urvey WORLD! Pu iota lng esi 
1 will In any lingo our dealers cheer 
= So the true love and de— their Duo-Therm franchises. 
pee °, votion we show for our If you aren't already set to 

A dealers isn't all hearts sell the Duo-Therm line, let 

plans and flowers. It is also a us hear from you. Some swell 
mer- lot of plain, downright, dealerships are still open, so 
~~ flinthearted good business get all the information on 
en. for us! And we're going protected Duo-Therm franchises 
in. to keep right on doing by mailing the coupon now! 





.. |) DUO-THERM Division of Motor Wheel Corporation 
| Dept. L-22, Lansing 3, Michigan 
1 I would like full information regarding the market for Duo-Therm Appliances 
f - 1 in my territory as well as the Duo-Therm protected franchise story. | am 
; interested in selling Duo-Therm Fuel Oil Space Heaters () Duo-Therm 
| 


1 
| 
| 
| 
| 

Automatic Fuel Oil Water Heaters (). Check one or both. 

DIVISION OF MOTOR WHEEL CORPORATION | 
| 
| 
| 
| 

al 





LANSING 3, MICHIGAN | Pa ea COROT HEHEHE EEE HEHEHE HEHE 
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TORCHES and FIRE POTS 





WRITE FOR CATALOG 
(Wartime Issue) 


Priority requirements and 


delivery information. 


MODEL 32A TORCH 
A general purpose torch built for long 
and dependable service. Patented 
design, sturdy construction. Preferred 
by mechanics who use good tools. 


C&L products are sold through the jobber. 


CLAYTON & LAMBERT MFG. CO. 


Torch and Fire Pot Division = 


14247 Tireman Ave. 


Sa ener eee Wen 


War Work Limits Supplying All Demands for 
CHICAGO LOCKS 


s 66 OE wes 


We Look Forward to the Day When We Can 
Again Fully Supply All Our Customers 


Cut Open View, Actual Size 








a £ cae” 
Dearborn, Michigan 
oe a 






In the meanwhile, please re- 
member—All CHICAGO Locks 

lock BOTH SIDES of 
Shackle . . . This ‘‘Double- 
Locking — Double Security’’ 
promotes quicker, easier sales 
—with every sale winning ex- 
tra Customer Good Will—for 
you! 


There's a "CHICAGO" 
Lock for Many Needs 
Padlocks, ‘‘Ace’’ Locks, Cyl- 
inder Locks, Single, Double 
Bitted Locks for Burglar 
Alarms and Airplanes. 





Drawer Lock No. 1970 
Shown Half Sise 
on 





e 14 


CHICAGO LOCK CO. enero 
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The MIDGET DRILL 
sith GIANT POWER 


For Drilling 


¢ METAL 

e PLASTICS 

«WOOD 
e 


Furnished in 2 Speeds 
Model 143T—2500 r.p.m. Model 143TP—1700 r.p.m. 


% NATIONALLY ADVERTISED 


| Every mechanic, factory and institution needs this high-speed, cool- 
| running, light weight (3 Ibs.) drill. Ideal for close quarters. Has 
| special steel alloy gears. Commutator easily serviced. Brushes can 
| be replaced without dismantling drill. Available for 110-volt A.C. or 
D.C. or 220-volt A.C. or D.C. Also Model 125—'/" capacity— 
| 500 r.p.m. 


| 


| 


Ask your Jobber or write direct for literature and prices 
ARMY eg MALL TOOL COMPANY 

‘ ot 4 

na 


7702 South Chicago Avenue 
: CHICAGO 19, ILLINOIS 
PORTABLE 
AEE) POWER TOOLS 
COLVMBIAN 
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AMERICAS BEST oom CAP SCREW 


jee 


AT (Th. 
UST as Pee Tey eee plate gives a finishing touch, or ut 
sparkle, to a motor car, so do the shiny heads of ae’ 
these Ferry Cap fasteners give a finishing touch to this 
modern Miehle Horizontal Printing Press. 














ye 
ae we 


OM 





ing that great smpressional strength for which 
this printing press is well known. 


These nationally known cap screws are manu- 
factured in High Carbon, C-1038 Steel to ¢ 







Miehle Horizontal 
Printing Press built 
with SHINYHEADS 














standards for Full Finished HexagonHead Cap Screws, 
that is—heads completely machined, top and bottom. 
They have clean-cut, mirror finish hexagon faces and 
smooth, bright finished body. The threads are uni- 
form and accurate to close tolerance dimensions for 
class 3 fit. The point is completely machine turned, 
flat and chamfered. 


When ordering Full Finished, Hexagon 
Head Cap Screws 


Jusist upon SHINYHEADS.... 
The FERRY CAP & SET SCREW Co. 


2155 SCRANTON ROAD ° ° CLEVELAND 13, OHIO 


CAP AND SET SCREWS ¢ CONNECTING ROD BOLTS © MAIN BEARING BOLTS © SPRING BOLTS AND SHACKLE BOLTS ¢ HARDENED AND GROUND BOLTS © SPECIAL 
ALLOY STEEL SCREWS © VALVE TAPPET ADJUSTING SCREWS © AIRCRAFT ENGINE STUDS © ALLOY STEEL AND COMMERCIAL STUDS © FERRY PATENTED ACORN WN 
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A58-032 


A5S8-2364E 


t= 
aie a 
61-3327 Spring Catch ct . 


A61-204T "Snap Grip"’ 
s Catch 
Strikes 


A58-0328 






461-201 





” re A high quality matched set in Bright 


A61-241 Zinc finish. Available in a “Profit 
Packed” deal or sold as individual 

items. Deal comes complete with attractive display 
board. Here is an eye-catching big profit line that 
will attract and easily sell itself to your customers. 
Matched sets, distinctively designed for quick sales. 








COUNTER DISPLAY BOARD 
Put this attractive display on your 
counter and watch it go to work. 
Sells hardware on sight. Display 
board includes a sample of each 
item illustrated above. 





a 7 i 
PACKAGED FOR YOUR CONVENIENCE 


To speed up handling and delivery, and to 
prevent loss of parts, each item is individually 
packed in an attractive, heavy envelope. Cata- 
log number, illustration of product and in- 
stallation data are printed on 
the face of each envelope for 
quick and easy identification. 


Your “All From One Source’’ 


Hardware Manufacturer 








NATIONAL LOCK COMPANY 


-2Olen G20) .40) 








SOUTHINGTON 
SCREWS 


For Wood or Metal 


Southington Wood Screws, Drive 
Screws and Sheet Metal Screws 
have upheld their quality since 
1867. All standard sizes with vari- 
ous styles of heads in the most 
called for types. Send for screw 
catalog, also our catalog covering 
steel squares, tri-squares, bevels, 
etc. 
PHILLIPS RECESSED HEAD SCREWS 
FOR WOOD AND SHEET METAL 
saving screws. 


out, or work to All standard 


one side. sizes. 
THE SOUTHINGTON 


HDWE. MFG. CO. 
Et. SOUTHINGTON, CONN. £5; 


Driver fits se- 
curely into ta- 
pered recess — 
will not slip 


Supply the in- 
creasing de- 
mand for these 
modern, time- 











a. coat of Cres-Lite SYNCHROME 
completely covers most surfaces with 
a chrome-like (Synchrome) aluminum 
finish that is smooth, brilliant and dura- 
ble. This sigh hiding power, plus a per- 
fect balance of brilliance and durability, 
is obtained by using only high purity 
325 mesh aluminum pigment made 
from 99+ % pure aluminum. 

This quick drying, synthetc resio 
paint is carefully and precisely made 
to produce the finest of lasting, pro- 
tectivé coatings for tanks, stacks, roofs, 
metal, concrete, brick and other struc- 
tures and equipment of most every 
kind. 

Synchrome can be applied by brush, 
dip or spray to provide a brilliant, 
durable finish that is unequalled for the 
resistance it offers weather, corrosion, 
moisture, fumes and heat (independ- 








ent baboratory tests show that it suc- 
cessfully resists heat up to 600° 
Fahrenheit). 


SCENT 


lle W. Illinois St., Chicago 10, IIL 
1841 S. Flower St, Los Angeles 15, Cal 
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DANIEL BOONE 
HANDLES 
KEEP THE JOB 
MOVING 






The finest, tough- 
est second growth 
hickory only is used 
for Daniel Boone Han- 
dies. They rate 37% above 

averageinstrength—accord- 
ing to independent scientific 

tests in leading universities. 



















Striking tools can be kept in 
working shape with this top quality 
trademarked handle. Its superior 
value and economy will prove itself 
on first trial. Your jobber can furnish 
Daniel Boone Handles in perfect pat- 
terns for hammers, sledges, mauls, axes. 5 he , 
Ask for them by name. : ene 








TURNER, DAY AND WOOLWORTH HANDLE CO., INC. 
LOUISVILLE, KENTUCKY 


FOR OVER 90 YEARS -WORLD S$ LARGEST HICKORY HANDLE MANUFACTURER 





Net Prices 
Reference Guide 





















































A COMPREHENSIVE catalog and reference 

Yes, Vaco has abe sro tal < pases of product and technical 
zo more = cent: Vaco information of inestimable value in product 
faces with oe puilt the ey: design and construction; fully illustrated. Size 
saad dee of sere job that can 8%" x 11”, loose leaf; NET PRICES. . 
ith pai be tedigus ton ordinary , Scores of pages of nfeontn specifica- 
opens driver is used M0 oO pre- om for m nad of fastening products, with 
te eat work say Vaccs are wig. neta. tables, chemical and phy- 
ks, roots “tops” among wieaming sical properties, etc. A dependable source for 
Jost every Vacos: yl handles, are all types of fasteners, designed for almost 
cima, shock-Proot — ke, an unlimited range of uses. 
to for he proof. ” We shall be glad to send you a copy on 
i [PATENTS MAKE JOBS | request. 


MANUFACTURERS SCREW PRODUCTS 


231 W. Hubbard Street + Chicago 10, Illinois 
It’s Faster to Telephone . . . Call WHitehall 4680 












325 E. ONTARIO ST. + CHICAGO Ii, ILL. 


Conedion Werehouse: 560 KING STREET, WEST - TORONTO 2, ONTARIO 















AUGUST 16, 1945 























Doss more things, 
easier and quicker, 
than any other tool! 
Remains locked to the 
work with hands remove 
Holds anything, 
with a grip that never 
Is actually Hand-Vise, 


cepase-Pvene Al IN ONE 
handsome. Made of fine a 
plated. 2 sizes—7"' and 














any shape, 
Super-Plier, Adjustable End Wrench, 
Pipe - Wrench, Locking Wrench and 


Sold through Tool Jobbers 
PETERSEN MFG. CO., Dept. D-8 DeWitt, Nebr. 


VISEG 


Most Powerful, 
Hand Tool / 


ey. 
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n L236 has been 


~ CHICAS) 
SPRING HINGES 
As we resume production of re- 


efforts on those which we believe 
will serve our customers best. 


getting into production on items 
which were prohibited we sug- 
gest that we can give better ser- 


| | orders, in so far as possible, to 


|| items which were permitted 
under Limitation Order L-236. 


| Chicago Spring Hinge Co. 
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Type 2001 
The ‘'Triplex"' 








U.S.A.” 





NEW YORK 





BALL 
BEARING 


*Acmes’’—temporarily withdrawn from 
the market when Uncle Sam went to 
war,—are again available. 


These modern, streamlined casters roll 
on balls easily and quietly in any di- 
rection. 


Increase sales and profits with “Arme” 
Ball Bearing Casters. 
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meet them? 





If your store has these qualifications: 


1. Location in a city of 5000 or more. 
2. Satisfactory financial rating. 

3. Desirable location. 

4. Adequate store traffic, 


5. Facilities for display. 


Woodworking is one of the fastest-grow- 
ing hobbies.in America. In years preced- 
ing the war, hobbyists bought tens of 
thousands of scroll saws, lathes, band saws, 
circular saws, drill presses, and other 
power tools. Delta grew steadily, even 
during the low years of the depression, 
and today stands as the world’s largest 
builder of light power tools. 

The war has only interrupted the tre- 
mendous growth of this hobby. Delta, ad- 
vertising steadily even though it had no 
merchandise for the hobbyists, has been 
flooded with requests for information on 
the hobby and on Delta Homecraft Power 
Tools. A recent survey by an impartial 
research organization reveals a tremendous 
potential market and also establishes be- 
yond doubt the head start that Delta and 
its dealers will have when materials are 
again available for civilian production, 

Tie up with the leader 


To achieve leadership in any field, it pays 
to join forces with a leader. And Delta 
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6. A stock of hand tools. 


7. Ability to reach logical prospects: 
woodworking hobbyists, upholster- 
ers, cabinet makers, etc. 


8. Freedom from conflict with any 
established decler. 


is the Number 1 name in the field of 
light power tools. It has a reputation for 
quality which is expressed in the accuracy, 
dependability, and «safety of the tools 
themselves. In countless war plants, aboard 
ships, and in shops on all the war fronts 
of the world, Delta has proved its right 
to this reputation. 


Delta does its part 


National advertising, appearing every month 
in mass-circulation magazines (like This 
Week and Parade) and in the “fan” mag- 
azines (like Popular Science and Popular 
Mechanics) keeps the Delta story before 
millions of people, including many of your 
own customers. Colorful point-of-sale ma- 


REG. U.S. PAT. OFF. 


MILWAUKEE 


HD-9 





Delta offers you 
these opportunities: 


1. Good profit on a large unit of sale. 
2. High rate of turnover. 
e Continued repeat business. 


4. large volume of sales of acces- 
sories and related items. 


5. Creation of additional store traffic. 


terial, free booklets, books of plans and 
projects — all help to stimulate interest 
in the hobby and in Delta tools, These 
things mean easier selling and more profit- 
able operation for the Delta dealer. 

The Delta franchise itself is valuable. 
Delta franchises are restricted to a limited 
number of dealers in each general trading 
area. Delta refers direct orders and in- 
quiries to dealers, refuses to sell direct. 

Check the qualifications listed above. 
If they fit your store write us today and 
ask for full details’ on the Delta dealer 
franchise proposition. 


The Delta Manufacturing Co. 


752H E. Vienna Avenve Milwaukee 1, Wis. 


=. Homecraft Power Tools 


*Trade Mark Reg. U. S. Pat. Off. 


71 




























What! A nylon brush that actually picks up 


more paint than finest hog bristle brush? 











GREAT BRUSH—EVERY WAY! 
New “permanent wave” feature 
gives it far superior pick-up and 
delivery . . . but it’s the same 
Rubberset Nylon Brush that lab- 
oratory tests proved would last 
up to 5% times as long as best 
hog bristle brushes. It needs no 
breaking-in, because it’s designed 
with that patented chisel tip fea- 
ture. You've seen scientific lab- 
oratory proof that it lays down 
a smoother, more uniform paint 
film. A great brush—every way! 











Rod 


ue 5 pen EAE 


PROOF OF THE PICK-UP. Brushes were weighed dry, then dipped to a predetermined 
depth in paint kept at controlled temperature and viscosity, then weighed again. Difference 
between weight before dipping and weight after dipping represents the exact amount of 
paint picked up. In repeated tests, Rubberset Nylon Brushes, thanks to the “permanent 
wave” feature, averagec 64 grams pick-up. Natural hog bristle brushes averaged only 43 
grams ... ordinary nylon brushes only 19 grams. 





r 


e HERE’S WHY IT PICKS UP MORE PAINT. Note char- 





acteristic curve of natural bristles (A). Curves provide open 
spaces between bristles where paint can collect. That’s 4 
hog bristle brush picks up more than a brush made wi 





e 


ordinary, straight nylon bristles (B). But look at the “per- 
4 manent wave” or “crimps” in Rubberset filament C)! 


B 











-¢€ ig These waves F ig owe more open spaces—scientifically 


placed to give the brush best possible pick-up. 
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NYLON -“he Brush, 








Developed by Rubberset ...used exclusively 
in Rubberset Nylon Brushes! 








with the permanent wave! 


Now ... we can tell you about an ex- 
clusive Rubberset process which licked 
the only weakness we ever found in 
the greatest brush ever made. 


Now ... after three years of experi- 
menting, testing, improving . . . we 
can announce the big, basic improve- 
ment we made in nylon filament itself! 


Now .. . it can be told that the 
Rubberset Nylon is the brush with 


27 


the “permanent wave”! 


PICKS UP MORE PAINT! 


You see, a brush made with 
ordinary nylon, though a 
great brush in every other 
way, simply won’t pick up 
as much paint as a good hog 
bristle brush. And poor pick- 
up means harder work, slower work, 
more frequent dipping into the paint. 
But what a difference with the Rubber- 
set Nylon ... the brush with the 
“permanent wave”! Picks up more 
than three times as much paint as an 


ordinary nylon brush. Yes, ectually 





“The Man Who Knows 
Says Rubberset” 







Established 1873 
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picks up more paint than the finest 
hog bristle brush made! 


DELIVERS MORE, TOO! 
a Delivery is mighty impor- 
tant, too. If the brush de- 
livers paint too fast, it’s 
almost impossible to get a 
uniform film of paint. If too 
slow, it takes more time and effort to 
work the paint out of the brush. 


Here’s what the independent testing 
laboratory reported: The Rubberset 
Nylon wonder brush with the “per- 
manent wave” has a delivery rate as 
good as that of the finest bristle 
brush. AND— it lays down more paint 
in a definitely smoother, more uni- 
form film! 


SAVES TIME! SAVES WORK! 


Yes, the exclusive process that gives 
our exclusive “permanent wave” to 
ordinary nylon filament will help any 


’ 


painter do a faster, easier, better job 
of painting. It makes possible a new 
kind of Rubberset brush . . . one that 
picks up a B-I-G load of paint—and 
delivers it without extra effort .. . 
that brushes out smoothly and easily 
... that has the familiar “feel” of the 
most costly hog bristle brush. 





COMING YOUR WAY! 


We want you to have this new wond, 
brush but the Navy still wants every 
Rubberset Nylon we can make. When 
nylon is released for civilian use, 
you'll get the finest brushes ever 
made. Proved finest by laboratory 
tests. 


*Patent Applied For 


& RUBBERSET 
NYLON BRUSHES 


Rabberset Company—56 Ferry St., Newark 5, N. J. * Factories: Newark, N. J., Gravenhurst, Ont., Canada * Branches: Los Angeles, Cal., St. Louis, Mo. 
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BOMMER 
GRAVITY PIVOT-HINGES 
ArE THE BEST 


DOUBLE 
ACTION 


SINGLE 
ACTION 





TYPE 1831 


FOR LAVATORY DOORS ON MARBLE, SLATE, | 
GLASS, METAL OR WOOD PARTITIONS 


Bommer Gravity Hinges are simple in cen- 
struction: the ball-bearing hardened steel 
roller secured to the pintle in operation has 
continuous contact with the broad cam which 
practically eliminates friction and reduces 
wear to a minimum. ! 
The adjustable pintle permits aligning and 
setting the door to close or hold open in any 
desired position after the door is hung. 





SOMMER SPRING HINGE CO., INC., BROOKLYN 5, N. Y. 
CHICAGO SALES OFFICE: 180 N. WACKER DRIVE 






































WHEELBARROWS — LAWN ROLLERS — CONCRETE CARTS 
SALAMANDERS — DRAG SCRAPERS — MORTAR PANS — 
MORTAR MIXING BOXES 


Satisfy Exacting Customers 


With a complete line to meet the varied needs of 
users, Jackson offers service-proved products which 
can be depended on for quality and service. Their 
universal acceptance has made the name “Jackson” 
a valuable sales asset on which you can capitalize. 


Ask us for the name of the Jackson Wholesaler near 
you who will give you prompt, efficient service. 


Est. 1876 


JACKSON MANUFACTURING CO. 
HARRISBURG, PA. 
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Stock this profit-making item. 
Finest pre-war quality — fully adjustable — made of heavy solid brass. 


Because NATIONAL SPRINKLER HEADS throw the water in fairly coarse 
drops there is a minimum of disturbance due to wind and high pressure. 
The ground surface is saturated evenly and quickly. 

Uniform distribution of water is possible with NATIONAL SPRINKLER 
HEADS. Each sprinkler on the line can be set, 
to throw the same amount of water. The area 
to be covered can be increased or decreased 
simply by adjusting the core — from complete 
turn-off to wide open in 1/2 curns. 

Easily removable core for quick cleaning. 
NATIONAL SPRINKLER HEADS ARE 
AVAILABLE IN THREE SIZES. Full circle. 
Half circle, for walks, borders, etc. Quarter 
circle for corners. Made to fit “2” pipe 
connection. 














Special prices quoted to jobbers on request 


NATIONAL SPRINKLER CO. 


5768 W. SAN VICENTE BLVD., LOS ANGELES 35, CALIF 

















NOKORODE SOLDERING PASTE 


Will flux all metals except Alum aum. 
Takes the place of acid in all soidering 
jobs. Absolutely non-corrosive, safe as 
resin and rapid as acid. Not affected by 
heat and does not spatter. The soider wili 
not turn dark after using, and the work has high 
tensile strength. 


NOKORODE SOLDERING SALTS 


Eliminates the use of corrosive soldering acid and is 
the remedy for all soldering troubles—makes perfect, 
lasting and non-corrosive joints wherever used. Ex- 
tensively used by plumbers, tinsmiths and leading 
manufacturers in all lines. Highly economical, and 
has no disagreeable fumes while under heat—will not 
burn the operator’s hands or clothing. 


NOKORODE SOLDERING FLUID 


Like Nokorode Salts, eliminates the use of corrosive 
soldering acid . . . ready for instant use. Packed in 
one and five gallon containers, also in steel drums 
equipped with faucets containing approximately 55 
gallons. 


ALSO MANUFACTURERS OF SOLDERS 
CORE SOLDERS, NOKORODE, IDEAL ACID, GEM 


RESIN SOLDERS. ALSO MANUFACTURED IN 
PLAIN STRING AND BAR FORM. 


THE M. W. DUNTON COMPANY 
67) EDDY STREET 
PROVIDENCE RHODE ISLAND. U. $. A 
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No. 822—Display for Pocket Hones 


This striking point of sale display, when filled, is in 
four colors, red, blue, yellow and black. It holds 12 
Pocket Hones individually boxed. A fast and easy sell- 
ing item, these Silicon Carbide Pocket Hones are in 
great demand for sharpening pocket knives and small 
tools. The twelve individual Hones are placed in slotted 
spaces of display card and are easily removed for quick 
sale. 


No. Size Wt. Per Doz. List 
Price 
154 %x %x 3 1Y% Ibs. $ .20 


No. 822—Twenty-four Pocket Hones and Display—Total 
List $4.80. 


P The extra dozen will enable you to keep your card 
lled. 

Write for full particulars on the Macklin Sharpening 
Stone line, other available displays and the complete line 
of Grinding Wheels. “Sharpen up with Macklin.” 


MACKLIN COMPANY 


Manufacturers of GRINDING WHEELS AND OTHER ABRASIVE PRODUCTS 


JACKSON, MICHIGAN 


New York - Detroit Pittsburgh - Cleveland Cincinnati 









+ = Buy Bonds and More Bonds for Victory! 


Accuracy learned 
yesterday serves 
him well today 


The accepted use of aperture rear sights on 
military rifles in this war will surely increase 
the demand for similar sights by sportsmen 
after the war. 

Lyman has pioneered in designing and 
adapting Aperture Rear Sights to rifles for 
sportsmen and soldiers for many years. 

There will be Lyman Aperfure Rear Sights 
designed for shooters after the 
wear. Jobbers and dealers who 
plan to handle Lyman Products 
will be offering their customers 
the best. 


The Lyman Catalog free to dealers. Also free 
folders on individual products 


LYMANNS 


APERTURE SIGHTS . 


fi 
THE LYMAN GUN SIGHT CORP. Aperture Sight 
Middlefield, Conn. " 











Reconversion 


wont 
affect 
HOPPE’S No.9 
Demand 


Hoppe Gun Cleaning Products move steadily 
in both war and peace because millions of 
shooters—military and civilian—have learned 
from experience that Hoppe’s No. 9 is a de- 
pendable remover of primer residue, powder 
soot, leading and metal fouling—and that it 
effectively protects from rust. 


There'll Be Plenty of Customers 
for Hoppe’s No. 9, Hoppe’s Gun 
Cleaning Patches, Hoppe’s 
Lubricating Oil, Hoppe’s 
Gun Grease and Hoppe’s 
Gun Cleaning Packs. So 
“stock up now” with these 
dependable sellers. Your 
Jobber can supply you. 


FRANK A. HOPPE, Inc. 


2314A North 8th Street 
Philadelphia 33, Pa. 
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Another of Our Series 
of Advertisements _ 
-in the Sports Magazines 


Millions of men in the armed services now 
look forward to the day when they can 
again follow their favorite sport. When that 
day comes HALL LINES OF FAME will be 
ready to serve them just as efficiently as they 
have served them in so many ways during 
the war. The Hall Line of Fame embraces 
the following outstanding numbers along 
with many other lines for every type of 
fishing. Quality—since 1840 

HALL’S Celebrated 

LAKE QUEEN 
Bait Casting Line 
of Dupont Nylon 


are serving almost every branch of 
ovr Army and Navy, not only in 
Emergency Kits and as medical su- 
tures and parachute cords, but also 
“behind the lines” in recreational 
periods. 

Over 99 percent of HALL production 
is still going to our armed services. 
When these responsibilities are ful- 
filled and we can again manufacture 
for civilian use, the HALL Lines of 
FAME will again be the choice of fish- 
ermen, everywhere—lines that have 
been famous since 1840—for every 
type of fishing. 


HALL’S 
Celebrated 
Highland Lake 
Silk Casting Line 


Ask Your Jobber... 
Write for Free Catalogue 
Giving us Jobber’s Name 








HARDWARE AGE 








Women Will Say— 


teadily 
ions of 
learned 
s a de- 
powder 
that it 


ers 
s Gun 


AND WOMEN ARE THE BIGGEST BUYERS OF RADIOS 


Eye-appeal means buy-appeal . . . particularly 

to your women customers! And Sentinel’s complete 

new line of quality radios has been style-and-beauty 
approved by noted interior decorators and home furnishings 
authorities to assure eye-appeal! 


ories ‘ ‘The reaction will be terrific—reaction that will mean 
nts buying action—and profits for you! In all new Sentinel Radios— 
Dur. J new performance will be matched by new beauty—a perfect 
zines combination for increased dealer sales! And the complete 
; Sentinel line means sales to all your prospects... It will 
vices now ‘ " 
they can include AM and FM, AC and DC, Battery and Electric— 
ogehg table models, portables, consoles, radio phonographs—a 
tly as they radio to harmonize with every room in every home! 
ays during 
embraces 
ers along 
y type of Amy Freeman, noted 
authority on home 

lebrated furnishings, in consul- 
UEEN tation with Sentinel 


ng Line executives regarding 


} Nylon 3 Yeminine eye-appealin | 
a ineSentinelmodel: 


(~) 





For Studio Tone in Your Home 


oe 
Sentinel RADIO CORPORATION 


2020 RIDGE AVENUE, EVANSTON, ILLINOIS 
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For 65 years, Porter Cutters have been almost 
self-selling. Performance has persisted in adding 
luster to the name. Today, a given Porter Cutter 
is recognized as the preferred tool for the pur- 
pose for which it was engineered. 


H. K. PORTER, INC., EVERETT 49, MASS. 











More than 1,000,000 
TAYLOR Padlocks 
delivered to the ARMY and 
NAVY, and still going strong 


» of 
an stn il 


Now available in limited quantities 
from your jobber. 








% Double locking in %*% 2 heavy milled 
heel and toe of keys 
shackle % One-piece die- 
% 200 key changes cast body 
Priced to Sell 


Quality TN |. Vion 4) Products 


TAYLOR MFG. co., Phila. 7, Pa. 


makers of 
KEY BLANKS * 





LOCKS . HARDWARE 

















PORTER dg CUTTERS 


THE BIT WITHOUT A 
CENTER SPUR. 


The Forstner Augur Bit Is 


Guided By Its Circular Rim 


Tue Forstner 
Augur Bit bores at 
angles, cuts any 
arc of a circle, and 
leaves a smooth- 
walled, flat-bot- 
tomed hole in the 


If your customers have wor uses for 
these heavily demanded bits, you can 
get them with hand brace shanks, 
from 4“ to 144" by sixteenths; with 
machine shanks, from 154“ to 3” 
by eighths. 


The PROGRESSIVE MFG. CU 


TORRINGTON . Own WN ‘7 

















BOMBING MISSIONS MEAN WORK 


FOR (BERNGRD ) PLIERS 










Member of the ground crew 
clipping excess arming wire 
from a 500 ib. bomb. cs 
Fuses at the end of deadly bombs are held in a safe position by 
the arming wire when they are put in the plane's bomb bay. 
Bernard cutting pliers are used to cut off excess arming wire. 
When the bomb falls the arming wire remains with the plane, the 
fuse vane unwinds and the bomb is then ready to explode on 
sontact. 
With thousands of tons of bombs being dropped daily on enemy 
installations, it is no wonder that civilian requirements for Berna 
pliers must be curtailed, All the more reason too, for lucky owners 
“" these splendid tools to treat them carefully and if they are 
damaged, to have them repaired. 


Note to dealers: Replacement rts for Bernard pliers 
are available. F 


THE WM. SCHOLLHORN COMPANY 


P. O. BOX 1944, NEW HAVEN, CONNECTICUT 
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LEADING LADY IN ‘GONE WITH THE TOMATOES” 


HE WAGON was almost loaded with 

Farmer Outhwaite’s first picking of 
extra-fancy tomatoes, and Old Daisy 
was a-twitch with the excitement of a trip 
into town. 


Suddenly, out of nowhere, the new dog began 
tearing around Old Daisy’s feet, barking 
furiously and nipping at her legs. Scared by 
such canine conniptions, Daisy gave one 
mighty heave backward—and the halter chain 
snapped in her face! Her dignity gave way 
to terror, she reared—and to her amazement 
she kept right on going up, up, up! Tomatoes 


tumbled from the rocking wagon. The screen 
door of the house slammed like a starter’s shot 
—Old Daisy twisted and pawed the air and 
when she came down she was running the 
Tomato Handicap for sure—right through 
the apple orchard! 


The apple trees won, Old Daisy came in 
second, and Farmer Outhwaite lost—a wagon 
load of tomatoes. That was last year. This 
year Farmer Outhwaite knows the races are 
over for Daisy—she’s sporting a Hodell Halter 
Chain that can be depended on to make her 
act like a lady! 


Although Hodell is still filling military orders, the time has 
come fo complete your plans to handle the Hodell line of 
¢ chains... Among the 157 kinds of Hodell chain, welded or 
weldless, with or without attachments, there is an appropri- 
ate chain for every need—with dependability in every link. 



















JACK +» SASH + SAFETY - LADDER - PUMP - LIBERTY MACHINE 
PROOF COIL + STEEL LOADING + LIBERTY COIL » PASSING LINE 
BULLDOG - SAMSON + FLAT LINK + REGISTER - DREDGE 





ESTABLISHED 1886 


THE HODELL CHAIN CO. , 


CLEVELAND 2, OHIO 
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STROLLER-WALKER 


Construction—Built To Las 


%& Sturdy, All Steel 
Rubber Tire Steel Disc Wheels 


* 

x Rubber Covered Bumper 

% Floor Board and Handle Quick 
for Walker 

*% Wooden Play 


oe Attractively Finished in Blue 
bination 


ly Removed 


Beads in Assorted Colors. 
and \vory Com- 





ALLIED CABINET CORPORATION 


32 WEST RANDOLPH ST. CHICAGO |}. 





VAUGHAN NOVELTY MFG. cO., 


s lLergest Manufacturer of C Openers t 


23 CABROLL AVENUE HICAGO 


a Y WAR BONDS AND STAMP 





ILLINOIS 





HYDRO-TE 









WATERPROOF WASHABLE 


Easily cleaned in lukewarm suds. 
on white background. 


GREASEPROOF 
Many attractive and colorful Gestone 
Individually packaged oe eift 

Many other items. Write for Catalog Sheet. 
HYDRO-TEX CORPORATION 
564 West Adams St. Chicago 6, Ill. 























FIGURINES OF 
“LITTLE PEOPLE 
FROM MANY LANDS” 


High Glaze on terra cotta composition, LOOK- 
ING EXACTLY LIKE GENUINE PORCELAIN 
STATUES. Packed: 1/12 doz. pair in. Ultra Dif- 


ferent. $49.00 PER DOZ. PAIRS 


“Russian” No. 4536Z. “French” No. 45392. 
“Dresden” No. 4537Z. “Belgian” No. 4540Z. 


“English” “Dutch” 





No. 4543Z 
61, inches high, 
$36.00 per doz. pairs 





No, 4538Z, 814 ins. high 


We carry a Tremendous Assortment of GIFT eos 
in Lorine from $1.80 to ore Ee doz. Set Z 
Lists mailed to any DWARE on 
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LEO KAUL °° Beyer 
Chicago 6, Ill. 
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Iver o MILLION Colemon Burners 
Hove Gone to War! 








¥%& Coleman has passed the one millionth mark 
in the production of military burners. Originally 






designed by Coleman engineers for the armed 






forces, this famous “GI” stove and others, from 






miniature gasoline burners for use in the 






Medical Corps to powerful 2-burner units, are 






serving our armed forces all over the world. 





























This New, Amazing “Pocket” Stove 
and All Other Coleman Appliances 
Will Be Available to Dealers Soon! 


They'll be ready for you—these well-known, fast- 
selling Coleman Appliances and other new ones 
developed during the war. Just as soon as war pro- 
duction needs are supplied and as fast as materials 
become available, Coleman will begin supplying 
hardware dealers through jobbers. 
























HAY 





Coleman “Pocket” Stove —This new outdoor 
sport stove of tomorrow will bring you extra sales 
galore. The market is already being created through 
national advertising. Every sportsman, every family 
is a sales prospect. Thousands of returning soldiers 
will want one of these famous stoves that have 
served them so well on the fighting front. 


Coleman Lanterns, Lamps, Irons and Stoves— 
These recognized quality leaders will be available, as 
war conditions permit, with all of Coleman’s high 
standard of quality construction and performance. 
Even now limited quantities of some Coleman Ap- 
pliances are in production. Keep in touch with 
your jobber. 


Coleman Daylight Lamp 


Keep your stock of Coleman Parts complete. Keep 
‘Em Working. Order from your jobber! 


Coleman Self-Heating Iron Coleman Cabin @& Trailer Stove 


Coleman 











| APPLIANCES | 


GE «THE COLEMAN COMPANY, INC., Wichita 1 Chicago 11 Philadelphia 8 Los Angeles 54 Honolulu,T.H. Toronto,Can. Gy 
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‘INVADER 


Hunting & Fishing 


KNIVES 


WITH GENUINE LEATHER SHEATHS 








Ring Thong Locks Handle 
Case Hardened Steel 


25 BLEECKER STREET 








Overall Dimension—11'/4 Inches 
Steel Blade Runs Full Length 


NEW MODEL 

187 AL $ 00 
5" BLADE LIST 
LIGNUM OPA 

* VITAE 


GENUINE LIGNUM VITAE HANDLE 
(Rare Tropical Wood) 


Patents Pending 
DEALERS AND JOBBERS SOLICITED 


E. G. WATERMAN & CO. 


New Bottle Top Opener 

5"" Hollow Ground—tLike a Razor 
No Rivets to Corrode or Loosen 
New Sawtooth Edge 





287 LYS 
$4.00 
List 


NEW YORK 12, N. Y. 











Count,on year-round repeat business when you prominently 





display this sales-making reminder to Weldwood Glue users. 


Count also on winning a number of new users . . . among 
customers who normally would leave the store without asking 
for glue. 


Every home needs Weldwood Plastic Resin Glue . . . every 
hobbyist, handy man, cabinet maker, and many industrial 
users. 





It welds wood together in a permanent bond that won't 
yield to moisture, bacteria, or decay. It’s a cinch to use . . . 
by anybody. Just put it on your counter . . . and watch it 
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UNITED STATES PLYWOOD CORPORATION 
Industrial Adhesives Division, Dept. 184 
55 West 44th Street, New York 18, N. Y. 


Please send literature, prices, discounts, samples and in- 
formation on WELDWOOD GLUE dealer plan — 





go to work! 
Name—___ — 
Your jobber can supply you with Weld- 
wood Glue packed in 10c, 25¢ and 50c Address___ —_ 


sizes; also 1 Ib. (85c) and 5, 10 and 25 Jb. 
cans . . . or send the coupon at right. 
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A MESSAGE TO MYERS DEALERS 


Merchandising know-how is the prime essential in modern retailing. It 
is a combination of many vital factors — what to sell — how to promote 
the sale of it—store location and indentification— open floor and 
counter stocks and window displays — service facilities — customer re- 
lations. Your know-how in handling these fundamentals and your knowl- 
edge of the water system business go hand in hand with the success you 
have achieved as a Myers Dealer. 

Merchandising know-how reaches its greatest importance when competi- 
tion for the customer's dollar is keenest. Those days are coming again. 
Myers Dealers will be supported by the most effective merchandising 
aids in the water system business. 





THE F. E. MYERS & BRO. COMPANY 
Dept. C-19, Ashland, Ohio 


1 Be Fe 


Water Systems « Pumps e Sprovere e Hay Untoeding Tools 
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“Useful, of course... but be sure to make them beautiful,” says 
Mrs. Housewife when asked about home products. She, and 
millions like her who control family purchasing, buy what 
pleases their eye. Johnson chemists, alert to this simple truth, 
successfully combined high-quality enamel with wax—created 
WAX-O-NAMEL, a finish of unmatched beauty! 


Sales start with the greater beauty 


of a WAX-0-NAMEL finish! 


This patented wax-impregnated enamel, only finish of its kind, 
imparts a rich luster. . . a smooth, satiny “‘feel’’ that actually 
helps you “‘sell’’ your product! WAX-O-NAMEL affords extra 
protection against dirt, fingermarks and ‘“‘shopwear.” It helps 





S. C. Johnson & Son, Inc., Dept. HA-85. j 
Product Finishes Department, Racine, Wisconsin 


Gentlemen : 
Sure, I'd like further information about WAX-O-NAMFI 
Please send “What's Ahead in Product Finishes’’ brochure. 
Name___ Title 
Address 
Company Name ] : 
Product ‘a 1 


R4 




























surfaces stay ‘‘new looking’’ in your customer's home, and 
when necessary, makes cleaning easier. 

National advertising for Johnson’s Wax this fall will carry 
a special message telling millions of readers to ‘Watch for 
WAX-O-NAMEL!” Your prospects will be aware of the ad- 
vantages a WAX-O-NAMEL finish offers. 

An additional selling aid — WAX-O-NAMEL label. and tags 


WAX-O-NAMEL identification on the products you sell will 
help them move faster. Have your sources of supply investigate 
this strikingly beautiful, extra durable finish that can be easily 
applied to any surface suitable for ordinary synthetic enamel. 
Though not immediately available because of war restrictions 
on Certain materials, now is the time to get all the facts about 
WAX-O-NAMEL. Mail the coupon today! 


sounson’s WAX-0-NAMEL 


Trademarks Reg. U.S. Pat. Off. 
s made by the makers of JONSON'S WAX 
A name everyone knows 


S.C. JOHNSON & SON, Inc., Racine, Wisconsin 
* Speed final Victory with EXTRA War Bonds! * 
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So Easy—anyone can do it 
in less than 10 seconds 


No tools required. No need to open the case if 


you need to replace an accidently damaged blade. 


Pull graduated tape out full length. Insert nail or 
match in round hole in narrow tape then disconnect 
graduated tape and replace with new one and the job 


is done. This exclusive Carlson Rule feature is just 





one of the reasons why these better rules have gained 


so much favor with mechanics. 


You can sell Carlson Rules with confidence. They 
are distributed through hardware wholesalers to retail 


hardware stores and dealers everywhere. 








Don’t Say It! MONROVIA, CALIFORNIA 
You’re in the 





General Sales Represeritatives 


(Glenn C. Hall) 


—, 
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—are packed indi- 
vidually in a bright 
green box. The single 
illustration and the 
simple directions 
make it easy to re- 
place tapes without 
fuss, muss or bother. 


clear with a - "3 
CARLSON 541 South Spring St. MARE & CARLSON .., nrceiests,coit. zi 
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/ Even though no more Maestro and Satintone 
orders can be accepted at this time for 1945 
delivery . .. let these familiar labels remind you 
that these popular glassware lines will again 
be available for your profitable volume selling 
early next year! In the event that changing 


conditions permit us to increase production 







sooner than now seems possible, you 
may be sure that we will let 


you know promptly. 







— DIAMOND <> 
Spring Lock Washers 





are designed and manufactured to 
meet two major requirements of indus- 
try—SAFETY and SERVICE. They’re 
safe because CONTROLLED TENSION 
has been built into every Diamond G 
Lock Washer — a continuous, unfail- 
ing spring tension plus thrust washer 
action that permits full tightening of 
bolts or screws, and locks itself against 
vibration and shock. 


And Diamond G’s give SERVICE 
because only the finest of metals go 
into their fabrication. Rigid labora- 
tory control, torturé tests and critical 
inspection assure long life and free- 
dom from flaws and break-down. 


Specify Diamond G’s today! Your 
order will be given immediate atten- 
tion. Prompt delivery guaranteed. 


NOW AVAILABLE—Lock Washers manufactured to 
new standards (S.A.E. and A.S.M.E.). Catalog on 
request. 


GEORGE K. GARRETT CO., INC. 
1421 CHESTNUT ST., PHILADELPHIA 2, PA 
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In Production! 


THE REFRIGERATORS BEST 








FOR YOUR BUSINESS! 











Why the New G-E Refrigerators are geared to today's markets 


Typical of the kind of refrigerator that’s most in demand 
today is this 7-foot G-E de luxe model! (Independent 
surveys show this size is most wanted.) Packed with these 
popular features: Ample storage space for frozen foods 
inside “Super Freezer.” Adjustable sliding shelf. Big 
10.1-quart high-humidity drawer. 550 cu.-in. fresh meat 
compartment. (And its moderate price will be right, too!) 
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In the coming period of first retail refrigerator sales to 
civilians, probably any refrigerators could represent good 
sales opportunities for you. 


But we are certain that these new G-E models are your 


best bet! 


Not only because of the G-E name and reputation for 
reliable service—although the war has brought refrigerator 


dependability home to Americans more than ever before. 


Not only because G. E. created the famous “sealed-in- 
steel” refrigerating unit that made possible “A million 
G-E Refrigerators in service ten years or longer.” Not 
only because the new “‘sealed-in-steel”’ unit is finer, more 
compact, more efficient than ever before—built for still 
longer years of repair-free operation. 


But largely because we have geared our production 
plans to your business. By concentrating on fewer models, 
we can turn out more refrigerators for you to sell! 


Through independent surveys, we found out what 
sizes, what prices, are right for today’s market. What 
features are most in demand! 


In pursuing this policy we are concentrating our first 
production on the 7-foot de luxe model described at left, 
plus a 7-foot standard model at an economy price. There 
will also be a limited number of 6-foot standard models. 


These models are G-E all the way through. And you can 
bank on this:—G. E. is back producing refrigerators with 
the same “know how,” the same engineering and factory 
personnel (all the wiser because of war production ex- 
perience) that earned General Electric’s reputation for 
making the finest refrigerators money can buy. 


“THE REFRIGERATORS MOST PEOPLE WANT MOST” 


QQ Ripyeistit 


GENERAL @ ELECTRIC 








FINEST SELECTED 
WHITE COTTON 
THREADS 


NO ABRASIVES = f//}//)////////////// eee 
e : i i} aikit 
NO CHEMICALS = [////////////////////, Ups 
e ; 5 7} 
THE KNIT COvEeR | }///)/)//////////’ 
FILTERS, TOO! =f) /////)))) Fas 


Sludge is the enemy of internal combustion motors . . . it scores rings 4 Up 
and bearings and fouls the finest lubricating oil. WIX takes it out of 
the oil stream and keeps wartime motors CLEAN! 





This famous “sock type” oil filter refill construction throws its full arte | 
weight into the job of keeping lubricants sludge-free . . . even the Knit : tat 
Cover filters, too! No chemicals—no abrasives—just a beautifully engi- “a It’s 
neered, sludge-hungry element that makes oil go farther and do more in ; a? ge' 
any filter equipped motor. a 


With this ONE COMPLETE LINE, many hardware dealers have found 7 are 
that a big and highly profitable market exists for them. Because, there’s thi 
a WIX model tp fit EVERY oil filter replacement need they meet . . . i a 
on tractors, trucks, stationary engines and all manner of filter 
protected motorized equipment. Ask for the whole profit-making 


story for hardware dealers NOW! IN A N 0 J L | l Té bs 


1's THE REFILL he 


+ 





WIX ACCESSORIES CORPORATION * GASTONIA ¢ N:°-C- 





WAREHOUSES: ATLANTA * CHICAGO © DALLAS © KANSAS CITY © LOS ANGELES © MINNEAFULID © new YORE Other Re 
SAN FRANCISCO + CANADIAN FACTORY: WIX ACCESSORIES CORP., LTD., 161 BAY STREET, TORONTO, ONTARIO, CAN. 
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.»e the Republic 
Upson Line has the 
Fastenings you need 


A wide line of more than 20,000 different 
types and sizes of headed and threaded 
products is just one feature of Republic 
Upson Quality. The others go all the way 
to give complete satisfaction. 


Republic Upson Products have had a repu- 
tation for quality for more than 90 years. 
It’s the nearest thing to a guarantee you can 
get that heads and nuts are sharp-cornered, 
straight-sided, accurate to size—that shanks 
are tough, fit standard hole sizes—that 
threads are strong, sharp and accurate. 


Sum up these facts and you'll agree that 
here’s a Line that has everything. More than 
enough to pay you to standardize on Repub- 
lic Upson Quality. 


REPUBLIC STEEL CORPORATION 


BOLT AND NUTDIVISION ¢ CLEVELAND 13, OHIO AND GADSDEN, ALA. 
Export Department: Chrysler Building, New York 17, N. Y. 


REPUBLIC 
BOLTS AND NUTS 


b') 


Other Republic Products Include Woven Wire 
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With this single Gilmer Assortment of 35 
specially selected V-Belts, you can meet the 
requirements of a large majority of owners 
of washing machines, oil burners, power 
tools, home workshop equipment, and other 
small appliances. 


The demand for belts of this type, already 
large, is growing steadily. The Gilmer Assort- 
ment will help you to win your share of the 
profits. It makes an attractive display and, 
when placed in your window or on your 
counter, will do most of the selling for you. 


Start earning those extra profits now. Mail 
coupon below for the Gilmer No. 350 Assort- 
ment. It costs but $21.01, including selling 
accessories, and gives you a profit of $14.01. 


L. H. GILMER COMPANY 447 
Tacony, Philadelphia 35, Pa. fy 


Division of United States Rubber Company 





ee eee eee ee 


L. H. GILMER COMPANY 

Tacony, Philadelphia 35, Pa. 

Send me the complete Gilmer “Eye-Ful” Tower Assortment, No. 350, 
as follows: 


1—35 assorted V-Belts for household appliances. 
2—Gilmer Handimeter (patented) for quick megsuring of belts. 
3—Display stand, sign, inventory form. 
4— Gilmer Belt Catalog, ' America’ s Belt Bible." 
Bill me $21.01 through your nearest jobber. 


NAME__ gin F pa 
ADDRESS 
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LARGER 
UNIT SALES 


FASTER 


TURNOVER EYE APPEAL 





@ The hardware dealer’s need 
for items of large unit value 

















. for merchandise yielding 
greater profit per sale as well as 
generous mark-up... is vital, to 
compensate for the many low 
priced low margin articles he 
must handle. 

To meet this need, merchan- 
dise of worth while unit profit 
as well as universal appeal is 
an integral part of Mercury’s 
3-point policy guiding the 
selection and building of post- 
war products for distribution 








through hardware channels. 


Nita URY Aircract NC. 
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GENEVA FORGE 
CUTLERY 











© 


GENEVA FORGE blades are 

fine stainless steel, hardened and 

tempered in our electrically controlled 
furnaces — then skilfully ground 
“back-to-front” for a long life of cutting 
usefulness. Handles are treated to protect 
the wood, preserve the finish. No other 
line in this price-range offers the features 
of GENEVA FORGE Cutlery. We hope to 

give you ali you'll need when 


restrictions are ended. 


EKCO 
PRODUCTS COMPANY 


» LOWAR. 


THE BIGGEST NAME IN 
©. ih C 0": HOUSEWARES 
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Your prospects are Undivided 
... they are 100% YOURS! 


HEN a prospect can buy one brand of paint two places in the 
same neighborhood, his attention is divided. He’s just a HALF 
prospect for each dealer. If you are a SPRED dealer you do not have 
to divide your wall paint business. Every SPRED prospect in your 
territory is a// yours . . . because your territory is protected. 


a 









——————— i 


Time resTED 






There's q Big Swing to SPRED 
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Read What Typical Users Say About SPRED 


%* COLORS PREFERRED 3 TO 1 BY LEADING DECORATORS 


In a nationwide opinion poll on water-mix wall paint colors, 
leading decorators preferred SPRED colors 3 to 1 over the 
second choice. Mr. H. E. Spohn, SPRED dealer of Bis- 
marck, North Dakota, says this amazing color superiority is 
a sure-fire sales advantage that is building his business. 


A SUPERIOR PRODUCT—GUARANTEED BY GOOD HOUSEKEEPING 
SPRED is a first quality oil emulsion wall paint. Mr. Dave 
Mallett, SPRED dealer of East St. Louis, Illinois, used to sell 
another well-known brand. He says that telling prospects 
about SPRED’s oil content, durability and the Good House- 
keeping Guaranty have boosted his SPRED sales 10 to 1 
over the other brand. 


ADVERTISING BUILT AROUND YOU! 


The largest paint advertising campaign per dealer in history 
is featuring the powerful 3 to 1 Decorator Preference for 
SPRED colors . . . week after week throughout the selling 
season. Mr. C. T. Brigham, SPRED dealer of Pittsfield, Massa- 
chusetts, says he likes SPRED advertising because it’s built 
around him... brings customers right into his store. 


Write today for your free copy of new booklet, 
“The Truth About Water-Mix Paint” and factual 
data based on 40 case studies of SPRED dealers. 


THE GLIDDEN COMPANY, ° Dept. 47, Cleveland 2, Ohio 


*Trademark Registered 
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We can show you many, many letters like this 
from women you dealers have had to disappoint 
. . - because we can’t supply you with Rubber- 
maid until our war work is finished. 

When women take the trouble to write a 
letter, it means they want Rubbermaid very 
| much indeed. Plan to carry Rubbermaid, the 
| quality line on which you can build a profitable 


volume, when it is available again. 


Crubbermaid § 


DRAINBOARD MATS - SINK STRAINERS - BATH MATS - DOOR MATS + PLATE 
& BOWL SCRAPERS ~ TOILET TOPS - DISH DRAINERS - STOVE TOP PROTECTORS 





36 single boxes 
to this compact 





counter display 


LUCKY STRIKE 





THE WOOSTER RUBBER COMPANY 


WOOSTER - OHIO | 


Lavelle Rubber Companys Chicago 
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FOR HOME-FRONT USE 








DDT 


INSECTICIDES 














, to a partial release by the War Production Board, 
Pennsylvania Salt Manufacturing Company will soon make 


this sensational insecticide available for civilian use. 


Having produced DDT for the U. S. Government — for con- 
trolling the spread of louse-borne typhus in Europe and for 
control of insect-borne tropical diseases in the Pacific, Penn 
Salt is processing Penco DDT in liquid and powder forms 
suitable for convenient, effective use by farmers, dairymen, 
poultrymen and householders. 


Penco DDT will be packaged for distribution through drug, 
grocery, hardware, feed and seed stores. 


PENNSYLVANIA SALT 
MAN F 


TURING C PANY 


1000 WIDENER BUILDING, PHILADELPHIA 7, PA. 


NEW YORK + CHICAGO «- ST. LOUIS + PITTSBURGH + CINCINNATI + MINNEAPOLIS + WYANDOTTE + TACOMA 
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Days, months, years—whatever it takes 
in time and effort—we must give all to 
Uncle Sam to win security. War Bonds, 
too, bought and held, should be part of 
our every program. 














THEN 
FOR YOU! 


















QUICKE the new 


HAND CLEANER 
that removes GREASE, GRIME, PAINT 
without the use of water! 











Gentle. Quick acting. 
Fortified with Lanolin 
and Vegetable Oils. 
Prevents chapping. 









QU Territories open for 
HAND live-wire re presenta- 
ich CLEANER ¢. tives. 


— sal TRY IT YOURSELF! 
















Mail this coupon to us for a free sample jar of Quickee. | 
TUDOR PRODUCTS, INC. | 
Dept. H, 305 Ek. 43rd St | 
! 
| 












New York 17, N. Y | 
Ee SE RE ha SS SS 
{ 















As more materials come 
in, more Edlund Kitchen 
Tools go out to stock 
your shelves. Until sup- 
ply can equal demand, 
pro-rated allotments— 
through your jobber— 
will continue to prevail. 
Watch for monthly Ed- 
lund announcements. 

















Mees FKCADE jam 


Ever Closer 
to Victory 


. . . but until that day all 
of us must work even harder 
toward that end. Here at 
Arcade we await the day 
when we will be able to pro- 
duce a finer line of hardware, 
tools and toys. 





* 


ARCADE MFG. CO. 


1201 SHAWNEE ST. 
FREEPORT, ILL. 











HARDWARE & TOOLS 
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Delivery dates on Electric Sprayit Company products will be announced just as soon 
as conditions permit. We wish we could give you this information immediately but 
find this impossible in that all reconversion progress must be guided by timely events. 
During the meantime we suggest that you contact your Jobber so that he can place 


your name among those who will be the first to receive shipments of these two fine 
lines. [f your Jobber’s name is not known, write us and we'll send this to you at once. 
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, wins a customer’s confidence —and 
holds his patronage —like helpful advice. com- 
ing from some one who “knows his merchandise.” 
In hardware retailing, the proprietor will at 


once see the value of training at least one , 


sales clerk to know files. Not just the types com- 
monly found in hardware-store stocks, but the 
more specialized types as well. . . . They offer 
excellent impression-making “conversation.” 
Nicholson has considerable printed matter on 
file kinds, manufacture, uses, care, etc., which we 
will be glad to mail to the salesperson you're 
making your “file specialist.” Send us his name 
and address. A “file education” begins with: 


FILES FOR FARMERS. Flat, Three Square, Round and Half 
Round double cuts for fast-filing general repair work; Mill 





Bastard (single cut) for sharpening soil-working imple- 
ments; Mill Second Cut or Smooth for cutting tools; Slim 
Taper for handsaws; Crosscut (and often regular Mill) for 
crosscut saws. 


FILES FOR AUTO, GENERAL REPAIR AND BLACKSMITH SHOPS. 
Machinists’ type Flat, Hand, Three Square, Square, Round, 
Half Round and Pillar double cuts for general use; Knife 
for slots and sharp angles; Mill and Lathe for smoothing 
work; Curved Tooth for auto body, fender and other “shear” 
filing; Point (or Coil) for distributor points; Swiss Pattern 
for die, tool and model making; Rasps for horseshoeing. 


LUMBERMEN AND WOODWORKERS. Mill, Slim Taper, Cross- 
cut and Cantsaw for hand, crosseut, bucksaw and circular 
saws; also Wood Rasps, Cabinet Rasps and Auger Bit files 
for woodworkers. 


More than 3000 kinds, cuts and sizes of files in 
the Nicholson line! 


NICHOLSON FILE CO. © 25 ACORN STREET, PROVIDENCE 1, RHODE ISLAND 


(In Canada, Port Hope, Ont.) 
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Published Every AG E 


Other Thursday 
“The Hardware Dealers’ Magazine” 





Editorial and 
Executive Office Advertising Offices 
Chestnut and 56th Sts., 100 East 42nd St., 
Philadelphia 39, Pa., U.S. A. New York 17,N. Y., U. S. A. 


Established 1855, succeeding and embodying “Hardware” of 

New York; “Stoves and Hardware Reporter,” St. Louis; “The 

Western Hardware Journal,” Omaha; “Iron Age Hardware,” 

New York City; “The Hardware Reporter,” St. Louis; “Hard- 

ware Salesman,” Chicago; “Hardware Dealers Magazine,” New 
York, and “Good Hardware,” New York. 
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. Intormal Editorial Comments ... 





Just Among Ourselves 


... By Charles J. Heale, Editor of HARDWARE AGE 








“Deflate Your Ego—Because 
These Are Abnormal Times’:— 


“tie ‘above quota- 


tion was given us by a hard- 
ware executive who suggests 
that the entire hardware indus- 
try adopt it as a slogan and 
credo. In substance he said: 
“All hardware manufac- 
turers, wholesalers and re- 
tailers (including me) are 
feeling too important be- 
cause they have all enjoyed 
greatly increased sales vol- 
ume; have gotten out of 
debt; have collected their 
bills; have had the money 
to pay bigger than ever 
taxes; can sell anything 
they can make or obtain; 
and are actually handling 
more money than ever be- 
fore. What they don’t re- 
alize is that these abnormal 
volumes and profits are due 

. 


* 


to war conditions which 
have skyrocketed all busi- 
ness. Too many of them 
think that the growth they 
have enjoyed is due pri- 
marily to their own brains 
and initiative—and_ broad- 
ly speaking it isn’t so.” 
Perhaps the most serious 
phase of it all is the great ex- 
travagance with which ll 
business is being conducted 
today. It may prove very diffi- 
cult to regulate or rationalize 
expenses a little later—and the 
time will come to all busi- 
nesses when this is essential. 
Admittedly, this is a 
“Gloomy Gus” viewpoint un- 
der present day conditions but 
much that this hardware exec- 
utive says could, to advantage, 
be “pasted in your hat” and 
given serious consideration. 


* 


Must Hardware Stores Operate 
Longer Hours and Sundays?:— 


A FEW months ago, in the 
office of a mid-western 
wholesale hardware executive, 
we heard a very interesting 
story about a nearby hardware 
dealer whom we shall call 
“Jack Smith” — though his 
name is nothing like that. 
Jack had been studying his 
local competition. He came to 
the conclusion that drug and 
cigar stores, open seven days 
and nights every week, were 
getting business that had been 
his when he had kept his own 
store open longer hours— 
thinking less of his own con- 
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venience and more of his cus- 
tomers’ whims. 

Jack remembered his cut- 
lery and razor blade business 
of bygone days and took the 
trouble to ask many men and 
women where they purchased 
such items. Invariably, it was 
“in the drug stores” or “in 
the cigar store.” It became 
quite clear that many such 
sales were made before or 
after the hours that the “Smith 
Hardware Store” was open for 
business. 


So Jack Smith decided to 


operate his hardware business 


seven days a week, and longer 
hours, by staggering the work- 
ing hours of the store person- 
nel. In less than one month the 
results encouraged him to 
make this a permanent ar- 
rangement and to advertise the 
fact. 


Then came the Chamber of 
Commerce with varied pro- 
tests. Finally there came an 
implied boycott of his store. 
Says Jack, “O.K. you boycott 
me but be sure you also boy- 
cott the drug store and cigar 
store on the so-called ‘after 
hours’ sales of anything but 
drugs and smokes. They are 
open seven days and seven 
nights and are, and have been, 
rapid1 y encroaching upon 
many hardware store lines 
which they didn’t sell when I 
kept my store open longer 
hours.” 

Jack Smith is now running 
seven days a week and long 
hours and has been doing so 
for more than one year. He 
intends to continue this prac- 
tice. He grabs all returned 
and discharged service men 
and because his volume and 
profits, despite taxes, have 
grown, he can offer attractive 
salaries——and his working 
hours, per employee, are no 
longer than before. And his is 
a very busy store. 


Since hearing this story we 
have discussed the subject with 
several veteran hardware deal- 
ers, They don’t like the idea 
but are quite candid in stat- 
ing, and unanimously too, that 
they agree that when hardware 
stores had longer working 
hours the inroads of the drug 
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and cigar stores, etc., were not 
as serious as they are today. 
They also agree that it is the 
extra hours that have favored 
these competitors. 

One dealer specifically men- 
tioned the sale of duck load 
shells (when they were plen- 
tiful) and said that gasoline 
service stations in his town, 
open 24 hours every day, were 
getting plenty of shell business 
at 4 a. m. and at 10 p. m., etc. 

Personally, we consider this 
a sad story. To operate seven 


* 


* 


days a week, and for longer 
hours, seems like a decidedly 
backward step for the retail 
hardware business. In view of 
the general trend, we would 
rather look to the time when 
hardware merchants would 
have shorter hours and would 
be closed all day Wednesday. 
But unhappily it may be that 
longer hours will be forced oz 
the hardware business by com- 
petition. At any rate, it is 
something to think about as we 
face the post-war era. 


* 


“Battle of Materials’ Will Come 


HEN the war is finally ~ 
over there will surely be 

a great “battle of materials.” 
Most hardware has had a steel 
base. Maybe plastics, alumi- 
num, stainless steel, magne- 
sium or what-not will prove 
to be the basic material for 
most hardware merchandise. 
If you read and believe all 
the news releases about the 
various materials that should 
be available when Peace comes 
again, you will find yourself 
in a great state of confusion. 
It is our humble opinion 
that most hardware store lines 
will be approximately what 
they were before the war—at 
least for the immediate post- 
* 


war period. Later the “Battle 
of Basic Materials” may prove 
to be one of the most interest- 
ing experiences in the Ameri- 
can commercial arena. 

War-imposed needs have 
made both scientists and in- 
ventors search further and 
quicker for substitutes of vari- 
ous kinds. Some of their find- 
ings may ultimately be re- 
flected in hardware store dis- 
plays—shortly after the first 
bloom of the post-war boom 
has passed. 

How soon it will come we 


‘cannot say. It is, however, a 


* 


sure thing that the “Battle of 

Materials” will be very impor- 

tant to the hardware industry. 
x 


Peace Should Bring Many Rapid 
Changes In Govt. Restrictions! 


AS this issue goes to press a 
Jap surrender appears 
certain within a few hours. It 
is likely that before this issue 
reaches our readers all actual 
fighting will have ceased. 

As these few comments are 
being written our ears are lit- 
erally expecting, momentarily, 
the shrill, but this time very 
welcome, siren which will con- 
firm the return of peace. 

With the cessation of hostili- 
ties, there will come rapid re- 





visions in many government 
orders restricting the produc- 
tion and distribution of civil- 
ian goods. There are so many 
of these that some confusion 
must be expected at the start. 

The Washington Staff of 
HarpwareE AGE will provide 
in the immediate post-war era 
the same complete, yet under- 
standable, news and interpreta- 
tions of these developments as 
was characterized by its out- 
standing contribution to our 
pages during the war period. 





HARDWARE AGE 


























































AUGI 


r longer 
ecidedly 
1e retail 
view of 
e would 
ne when 

would 
d would 
dnesday. 
be that 
orced or 
by com- 
e, it is 
ut as we 


me 


“Battle 
ly prove 
interest- 

Ameri- 


s have 
and in- 
er and 
of vari- 
sir find- 
be re- 
ore dis- 
he first 


r boom 


yme we 
ever, a 
attle of 
impor- 
dustry. 


pid 

ns! 

‘rmment 
produc- 
f civil- 
> many 
nfusion 
e start. 
aff of 
yrovide 
var era 
under- 
rpreta- 
ents as 
ts out- 
to our 
period. 





E AGE 





AUGUST 16, 1945 


















HP OHKD-O-G 


>< 


* 





HKHPHLOGD 


Ee 


e Can’t Fill In The 
(Key) Blank... 


As the largest manufacturers of key blanks in the world, we 





stock in normal times about 3,000 separate types and sizes. 

Today, it’s possible to supply only a fraction of the demand 
— for a good reason: War. 

The Army, the Navy, the Marine Corps — and vital war 
plants, too — have first call on ILCO for key blanks. And the 
need is tremendous and urgent. 

Until such time as we are able to use manpower now 
making vitally needed bomb and trench mortar fuses, in the 
manufacture of key blanks for civilian use, you (and we) are 
going to have shortages. 

Some day (soon, we hope) we'll again havea complete 
stock of key blanks from which to supply you. Until then, 


we'll continue to do the very best for you. 10 





THIS COULD HAVE 
BEEN A LOCK 


But locks won't keep out Tojo, 
while enough of these will 
stop him cold. So, we're con- 
centrating on this type of 
Hardware until V-Day. 






Independent Lock Company 






Fitchburg, Massachusetts 







Branches in All Principal Cities 










GONE TO WAR 





You Need an Intelligently | Pr 












































“They shall beat their swords into ploughshares 


By THOMAS J. V. CULLEN 


Editor, The Spectator 
National Insurance Magazine 
A Chilton @ Publication 
Affiliated with Hardware Age 


tions where more than one class 
of insuror was dealt with, nor is 
there any evidence that particular 
types or kines of insurance are 
usually fed to a particular class 
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of insuror. Some use stock com- — 
panies for fire lines and mutuals the 
for casualty lines, but just as many as 
| reverse the process, and more use fu 
| THOMAS J. V. CULLEN both for various types of insurance. ™ 
Of greater importance in the 
hardware industry “overall in- s 
| surance” study were the facts we “ 
developed from the survey relat- re 
cation which is affiliated with '™g ‘to the types of insurance a 
| HE hard me Hardware Age, was attracted by which were carried. These are oie 
ar ys > Sl1- . 4 
fesse aye 5 the data revealed in the census. tabulated below: 
ness is one of America’s big we attempted to learn about hard i “ae 
businesses. According to the 1940 ae Fire Insurance Lines bec 
| . : . ware insurance methods and prob- 1 . 
Government Census, there were in ; , y in} 
; lems through analysis and through se oy, & } 
existence over 29,000 retail stores > : Se 3 2 cor 
: test surveys. Some idea as to how a6 sf 3 ; 
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Prepared Insurance Program 


EDITOR’S NOTE: Literally, Mr. Cullen has spent a 
lifetime in the insurance field. As editor of The 
Spectator, leading national insurance publication, 
a Chilton QQ Publication atfiliated with Hardware 
Age, he is in an enviable position to offer sound 
advice on the insurance needs of the hardware in- 
dustry and trade. While his advice, as offered in 
this article, has always been a proper guide it is 
especially important now as the hardware business 
faces the post-war era with its manifold problems. 


common sense in taking care of 
their insurance needs that they use 
inrunning their businesses success- 
fully. How does the survey show 
that fact? 

Let’s start briefly with fire insur- 
ance lines. There is no reason why 
the percentages shown for those 
who carry windstorm, riot and ex- 
plosion should vary from the per- 
centages shown under fire insur- 
ance carried on buildings, fixtures, 
and merchandise! Why? Simply 
because they should not (except 
in rare cases) purchase these three 
coverages in separate policies 
since they can be purchased for 
less money under a fire insurance 
policy, bulked together with smoke 
and smudge and damage that 
property may suffer from an un- 
controlled motor vehicle or an 
aircraft of amy type. Not only is 
the cost cheaper with added cover- 
ages, but mainly you will be pro- 
tected by the same companies 
(which insure you against fire 
and lightning) and there will be 
no argument about which com- 
pany will pay for what and all 
gaps in the coverages (and they 
do exist under separate policies) 
are eliminated. 


Permit No Gaps! 


The same general criticism can 
be leveled against your casualty 
coverages, particularly the various 
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types of liability policies, elevator, 
public, products, and others. All 
the liabilities your business is ex- 
posed to from any third party 
causes can be purchased in one 
policy which is known as a com- 
prehensive liability insurance for 
sometimes a lesser or very slightly 
higher cost. The important fact 
to be considered is that there will 
be no gaps in the protection! 

But we are a little ahead of the 
subject we had planned for you. 
Let’s start at the beginning, as 
you should do also, and envision 
the best, most economical and 
practical way for you to prepare 
your insurance program. 

All corporations and individuals 
give careful and deep thought to 
their financial set-ups when they 
start in business. During the 
years that follow, changes in the 
structure are made in accordance 
with the volume of business con- 
ducted. That is the natural in- 
stinct of every man, whether he is 
in business for himself or whether 
he is an executive of a partnership 
or corporation. The motive, aside 
from the instinctive motive, is gen- 
erally provided by the banker who 
enters the picture at the beginning 
of the business or at the time of 
its first signs of expansion. The 
banker shrewdly studies the trend 
of the particular business and the 
particular concern coming to him 


and their spears into pruning hooks.”... . 
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“They shall beat their swords into plough- 
shares, and their spears into pruning hooks” 


for credit to begin or to expand a 
business. He then allocates the 
bank’s funds in accordance with 
the outlook and capability of the 
borrower. You listen to the banker 
carefully and let him talk as long 
as he chooses for the natural rea- 
son that you are seeking credit. 


Something Can Happen 


You should follow the same 
plan when the time come when 
you give thought, as you must, 
to your insurance set-up and pro- 
gram. It may sound odd to you 
to think of seeking out your in- 
surance agent or broker at such 
times and in such a way, but if 
you consider the matter fully you 
will agree with this advice. The 
fundamental reason behind the 
suggestion stems from the knowl- 
edge that no matter how soundly 
you prepare your financial struc- 
ture and operate your business, 
some God-sent or humanly con- 
trived occurrence or happening can 
strike you and you find yourself 
seriously impaired financially, 
your business disrupted, and your 
future business outlook extremely 
doubtful. In spite of the profits 
that are prevalent during war 
times (with or without deductions 
of taxes) the principal credit agen- 
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cies report business failures daily, 
not only small but large concerns, 
through some unlooked-for catas- 
trophe which has struck out of the 
proverbial blue sky and which 
could have been mitigated by an 
inexpensive insurance policy. 

We do not mean to suggest 
that you run around or advertise 
that you want to talk to insurance 
agents or brokers, for then your 
time would be occupied completely 
due to the multitude of agents 
and brokers conducting an _in- 
surance business. What we do 
advise is that you carefully select 
the best man or men in the in- 
surance field and give him or them 
sufficient opportunity and time to 
prepare a sound and reasonable 
insurance program for you to fol- 
low. An insurance agent or broker 
is favorably or unfavorably known 
by the “company” he keeps! To 


put the matter in another way, the 
best and strongest insurance com- 
panies select, as a rule, the most 
intelligent and conscientious men 
to represent them to the insuring 
public. That statement applies to 
any type of insurance company 
you have in mind—stock, mutual 
or reciprocal. 


Sounds Complex 
—But Isn't 


To most individuals not en- 
engaged in thé insurance business, 
the multitude of policies or cover- 
ages available are so complex and 
hard to understand at a quick 
glance or in a short talk that dis- 
may and annoyance with the sub- 
ject and its advocators has created 
the attitude on the part of the in- 
suring public to “get it over with” 
as soon as possible and with the 
least amount of effort. A good 
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deal of this attitude was created 
by incompetent agents or brokers 
who did not themselves know 
their contracts and were unable 
to present an understandable ex- 
planation of the various condi- 
tions of the contracts and rates 
and the correct kinds of policies 
an individual’s business required 
for safety. If you choose your 
insurance representative carefully 
and give him the proper time 
allowance, he will point out the 
coverages you need, explain the 
basic conditions of each contract, 
quote you rates and premiums, 
and advise you up to a point what 
types of protection you need for 
the safe operation of your busi- 
ness. Following such presentation, 
you should always insist that the 
insurance representative confirm 
his remarks in writing. By so 
doing, you will have a guarantee 
of the reliability of his statements 
and you will have the opportunity 
of making up your mind when you 
are alone and not subject to any 
“salesmanship pressure.” 


A Dangerous Plan 


Many hardware retailers and 
wholesalers parcel out their in- 
surance to as many agents as pos- 
sible, looking naturally to the pos- 
sible benefits of their reciprocal 
trade. That, however, is the most 
dangerous plan to follow per se 
since you receive divided attention 
to your insurance problems and 
mistakes are made which can 
seriously embarrass your finances 
and the entire structure you have 
built up through years of effort. 
You can, however, place your en- 
tire insurance program in the 
hands of the best one or two in- 
surance agents or brokers and 
designate that a small share of 
commission be paid by them to 
other agents whose hardware busi- 
ness you want (in peacetime, of 
course) and safely accomplish the 
same idea of reciprocity you orig- 
inally had in mind. 

Having chosen your insurance 
representative or representatives, 
give them sufficient time, at stated 
intervals, carefully to go over each 
type of insurance you need and 
you will save yourself money in 
the premiums you now pay. Mest 

(Continued on page 123) 
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0 J. M. Wise & Son finds new section ; STORES, J. M. 
"$e attracts more feminine customers vied nance _ is 
Hon : ° ° amiliar wi the o saw: 
a and is a first class sales builder “Build a better mousetrap . . .” 
can Interpreting it to their needs, the 
Ices company -bought an adjacent 
ave building, tore down the interven- 
ort. ing wall, thus enlarging its china, 
en- glassware and gift department— 
the and the customers have been do- 
in- ing the rést. f 
and It hasn’t been done with mir- 
of rors in this town of 3,204. Re- 
to modeling is the word. That and 
usi- careful planning ‘and foresight. 
of The company bricked up most of 
the the front-window area in remodel- 
rig- ing the adjacent store space, leav- 
ing enough room at the top to ad- 
aan mit light into the new department. 
This space, duplicated at the rear 
ves, 4 
ted of the added store, consists of six 
ach small windows 2-ft. high which 
and stretch across the width of the 
i department. 
a Nor is that all. The walls and 
Y ceiling of the new section were 
These two cream-colored tables make fine settings for these lines. (Continued on page 132) 
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Plenty of Hardware in the Pacific 





.. importance of 


hardware and all its related items 
to Uncle Sam’s fighting Navy can- 
not be adequately appreciated until 
one sees the Navy at work. A 
15,000-mile trip through the for- 
ward areas, from the oppressive 
heat of the Carolines to the deso- 
late, wind-swept shores of Iwo 
Jima into the Marianas and Mar- 
shalls and back to the relative 
quiet of Pearl Harbor, helps to 
bring about a better understand- 
ing of the tight wartime regula- 
tions on hardware supplies that 
have been saddled on the trade. 
Everywhere the products of the 
hardware industry are in active 
use by Seabee construction units, 
pattern shops, ship repair units 
and even by the Seabees who 
spend their spare time turning 
out souvenirs to be sent home. In 
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(Official U.S. Navy Photo) 

Packaging tools for reshipment to the forward area is one of the 
jobs at the Naval Supply Depot at Pearl Harbor. A heavy wooden 
box which may be dropped on a corner without damage, a bag liner 
and layers of newspapers between the tools are among the features. 


fact, every activity of the Navy 
and Marine Corps, ashore and 
afloat, is stocked with supplies of 
tools and hardware. 





By EUGENE J. HARDY 


Hardware Age 
War Correspondent 


eS +s 2 


Literally millions of enlisted 
men, whose previous experience 
with tools was limited to nailing 
up pictures at home, have learned 
to become proficient in various 
trades and are proud of the tools 
they can now wield effectively. 
These men are imparting much of 
their new gained knowledge to the 
natives they come in contact with 
and some of the native handicraft 
provides visual evidence of the 
spread of American ideas. 

It's Big Business 

Supplying the fleet and shore 
installations in these trackless 
miles of ocean has always been 
big business, but present activi- 
ties are only a portent of things to 
come. Unless the Jap warlords 
decide to surrender in the very 
near future, more than four times 
the shipping that has been used in 
the Pacific will be required for the 
all-out push against Nippon. Sup- 


a 


Outside storage is necessary in order to keep the mountains of supplies 
moving which are needed for the Pacific Fleet. Here on Guam, supplies 
arriving from the States are far ahead of any warehouse construction. 
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Combat Area 


ply lines in the far reaches of the 
Pacific are tremendous. In the 
Western Carolines, which was the 
fartherest point in my journey, 
supply officers told me that it re- 
quires four months to fill a requi- 
sition from the States. Most bases 
beyond Pearl Harbor are supplied 
directly from the West Coast to 
eliminate transhipment, as well as 
to free shipping and provide 
quicker turnarounds. 


Few Surpluses 


Construction in captured terri- 
tory will continue at an increased 
pace. However, the fast movement 
of our forces has done away with 
the necessity of building perma- 
nent installations on every island 
that is taken. The passing of the 
Jap fleet will not lessen the supply 
problem, but it will permit freight 
vessels to meve with a little more 
confidence and certainty. The only 
surpluses visible in the Pacific 
areas have resulted from our 
forces running away from their 
supply bases. These situations are 
only temporary and the supplies 
are moved as quickly as possible 
to where they are needed. 

The General Stores Division at 
the Naval Supply Depot at Pearl 
Harbor is responsible for all hard- 
ware items. Handling more than 
25,000 different items this organ- 
ization uses the Federal Standard 
Stock Catalog in its procurement. 
During my visit the warehouses 
were well-stocked and there were 
no apparent shortages. When 
shortages do crop up it is usually 


* 
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Products of the hardware industry are in 
active use, and in great variety and stag- 
gering quantities, throughout the Pacific 
combat zone. They play a vital part in 
winning the war and in the rehabilitation 
of captured areas. Scientific packaging 
facilitates shipping and storing. 








HARDWARE MEN MEET IN THE PACIFIC 
Left—Lt. Col. Edward F. Knight, USMCR, Cleveland, Ohio, acting C.O. of a 


Marine aircraft unit. secretary and 


ant-treasurer of Bostwick-Braun Co.., 


Toledo, and W. Bingham Co., Cleveland, wholesale hardware distributors, 


station somewhere in the Marshall Islands. 


welcomes Eugene J. Hardy, HARDWARE AGE war correspondent, to his 


because of the fast movement of 
combat troops over and above nor- 
mal planning. This problem con- 
fronts supply officers throughout 
the Pacific. 

This division is “big business” 
and is undoubtedly one of the 
largest wholesale hardware opera- 
tions in the world. At the end of 


* 


EDITOR’S NOTE: The author, a member of the Washington Bureau Staff 
of HARDWARE AGE, was one of a small group of editors of leading busi- 
’ ness papers invited by the United States Navy to witness, at first hand, 


the gigantic problem of furnis 


hing basic supplies to the armed forces 


in the Pacific combat area. Under Navy auspices, he observed the 
movement and handling of many hardware industry products in huge 
quantities. Mr. Hardy's story should interest every hardware man and 
should do much to explain the current shortage of hardware products 
on the home front, as well as ar the immensity of the supply 
problem. 
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1944 approximately $5,500,000 
worth of hardware and hand tools 
were on hand. Shipments during 
the last quarter of 1944 totaled 
$1,650,000. During the first 
quarter of 1945 shipments were 
were about $4,800,000. This in- 
crease was largely due to the Oki- 
nawa operation which required 
tremendous amounts of material. 
The balance at present equals 
about $8,000,000. 

The business of the division 
fluctuates with Navy operations in 
the Pacific. Immediately before 
an operation both deliveries and 
shipments increase tremendously. 
Stocks are then at a low level. The 
lull between operations provides 
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Somewhere in the Western Pacific (Delayed) 


The most modern of materials handling equipment is in use throughout 
the Central Pacific in the moving and storing of palletized cargo. 


an opportunity to bring inven- 
tories back into balance. 

All items are stocked on a high 
and low limit basis, because of 
the lack of adequate warehouse 
space and to cut down possible 
large surpluses. A close check is 
kept on all issuances as to the ship 
or unit receiving the supplies, item 
issued, unit price, inventory posi- 
tion and date of issue. All of this 
information is kept on file cards 
so that the actual stock status of 
any item is always at the finger- 
tips of the supply officers. 

This division’ supplies all ships 
and shore installations within the 
14th Naval District, as well as 
some forward areas and in emer- 
gencies any Navy unit is supplied 
here. Before the war moved far- 
ther into the Pacific, large opera- 
tions were staged at Pearl Harbor 
and at that time demands on the 
Naval Supply Depot were slightly 
greater than at present. 

Ships returning to Pearl Harbor 
for repair or refitting receive 
their replenishment stocks from 
the Naval Supply Depot. The 


requisitions for supplies come 
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from the ship and are filled by 
supply depot personnel. 


A Hardware Requisition 


During my visit an LST came 
into Pearl Harbor and presented 
the following requisition to re- 
stock its hardware items needed to 
maintain the ship in operating 
condition: 

Quantity Units of 


Article Delivered Quantity 
Handles, hammer, 

eee eee 12 units 
Clamps, “C” light 

ae ee 2 : 
Ditto, 10 in. 2 a 


Bits, wood - boring, 
auger hand, set 
% in. to 1 by 
16ths het Gheaes 

Countersink, 82°.. 

Squares, try length 
of blade 8 in. .. 

Saw, keyhole type 
P 12 in. .. ¥ 

Rasps, wood, half 
PEPYS FEY 

Ditto, second cut.. 

Ditto, bastard .. 

Chisels, wood han- 


—_- —- ne 


ponods 


or machine lock 
stitched, ™% in. x 
SO tas CAT eet 


These supplies were delivered to 
the ship the day following receipt 
of the requisition. It should be 


emphasized that these items are 
merely replacements of the ship's 
normal stock and do not consti- 
tute to any degree the amount of 
hardware material required for a 
prolonged operation. Requisitions 
of this nature comprise a large 
part of the present work of the 
division, since operations are no 
longer being staged directly from 
Pearl Harbor. The amount of ma- 
terial necessary to re-stock various 
ships is dependent on their size 
and to a large extent their actual 
duty. 

In addition to hardware sup- 
plies’ the Naval Supply Depot also 
handles thousands of different 
kinds of paint, repair parts and 
consumer durables, which come 
under the heading of general store- 
keeping items. The depot also re- 
packages a large part of the stocks 
consigned to it before they are 
sent forward. For example, all 
hand ‘tools are re-packed before 
being shipped. 

Beyond Pearl Harbor in the 
Marshalls and Marianas, I found 
shortages of hardware and build- 
ing materials. However, none of 
them to such an extent that mili- 
tary operations were hampered. 
Most supply officers here reported 
that shortages were just beginning 
to appear and were due largely to 
the lack of shipping. In fact, all 
shortages that were evident in the 
Pacific were due to shipping diff- 
culties rather than material short- 
ages in the United States. 


Replacement Rate High 
In the Marshalls, and on other 


small coral atolls, hardware cor- 
roded rapidly and the replacement 
rate was high. Screen cloth is al- 
ways in demand and the best 
quality copper and bronze cloth 
do not last more than two or 
three months. Nylon and plastic 
screen resists corrosion effectively, 
but has a tendency to clog faster 
in the tropics than do the various 
types of metal screening. 

The Naval Supply Depot at 
Guam is responsible for supplying 
the fleet in forward areas with all 
articles except ammunition and 
medical stores necessary to keep 
the ships in fighting condition. 

(Continued on page 122) 
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C. E. Hodgin carries a majority of 
the essential farm needs. Visions 
films used as post-war sales aids 





V-belts on the wall and pumps and pump jacks below are fast-selling 
items in the Hodgin store. The farmer knows where to come for them. 





These water system pressure tanks and the rope rack at the right 
are but two of the many lines which are carried for the farmers. 
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It a Former Needs Equipment 
Find It Here 


ee HODGIN, 


Anamosa, Iowa (population: 
4,069), has gained a reputation as 
the farmers’ friend, for it is at his 
store that they can obtain most 
of the items needed for farming. 

Mr. Hodgin explains it this 
way: “Farmers raise many hogs 
and feeder cattle. That means 
they need water systems, pipe, 
pump jacks, tanks, stanchions, 
water cups and hog tank heaters. 
All of these lessen the labor prob- 
lem involved in caring for hogs 
and cattle. Currently, we have 
just about met demand by order- 
ing in advance and looking up 
every source. of supply. Our farm- 
ers appreciate this kind of ser- 
Wcss 


Electrical Line Popular 


Milkers, cream separators, hay 
forks, . electric supplies — these, 
too, are carried in the Hodgin 
store. The electrical line is espe- 
cially popular with the farmers, 
with good reason for to produce 
great quantities of food, it is nec- 
essary to grow unlimited amounts 
of feed. That’s where the electric- 
ity cornes in. It helps in the job 
of grinding this feed and is in- 
dispensable in farm workshops 
equipped with electrical tools. 

Additional items for the farm 
trade are V-belts, chains and 
ropes in various sizes and kinds, 
garden and field tools, seeds, pul- 
leys, lanterns, coal and wood 
stoves, pulleys and bits, and har- 
ness and horse goods. “Despite 
mechanization,” Mr. Hodgin says, 
in reporting why his store han- 
dles these latter two lines, “There 
are still many horses on farms 


(Continued on page 121) 
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Hardware Firm Builds Business 





a 


CHARLES RUCKER 


at the “mike” of Station KECA in Los Angeles for his 
Friday night broadcast “Hobby Hours” in which he 
tells where the fish are biting, what ball games are on 
the schedule and a variety of additional sports data. 


Scunp effects over 


Radio Station KECA, Los An- 
geles, Calif., including the “kick- 
off” whistle of a football game, 
and thundering hoofs pounding 
on the turf of a race track, tell 
that Entz & Rucker Hardware Co., 
of downtown Los Angeles, is on 
the air. Thrice weekly the firm 
sponsors a program with sports 
comments and information, as a 
reminder that its two stores are 
sporting goods headquarters. 
Even with war-curtailed stocks of 
athletic goods, the company keeps 
its name before the public, thus 
paving the way for a big post-war 
increase in such goods. A mimeo- 
graphed publication, with data on 
fishing, hunting, spectator sport- 
ing events, etc., is also issued un- 
der the name “Bull-Bass Bugle.” 
Advertisements in the amusement 
section of local newspapers call 
attention to “Hobby Hours,” as 
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the Entz & Rucker radio program 
is known. 

The three broadcasts, each 
week, are five-minute programs 
starting at 9.45 p. m. Monday 
and Wednesday programs include 
interviews with prominent sports- 
men on such topics as how to fish 
for certain types of salt water 
fish and conservation in hunting 
and fishing areas. Friday nights 
Charles Rucker—“Charley” to his 
listeners—of the sponsoring firm, 
reports on boxing, wrestling, 
horse racing, tennis, baseball, bas- 
ketball, etc., as to the time, place 
and contestants. All broadcasts 
include one-and-one-half minutes 
on spectator sports. Thus the audi- 
ence is not confined to active 
sportsmen. 


Gives Sports Talks 
Mr. Rucker visits sportsmen’s 
clubs, and gives talks on fishing, 


Entz & Rucker, Los Angeles, 
Cal., broadcasts three five 
minute programs every week 
on various sports and also 
issues tie-in mimeographed 
bulletin to attract both the ac- 
tive sportsman and spectators 
of team sports. 


hunting and other outdoor sports. 
He has all the latest data on what 
flies to use, the guns most popu- 
lar for different types of game, 
etc. Members of these groups, 
upon request, are placed on the 
mailing list to receive the “Bull- 
Bass Bugle.” Sports data is 
phoned and brought in to Mr. 
Rucker as to conditions in various 
fields. From this authentic data, 
and from contacts with resort 
owners, the broadcasts and the 
bulletin are kept up-to-date. Data 
gathered through this system is 
also sent to war plants and posted 
on bulletin boards, so that war 
workers know where to fish or 
enjoy other sports activities on 
their days off. 


A Typical Broadcast 
Typical of the “Hobby Hours” 
broadcasts over Station KECA 
was that of Friday, May 18. 
There were comments on baseball, 
golf, an ice revue, tennis and 





The amusements section in a local 
newspaper reminds fans of station 
and time for the firm broadcasts. 
This ad in original form measured 
one column wide by one inch high. 
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playground ball. Part of that 
broadcast, quoted herewith by per- 7 
ole a 
mission of’ Entz & Rucker, Sta- v2.9 y 
. . <5 
les, tion KECA and Henry W. Welsh {BY wEZ & ra . 
five Advertising, 907 Park Central ye pn —% 
nele Bldg., 412 W. 6th St., Los An- BULLS A $$ hy 
e 5 4y 
geles 14, Calif., the agency pre- : Sess 
tlso paring the program went like I~ 
hed this: od 
’ . E0'TEO BY CHARLES RUCKER 
ac ANNOUNCER: There’s your E 
lors & R (Entz & Rucker) selection of Published by ENTZ & RUCKER HARDWARE CO., 230 E. sth 
street, Wtual 3121, Los Angeles; Store No. 2, $905 
spectator sports for those hours South Vermont eveue, THornwall 6060. Loe Angeles. 
this week-end, when you take time From most nearby towns dial or call Operator for the 
out. And now here’s Charley eet Se Sear eee 
Rucker with his fishing forecast.” Information contained here 13 obtained from authentic sources, im 
= cluding the Automobile Club of Southern Califormfa, and was correct 
MR. RUCKER: “So you want to at tine of publ tcetion. 
a hear the good news first. That’s 
r 
at only natural. Lake Henshaw, pase enieeeek ements mar 9. 2086 
aa which has been holding out on seca einion aaa aie 
hi ‘At BALBOA PAVILION, Al . 
ne us, now has good fis "a Forgit announces, as ob Excepti Gelites ti A ' 
e M 53 "MAIDEN", 6 a.m.; xception, Golden trout. Remember that //ay 30 is the 
i ‘ANNOUNCER: “And, I suppose, oneea LEE, 6:30 ngs . soutes ee owen —. : 3/6 — 
? end “OML", 7 a.m. a@riposa an ulumne counties); 23 (except Truckee 
ull- you ve heard what the fish are P River, Boca Reservoir, Lake Tahoe and Donner Lake) 25, 
is biting on, haven’t you? (except Lake Almanor) 2 4/2, and Yosemite National 
a Pork. Director ef Natural Resourcm has closed certain 
ir MR. RUCKER: Yes. We have Streams and lakes, too. Angling licenses required for 
° some first hand dope from fisher- @Qll over 18. Exception, members of armed forces. 
us . ° 
ta, men, right on the spot. Crappie 
| t are biting best. Use red and white WEATHER FREDICTION AMD STOCK 
: ‘go-getters’, drifting behind the ann Sena yee i —_ no ess _ > sal 
cones. any streams an@ lakes have been stocked 
ta boat. The ‘go-getters’ must be fish, now g¢ to 12° tm Length. 
is heavy enough to stay well under 
od the water. That is very impor- TIPS ON CONDITIONS 
tant.” RIVERSIDE COUNTY -° STRAWBERRY CREEK, clear. Worth Fork SAN JACINTO, clear, but 
ar high. Accessible by truck tratl down Stone Creek. Svuth Fork SAN JACINTO, clear. 
or The Hobby Library REMNET LAKE. Opened May 1; Stocked with trout, dass, o@tfiesh and perch. RAIL~ 
ROAD CANYON LAKE opens May 25, 
mn SAN BERNARDINO COUNTY - pear High, cl LOW CREEKS, clear, 
The same broadcast called at- DEH? CASEK. High, clear. SOO & WL ° \ 
BLUE JAY CREEK, clear. Fish are spawning. LAKE ARROWHEAD. Use cage, norns oF 
tention to Entz & Rucker’s Hobby troil with spinners,  s1O'BEAR LAKE. Trout, bass, crappie and perch. Water 
‘ . adout 5* from top of dam. Feeder streams to Big Bear Lake will be closed. BEAR 
Library, books on gardening, boat Creek. Reached by trail below dam and by truck trail from Seven Oake area to 
*13: “ Bear Creek, Just above intake, Clear, but high. South Fork, SANTA ANA RIVER, 
99 building: and _other hobby sub high, clear, Road open to Sowth Fork camp ground. JENKS Lak#, full. MILL CREEK. 
y jects being given mention. To- Bigh, slightly roiled. LYTLE CREEK, clear. CUCAMONGA CREEK, clear. 
LOS ANGELES COUNTY = Sam ANTONIO CREEK, clear. SAN DIMAS RESERVOIR: Fish from shere 
3 ward the end of that epee the only, above log doom. East Fork, SAN GABRIEL, slightly high and clear, Reached 
° announcer stated, In part, And by Glendora Mountain road to Camp Bonita. North Fork, SAN GABRIEL, clear; alse 
l, E & R k a Bear Creek and West Fork of San Gabriel. This year ‘est Fork may be fished in 
j remember, at ntz ucKer 8, its ertirety, except San Gabriel Dam #2. Only foot travel is permitted from con- 
° ’ . fluence with Sear Creek upstream to Short Cut Janger Station. " 
raware rob ie CRYSTAL LAKE, low, 
tng rey ha _ a san ” Following are clear: Arroyo Seco, Big Tujunga, LITTLE ROEK and BIG ROCK CREEK, 
ems 1S elr first consider ° LITTLE ROCK RESERVOIR 18 full. 
Established in 1910 Entz & VENTURA COUNTY - these are clear: PIRU CREEK, UPPER AND LOWER SESPE, VENTURA RIVER 
: and MATILIJS& CREEK. 
Rucker has used radio programs PANGS COUNTY - Streams are fine. SAN JUAN 8N@ COLD SPRINIS CREBK have adult trout, 
for quite a few years. The pres- Scattered effectively, TAVINE LAKE, nearly full. 

WEST SIERRA - @utiCok: fair te peer. Fer dest results, use @g4s and worms. Prediet 
ent broadcast plan succeeded a fair results in lower reyiens of TULE RIVER. Expect fair to good results in 
family dramatic program, spon- KERN COUNTY at WHITE RIVER, POSEY, PEEL MILL, CEDAR, DEER STARVATION 4nd BANN 

. CREEKS. They are clear. KERN RIVER, rotley and high. 
sored by the firm, recently dis- 





in Athletic Goods 


continued. With its previous pro- 
gram the company’s radio-time 
had considerable competition, for 
there were other evening family 
shows on at the same time. 











































Here’s a part of the May 2, 1945, issue of the firm’s “Bull-Bass Bugle.” 
a mimeographed sports bulletin tying in with the radio broadcasts. 
This issue gives last minute, authentic information for local anglers 
and is guaranteed correct at time of publication. The other side of 
the bulletin contains added information together with ocean fishing 
prospects. Original sheet measured 8!/, in. in width and 14 in. in height. 
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Active Interest in Local Football 





Promotes Sporting Goods Sales 


O’Neill-McNamara 
Hardware Co. runs 
weekly football ads, 
advertises in school 
paper, announces 
game schedules on 
blotters, has sales- 
man at all local meet- 
ings and extends a 
glad hand to visiting 
teams —a system 
that pays dividends. 


E 
OOTBALL as a 


sport appeals mostly to youth,” 
declares the head of the sporting 
goods department of the O’Neill- 
McNamara Hardware Co., Vicks- 
burg, Miss. “Accordingly, most 
of our advertising of football sup- 
plies is addressed to the young 
and the ‘young in heart.’ We ad- 
vertise constantly prior to and 
throughout the football season, ap- 
pealing in turn to the grade 
youngsters, who buy popular- 
priced equipment to play mimic 
football, to the high school and 
college teams, who want the very 
best; and to the semi-pros who 
make up the night playing teams. 


Weekly Ads 


“We run a special football ad 
once a week, listing the games 
and teams for the following week, 
and stressing the fact that we are 
headquarters for this equipment. 
Incidentally, we always stress 
nationally advertised sports equip- 
ment of all kinds, as it needs no 
sales talk to put it over. We 
always run a special ‘pep’ ad prior 
to the opening games of the high 
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Window displays during the season feature pennants, announcements of 
coming games and pictures of the teams and their leading players. 


school and night ball teams, utg- 
ing everybody to attend and root 
for the local boys. Window dis- 
plays of equipment and supplies 
are arranged from time to time. 
One of our salesmen. who is par- 
ticularly interested in football, at- 
tends all the games, rallies and 
conferences, and becomes _ac- 
quainted with the coaches, players 
and executives, and thus gets in- 
side information and can enter an 
early bid whenever the purchase 
of any new equipment is contem- 
plated. 

“One thing that so many firms 
handling football supplies over- 
look is giving attention to the visit- 
ing team. Most dealers are so 
partial that their advertising al- 
ways urges ‘soak’ the opposing 
team. We want the home team to 
win, of course, but we do not for- 
get that we are hosts to the visit- 
ing team and the crowd of fans 
that accompanies them, and that 
the manner in which we treat 





them has much to do in winning 
their goodwill. At the opening 
game of the night season last year, 
when the Newelton team was in 
Vicksburg, our ad read: ‘We ex- 
tend a big welcome to the visiting 
team and Newelton visitors. We 
hope your visit to our city will be 
a pleasant one, and we want you 
to come back often.’ We expect 
to get business from people in 
many towns outside of our own, 
and getting their goodwill is half 
the battle. 


Start ‘Em Young 


“The interest of the high school 
students is also very important, 
for if they start buying here when 
they are young, and are pleased 
with our service, they will con- 
tinue to buy when they have more 
money to spend. Therefore, we 
advertise in the local high school 
paper stressing our football, bas- 
ketball and track equipment in 

(Continued on page 130) 
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Remington DEALER LETTER 


Remington Shells Made 
With Shot Sizes For 
Every Type Shooting 


BRIDGEPORT, CONN., AUG. 
16, 1945. From time to time, we 
have listed recommended shot sizes 
for different types of game. For ex- 
ample, the shot preferred by many 
hunters for geese, turkey, fox, and 
raccoon is size 2 or BB; while for 
ducks, brant, jack rabbits or crows, 
size 4, 5, or 6 is recommended. 


) For your information—to help 
you become better acquainted with 
shot sizes, we reproduce, below, a 
table of comparative shot sizes 
with illustrations of approximate 
size: 













































Size Average No. Diameter 
in Ounce = in inches | 
; In these days of “‘taking-people’s- 3 Do I tell the customer what he 
. 9 585 08 money-for-goods”’ instead of having wants to know? 
os | to make every sale the hard way, it 4 Am I a good listener? 

wd © 8 409 09° | is easy to forget that the CUS- 5 Do I courteously explain the un- 

a TOMER is the fellow who pays the availability of certain merchan- 
@ 74% 350 0914 bills. As the day approaches when dise? 

, there will be more merchandise to : : 
nag @ 7 299 -10 sell, many dealers find it timely to Poi <a ‘aon — 
ing @ 6 293 11 take inventory of their good will. rts th i ey b 
ear, ‘ Here are five questions one dealer mi Maw gor “egg ae 
| in 5 172 12 we know is asking himesit: tongued critics. One way to satisfy 

ex- 1 Do I serve every customer as I sportsmen will be to sell them Rem- 
ing e 4 136 13 would want to be served? ington arms and ammunition when 
W. 2 Do I serve the public with honest available. Men and boys alike know 

e @ 2 88 15 canal that “If It’s Remington—It’s Right!” 
be 
rou @ 50 18 
ect ; 
in -—\ ‘ 
wn, BUCK SHOT (©)) AIT BP MISS 
alf Average No. Diameter A 
Size ; 
in Pound in Inches 
* 4 341 9A The duck hawk is the fastest-flying bird 
in the United States. 
90 
nt, * 3 299 .25 * 
en You won’t find harder-hitting, longer- 
ed € 1 175 -30 reaching shot shells anywhere than 
nal Remington Express. Hunters like them 
wind : 0 142 32 because they get out and bring down 
on . game at long ranges. ; 
ol 
~f 00 118 34 —_ — 
in Express is Reg. U. S. Pat. Off. by Remington “He wants to know if an Alabema hound dog 
Arms Co., Inc., Bridgeport 2, Conn. bays with a Southern drawl!’ 
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Promotes Sporting Goods Sales 


O’Neill-McNamara 
Hardware Co. runs 
weekly football ads, 
advertises in school 
paper, announces 
game schedules on 
blotters, has sales- 
man at all local meet- 
ings and extends a 
glad hand to visiting 
teams —a system 
that pays dividends. 


E 
OOTBALL as a 


sport appeals mostly to youth,” 
declares the head of the sporting 
goods department of the O’Neill- 
McNamara Hardware Co., Vicks- 
burg, Miss. “Accordingly, most 
of our advertising of football sup- 
plies is addressed to the young 
and the ‘young in heart.’ We ad- 
vertise constantly prior to and 
throughout the football season, ap- 
pealing in turn to the grade 
youngsters, who buy popular- 
priced equipment to play mimic 
football, to the high school and 
college teams, who want the very 
best; and to the semi-pros who 
make up the night playing teams. 


Weekly Ads 


“We run a special football ad 
once a week, listing the games 
and teams for the following week, 
and stressing the fact that we are 
headquarters for this equipment. 
Incidentally, we always stress 
nationally advertised sports equip- 
ment of all kinds, as it needs no 
sales talk to put it over. We 
always run a special ‘pep’ ad prior 
to the opening games of the high 
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Window displays during the season feature pennants, announcements of 
coming games and pictures of the teams and their leading players. 


school and night ball teams, utg- 
ing everybody to attend and root 
for the local boys. Window dis- 
plays of equipment and supplies 
are arranged from time to time. 
One of our salesmen. who is par- 
ticularly interested in football. at- 
tends all the games, rallies and 
conferences, and becomes _ ac- 
quainted with the coaches, players 
and executives, and thus gets in- 
side information and can enter an 
early bid whenever the purchase 
of any new equipment is contem- 
plated. 

“One thing that so many firms 
handling football supplies over- 
look is giving attention to the visit- 
ing team. Most dealers are so 
partial that their advertising al- 
ways urges ‘soak’ the opposing 
team. We want the home team to 
win, of course, but we do not for- 
get that we are hosts to the visit- 
ing team and the crowd of fans 
that accompanies them, and that 
the manner in which we treat 


them has much to do in winning 
their goodwill. At the opening 
game of the night season last year, 
when the Newelton team was in 
Vicksburg, our ad read: “We ex- 
tend a big welcome to the visiting 
team and Newelton visitors. We 
hope your visit to our city will be 
a pleasant one, and we want you 
to come back often.’ We expect 
to get business from people in 
many towns outside of our own, 
and getting their goodwill is half 
the battle. 


Start ‘Em Young 


“The interest of the high school 
students is also very important, 
for if they start buying here when 
they are young, and are pleased 
with our service, they will con- 
tinue to buy when they have more 
money to spend. Therefore, we 
advertise in the local high school 
paper stressing our football, bas- 
ketball and track equipment in 

(Continued on page 130) 
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Ceniastet DEALER LETTER 


Remington Shells Made 
With Shot Sizes For 
Every Type Shooting 


BRIDGEPORT, CONN., AUG. 
16, 1945. From time to time, we 
have listed recommended shot sizes 
for different types of game. For ex- 
ample, the shot preferred by many 
hunters for geese, turkey, fox, and 
raccoon is size 2 or BB; while for 
ducks, brant, jack rabbits or crows, 
size 4, 5, or 6 is recommended. 


» For your information—to help 
you become better acquainted with 
shot sizes, we reproduce, below, a 
table of comparative shot sizes 
with illustrations of approximate 
size: 


Size Average No. Diameter 

in Ounce in inches 
& 9 585 .08 
t ) s 409 .09° 

® 7% 350 09% 
@® 7 299 10 
@® «6 223 1 
@ 5 172 12 
@ 4 136 13 
@ : 88 15 
€ BB 50 18 

BUCK SHOT 

Size Average No. Diameter 

in Pound in Inches 
a 4 341 24 
- 3 299 .25 
& 1 175 .30 
¢ 0 142 32 
e 00 118 .34 


AUGUST 16, 1945 

















In these days of “‘taking-people’s- 
money-for-goods”’ instead of having 
to make every sale the hard way, it 
is easy to forget that the CUS- 
TOMER is the fellow who pays the 
bills. As the day approaches when 
there will be more merchandise to 
sell, many dealers find it timely to 
take inventory of their good will. 
Here are five questions one dealer 
we know is asking himself: 


1 Do I serve every customer as I 
would want to be served? 


2 Do I serve the public with honest 
values? 


3 Do I tell the customer what he 
wants to know? 

4 Am I a good listener? 

8 Do I courteously explain the un- 
availability of certain merchan- 
dise? 

Remember, unless a store can satisfy 
its customers whenever they call, it 
converts them not merely into ab- 
sentees, but possibly into sharp- 
tongued critics. One way to satisfy 
sportsmen will be to sell them Rem- 
ington arms and ammunition when 
available. Men and boys alike know 
that “If It’s Remington—It’s Right!”’ 
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The duck hawk is the fastest-flying bird 
in the United States. 


* 





You'won’t find harder-hitting, longer- 
reaching shot shells anywhere than 
Remington Express. Hunters like them 
because they get out and bring down 
game at long ranges. 





Express is Reg. U. S. Pat. Off. by Remington 
Arms Co., Inc., Bridgeport 2, Conn. 








“He wants to know if an Alabama hound dog 
bays with a Southern drawl!’ 
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Display Fall Heating Equipment and 
Farm Fence in Early September 








CIRCULATING 














HEATERS 


PROVIDE HEAT 
_ | FROM FLOOR TO CEILING 
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FARM FENCE 
WINDOW 


MERCHANDISE: 
Field fence in sev- 
eral types and sizes, 
barbed wire, fence 
posts, fence staples, 
fence stretchers, 
hammers, fence 
pliers. 


BACKGROUND: 


Center panel 
orange corrugated 
board or painted 
wallboard. Side pan- 
elé of ivory material. 
Cut-out letters of 
ivory material. 


HARDWARE AGE Original Window Display IDEAS 


Circulating heater, 
portable oil room 
heater, electric bow] 
heater, stove pipe. 
coal hods, stove pipe 
elbows, taper joints, 
tee joints, fire shov- 
els, heater wicks, 
dampers, gas heater, 
pipe collar. flue 
stops, thermometers. 


BACKGROUND: 
Center panel of 
bright orange corru- 
gated board or 
painted wallboard. 
Side panels of ivory 
material. Cut-out let- 
ters of ivory mate- 
rial. 








FARM 
FENCE 


ALSO ACCESSORIES 


FOR DOING A FIRST 
CLASS JOB 
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WOOILS v2. 


the Backbone of the Hardware Business 





% No. 5 


TRUE TEMPER STEEL GOODS: For over 100 | 
years—“The Standard of Comparison.” 








TRUE TEMPER HAMMERS: The Dynamic Line 
—Balanced power for driving and pulling. 


ae 





* No. 2 % No. 6 
TRUE TEMPER HATCHETS: The famous Tommy TRUE TEMPER RODS AND BAITS: The Kod of 


Axe, Tomahawk and Dynamic Hatchet— Champions—The Lure of Experts. 
Power Centered. 




















* No. 7 
TRUE TEMPER HEDGE & PRUNING SHEARS: 


The complete line. New in design, value and 
utility. 


a Bea’ 













TRUE TEMPER AXES: The Perfect and Flint 
Soe i ta above all others. 


TRUE TEMPER SHOVELS: Solid Shank and 
Forged Shank Dynamic. Both taper forged in 
one P piece rom a bar of steel. 


TRUE TEMPER SCYTHES, WEED AND GRASS 
TOOLS: The only line produced by modern 
methods, with modern equipment. 


BP OE RE Pen Mig a 
pe ee 














Pamaetien's finest, magazines about: , Me ,. ae oe x pol sgt pwae cet Bios 
et. | ny © etal t brush t ale lume 
“the added quality, euntusen utility, ehacs y € ae ee Ge vil a True 


; eee which be could buy 
Ea Nhat of at the Hardware Store. 


THE AMERICAN FORK & HOE CO. 
Clevela land 15, Ohio, Makers of 


and direct them to see and buy © 
“True Temper Tools in their Home 
Town Hardware Store. 












TRUE TEMPER PRODUCTS 


THE KNOWN VALUE EIGHT STAR LINE 
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e Dean’s 


. & have all heard of 


John Burroughs, the poet and natu- 
ralist. One of his poems that espe- 


cially appealed to me was “My Own 
Shall Come to Me.” If you are not 
familiar with his poems, get a copy 
of them from your local library. 
There is a restfulness about them— 
a peacefulness—that is very grate- 
ful in these stormy days. 

One of my greatest pleasures is in 
the visits of old friends and also in 
the talks I have with callers I have 
never met before. Each one is liv- 
ing a different life but all of them 
are interesting. Maybe I may in- 


terest my readers by telling the story 


of some of these visitors. 

A former hardware man calls. His 
story is one of a series of strange 
coincidences. He is very modest, dis- 
likes personal publicity and will not 
permit the use of his name. 


He Was Satistied 


He is the head of his own busi- 
ness—a small but very prosperous 
one. He believes in concentration. 
He is at his desk at 8:30 every morn- 
ing—has a cup of coffee and a sand- 
wich brought to his desk for lunch 
and works late every day until his 
desk is cleaned up. Another old 
friend, owner of a large business, 
was disappointed in the young men 
he had put in charge when he re- 
tired. One took to drinking, another 
stole a large sum from the business. 
He wanted a man to take charge 
who was willing to work hard and 
“just use common ordinary horse 
sense.” I recommended my hard 
working friend. I brought them to- 
gether. The retired merchant offered 
the other a large salary, a share in 
his business to take charge. But my 
hard-working friend turned it down. 
He remarked that under present war 
conditions he preferred to manage 
his smaller business. Big business, 
a large salary, prominence in the 
business world, did not appeal to 
him. Now here is the point of the 
story. 

During the worst of the depres- 
sion in the 30’s, this ex-hardware 
man sent me an article. He said that 
what the country needed was “work 
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work—work!” His article was al- 
most. a duplicate of President Tru- 
man’s first address to the country 
when he recommended “work— 
work—work.” But that’s not all. 
Here is the series of coincidences. 
This former hardware man was born 
and spent his youth working on a 
farm just a few miles from where 
Mr. Truman was born and raised in 
western Missoliri. His early life was 
spent in the same atmosphere as the 


president but they have never met. 


It also happened he was in Washing- 
ton on Nov. 11, 1918, and also on 
May 8, 1945. It is also a curious 


fact that his first name is Harry. 


He remarked that he had at least 
one thing in common with the presi- 
dent. He still believed that the sal- 
vation of the United States depended 
on “work—work—work.” 


200 Midshipmen 


Two years ago I attended the 
graduation exercises of a class of 
young ensigns at the old ship used 
as a training school in New York on 
Riverside Drive on the Hudson 
River. About 200 clean cut young 
Americans became midshipmen after 
the exercises. We took one of the 
new midshipmen, the son of a west- 


Page 


ern friend of mine, to lunch. He 
was tall and thin. Before enlisting 
he had been working in a western 
war factory as a mechanic. He had 
majored in mechanical engineering 
and navigation in his period of 
naval training. He was only 22 
years of age but on his brief fur- 
lough before joining his ship on the 
West Coast he had stopped in Iowa 
and taken unto himself a wife—a 
childhood sweetheart. 


He’s Found Himself 


Now after two years at sea in the 
Pacific he is back in New York-—a 
full lieutenant. But how he has 
changed! Instead of the thin ensign 
he has gained 10 pounds in weight. 
Instead of a bashful boy he has 
gained poise. He conveys an im- 
pression of quiet authority. It is 
evident Andy had found himself. 
We had several long chats about his 
experiences and they were interest- 
ing. 

He had been assigned to a small 
ship and assisted in navigation and 
engineering. The crew, officers and 
all, numbered only 60. At sea they 
did not wear uniforms but almost 
anything that came handy especially 
woolen sweaters. You couldn’t tell 
the officers from the men by their 
appearance. But on such a small 
ship they all soon learned to know 
each other very well. He was very 
loud in his praise of the average 
young sailor. He said they were a 
fine lot and many of them young 
men of exceptional culture, educa- 
tion and talents. One thing stood 
out—naturally in such close quarters 
officers and men were thrown very 
intimately together—but in the past 
two years he had never seen a single 
case of bad taste or undue familiar- 
ity between officers and men. He 
said it was just a matter of under- 
standing and common sense. 

Of course, the officers and men 
ate in their own messes and “off 
watch” kept to their own quarters. 

A good part of their time was 
spent in and around the Aleutian 
Islands. The weather there is terri- 
bly cold with snow, ice, storms and 
thick fogs most of the time. When 
the Japs cleared out they went ashore 
and were especially interested in 
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the underground defenses and tun- 
nels they had dug. The Japs had dug 
mazes in which one could easily get 
lost with dead endings to long pas- 
sages. One cute little trick was to 
tunnel down below a hill so when 
the enemy charged up the hill the 
Japs could come out and fire on 
them from behind. 

But he said they didn’t worry as 
much about the Japs as the storms 
and fogs. There was always the 
danger of going on the rocks. Of 
course they had every modern gad- 
get to help in navigation. It took 
experience and a good memory to 
keep track of all these gadgets. He 
found it a great help to talk with 
the old time civilian captains who 
were familiar with those uncertain 
seas. He learned many practical 
tricks from them in navigation. For 
instance, in running up the inside 
channel in Alaska there was a pea- 
soup fog. It was rough and there 
were high rocks on both sides. For 
some reason the direction finder did 
not work. He was navigation officer 
and was badly afraid of piling up 
on the rocks at any moment. Then 
he remembered one of the sugges- 
tions of an old sea captain—“In 
a fog blow your whistle.” So 
he blew and the echo came back 
quickly from the right. He was al- 
most on the rocks. But after that 
with a liberal use of the whistle he 
kept in the middle of the channel. 

What is the state of mind of the 
boys at sea, I asked. Do they fear 
battle, do they mind the discom- 
forts? No, he said, their greatest 
trouble is homesickness. 


They don’t get over it. There was 
never such a home-loving people as 
the Americans. All they want to 
talk about is home, their girls, their 
families, their friends, and their 
home towns. They just want to get 
home. Their mail is the one great 
event in their lives. If letters do 
not come it is tragic. 

On his ship, he said, was a 6 ft., 
2 giant of a fellow. He was a good 
man at his work, but he noticed he 
was growing more and more silent. 
‘One bad night when they both hap- 
pened to be on watch he talked to 
this big fellow about his home. The 
big fellow burst into tears and 
Andy found himself with his arms 
around him trying to cheer him up. 
It was a good thing, said Andy, 
that it was so dark! Then, he added, 
the government moved all the 
women out of the islands, even the 
natives, to the main land, So they 
didn’t see a female of any kind for 
six months. When they finally landed 
where there were women the men 
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Speaking of reconversion... listen! 





We're for it, 100%—just so it doesn’t interfere with our 
war job! We’re proudly keeping our star-spangled Army- 
Navy “E” flag flying—but we've taken long planning steps 
forward. 

When the time comes, we can start..! and fast! 

We'll have the tools, the dies, the expert workers, and 
the twenty-five years of know-how that will enable us to resume 
the manufacture of America’s finest and most famous auto- 
matic toasters. ; 

The demand will be waiting—vast and eager. Contin- 
uous advertising has nourished it. The unequaled wartime 
performance of thousands upon thousands of grand old 
Toastmaster* toasters has kept it growing. 

And profitable sales will pop up all over the place for 
the top-notch, wide-awake dealers who have sold Toast- 
master products in the past...and know from experience 
that they can win satisfied customers by featuring them in 
the future. 


7 
Speaking of reconversion...it’s a cheerful picture. | oa 


**Toastmasten” is the registered trademark of Mec(sraw Electric Compauy, Elgin, Ul. 


TOASTMASTER Azoduch. 
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"Maizie doesn’t believe we have 


mosquitoes as big as a man!” 








Special Army Insect Glove Made by Boss 


Maizie may be right! 


But whatever size they are, 

mosquitoes can’t easily get at island-hopping 

G. I.’s wearing Boss Insect Gloves, specially designed for 
rugged Army service and protection from dangerous 
insect bites. Production for military needs necessarily 
limits the available supply of Boss Work Gloves 

for the homefront. But your Boss distributor 

will see that you get your fair share of 

shipments received at regular intervals. 

The Boss Manufacturing Company, 


Kewanee, Illinois. 


56 YEARS OF HAND PROTECTION! 








FOOD 18 A WAR WEAPON — USE 1T WISELY! 
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4 
just stared their heads off, regard- 
less of their good manners. 

Then we talked about marine en- 
gines. The light gasoline engines 
were still the more popular—less 
room and less weight. The diesel 
engines were more economical in oil 
fuel and had great power, tremend- 
ous pressures, but were necessarily 
made very heavy. But some day he 
thought Kittering or someone else 
would develop a lighter diesel 
marine engine. We recalled the sad 
deatk of the inventor Diesel as a 
suicide by jumping off a ship cross- 
ing the English Channel. 

He commented on how little things 
sometimes caused tragedies. On a 
rough day an officer wanted to visit 
another ship in the harbor. It was 
raw, rainy and cold. This officer 
picked two sailors and started out 
in a small ship’s motor boat. He did 
not take any oars. The motor went 
dead. The high seas quickly smashed 
them on the rocks at the bottom of 
a high cliff. The officer was injured 
but the two sailors dragged him up 
on the rocks where the cold breakers 
dashed over them. Finally, with 
great difficulty, they were rescued 
but the officer died from his injuries 
and exposure. 


A Bad Fright 


Then I asked him if he had ever 
been badly frightened and he an- 
swered yes. He was navigating the 
ship when they were entering a small 
rock bound harbor in a very rough 
sea. Every moment he expected 
they would be dashed on the rocks. 
They managed to skin through but 
he said it is a terrible feeling to 
navigate a ship when the lives of all 
the crew depend on a cool head and 
no mistakes. 

Andy is. now back in the Pacific 
again. This time he hopes to get a 
berth on one of the large ships. He 
would like to have experience on 
both classes of ships. The kind of 
life one leads on one of our great 
ships and on the small vessels is en- 
tirely different. The former is more 
formal—the latter very informal. 
One in uniform with stripes and 
stars, the other in sweaters. But the 
small ships are great training 
schools. 

Andy is not fanatical but he be- 
lieves that his early religious train- 
ing helped him keep on an even 
mental keel in meeting changed con- 
ditions in his life. 

When I commented on all the 
food the Army and Navy was con- 
suming, he said at sea they developed 
great appetites—that the food was 


HARDWARE AGE 













































good « 
cookin 
lacked 
versal 
served 
The 
they 1 
were | 
intere: 
omme: 
gan, { 
Colleg 
nessee 
the lis 
his co 
intere 
“The 
Dr. M 
to the 
that i 
there 
chara 
In 
Andy. 
qualit 
and 
quest: 


4 


add 





regard- 





rine en- 
engines 
ar—less 
> diesel 
1 in oil 
‘emend- 
essarily 
day he 
ne else 

diesel 
the sad 
l as a 
) Cross- 


> things 

On a 
to visit 
It was 
officer 
ed out 
He did 
r went 
mashed 
tom of 
injured 
lim up 
reakers 
, With 
escued 
njuries 


d ever 
he an- 
ng the 
. small 
rough 
pected 
rocks. 
th but 
ing to 
of all 
id and 


Pacific 
get a 
s. He 
ce on 
ind of 
great 
is en- 
more 
ormal. 
; and 
ut the 
uining 


ie be- 
train- 

even 
i con- 


] the 
} con- 
loped 
| was 


AGE 





good and plentiful but that often the 
cooking was terrible and the menu 
lacked variety. Coffee was the uni- 
versal drink and on ship it was 
served at all hours. 

There were books on board but 
they were not well selected. Many 
were on the trashy order. He was 
interested in a list of 10 books rec- 
ommended by Dr. Arthur E. Mor- 
gan, formerly president of Antioch 
College and chairman of the Ten- 
nessee Valley Authority, and copied 
the list to buy and take with him on 
his coming long cruise. He was also 
interested in Dr. Morgan’s book 
“The Long Road.” He agreed with 
Dr. Morgan that the greatest danger 
to the United States at this time was 
that in all our teaching and training 
there was a lack of emphasis on 
character. 

In the Army and Navy, said 
Andy, the real difference in the 
quality of men and their stability 
and dependability was simply a 
question of character. 
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If a Farmer Needs 
Equipment He’s Sure 
To Find It Here 


(Continued from page 111) 


in this state and, since they 
are used for auxiliary and tractor 
work, it is handy—and profitable 
—to have harnesses and horse 
goods,” 

Mr. Hodgin expects heavy 
sales of stoves and appliances 
after the Japs are beaten, and he 
believes that the merchandising of 
such lines will be greatly aided by 
manufacturers’ sales campaigns 
and dealer helps. 

And he believes that movies 
may be employed in the post-war 
era to sell water systems, milking 
machines and other heavy items. 
That’s the method a certain re- 
frigerator manufacturer used be- 
fore the war to sell his product, 
and it was so successful that, in 
his words, “All the dealer had to 
do was provide the machine and 
the place to show the film. We can 
do the same with our lines,” he 


added. 








Latest News on 
PRIORITIES 


and 


WAR-TIME ORDERS 
on page 158 




















How to plug into a 


lifetime business! 


NYONE can stock an appli- 
A ance line that will sell— 
during the buying rush. 


It’s picking one that will 
continue to sell, year in and 
year out, that will pay off in 
steady profits. Bigger profits. 
Lifetime profits. 


It’s choosing a line that will 
meet customers’ demands for 
“quality at a price.” The kind 
of line women sell to their 
friends. A line that brings cus- 
tomers back for other related 
items you stock. A quality line 
that helps you establish a 
quality store...and build 
quality profits. 








We believe you'll find such 
a line when you plug into 
Manning-Bowman’s “Quality 
Quins’’—like the popular 
Toaster-with-the-tester shown 
above, just one of the famous 
M-B appliances. 


Manning-Bowman has been 
a household name of quality 
since 1857. It meant a “hot 
line” to dealers before the 
war. And today, it meane best 
to thousands of women in your 
territory. 

If you’re looking forward 
to a lifetime business, now’s 
the time to consider Manning- 
Bowman. 


Manning-Bowman 
Means Best 


MERIDEN, CONNECTICUT 


THE LINE THAT'S ALWAYS IN DEMAND 























































AUGUST 16, 1945 







121 















Profit from 
the Complete 


og I) A 


ABRASIVES LINE 


Announcing CLOVER Grinding 
Wheels « rounding out CLOVER’S 
well-known line of grinding com- 
pounds and coated abrasives. 


To round out its line, Clover now an- 
nounces the addition of general pur- 
pose and hardware grinding wheels. 
Possessing the quality and accuracy 
usually found only in industrial wheels, 
these new products have a synthetic 
colloid bond of scientifically-controlled 
secret composition that assures remark- 
able mechanical strength and longer 
wheel life. 


When writing, ask about colorful 
*ounter display now obtainable. 


CLOVER MFG. CO. 


Norwalk, Connecticut 


CLOVER 


Hb dite 


COATED ABRASIVES APPING 
‘en ee oe ee ee ee 


a 2 





QUALITY ABRASIVES AND PERFORMANCE 


SINCE 1903 





Hardware in the Pacific Combat Area 


(Continued from page 110) 


The depot has only been in 
operation for several months and 
its records are still in a formative 
stage since there is no past rec- 
ord of previous years to guide in- 
ventory policies. Still, it is esti- 
mated that yearly turnover, origi- 
nally estimated at $800,000,000 is 
running at about double that rate. 

It is up to this depot to give 
the Pacific Fleet all types of con. 
sumables, all types of fuel, radio 
and radio. spares, ordnance and 
ordnance spares and the complete 
list of GSK (general storekeep- 
ing) items, including hardware. 

With more than 100,000 items 
to contend with, with limited 
storage facilities, with the hetero- 
geneous sizes and shapes of the 
products handled, problems of 
storage, inventory control and 
planning must be met. The situa- 
tion is further complicated by the 
shipping conditions and the dis- 
tances that these articles must be 
transported from the bases and 
sources of production. There is 
no placing of an order on a phone 
and quick delivery the following 
week. It takes three months from 
the time that a requisition is sub- 
mitted until the materials arrive. 

The Federal Standard Stock 
Catalog is in use on Guam, and 
inventory policies being instituted 
are similar to those in use at 
Pearl Harbor. The BBB (basic 
boxed block), termed the secret 
weapon of logistics, is in wide use 
on Guam. This load, consisting 
of 6000 items most generally used 
by the Navy, is completely pal- 
letized and makes up a single unit 
weighing about 3000 tons and is 
designed to supply 40,000 men for 
30 days with general stores, cloth- 
ing and small stores, including 
hardware, ship’s stores supplies 
and fountain and laundry supplies, 
but not food. 

Palletized cargo, the system of 
placing a number of cartons on 
a wooden pallet so that a block 
load can be handled and stored 
rather than individual boxes, is 
in wide use throughout the Navy. 





While its advantages seem to be a 
moot question in the United States, 
Navy supply officers appear to be 
sold on it. 

Although the system has been 
criticized because it supposedly 
does not take advantage of all use- 
ful space, to the casual observer 
it appears to be a labor saving 
and space saving innovation. For 
example, 270 boxes of intrenching 
tools, weighing 71 lb. each at 
Pearl Harbor, incorrectly pallet- 
ized, 12 to a pallet, required 23 
pallets and 100 sq. ft. in a ware- 
house and required twice the time 
to discharge. Correctly palletized, 
30 to a pallet, this same load re- 
quired only nine pallets and 66 sq. 
ft. of warehousing space. The 
truck which hauled this load away 
arrived at its destination with the 
boxes straight and ready to put 
away without rehandling. 


The supply operations in the 
service squadrons, as they are 
called, might be likened to a large 
wholesale and retail business. Rep- 
resenting the wholesaler would be 
the large ships, generally Victgry 
or Liberty ships, that bring the 
supplies to the advance bases. 
Here the BBB loads are made up 
and put aboard AKS craft (provi- 
sions’ ships), another part of the 
wholesale operation. From here 
the supplies are transferred to sup- 
ply ships in the service squadrons, 
which are concrete barges. These 
barges are the retail end of the 
business and actually dispense 
supplies to the various fleet units. 

As the larger land masses are 
taken by the American forces, 
shore installations will be built up 
and floating facilities will be cut 
down. But at the present time 
these floating repair and supply fa- 
cilities are the backbone of the 
Navy’s strength in the Pacific. If 
these facilities were not available, 
the Iwo Jima and Okinawa opera- 
tions might be still in the plan- 
ning stage, for both these opera- 
tions were staged for the Navy by 
Service Squadron Ten afloat. 
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Your Instrance 
(Continued from page 106) 


of all you avoid actual grief and 
calamity in the event a catastrophe 
strikes your property or business. 
Your first step will be carefully to 
consider your basic, rock-bottom 
insurance necessities which are: 
fire, liability, workmen’s compen- 
sation and automobile. 


“Is My Rate Right?” 

The first thing that will quite 
properly cross your mind in fire 
insurance is—“Are my rate and 
premium right?” It is an indis- 
putable fact that fire insurance 
rates have steadily declined in the 
past 40 years, but that applies only 
to the rates on all properties and 
may not apply to your own spe- 
cific property. You empower your 
insurance representative, there- 
fore, by letter to your district’s 
rating bureau, to secure a copy 
of the schedule which shows ex- 
actly how your rate has been cal- 
culated. You will find a basis rate 
to which have been added charges 
for so-called deficiencies in the 
construction portions of your 
building and for the type and ar- 
rangements of the contents of 
your building. Then you will see 
some credits allowed you for pro- 
tective devices you have installed 
such as fire extinguishers, water 
barrels and pails, watchmen, clock 
stations, automatic sprinklers and 
wired glass windows or steel shut- 
ters. 

Have your representative ex- 
plain the whys and wherefores of 
each charge you find on the 
schedule and, if you find no 
credits, inquire what devices you 
can install to get credits in your 
rate. If you approach the prob- 
lem in this manner you will be 
very much surprised to learn the 
amount of thought and informa- 
tion that has been gathered to pro- 
duce your fire insurance rate. 
Weigh each item of cost of things 
you can do to reduce your rate— 
not entirely from a dollars and 
cents standpoint of cost against 
premium savings—but mainly 
from the standpoint of what those 
things may do to prevent or de- 
tect fire or help put it out if a fire 
unfortunately starts. 
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HOMER G. SNOOPSHAW says: 


“Here’s a welcome sign!—thousands of these 
window streamers to tell folks that fresh 
Burgess Batteries are back again! And 
favorite magazines help carry the good 


news to your Burgess customers!” 
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EMBURY MFG 
WARSAW. N.Y 


















Next, turn to the form or paper 
attached to your printed policy 
which describes your property and 
exactly what is and what is not 
covered. 


Form.” This printed form, re- 
gardless of the fact that it was 
devised by insurance companies, 
is quite complete and satisfactory 
to protect your property. In only 
rare instances you will find it 
necessary to resort to drafting 
your own especially worded form! 
The printed forms have been tested 
in the courts over many years and 
any advantage was usually given 
the insured. 


Proper Amounts 


When you have determined what 
you will do about your rate, and 
satisfied yourself about the word- 
ing of your form, the question of 
the proper amounts of insurance 
you need should get your atten- 
tion. Full insurance to the value 


of your property is always desir- | 


able, not alone to give you peace 
of mind but particularly because 


it is actually cheaper than partial | 


insurance. The so-called co-in- 


In about 90 per cent | 


of the cases you will find a printed | 
form labeled “Uniform Standard | 








HOWES CAPE COD 


HEAT-O-GRILL 


Portable Fireplace Grate 
and Barbecue Grill 


| You can sell HEAT-O-GRILLS* as barbecue 
| eee pr them year-round as draft-control 
replace grates. 

They are cast-iron topless stoves, pre-war qua)- 
ity. They fit any fireplace; burn solid fuel—wood, 
charcoal, briquettes, coal. Portable; fits in the 
back of a car; used any place. 

Packed complete in individual carton — with 

folding = and grate shaker; nothing to assemble. 
| Retail for approximately $22.50, complete—with 
| good profit margin for you. 


“U. S. Patent No. 139850 


| Order a sample HEAT-O-GRILL now 


| Ss. M. HOWES, INC. 
| Taunton, Mass. 











surance clause is a safe clause for | 


you to attach to your policies if 
you understand it thoroughly. If 
you have attached the 80 or 90 
per cent clause to your policies it 
does not mean you will be paid 


| only that percentage of any loss 


you suffer. It simply requires 
that you carry at least the stated 
percentage of insurance to your 
value during the life of your 
policy and if you do carry such 
a percentage, you will be paid 
your full loss covered by the 
worded conditions of the policy. 
If you own or have an interest 
in merchandise which is located 
in more than one building, either 
in one state or many states, you 
should have it protected under 
what is known as a reporting form 
policy. This contract covers all 
locations in one policy and auto- 
matically covers not only the 
fluctuations of value but any new 
locations you acquire overnight 
and store your merchandise. All 
you need do is to report your 


| locations and the full value of 


| your merchandise in each loca- | 
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AS A NEEDLE ! 


W.W. CROSS & CO. INC. 
N.H. 


East Jaffrey 
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hee belle of Leeasarit 


The story is told about the bells that 
ring in a little village in the foothills 
of the Alleghenies. In the Year of Our 
Lord 1865, the folk of Pleasant Valley 
created an inspiring memorial to their 
loved ones lost in the Civil War. 
Into one mighty heap they piled 
the relics of the war's bitter battles. 
The old brass cannon, the battered 
muskets, the broken swords and 
rusted bayonets. They melted them 
all down, and from this litter of war 
the gentle bells of Pleasant Valley 
were Cast, to ring out over green 
fields and fertile farms throughout 
the years of tranquillity and peace. 


WINCHESTER REPEATING ARMS COMPANY 


CORPORATION °¢ 


WESTERN POWDER MANUFACTURING COMPANY * 


The time will come when some- 
thing like that will happen to the 
mountainous litter of munitions for 
World War II. Olin Industries, too, 
will take their skill and knowledge 
and experience, their big stock pile 
of scientific research—all they have 
learned from fifty years of skillful 
operation through peace and war— 
and ‘‘melt them down”’ into things 
for peace. Instead of munitions for 
soldiers, there will be guns 


builders. Instead of carbines for 
soldiers, there will be roller skates 
for kids—and there will be brass, 
bronze and other metals for radios, 
refrigerators, irons—a thousand 
peace-time uses. : 

It will be a great day, when we 
can all ‘‘down tools’’ on the war job 
and pick up the tools for the job of 
peace once more. Then the songs of 
scores of machines making things 

to make life better, will 





and ammunition for sports- 
men. Instead of powder for 
bombs, there will be explo- 
sives for miners, farmers and 


Divisions, Subsidiaries, iffilsates 


* WESTEKN CARTRIDGE COMPANY * 





GOVERNMENT OWNED OLIN OPERATED 


be as joyful as the bells of 

Pleasant Valley. 

Outn INpustriss, [Nc., 
East Alton, Illinois 


WESTERN BRASS MILLS * BOND ELECTRIC 


TACOMA 


ALUMINUM DIVISION ¢ UNITED STATES CARTRIDGE COMPANY (OPERATING ST. LOUIS ORDNANCE PLANT) ¢ LIBERTY 
POWDER COMPANY ¢ EQUITABLE POWDER MANUFACTURING COMPANY * COLUMBIA POWDER COMPANY * EGYPTIAN POWDER — 
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You're on the right side of the 
buyers when you sell Corbin Screws because you're selling 


Uniformity: Careful manufacture and close inspection in- 
sure a very high standard of uniformity. We do everything 
| possible to remove all trouble-makers. 


| Adequate Line: Enables you to serve your customers’ 
| screw requirements, and set up profitable repeat order 
schedules. 


| High Production Schedule: Keeps ahead of your customer 
needs. 


Clear Labeling and Strong Packaging: Save time and avoid 
stock room troubles. 


CENTERED DRIVING*. . . An advantage with Corbin- 
Phillips Screws that is saving screw buyers as much as 
50% in mass assembly time. 


You don’t have to be a Politician to sell Corbin Screws. 
*Ask for the Corbin-Phillips Folder 


sT-s 


CORBIN-PHILLIPS AND CORBIN SLOTTED 


Wood Screws, Machine Screws, Hardened 
Sheet Metal Screws, Self-Tapping Machine 
Screws, Stove Bolts. Aircraft Screws to gov- 
ernment specifications .. . 

Also — Steel Drive Screws, Lag Screws, 
Cap Screws, Set Screws, Hex Semé-Finished 
Nuts, Machine Screw Nuts, Escutcheon 
Pins and Chain. 


THE CORBIN SCREW CORPORATION 
















































The American Hardware Corp., Successor 
NEW BRITAIN, CONN, Warehouses: New York, Chicago 

























tion once a month to your insur- 
ance representative—he’ll do the 
rest. 


Extended Coverages 


These actions take care of your 
basic fire insurance requirements. 
Next you must consider the so- 
called extended coverages which 
are offered under your fire insur- 
ance policy to protect your prop- 
erty against damages it might 
suffer through all types of wind- 
storms, tornadoes and hurricanes, 
strikes, riots, explosions (internal 
and external, except from boilers), 
smoke or smudge, and falling air- 
craft or motor vehicles crashing 
into your property. The cost of 
all these coverages is so cheap 
you cannot afford to be without 
them. 

You have now protected your 
property against damage from 
many causes or perils because you 
know it may at some time suffer 
a loss from them. If that is so and 
a loss does occur, 99 per cent of 
the time your business stops. To 
be consistant and logical in your 
insurance program you should 
purchase what is known as Busi- 
ness Interruption or Use and 
Occupancy insurance against the 
same causes or perils for which 
you insured your property. This 
type of insurance steps in imme- 
diately after a loss occurs to your 
property and runs your business 
for you even though you have 
closed your doors. In _ simple 
language, it pays you, from the 
day of loss, the amount of net 
profits you would have earned 
during the actual shutdown, in ad- 
dition to paying all expenses that 
keep right on going during the 
shutdown period caused by any 
of the perils you are insured 
against. This type of insurance is 
likewise inexpensive and costs 
less per dollar amount of insur- 
ance than you paid originally to 
protect the property itself against 
the same hazards or perils. 

If your property is protected by 
automatic sprinklers you will need 
to purchase sprinkler leakage in- 
surance which protects the prop- 
erty and its contents owned by 
you against damage from water 
discharged from the sprinkler sys- 
tem and its tanks from any cause 
other than the causes or perils 
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The New Rival 


TRADE MARK 


DE LUXE CAN OPENER 








































Another achieveme 


KITCHENEERING 










With a Prou 








THREE PLANTS 


A good substantial can opener, 
expertly developed and thor- 
oughly tested. All parts gauged 
to a high standard. Wearing 
parts hardened for lasting 
service. A worthy companion 
to the Rival Line. 


OTHER RIVAL PRODUCTS 
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MANUFACTURING COMPANY 


KANSAS CITY MISSOURI 
GRIGINALESrs 
KITCHENEERINC 


Trade Mark 
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you insured against as outlined 
above. Business interruption 
should also be purchased against 
sprinkler system damages. 


Liability Insurance 


Liability insurance is the next 
basic insurance to consider. There 
are many occasions under which 





you are liable, in the operation of | 


your business, for injuries or | 


damages to property of others in 
your custody. Many times you 
are actually not liable but some- 
one thinks you are and brings you 
to court to prove it, 


which can | 


involve you in considerable legal | 
expense to disprove. The casualty | 


insurance companies now 
what is known as a “comprehen- 
sive liability policy” which in- 
sures you, or protects by their as- 
sumed legal expense, against all 
claims and damages and injuries 
brought against you for the op- 
eration of your business. © This 
policy was designed to combine in 
one policy many former specific 
liability policies you used to buy 
such as owners’, landlords’, and 
tenant’s liability, elevator 


issue | 


lia- | 


bility, and many forms of con- | 


tractual liability insurance. This 
one policy covers all of them and 
eliminates any possibility of a gap 
in the coverage not thought about 
when the insurance is purchased. 
There are many safety devices you 
may install in your property, not 
only to prevent loss but also to 
reduce your liability insurance 
rate and premium and_ these 
should be fully outlined to you by 
your insurance representative. 
Automobile liability, property 
damage, fire, collision and theft 
are the next basic line of insur- 
ance to carefully consider. All of 
these insurances should prefer- 
ably be placed in one policy and 
one company for many reasons, 
but for the principal reason of 
having one company adjuster take 
the proper steps who is not only 
protecting your own property but 
your own interest against actions 
brought against you by other par- 
ties at the time of the inevitable 
accident. Here again, there are 
many devices and plans for ser- 
vicing your equipment which you 
can install to prevent accidents 


and cut your insurance costs to | 
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i STAR metal cutting 
” book tells the proper 
selection, care and use 
of Hand and Power 
Hack Saw Blades and 

Flexible Back Band 

Saws for the materi- 
als to be cut. Send for 
FREE copies. 


fLEMSON 


CLIMSOM BROS, ine, Middletown WT. 
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the minimum. If you operate a 
fleet of trucks and passenger cars, 
your rate can be placed, and 
usually is, on an experience basis 


which means that the fewer losses | 


you and your drivers suffer the 
lower your premium charge. The 
reverse condition will apply on 
frequency of accidents. 


Workmen's Compensation 


Workmen’s compensation is 
the final necessary basic type of 
insurance to complete your in- 
surance program. Here again your 
insurance rate and premium are 
calculated upon an _ experience 
basis dependent upon the fre- 
quency or infrequency of claims 
and damages paid by the com- 
pany. Every attention should be 
directed by you and your insur- 
ance representative to install every 
known and logical safety device to 
eliminate accidents and to improve 
the health and welfare of your 
employees. The safer and healthier 
your premises are made, the less 
the frequency of claims and the 
better the consequent reduction of 
your premium costs. But the one 
factor, more than any other, that 


has a decided effect upon claim | 


frequency is the status of the em- 
ployer-employee relationship. As 
these relations improve the acci- 


ward, and as they become aggra- 
vated the curve moves upward. 
When you and your insurance 
representatives have fully com- 
pleted your basic insurance cover- 
ages and placed them upon a 





sound, businesslike and workable | 
basis, the major part of your in- | 


surance worries will be over. 
There remains, however, the im- 
portant matter of then going over 
all the many insurance coverages 
for the odd circumstances and 
conditions of your business which 
you should seriously consider be- 


fore you complete your program. | 


The complaint of the competent 
and expert agent and broker 
against you is that you will not 


allocate a sufficient amount of | 


your time and attention to them 
to completely consider your in- 
surance needs. The odd coverages, 
too numerous to outline here, are 
inexpensive because the chance 
for happening is less, but many a 








THERE’S PROFIT IN CASTERS, 
AND HERE’S WHERE TO START: 
FOR FURNITURE CASTERS 

SELL “DIAMOND DART”. 


There is more profit in casters when you con- 
centrate on a few of the better-selling items. 

Two sizes of medium-priced “‘Diamond Dart’’ 
Casters will cover a broad range of your cus- 
tomers’ requirements. When you sell these 
better-quality casters — at 90¢ and $1.10 per set 
— you are certain of satisfied customers. 

The famous Bassick two-level ball race con- 
struction gives utmost ease of swiveling. Order 
these numbers from your jobber — 5288 x 42 


dent curve moves steadily down- | and 7258 x 42. 


Bassick Casters are available for replacement 
and repair in limited quantities. Your jobber 
can supply you with a few of the more popular 
types and sizes. THE BASSICK COMPANY, 
Bridgeport 2, Conn. Division of Stewart-Warner 
Corporation, Chicago, Ill. Canadian Division: 
Stewart-Warner-Alemite Corporation of Canada, 
CUSHION SLIDES 


Ltd., Belleville, Ontario. 


Put these fast-moving floor-protecting Bassick 
Cushion Slides on open counter display. They 
are self-sellers that every hardware dealer can 


handle profitably. 


Bassick 
MAKING MORE KINDS OF CASTERS 
e+» MAKING CASTERS DO MORE 
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Single stage ejector 
pump for economi- 
cal installation on 
medium deep wells. 


Multi-stage ejector 

pump for maximum 

efficiency from 
deeper wells. 

















For shallow wells, this 

streamlined “Bullet” 

model is compact, 
simple, efficient. 























On every F & W installation, profits are clear and permanent —they don't melt 
; away in expense. And in times like these, when service is both an “pam and 
ey a problem, F & W dependability is more highly prized than ever. 

3 It’s F& W dependability—day-in, day-out efficiency—that earns profits for 
ES you, builds customer good will, lays the foundation for future sales. The improve- 
ments, advanced engineering and rugged construction that make F &W Systems 
famous for dependability are the result of 78 years experience in water system 
design and manufacture. To dealer and customer alike this is highly important. 
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@ A VAST MARKET 
@ EXTRA TRAFFIC 
@ QUICK SALES 
@ GOOD PROFITS 
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Hundreds of thousands of crowded, old 
fashioned closets all over the country need 
modernizing with new space-saving fix- 


tures. K-Veniences offer the one complete | 


line to meet this need—over 40 practical, 
modern clothes closet fixtures. 





K-Veniences sell quickly because they 
are easy to install, scientifically designed 
to fit every shape and size of closet, double 
closet capacity and transform dingy Vic- 
torian catch-alls into smart, modern 
“dressing units”. 





Plan now to feature K-Veniences 
consistently as soon as they are again 
available. Continuous national adver- 
tising to further stimulate the real need 
for K-Veniences in the majority of post- 
war homes, will mean steady sales and 
fast turn-over. 


KNAPE& VOGT 


MANUFACTURING CO. 
GRAND RAPIDS 4, MICHIGAN 
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business has been ruined by these 
odd happenings which could have 
been safeguarded by an insurance 
policy. All the care and attention 
you and your banker give to 
your financial structure will be of 
no avail unless you protect it by 
a sound and carefully thought 
out insurance program outlined 
for you by the best insurance rep- 
resentative you can engage for the 
purpose. 

A strong argument for a sound 
insurance program was expressed 
by a prominent hardware whole- 
saler as follows: 


“When a merchant gets too 
deeply in debt with us, we ask 
him to send in his policies so 
that we can look them over. 
In more than fifty per cent of 
the cases, the policies are not 
made out correctly and are in 
other ways defective, so that in 
case of loss the company would 
not be legally liable, but the 
adjusters for the company 
usually do not penalize the as- 
sured for the carelessness of the 
company’s agent.” 


Football Sales 


(Continued from page 114) 


turn, and while we just about 
break even so far as actual re- 
turns go, we consider it a good 
investment. 

“We have blotters printed with 
our name and address, together 
with the schedule of games for 
the season both here and out of 
town, and these are distributed at 
the opening of the school season. 
They are kept and referred to for 
several months and thus keep our 
name before the students con- 
stantly. Of course, we make dis- 
plays of football goods every 
time a game is scheduled, dress- 
ing the window with the pennants 
of the home and visiting teams, 
and usually showing photos of 
the team and some of the leading 
players. All the young people 
come to see them, and in so do- 
ing become familiar with our 
complete sports lines.” 










This Is 
The Man 
Who Helps 
You Make 
Money— 


He’s your customer. The oftener he 
comes back for “more of the same”, 
the oftener you ring up a profit... . 
One sure aid to repeat business is the 
Pecora line. Through the years it has 
demonstrated that there is no satis- 
factory substitute for quality. You 
can handle Pecora products with com- 
plete confidence that their high qual- 
ity will make and hold customers for 


you. 


PECORA 


CALKING COMPOUND 


A leader since 1908. Will not dry out, crack 
or chip when properly applied. Gun and 
knife grades. 











ROOF COATINGS 

Plastic and liquid forms. Fire resisting, 
weatherproof, sunproof, acid and alkali 
proof. More durable than paint. Costs less. 
WATERPROOFINGS 

“Klere-Seal” and “Varseal” types; also 

Black Asphaltic Waterproofing in paste or 

liquid form. 

ASBESTOS FURNACE CEMENT 

A good and trustworthy friend of every 

furnace repair man. 

METAL & WOOD SASH PUTTIES 

STOVE & BOILER PUTTY 

PERFECT PATCHING PLASTER 





WRITE 
FOR 
BOOKLETS 
- ly 
3 Oo R A Pains 
PAINT COMPANY, INC. Cen, 
Eetabliched 1862 by Smith Bowen "5 re 


Lawrence & Venango Streets 
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Retail Prices: 25¢, 1% lbs. 
‘onomics Laboratory, St. Paul, Minn. 
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et SOILAX from your jobber. | 


















New! A modern 
sure cure for con- 
densation drip 
cold water 
pipes. Pliable, 
cork-filled NoDrip _ 
Tapeformsatight- | 
fitting, sealed jack- | 
et around pipes. 
Covers joints as 
well as straight 
pipes. 
Quick and Essy to Apply 
No tools needed, no ex- 
gerience, Effective im- 
mediately. 











Roll, h for 7° 
of Va pipe. we wae | # 


Advertised in Saturday Evening Post, Better 

Homes & Gardens, Time, American Home, House 

| Beautiful, Popular Mechanics, Parents’ Magazine. | 
BE READY TO FILL ORDERS 

Get NoDrip Tape from your Jobber today 


4. W. MORTELL CO, 508 Burch St., Kankakee, Iii. | 


You Wel Proftt 
by Featuring | 





DRAKE | 


SOLDERING IRONS 





Uutetnding quality values becked 
by 25 years of soldering iron man- 
ufacturing experience, DRAKE 
Soldering Irons have the built-in 
customer satisfaction you find 
profit in selling. There is a 
DRAKE Soldering Iron just right 
for every purpose. 

INDUSTRIAL BUSINESS 


The -lived stamina of DRAKE Sol- 
rome makes them particularly 


. You can 
sell DRAKE Soldering Irons to those 
plants. 
lUastrated here is No. 701—100-watt 


DRAKE Soldering Iron. This same type 
of iron also comes in 60 and 150-watt 


— ASK YOUR 
JOBBER 


Write for latest 
information obout 
securing priorities 


DRAKE ELECTRIC WORKS, INC. 


CHICAGO 13, ill 



















3656 LINCOLN AVE 
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It’s the Roof that Keeps 
the Weather Out! 


Faced with the task of feeding the 
world, the American farmer needs 
your help. He must have protection 
for his crops, livestock, and machin- 
ery quickly and economically. PLA- 
STEEL corrugated steel is engineer- 
ed and built for this very purpose. 
You dealers can help your customers 
by supplying this light, strong, dur- 
able roofing and siding. PLASTEEL 
is high strength steel, sealed under 
heat and pressure within a weather- 
tight asphaltic plastic cover; then for 
additional permanence and beauty 
is impregnated with pure mineral 
mica. Triple protected, easily han- 
dled, quickly erected, needs no paint, 
no repairs. That’s why PLASTEEL is 
right for the farmer and right for 
the dealer. 


For Details, See or Write 
Your Distributor Today 


Prorecteo Steet Propucts 


WASHINGTON - PENNSYLVANIA 
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SEND COUPON 
for new catalog page 
on available hardware 






—_ a atest 


Canby Biel 
Stn ; 


Yes — those stunning, sparkling finishes and beautiful streamlined designs will be 
back in production the moment restrictions are lifted on genuine chromium platings! 
Some restrictions have already been removed — permitting ‘production of push- 
button catches and other items — but only in wartime finishes. Therefore, we advise 
buying cautiously until regulations allow genuine Beauty-Seal Chromium platings. 
For latest information on available hardware, send coupon today. 














AMERICAN CABINET HARDWARE CORP. 


GENUINE 


ROCKFORD tereinors 


PRODUCTS 








AMERICAN CABINET HARDWARE CORP., ROCKFORD, ILL., DEPT. AU-3 
Please rush new Catalog Page No. 610 on available hardware. 




















Remodeled China 


Department 
Stimulates Sales 


(Continued from page 107) 


painted a light color and glass 
shelving was used for one of the 
wall displays. The decorative ef 
fect, states the management, has a 
dual purpose: it pleases the 
women customers and it allows 
them plenty of room to browse 
around in without blocking store 
traffic. 

George Wise, son of the 
founder, J. M., says: “We are very 
pleased with the new set-up. We 
are getting more women into our 
store since we have more room to 
show dinnerware and glassware to 
better advantage, and we notice 
that many women browse about. 
especially inspecting the items we 
have put on glass shelves along the 
sidewall.” 

Dinnerware, ranging from $4.95 
to $35, with $22.50 the popular 
price, is liked by both town resi- 
dents and farmers, who find the 
patterns as eye-appealing as the 
display tables. One of these 
tables has a wide area, contains 
a second-level glass shelf section 
for items and is painted a cream 
color. In the background is an- 
other arched display table with 
glass shelves on three levels. Mr. 
Wise has discovered that farm 
women, who always seem willing 
to buy more than one set at a time 
and are eager for stock replace- 
ments, purchase extra amounts of 
heavy cups, saucers and plates 
during threshing season. They 
buy mixing bowls at all times. 

Besides the window displays of 
dinner and glassware, this store 
goes one step further. These two 
lines are also featured through the 
media of newspaper and direct- 
mail advertising. 





ON AVAILABLE GOODS 


HARDWARE AGE 





































AUGU 





s 
07) 


d glas- 
of the 
itive ef 
t, has a 
es the 
allows 
browse 
ig store 


of the 
re very 
p- We 
ito our 
oom to 
ware to 
notice 
about. 
2ms we 
ong the 


n $4.95 
opular 
n resi- 
nd the 
as the 
these 
yntains 
section 
cream 
is an- 
» with 
. Mr. 
farm 
willing 
a time 
*place- 
ints of 
plates 
They 
es. 
ays of 
store 
se two 
gh the 


Jirect- 











If you answer “Jacobsen” you are 100% right. You 
will show equally keen business judgment if you 
let these facts guide you in selecting your com- 
ing mowing equipment needs. 
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en 
“AN 8-LETTER WORD 


7 je : . ‘ . 
by What name is synonymous with quality mowing 


equipment for large area or specialized 
application? 


What manufacturer has pioneered in the develop- 
ment of grass-cutting machines and has main- 
tained a position of leadership in the industry 
for a quarter of a century? 


What 2-cycle gasoline engine — recognized before 


the war for its dependable, economical perform- \ 
ance on power mowers and now in use by army : 
and navy on portable power units — has estab- 
lished a war record second to none? 


What organization will be ready, as soon as govern- 


ment authorities give the word, with a line of 
hand and power mowers whose superiority will 
be marked by thoroughly seasoned design’ ex- 
perience and war-sharpened efficiency ? 


ren WI 





~ 
— ~, Ys 
TA 
A MANUFACTURING COMPANY ~ 
" RACINE, WISCONSIN WN 


Te 








She Universal Liquid Cement 


Mends everything - Ready to use 
Waterproof - Dries quickly 


¢ 
> — 
oN 


lons to suit every variety of use and all 
types of trade ftom the householder to 
the large industrial plant. The top-notch 


sacs omme avait cement for over a generation. 
1QuiD ; 
- _ Free full-size sample tube and selling 


ss 

= | oNE GALLON | plan sent you gladly. Just send us your 
q | name and the name of your wholesaler 
on a post card — we'll do the rest! 


AMBROID COMPANY, Inc. 


305 Franklin Street, Boston 10, Mass. 
Established 1910 





i = a Packaged in tubes, pints, quarts and gal- 

















In 25¢ and 50< tubes 


Packed 12 in display 


box. Also in pint, quart 


and gallon cans- 














“A PRODUCT WITH ~ -— 
A HOST OF FRIENDS” 


In a recent sales bulletin issued by the 
Paint Division of the United Sash and 
Door Company, Wichita, this signifi- 
cant statement was made... 


“To become a LEADER, any brand 
of merchandise must necessarily excel, 
surpass, or outstrip by performance, 
competitive brands to establish con- 
fidence and favorable acceptance. The 
brand LINGERWETT has a trade 
acceptance by Dealers, Painters, and 
Gonsumers. I have always considered 
we were fortunate to be identified 


with a brand of merchandise with 
such a host of friends.” 


This unsolicited endorsement sums 
up the entire story of Lingerwett’s 
success. For, since the time of its in- 
troduction, more than 30 years ago, 
it has continued to build good-will 
and repeat-sales everywhere — and 
today it is America’s largest-selling 
paint remover. 

Why not cash in on this time-tested 
reputation? Recommend Lingerwett 
with every paint sale. 


Order from your jobber. Write us for information. 


WILSON-IMPERIAL COMPANY, Dept. H-85, 115 Chestnut Street, Newark 5, N. J. 


LINGERWETT Paint Remover 
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99,638 Construction 
Projects Contemplated 
For Post-War Period 


HOMAS S. HOLDEN, presi- 

dent, F. W. Dodge Corp., New 
York City, reported recently that his 
organization’s field staff by the end 
of May had spotted 99,638 specific 
construction projects contemplated 
for post-war execution in 37 states 
east of the Rocky Mountains. The 
combined value of all projects is 
$15,746,202.000. Mr. Holden em- 
phasized that the listings included 
specific projects only, and not an- 
nouncements of general construction 
or expansion programs. He declared 
that the information was obtained 
in continuous surveys from more 
than a million individuals, com- 
panies, institutions, and government 
agencies, and represents the cumu- 
lative and unduplicated reports of 
his field staff over a three-year pe- 
riod. While 99,638 projects are 
listed, the number of buildings in- 
volved is much greater, for many 
projects involve more than one struc- 
ture. 

Analysis of the individual project 
reports shows, Mr. Holden said, that 
33,104 jobs, estimated to cost $7,- 
753,138,000, have progressed to the 
design stage. It is these projects, 
he said, which will be advanced to- 
ward execution as rapidly as govern- 
ment regulations, and supplies of 
materials and manpower permit. 

The remaining 66,534 projects, 
with an estimated cost of $7,993,064.- 
000, constitute a backlog of specific 
contemplated projects, many of 
which will progress to design stage 
as rapidly as architects and engi- 
neers can find enough draftsmen to 
expand their currently limited plan- 
ning activity. 

“The dollar volume of design- 
stage work, exclusive of the backlog 
of additional contemplated projects, 
is 143 per cent greater than the 37- 
state contract volume for 1938, is 
118 per cent greater than the 1939 
contract volume, 93 per cent greater 
than the 1940 volume, and 14 per 
cent greater than the maximum 
peacetime contract volume estab- 
lished in 1928.” 

Privately owned projects in the de- 
sign stage number 22,795, with an 
estimated total value of $2,609,675,- 
000, considerably greater than the 
volume of private construction con- 


tracts awarded in 1938, 1939 or 1940. 
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Liberty Disteibutars 
NATION-WIDE 


Albany Hdwe. & Iron Co. 
Albany 1, New York 


Allison-Erwin Co. 
Charlotte 1, N.C. 
(Branches at High Point, Goldsboro, 
Asheville, N. C., Greenville, S. C.) 


Amarillo Hdwe. Co. 


Amarillo, Texas 


Beck & Gregg Hdwe. Co. 


% Atlenta 1, Georgie 
ad Corpus Christi Hdwe. Co. 
<4 5 Corpus Christi, Texas 
a Harper & Melntire Co. 






Ottumwa, lows 
Cedar Rapids; lows 


Hoffman Hardware Co. 


Los Angeles 12, Calif. 


Huey & Philp Hdwe. Co. 


jallas, Texas 
(Branch at Fort Worth & Houston, Texes) 


Isaac Walker Hardware Co. 


Peoria, Mlinois 





Kelley-How-Thomson Co. 
Duluth 1, Minn 
(Branches at St. Paul, Minn 
& Billings, Mont.) 


Over’$100,000,000 Annually! 


MANUFACTURERS: For more than 10 years Liberty has been building 
this organization for you. For immediate nation-wide distribution to every 
city, village and hamlet in the United States, list your lines with Liberty 


Momsen Dunnegan Ryan Co. 
El Paso, Texas 
(Branch at Phoenia, Arizona) 


Morley Brothers 
Seginaw, Michigan 
(Branches at Detroit & Grand Rapids, Mich.) 


Morley-Murphy Co. 


\ 


Green Bay, Wisconsin 
(Branches at Milwaukee & Weusev, Wise.) 


Orgill Bros. & Co. 
Memphis 2, Tenn. 
(Branch at Jeckson, Miss.) 


Rice & Miller Co. 
Bangor, Maine 
Richmond Hardware Co. 
Richmond 19, Va. 


Supplee Biddle Company 
507 to 519 Commerce Street 
jiledelphie 5, Pe. 


Providence, R. |. 
The Emery- Waterhouse Co. 
Portland 6, Maine 
The Salt Lake Hdwe. Co. 
Salt Lake City 9, Uteh 
(Branches at Boise, Idaho 
& Grand Junction, Colo.) 
The Tracy- Wells Co. 
Columbus 15,Ohic 
(Branch at Cleveland, Ohio) 
Van Deren Hardware Co. 
Lexington, Kentucky 
Weed and Company - 
Buffalo 3, N. Y. 
(Branch at Rochester, N. Y.) 
J. A. Williams Co. 
Pittsburgh, Pe 


Distributors today — hardware, 
major appliances, toys, auto ac- 
cessories, paints, roofing, floor 
covering—or any other products 
with profit appeal to 70,000 pro- 
gressive independent retail hard- 
ware dealers. 

Liberty's 24 great wholesale 
hardware distributors unite to of- 
fer you a $100,000,000 market— 
in ONE Package, through 70,000 
dealers—all eager for new, fast- 
selling merchandise. If your items 
have merit, bring or send us sam- 
ples at once. We, and 70,000 
Liberty Dealers are interested. 





























Lite tly Distututars 


PHILADELPHIA, 5, PA, 


Wyeth Hdwe. & Mfg. Co 
St. Joseph, Missouri 






HEADQUARTERS..- 14 NORTH 5th ST 


Serving the Independent Dealer 
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Yes, get set to “GO” with new PINCOR Products. 
The result of careful planning and research, skillful 
ee designing and engineering, PINCOR Products are 
precision-made for lasting and satisfying operation. 


Built with many exclusive construction and operat- 





oe Se = ing features, PINCOR Products make up a fast-sel}- 
a ing, profitable line for the aggressive, salesminded 
sa f, dealer who has his eye on the future. 
Soi se Get set NOW! Write for more information about 


oe the new dependable PINCOR Products. Be ready 
-: for those Better Days Ahead! 


jj) coe! 






PIONEER 
GEN-E-MOTOR 


CORPORATION 
5841-49 DICKENS AVENUE 
CHICAGO 39, ILLINOIS 
EXPORT ADDRESS: 25 WARREN ST. 
NEW YORK 7, U, S. A. 
CABLE ADDRESS: 
SIMONTRICE, NEW YORK 


Keep on Buying Bonds for biclow \ en 
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pducts. 
skillful 


That means the teeth wear better, stay 


eee give you this Selling Story sharp longer. 
with TEETH in it! And this is the only line of files made in 


only one quality—the finest. So to your cus- 
This is the only file with teeth shaped like tomers who want the best buy in files, 
those of a metal-cutting saw... teeth that there’s only one line to sell . . . Simonds 
remove more metal with each stroke, and do it “Red Tang” Files. Order now from the nearest 
more easily because they cut instead of scrape. Simonds branch office listed below. 


Branch Offices: 1350 Columbia Rd., Boston 27, Mass.; 127 S. Green St., Chicago 7, Ill.; 416 W. Eighth St., 
Los Angeles 14, Calif.; 228 First St., Sam Francisco $, Calif.; 311 S. W. First Ave., Portland 4, Ore.; ® 
31 W. Trent Ave.. Spokane 8, Wash. 


PRODUCTION TOOLS 
FOR CUTTING METAL, 


wood, 
PAPER, PLASTICS 


CUT THE WAR SHORT...BUY WAR BONDS...AND THEN BUY MORE WAR BONDS 
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DO YOU WANT yp ysTE 
SDe;"> from MAINE to FLORIDA? 
Ik you have a new product to in- 
troduce, or, if you want additional 
distribution NOW on the East 
coast, then you’ll want to meet up 
i. oo with these efficient men of McAleer. 
They’re seasoned salesmen—who 
recognize product advantages, know 
market needs, and the outlets that 
serve them best. Let McAleer put 
your new appliance or houseware 
product into the best, tested, turn- 
over markets, @ E. J. McAleer & Co. 
is one of Philadelphia’s largest dis- 
tributors of nationally famous house- 
ware products—including Pyrex ware 
and the complete O-Cedar line. Our fa- 
cilities enable us to establish quick con- 
tact with all major Eastern outlets. 
Inqtire now for complete details. Your 
inquiry will be handled in confidence. 

In peacetinte, in addition to being a 


leading pone Bek of housewares, we 
make metal kitchen and wall cabinets. 


McALEER 


AND COMPANY, INC. 
1422 M. Sth Street 
PHUADELPHIA 22, PA. 





and Blue Flame Pilot Light. 
convent 





DEARBORN 


WORLD'S FINEST, SAFEST 


GAS HEATERS 


nee your profits. loin tne ~~ 
born, 


‘eatures plus Matchless 
t's the Quality line that leads in sales 
from coast to coast. 


FEATURES THAT SELL 


Outstanding. 
They Offer a Talkable — Visible and 
Saleable difference. 


WRITE FOR LITERATURE 


AIR COOLED CABINETS 
For Safety 


Alr Insulated Cabinets end the fire hazard. The cabinet never - het. Yes, = 
can install it against the wall—tight. lo 

tains. No seared fingers. No burned furniture. The syphonsire * chassis is the 
secret. It's patented. Dearborn’s famous cool cabinet feature is a major con- 
tribution to safety. 








NAT. T. 
ura. PRO. 
MIX. eas. 





FAMOUS HI-CROWN BURNER 
with Blue Flame Pliet Light 


Aid, Destccm Magtere Seve tite couiiier tut Gutetidty exporter Bi-Commn Boren 
umequalled burner performance plus the 


DEARBORN STOVE COMPANY 


3256 Milwaukee Ave., Chicago, Il. 3625 S. Grand Ave., Les Angeles, Calif. 

















NDLE 


The Name to Keep In Mind! 


So well do we like the word “Dependability” that we're , 
, building a business around it. As we interpret it, 

* dependability calls for an all-out effort to get our 
products to our buyers as fast and inexpensively as 
humanly possible. We’re 
doing it! 

Try Hindley first. Cur- 
rent restrictions permit- 
ting, we'll do our best in 
supplying Wire Hard- 
ware, Cotter Pins, Plumb- 
ers’ Specialties, Flat 
Spring Keys, Riveted 
Keys, etc. 


Send for Our 
Latest Catalog 

+ 
HINDLEY MFG. CO., 60 JOHN ST., VALLEY FALLS, R. | 


BRIGHT «¢ BRASS 


WIRE GOODS 




















STOVE PADS 


Will Soon Be Available Again! 





Always the Choice of Discriminating 
Buyers—the New Designs will be 


Better Than Ever! 


Our output is now taken up completely by Gov- 
ernment orders. We are confident, however, 
that within the near future we can resume the 
manufacture of our es Comey fast selling line of 
NU-TOP Stove Pads. w designs, new colors 
and outstanding quality will make NU-TOP 
Stove Pads the sensation among post-war 
kitchen equipment items. 





THE METALOID CO. 
Cleveland 4, Ohio 


5815 Kinsman Rd. 
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Increasing Demand for 
Athletic Equipment 
By Armed Forces 


CHART prepared by Mac- 
Gregor-Goldsmith, Cincinnati, 

Ohio, discloses the fact that since 
V-E Day there has been an acceler- 
ated demand for athletic equipment 
ordered by the Army and Navy for 
men in the armed forces all over 
the world, with evident certainty that 
adequate recreational equipment will 
continue to be needed for a long time 
after victory. 

The chart shows that orders for 
baseball equipment for the armed 
forces in 1944 from American man- 
ufacturers and suppliers included 1,- 
192,000 baseballs, 2,147,195  soft- 
balls, 1,799,200 bats (baseball and 
softball), 11,730 uniforms, 21,000 
leg guards, 480,100 fielder mitts, 79,- 
700 baseman’s mitts and 55,900 
‘catcher’s mitts. 
Softball in the services is as popu- 
lar as at home.’ Besides the 2,147,- 
795 softball orders, the services 
requisitioned 439,850 fielder’s gloves, 
84,900 baseman’s mitts, 41,200 
catcher’s mitts and 59,700 masks. 

There is no dearth of football in- 
terest among Army and Navy per- 
sonnel, the 1944 order chart reveals. 
Besides 235,365 footballs ordered for 


the services in domestic and foreign 








National Dog Week—Sept. 16-22— 
will be observed in 2000 communi- 
ties this year, says Harry Miller, 
executive secretary of the move- 
ment, 424 Madison Ave... New York 
City, who adds that in honor of the 
occasion red, white and blue post- 
ers featuring a Coast Guardsman 
and his war-dog buddy—‘most 
handsome in the history of the 








movement”—will be ready for dis- 
tribution Aug. 15. 
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an ace 
Ti Mmistemarelis 





The Magor line of Shovels, Scoops, Spades and Scrapers 
backed by Magor’s broad, protective guarantee to deal- 
ers—is your ace in the hole when you make your play for 
a share of the vigorous business in building tools that will 
come with the post-war construction boom. The well-known 
name of Magor is your assurance of sales that will satisfy 
customers, for Magor Shovels, Scoops, Spades, and 
Scrapers are aces for performance, too. 





Magor tools are built by 
skilled craftsmen to high 
engineering standards. 
They are made of nor- 
malized steel for maxi- 
mum resistance to split- 
ting and turning at the 
cutting edge, and for best 
all-around ruggedness. 


® s111 


Gleaming finish on all 
JOHNSON XLO 
MUSIC WIRE denotes 
its high quality. Pre- 
cision drawn in sizes 
from .003” to .200” 
diameter. In units from 
VY, Ib., V2 Ib., 1 Ib., 5 Ib., 
or catch weight coils. 


JOHNSON STEEL & WIRE CO.INC. 


WORCESTER 1, MASSACHUSETTS 


ee 


NEW YORK 





CHICAGO LOS ANGELES 






























































































operations, there were 22,776 hel- 

mets, and an equal number of blueprint: 
| shoulder pads as well as 22,488 | thing fr 
| units of hip pads, jerseys and pants | kitchens. 
| placed in 1944 service orders with | : 
| American manufacturers. West 
Basketball equipment included | Fluore 
230,642 basketballs, 11,300 pairs of Fl The JB 
| knee guards, 99,000 pairs of shoes. Bloomfiel 
, 50,000 complete cage uniforms and ij its mediv 
| 60,496 sets of jerseys and pants. For a cent lamy 
boxing there was 71,700 sets of | for produ 
gloves, 54,500 head guards and 170,- i as 2500 | 
000 mouthpieces as well as 140,600 i, The di 
striking bags, 60,700 striking bag 4 op bg 
, : ree of the la 
' swivels and 44,100 pairs of striking y inary de: 
bag gloves. Golfers asked for 792,- also mak 
000 golf balls and 175,000 golf 2 in. diam 
clubs. Tennis requirements were for Hl age is 33 
605,000 balls. Badminton, table ten- | @ This 6 foot wood measuring two pins 
@ * ? nis and volley ball required thou- tool is the aristocrat of wood Z provide f 
Ul Ss usiness sands of balls, rackets, ete. Needed rules. It is especially designed Sa | 
© are huge quantities of hand balls | for speedy direct reading in- Ss Jack 7 
and hand ball gloves, soccer balls, side measurements but also can Z R . 
Available NOW! Sell Oster “BESTOIL” medicine balls, rubber bladders, etc. perform outside measurements as epal 
to users of pipe threading tools, power well. It quickly opens and closes like Temple 
1 © metal . entral A 
caiag veils cad aetanlc Deming Pump Raat. | = wheres Semeimnnan i «booklet 
« ” : Unique booklet which gives the of jacks 
poe Bee yhoo oil ma a reader a friendly acquaintanceship with finished with a glass hard lacquer. tenance ¢ 
throws off heat met rapidly than cut- a pioneer pump manufacturer who has for the 
ting oils made with animal, fish, or been in business for 65 years. Entitled, Simplex . 
vegetable oil base. Clean and sterile, “Deming Pumps Everywhere,” the out- and a c¢ 
“BESTOIL” has no tendency to cause side covers have drawings of numerous we parts for 
oil infections. High sulphur content places where the company’s pumps and | Ya E with su 
remains in perfect suspension perma- water systems are used. Has two-page OS: suggestio 
nently! Flows freely in cold weather. spreads devoted to pictures with related | [E™ cation an 
Popular prices. Costs no more than descriptions of the various fields where ae @ The Blue End 6 foot automatic 
many inferior cutting oils. Guaranteed Deming pumps and water systems are | | =* wood folding rule is siding ge 
to give complete satisfaction. installed. Contains chronological his- =I built to outlast most ing, pole 
tory of the company since its foundation =\ wood rules. Its ability to pull rod, 
| in 1880, and is illustrated with photo- = stand up to the rough- pull, min 

graphs of the early factory, the fac- = 2 kied of treatment 
Sold in 1 gallon tories of today, founders, present of- | =a ssaghmenpaas Cham 

cans and 5, | ficers, directors and the sales and ad- | |=* makes it a favorite 
R BETTER PIPE THREAL 30 ond 55 | vertising staffs. The Deming Co. | |=3 among men who prefer New] 
, — giides dus. | Salem, Ohio. =09 the best in zig-zag rules. The C 
OS —- =| sic] Straight grain maple Ohio, hi 

. a = ° 

Packaging Catalog ulmi cms | Sa 
Shows Latest Trends 2% E coat Mining end and app 
The new Packaging Catalog, 1945 25 =| markings for flat inside rete te 
! | issue, recently published, spotlights the = reading with rule flush ; —- 
; sro | rebuilding of competitive markets and | |2\ heal to work. “4 a 
Ask your whole- [iqyp is designed as an encyclopedia “for | [|= és D.C. rev 
saler about Oster every industry offering packaged goods | E cludes m 

“BESTOIL” or... § : for sale—from tools to tooth brushes | : rules displayed here are 
th C from perfumes to plasma.” Completely | only two of a very complete Home 

, revised, the catalog has a section on | line of wood and steel tape 
Rush ss Oup on decorative packaging for the first time ¢ rules. See your jobber or vs J 
THE OSTER MFG. COMPANY | | since 1941, is jampacked with articles | LIST write us direct. C . b 
| 2028 E. Gist St. + Cleveland 3, Ohio, U.$.A.| | and emphasizes the new trends in | m9 Uae 
) | Send me complete information about Oster packaging. or Lathe 
) | “BESTOIL" and tell me where | can buy it | , MASTER RULE MFG. CO., INC. Dept. A-8 on unus 
) | en | | Kelvinator Issues 815 East 136th Street, New York 54, N.Y presses, | 
. , ea homewor 
NAME sees | Display Manual BRANCH: P.O. Box 1587, Oakland, Cal. and cont 
The Nash-Kelvinator Corp., Detroit, how set: 
| =— : Mich., has recently issued a 40-page, tools use 
1 aporess | | four-color store display manual, “Dis- how to 
! | | playing Appliances of Tomorrow,” Priced a 
es | | which provides plans for six basic styles free sam 
) ! .. | | of store and appliance display. The dealers 
| eee SR eee ——J | manual, with its detailed construction in quant 
gether w 
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blueprints, has plans which cover every- , 
thing from store fronts to model 
kitchens. | 


Westinghouse Circline 


Fluorescent Lamp 

The Westinghouse Lamp Division, 
Bloomfield, N. J., has rated the life of 
its medium-size 12 in. circline fluores- 
cent lamp, announced recently as ready 
for production when conditions permit, 
as 2500 hours at three hours per start. 

The division has distributed to fix- 
ture manufacturers a full-scale drawing 
of the lamp to assist them in prelim- 
inary design work. Westinghouse will 
also make the lamps in 16 in. and 8% 
in. diameter. The circline lamps watt- 
age is 32, and its base has four pins, 
two pins for each end of the bulb to 
provide for cathode preheat. 


Jack Maintenance- 
Repair Manual 

Templeton, Kenly & Co., 1020 S. | 
Central Ave., Chicago 44, IIl., has issued 
a booklet on the maintenance and care 
of jacks in a 48-page repair and main- 
tenance catalog, No. 45. Repair parts | 
for the various types and sizes of 
Simplex jacks are illustrated and listed, | 
and a complete list of interchangeable | 
parts for the jacks is included. Presents 
with suitable illustrations, valuable 
suggestions for the maintenance, lubri- 
cation and repair of these jacks. Covers 
automatic lowering, mine timbering, car 
siding geared, cable reel, cable tension- 
ing, pole pulling, mine post pulling, 
pull rod, track and expanding, push and 
pull, mine roof and hydraulic jacks. 








Champion Rivet 
New Electrode 


The Champion Rivet Co., Cleveland, 
Ohio, has announced the completion | 
of its A.W.S. 6011 Electrode known as | 
Champion Blue-Dag. It has been tested 
and approved by American Bureau of | 
Shipping and the Lloyds Register of 
Shipping and is suitable for welding | 
in all positions with A.C. current or | 
D.C. reverse. The company’s line in- 
cludes mild steel electrodes, etc. 





Homecraftsmen and 


Shop Owners Booklet 


The Jacobs Mfg. Co., Hartford 1, | 
Conn., has issued a new booklet entitled | 
“19 Unusual Uses for Your Drill Press 
or Lathe,” giving helpful information 
on unusual and varied uses for drill 
presses, lathes and for shop owners and | 
homeworkshop fans. Printed in color 
and containing 49 illustrations it shows 
how set-ups are made, illustrates the 
tools used, and in some instances tells 
how to make the tools themselves. | 
Priced at 15 cents to the consumer a 
free sample of the booklet will be sent 
dealers upon request. Also available 
in quantities at $10.00 per hundred, to- 
gether with a small rack. 





ESTATE HEATROLA POSTWAR PROFIT TIP: 


WHY LOSE ANY SLEEP 


because their dreams can't get together? 


WY 
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I'll have the answer 
to all their dreams... 
with the Estate 
Heatrola Fuel-Proof line 





Don't lose sales because of fuelish arguments 
LINE UP WITH THE ‘‘FUEL-PROOF'’ LINE* 


ESTATE 


SVcalteola- 
RANGES & HEATERS 


RANGES FOR CITY GAS, LP-GAS, ELECTRICITY 
SPACE HEATERS FOR COAL, WOOD, OIL 

















39,500,000 reasons why Estate Heatrola dealers will be 
out in front and stay there. Additional advertisements 
this Fall in The Saturday Evening Post, Good Housekeep- 
ing, True Story, American Home, Country Gentleman, 
Pathfinder, Grit, Popular Mechanics and Popular Science 
Monthly will sell the out-in-front features of Estate 
Heatrola Ranges and Heaters to your best prospects. 


*Estate Heatrola is the ONE line of cooking and heating appliances for ALL fuels... all sold 
under one famous nationaly-advertised trade name. (Want the name of your Estate Heatrola 
distributor? Write us.) THE ESTATE STOVE COMPANY, HAMILTON, OHIO © House founded 1842 
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ANOTHER E AWARD FOR YALE & TOWNE: Labor- 


management representatives of The Yale & Towne Mfg. Co., 
Stamford, Conn., division, display their two-starred Army- 
Navy E flag. From the left: Mark A. Miller, assistant general 


manager; John McSally, Floyd Perna, W. R. 


Hoyt, general 


manager, Joseph Ficarro, Ralphael O'Connell and 
Dalton, general superintendent. 








U. S. PLYWOOD CORP. 
BUYS SIUSLAW CO. 

The United States Plywood 
Corp., New York City, recently 
purchased stock control of the 
Siuslaw Forest Products Co., 
Mapleton, Ore., which owns about 
300 million ft. of standing tim- 
ber. The new owner plans to 
build a veneer mill in Mapleton 
to increase the supply to its 
Seattle, Wash., plywood plant. 





DEVOE & RAYNOLDS 

ELECTS THREE DIR. 
Devoe & Raynolds Co., Inc., 
44th St. & First Ave., New York 
City 17, recently elected three 
new directors, namely, Clarence 


W. Slocum, Roy A. Plumb, and 


Eric W. Peniston. Mr. Slocum is 
president of Beckwith-Chandler 
Co., manufacturers of railroad 
and industrial product finishes, 
Mr. Plumb is president of Trus- 
con Laboratories, Inc., and Mr. 
Peniston is serving in the USN 
as a lieutenant, on leave from an 
insurance brokerage firm in New 
York City. 
R. P. DODDS REJOINS 
TRUSCON STEEL 


Richard P. Dodds, former ad- 
vertising and sales promotion 
manager with Truscon Steel Co., 
Youngstown, Ohio, a subsidiary 
of Republic Steel Corp., before 
becoming a lieutenant-colonel in 





the Army Transportation Corps, 





has returned to the company and 


recently been named the new 
manager of the dealer-commodity 


department, according to W. V. 
Peters, vice-president. 





OLIVER IRON CORP. 
NAMES D. H. SCOTT 
EXPORT SALES MGR. 


David H. Scott is the new ex- 
port sales manager for Oliver 
Iron & Steel Corp., Pittsburgh, 
Pa. For the past four years a 
steel buyer for the British Pur- 
chasing Commission, Mr. Scott 
has been with Carnegie-Illinois 
Steel Corp., the Steel Export 
Association of America and Jones 
& Laughlin Steel Corp. He will 
be located at 50 Church St., New 
York City. 


CUSACK, AMER. CHAIN 
PITTSBURGH MANAGER 


W. C. Perkins, who has been 
associated with the American 
Chain & Cable Co., Inc., Bridge- 
port 2, Conn., for many years, re- 
cently resigned as district sales 
manager of the Pittsburgh terri- 
tory of the American Chain divi- 
sion. He will continue however 
as a special representative with 
headquarters at York, Pa. W. M. 
Cusack has succeeded Mr. Per- 
kins as district sales manager, 
Pittsburgh, Pa., American Chain 
division, His headquarters will 
be at 908 Empire Bldg., Pitts- 
burgh 22, Pa. 
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W. A. FRIEDRICH 


FRIEDRICH SALES DIR. 
HOME APPLIANCE DIV. 
HAMILTON MFG. CO. 


W. A. Friedrich has recently 
been named sales director of the 
home appliance division, Hamil- 
ton Mfg. Co., Two Rivers, Wis., 
and as such will handle sales an* 
merchandising of the Hamilton 
automatic clothes dryer. He join- 
ed the company in 1939 as field 
representative in California, in 
1941 was named manager of the 
Washington, D. C. office and in 
1945 was made manager of the 
New York office and eastern sales 
manager of the Hamilton prod- 
ucts. He was formerly affiliated 
with the Charles Bruning Co., as 
Pacific coast representative. 











NEWLY ELECTED 


PRESIDENT OF NRHA 


RETIRING PRESIDENT OF NRHA 





Newly elected president and Mrs. Dan E. 
Billman of Minneapolis, Minn., received flow- 
ers from the Minnesota Association. 


Retiring President and 


Mrs. Theo. Suennen 


received a silver service from the NRHA. 
Some flowers were from the Wisconsin Assn. 
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ST. LOUIS HARDWARE 
INDUSTRY SALESMEN’S 
PARTY DRAWS 1090 


The second annual Hardware 


Industry get-to-gether recently 
held at Crystal Lake Country 
Club, St. Louis, Mo., spon- 


sored by the Hardware Sales- 
men’s Association of St. Louis, 
was attended by 1090 people. 
representing members of the 
hardware industry, their families, 
hardware dealers, manufacturers, 
and their salesmen, jobbers and 
their salesmen, and hardware 
dealers and their families. As 
the weather was warm many en- 











crowd participated in corkball, 
horseshoes, golf and cards, 








WALTER F. MUNFORD 


AMER. STEEL & WIRE 
PROMOTES MUNFORD 


Walter F. Munford, American | 


Steel & Wire Co., a subsidary of 
U. S. Steel Corp., Cleveland, 
Ohio, has been promoted from 
manager of operations to assistant 
vice-president of the company. A 
graduate of M.I.T., Mr. Munford 





| 


| 
| 
| 
| 
| 
| 
| 
| 


came to the company in 1919 and 
has served in various capacities 
prior to his promotion. George 
A. Gleason succeeds Mr. Munford 
as manager of operations of the 
Worcester, Mass., district. Pre- 
viously, he was general superin- 
tendent in that city. 


KANSAS CITY HOUSE- 
WARES CLUB NOW 
HAS 90 MEMBERS 


The Kansas Housewares Club, 
Kansas City 8, Mo., recently held 
its regular July monthly meeting 
in the main ballroom of the Ad- 
vertising & Sales Executive Club, 
Kansas City, presided over by 
Harold Posey, merchandise man- 





ager, Emery, Bird Thayer Dry 
Goods Co., president of the club. 
| Tom Collins, radio and after din- 
| ner speaker, addressed those at- 
| tending on the subject of “Travel- 
| ing or Going Somewhere.” This 
club was formed four months 
ago, and has 90 members at 
| present. Other officers are: Jack 
| Temple and Earl Newbill, vice- 
| sianibiahiees Jim Perdue, secre- 
tary and Norman Gosney, trea- 
surer. 








BINZEN HDWE. MFG. CO. 
TO INCREASE PLANT 


Hardware Mfg. Co., 


Binzen 


New York City, plans expansion 
of its plant at 220-246 E. 14st 
| St., 
Kelleher, president, was formerly 
| secretary-treasurer 


New York City. James A. 


and _ general 





JAMES A. KELLEHER 


manager of Francis Keil & Son, 
New York City for 13 years. The 
company manufactures an exten- 
sive line of miscellaneous hard- 
ware and a line of asbestos 
products. 








oa joyed the facilities offered by the | 
ES DIR. swimming pool, games for the | 
“E DIV children were attended at 3:30 | 
“a , and a floor show which appealed | 
3. CO. to both adults and children was 
as recently § presented. The program fea- 
ctor of the tured a clown, Punch & Judy 
on, Hamil. | Puppet show, comedy magician, 
vers, Wis, | 2" acrobatic team, and a roller 
e sales and § Skating act. A buffet dinner 
- Hamilton § ‘25 served at 7:00 p.m., and 
r. He join | ™2"Y enjoyed the dancing from 
39 as field 8:00 to 12:00 to an 11-piece 
. aa a orchestra. The club terrace was 
ifornia, in the scene of a 45-minute sound 
ved of the movie featuring Mickey Mouse, 
ice and in § and during the day the large 
ger of the 


istern sales 
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y affiliated 
ing Co., as 
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OFFICERS AND NEW BOARD MEMBERS OF NRHA 
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NRHA BOARD OF GOVERNORS: Left to right, front row: A. E. Herrnstein, Chillicothe, Ohio, past president; Rivers 
Peterson, Indianapolis, Ind., managing director: Earl Dean, York, Neb., vice president: Dan E. Billman, Minneapolis, 
Minn., president; Harry D. Kaiser, Philadelphia, Pa., past president: 
Rear row: W. C. Judson, Big Rapids, Mich.; Louis L. Hill, Postville, lowa; J. D. Reynolds, Carthage, Mo.; Robert West- 
brook, Riverside, Calif.: M. E. Ozee, Miami, Fla.; Carl Miller, Kendallville, Ind.; John Skolfield, Gardiner, Me.: 
ter Young, Fairview. Okla.. directors. 


Theo. Suennen, Hudson, Wis., past president. 
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ON-SIGHT SALES... 
YEAR-ROUND PROFITS 
«YOURS WITH X-ACTO 


Indispensable Craft 
Tool For Studio, 
Shop or Hobby Den 








Dealers across the country are 
cashing in handsomely on the 
amazing success of super-sharp 
X-acto — the removable-blade 
handicraft knife. Here are just a 
few reasons why: 


@ With 3 handle styles, 10 scien- 
tifically designed blade styles, 
X-acto does every cutting job 
quicker, better, safer. 


e@ It’s first choice of experts for 
model-making, art work, 
whittling, hobbycrafts. Indus- 
try finds new uses every day. 


e@ X-acto is a year-round seller. 
For summer camps, fishermen. 
For schools, hospitals. For 
Christmas, birthday, other gifts. 

@ Sells singly or in sets — from 
50¢ for single knife, to De Luxe 
Chest at $5. Blade sales keep 
repeating. (5 for 50°). 

Write today for X-acto complete 

information. Use coupon below. 


X-acto Tools, Too 


Already repeating the sales success 
of X-acto Knives: X-acto Sander, 
X-acto Balsa Stripper, X-acto 
Planer, X-acto Hand Drill and Pin 
Vise, X-acto Hobbycrafters’ Saw. 


fo 
‘- 
| 


\ 
| 


New Sales Promoter 


X-acto’s handsome new counter display 
| cabinet carries a half dozen of each X-acto 

knife item plus a complete assortment of 

blades. (Total value $120 list.) Dealers 
,  feport this fascinating array of specialized 
| tools is practically irresistible to hobby- 
crafters . . . tempts them to buy complete 
sets instead of single items. 

KNIVES 


x-acto &TOOLS® 


X-acto Crescent Products Co., Inc. 
440 Fourth Avenue, New York 16, N.Y. 















Alfred Field & Co. (Sole Distributors in the Hardware Field) 
93 Chambers Street, New York 7, N. Y. 


Please send me complete information on X-acto 
Knives and Tools. 
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MASBACK HDWE. CO. 
HAS NEW PHILA. REP. 


Philip R. Miller, recent honor- 
ably discharged Marine, who 
served as a first lieutenant at 
Pearl Harbor, Saipan and Tinian, 
has joined the Masback Hard- 


ware Co., wholesalers in New 





PHILIP R. MILLER 


| York City, as representative in 


| territory. 


the company’s Philadelphia, Pa., 
Mr. Miller managed 


| the hardware department of C. E. 
| Suplee & Co., Paoli, Pa., before 
| entering the Marine Corps. 





L. G. FISKE JOINS 
J. A. BAGLEY CO. 


L. G. Fiske, formerly with the |" 
D. E. Sanford Co., Suite 908-909, | 


Commercial Exchange Bldg., Los 
Angeles 14, Calif., recently 
bought an interest in the J. A. 
Bagley Co., manufacturers’ repre- 
sentative, same city. For the past 
10 years, Mr. Fiske was merchan- 
dise-sales manager for the San- 
ford company, and prior to this 
he was department manager for 
another Pacific coast company. 
He will be in charge of sales pro- 
motion and merchandising. 





J. SALTER, SALESMAN 
LAMSON & SESSIONS 
The Lamson & Sessions Co., 


Kent, Ohio, has appointed John 
Salter city salesman for the 


| Cleveland district, according to 


J. F. Donahue, sales director. He 
has been with the company 13 


| years and served in various ca- 





pacities, including road salesman, 
standards and methods trainee 
and tool room employee. 





ELLIOTT N.W. SALES 
MAN FOR PETROLEUM 
SOLVENTS CORP. 


Joseph Elliott has recently 
joined the sales staff of the Petro- 
leum Solvents Corp., New York 
City, in the northwest territory. 
Mr. Elliott served overseas in 
both World War I and II, and 
his wife is serving her country 
now as a lieutenant in the WAC. 











RALPH E. WILLIS 


The Sunlite Mfg. Co., Milwau- 
kee, Wis., peace-time manufac- 
turers of plastic-coated house- 
hold and clothing items, recent- 
ly was awarded the Army-Navy 


|“E” for production excellence, 


and each of the 600 employees 
was presented with an “E” 
lapel pin. Ralph E. Willis, 
above, Sunlite’s president, ac- 
cepted the pennant on behalf 
of his company. The ceremony 
was preceded by a visit from 
Army and Navy officials who 
toured the plant and followed 


| by a luncheon. 





CORNING GLASS NAMES 
FOUR SALES WOMEN IN 
CONSUMERS PRODUCTS 


The Corning Glass Works, 
Corning, N. Y., has recently ap- 
pointed four sales women as 
field representatives, all of whom 
have had experience in the edu- 
cational and selling fields as well 
as in nutrition and dietetics. 
They will assist in the education 
and training of sales personnel 
in retail stores, stressing the sell- 
ing points of Pyrex brand glass 
ovenware and flameware, and 
other Corning products, and also 
in the display and promotion of 
these items. Josephine Blanch 
who will cover the western dis- 
trict from Los Angeles, Calif. 
taught in Minnesota, Illinois, and 
Idaho schools. Jessie Johnston, 
teacher, nutritionist and home 
economics director for Continen- 
tal Baking Co., will represent the 
central district, and in the south, 
Verna McCallum, formerly of 
Oklahoma Gas & Electric Co’s. 
home service department, will 
work out of Dallas, Tex. With 
headquarters in New York City, 
Lillian C. Ziegfeld, who man- 
aged an industrial cafeteria for 
D. L. Auld Co., Columbus, Ohio, 
and also trained personnel in 
selling and department store pro- 
cedure, will travel the eastern 
district. 
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HERBERT C. HOOKS 


H. C. HOOKS REJOINS 
MOORE PUSH-PIN CO. 


Herbert C. Hooks has returned 
to the Moore Push-Pin Co., 113- 
125 Berkley St., 
44, Pa., as,sales manager. Mr. 
Hooks, who had been associated 
with the Moore company for 14 
years had resigned from that 
organization a few months ago to 
become 


as sales manager of its map divi- 
sion. 


TEMPLETON, KENLY 
WINS “E” PENNANT 


Templeton, Kenly & Co., 1020 
South Central Ave., Chicago, IIl., 
has recently been awarded the 
Army-Navy “E” pennant for its 
excellence in the production of 
the tank repair device. The com- 
pany’s conventional Simplex hy- 


associated with Hag- | 
strom Co., Inc., New York City, | 


| headed by James R. Towan. The 
|address is 723 E. Burnside St. 
| The Seattle, Wash., branch has 
been moved to larger quarters at 


1305 Dexter Ave. And the Oak- 


| land, Calif., branch’s office area | 


| and service department, 5801 Col- 
lege Ave., have been doubled 
since May. Ted Lynn, home 
office, says these expansions have 


| equipment soon. 


GIBSON REFRIGERATOR 
APPOINTS E. S. NOBLES 
DIST. SALES MANAGER 


Earl S. Nobles, range sales 
| specialist with Gibson Refrigera- 
| tor Co., Greenville, Mich., has re- 
|cently been promoted to divi- 
| sional sales manager, according 
to an announcement by F. E. 
| Basler, vice-president in charge 


Philadelphia | 





EARL 8S. NOBLES 


draulic, screw and lever jacks, | 


however, have been used in ship- 
building construction, railroad- 
ing and other phases of the war 
effort. 
CALORIC’S G. J. ELLIS 
MOVES TO COAST AS 
DIV. SALES MANAGER 


George J. Ellis, eastern divi- 
sional sales manager since 1941] 
with Caloric Gas Stove Works, 
Phila., Pa., has been moved to 
San Francisco, Calif., as divi- 
sional sales manager for the Pa- 
cific Coast area for that company. 
For three years prior to 1941, 
Mr. Ellis had been Caloric’s rep- 
fesentative in southern Califor- 
nia. He succeeds the late Gus- 
tave Adams in his new position. 





BURKLYN CO. EXPANDS 
IN ANTICIPATION OF 
NEW LINES SOON 
The Burklyn Co., Los Angeles, 
Calif., West Coast representative 
for tools and equipment, has 


opened a branch sales office in 
Portland, Ore., which will be 


AUGUST 16, 1945 


of sales. 
the company in 1940 and has 
been in the industry for 23 years, 
will be in charge of district No. 


southern Illinois, eastern Ten- 
nessee and Kentucky and north- 
ern Mississippi. 





ROLLS RAZOR, INC. 
FORMS BRITISH 
MERCHANDISE CENTRE 


Rolls Razor, Inc., 342 Madison 
Ave., New York City 17, recently 
announced the formation of 
British Merchandise Centre, Ltd., 


Street leather goods and Rigby 
London brushes. R. G. Brown, 
president and general manager 
of Rolls Razor, Inc., holds the 
same positions in the British 
Merchandise Centre, Ltd. Mr. 
Brown stated that he expects 
Rolls Razors to be generally 
available again in about six 
months’ time. 





been made in anticipation of tak- | 
ing on new lines of tools and | 


Mr. Nobles, who joined | 


8 consisting of Kansas, Missouri, | 


as importer and sole United | 
States distributor for Humber 
bicycles, Finnigans of Bond | 


ELL ALY 

DOING HIS BEST 
TO KEEP you 

SUPPLIED WITH 


TURNER 


TESTED 
TORCHES 


. says “TORCHY TURNER”, who 
also reminds you that for quality, safety, 
and service there isn’t a better blow 
torch on the market than TURNER! 


er 


— 





i. 
ee 


Your jobber’s problem isn’t an 
easy one, as you can well under- 
stand. But he’s doing his best — and 
so are we -—— to give you every Turner 
Tested Torch and Fire Pot possible! If 
you are out of stock, why don’t you check 
with him again at your first opportunity. 


Write for priority and delivery information... 
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Gambill Building, Nashville 3, Tennessee 


















HARDWARE FIRM AIDS WAR BOND DRIVE: The Yakima 


Hardware Co., Inc., Yakima, 


Wash., furnished the local 


Chamber of Commerce with a loudspeaker system during the 
Seventh War Loan drive when that organization held its regu- 
lar monthly luncheon on the sidewalk in order to whip up 
sales of the E-series bonds. Passersby weren't invited to sit 
down for a bite but they could buy all the bonds they wanted! 








WANTS HDWE. LINES 
FOR SOUTH AFRICA 


Lawrence Katz, director, The 
General Merchandise Corp. 
(Pty.), Ltd., c/o Anglo-African 
Shipping Co., of New York, Inc., 
245 Fifth Ave., New York City 
16, manufacturers agents, is 
visiting the United States to se- 
cure the representation of hard- 
ware manufacturers in the South 
\frican market. Mr. Katz’s com- 
pany offers coverage of the whole 
‘f South Africa, South West 
\frica, Belgium Congo, Rho- 
desia, and Portuguese East 
Africa. The company operates 
s representatives selling on a 
commission basis, or in special 
cases, will act as distributors buy- 
ing for their own account. Mr. 
Katz is making his headquarters 
at the American Exporter, 386 
Fourth Ave., New York City, or 
the Anglo-African Shipping Co., 
address of which is given above, 
while in the U. S. Among the 
company’s references are: Stan- 
dard Bank of South Africa Ltd.. 
branch of which is at 67 Wall 
St., New York City, American 
Optical Co., Southbridge, Mass., 
Elgin National Watch Co., Elgin, 
lll, Dunn & Bradstreet, New 
York City. 


S. C. JOHNSON NAMES 
NEW MERCHANDISERS 


H. C. Fornwall and Robert 
Paap, S. C. Johnson & Son, Inc., 
makers of Johnson’s wax, Racine, 
Wis., have been -promoted, ac- 
cording to P. M. Petersen, sales 
vice-president. Mr. Fornwall, 
former head of the customer re- 
search and service laboratory and 


the training school for the De- 
| Vilbiss Co., Toledo, Ohio, is now 
| merchandiser for the Wax-O- 


| 
| 
} 
| 


Namel sales division, and Mr. 
Paap is the new merchandising 
manager of the company’s indus- 





trial wax division. With the com- 
pany since 1939, he has handled 
sales in [linois, Indiana, Michi- 
gan, Ohio and in the home office 
at Racine. 


HACK-SAW BLADE REC. 
BEFORE INDUSTRY 
FOR ACCEPTANCE 


A proposed revision of simpli- 
fied practice recommendation 
R90-36, Hack-Saw Blades, has re- 
cently been mailed to all interests 
for consideration and acceptance. 
The revision proposed increases 
the scope of the recommendation 
by the addition of schedules of 
stock sizes for coarse-tooth and 
broach blades. The blades are 
designated by different type 
names from those shown in R90- 
36 and definitions of types have 
been added. A limited number 
of copies of this revision are 
available through the Division of 
Simplified Practice, National 
Bureau of Standards, Washing- 
ton 25, D. C. 

DELMAN HDWE.-TOOL 

BUYER FOR EMPIRE 

STATE BUYING CORP..: 


Louis Delman, formerly hard- 
ware and nation buyer for E. W. 
Bruno Co., Inc., exporters and 
Kirby Block & Fischer Co., resi- 
dent buyers, has been appointed 
buyer for the Empire State Buy- 
ing Corp., 128-130 W. 3lst St. 
New York City. He will buy 


hardware and tools for the com- 
pany. 


WARD EXEC. VICE- 
PRESIDENT NOMA ELEC. 


Joseph H. Ward, who has been 
with the Noma Electric Corp., 
since 1927, was recently appoint- 
ed executive vice-president. He 
has been a director of the com- 
pany in charge of sales and dix 
tribution since 1938. 
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W. A. ATKINS 


vice-president of E. C. Atkins 
& Co., saw manufacturers, In- 
dianapolis, Ind., was appointed 
president of the new Indianap- 
olis City Aviation Commission. 








SAMSON UNITED CORP. 
BUYS JIGGERS, INC. 


Samson United Corp., Ro- 
chester, N. Y., has purchased 
Jiggers, Inc. Chicago,  IIl., 





makers of a soldering device, | 
and plans a $150,000 develop- | 
ment program for this product, | 
recently reported D. D. Gillespie, 
Samson’s president. With a 
new home site—131 Gould St., 
Rochester—and_ the designing 
and construction of machinery 
under way, first shipment of the 
“liggers” is expected in March, 


said Mr. Gillespie. 





NEW HAVEN CLOCK 
WINS E PENNANT 


The New Haven Clock Co., 
New Haven, Conn., was recently 
awarded the Army-Navy E pen- 
nant in recognition of its excel. | 
lence in the production of war 
materiel, Lt. Col. T. L. Hap- 
good, executive officer, Spring- 
field Ordnance District pre- 
sented the pennant, and “E” pins 
were presented to the employees 
of the plant by Lt. Commdr. 
John D. Lodge, USNR. 





FIVE TAPPAN STOVE 
SALESMEN RETURN TO 
PRE-WAR TERRITORIES 


Keith B. Miller, general sales 
manager, Tappan Stove Co., 250 
Wayne St., Mansfield, Ohio, has 
reported the return of five Tap- 
pan field representatives to their 
pre-war territories, namely: Dan 
J. Thomas, western half of New 
York State, Chester A. Pridham, 
New Jersey, Homer. W. Smith, 
West Virginia, Roy D. Oplinger, 
Oklahoma, and Harold E. Myers, 


Louisiana. 





AUGUST 16, 1945 


PROPOSED STANDARD 

FOR INSECT SCREENING 

Division of Trade Standards, 
Washington, D. C., has an- 
nounced that 
Commercial Standard, TS-3977, 
Insect Wire Screening, has been 
circulated to the trade for writ- 
ten acceptance. 


Recommended | 


The purpose of | 


this standard is to assist ultimate | 
consumers in determining what | 
sizes and types of insect wire | 


screening are standard with the 


industry, to promote fair mar- | 
keting practices and create a 
better understanding between | 


manufacturers, 
consumers of this product. 





H. HUTCHINS PRES. 

JOHN MECK CORP. 
Henry Hutchins, former sales 
manager, National Union Radio 
Corp., Newark, N. J., recently 





HENRY HUTCHINS 


has been elected president, John 
Meck Industries Sales Corp., 35 
E. Wacker Drive, Chicago, Ill. 





GENERAL MILLS ACTIVE 
ON HOME APPLIANCES 


Plans for the production of 
home appliances by General 
Mills are in action in the com- 
pany’s mechanical division, Min- 
neapolis, Minn., though actual 
production depends upon the 
plant’s war work, and on the ac- 


cessibility of materials and 
equipment. Development re- 
search and testing have been 


completed on three items; two 
models of automatic electric irons 
with a temperature control for 
heat uniformity, two automatic 
electric coffee makers with a new 
brewing mechanism to speed and 
improve coffee-making, and sev- 
eral sizes of non-electric pres- 
sure saucepans. Under the direc- 
tion of Roscoe Imhoff, mechani- 
cal division vice-president in 
charge of appliance sales, and 
sales manager, John A. Sullivan, 
distribution policies have been 
formed and_ sales _ territories 


established. 


distributors and | 











ANEW! 
PLASTIC DISCOVERY 


6-IN. FLEX-O-CRYST CYLINDER 


A semi-soft plastic like a cross between 
rubber and rawhide. When dented it 
HEALS ITSELF IMMEDIATELY 


PRESSED INTO LARGE %” SHEET 


Under 20,000 Ibs. pressure, a cylinder 
of Flex-O-Cryst was pressed into a large 
round sheet |,” thick. Then the pres 


sure was removed 


REGAINS ORIGINAL SIZE AND SHAPE 


Slowly the sheet gathered itself to 
pulled itself in and came back 
and shape. 


gether, 


original size 


FLEX-O-CRYST IS USED 


THE NEW NUPLA HAMMER 


A HARD HITTING 


PLASTIC HAMMER* 


WILL NOT MAR, STING OR REBOUND! 


Here’s a new hammer tnlike any other — it’s a 
wartime discovery. Hits hard effective blows 
without marring, cutting or battering. Useful 
to assemblers, tinners, plumbers, machinists and 
most skilled workmen. 3 sizes and 7 weights. 


Nupla Hammer is not affected by oil or gaso- 





hammer every craftsman wants. 


JOBBERS AND DEALERS WANTED 
Nupla Hammers are now available for 
shipment. Here's a real money-maker. 
Extra large commissions ‘allowed. 
DEMONSTRATOR COUNTER-CARD 
furnished. Write or wire today! 


NEW PLASTIC CORP. 1017 N. Sycamore Ave., Los Angeles 38, Cal. 


NUPLA 


PLASTIC 
HAMMERS 


MIGHTY 


bet Gentle 
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D. ALLEN LENK 


LENK CO. FOUNDER 
BACK FROM ARMY 


D. Allen Lenk, for the past 
four years a colonel with the 
Army Ordnance Department, re- 
cently has returned as president 
and treasurer to the company he 
founded, the Lenk Mfg. Co., 
Newton Lower Falls, Mass. 
SYKORA V.P. DIRECTOR 

OF SALES ALL DIV’S. 
PORTABLE PRODS. CORP. 


John C. Sykora has recently 
been elected vice-president and 
director of sales for all divisions 
of the Portable Products Corp., 
Pittsburgh, Pa., namely: C. J. 
Tagliabue Mfg. Div., precision in- 
struments, Brooklyn; Coldwell 
Lawnmower and Philadelphia 
Lawnmower manufacturing di- 
vision, Newburgh, N. Y.; Paul 
& Beekman manufacturing divi- 
sion, Philadelphia, Pa., precision 
metal stampings, and the Strauss 
manufacturing division, safety 





JOHN C. SYKORA 


equipment, Pittsburgh, Pa. He 
was formerly vice-president and 
sales manager, industrial divi- 
sion, Gould Storage Battery 
Corp., Depew, New York City, 
and his headquarters will now be 
located in the Woolworth Bldg., 
New York City. 
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DIVER CHICAGO REP. 
CALORIC STOVE WORKS 


| J. Emmet Diver has recently 
| been appointed Chicago, IIl., rep- 
| resentative for the Caloric Gas 
| Stove Works, Tenton Ave. & 
| Tioga St., Philadelphia, Pa., Mr. 
Diver has accumulated 25 years 
of sales and merchandising ex- 
perience in the furniture and ap- 
pliance field, formerly having 
been associated with American 
Stove Co., and the General Elec- 
tric Supply Co. He will cover 
metropolitan Chicago, and the 
| northern part of Illinois. 


| 





J. EMMET DIVER 





CONGOLEUM-NAIRN 
PLAN TWO NEW BLDGS. 


The plans for two. new build- 
ings for Congoleum-Nairn, Inc., 
Kearny, N. J., have been com- 
pleted and the contracts given to 
the Turner Construction Co., 
New York City. The new struc- 
tures will be a stove builidng and 
an examining building, the 
former used for drying linoleum 
with one 60 ft. story and a six 
story section, and the latter hous- 
ing equipment for special finish- 
| ing treatment. Also located in 
| that building will be the final 
examination department where 
the finished product is inspected 
prior to shipment. 





INDEPENDENT LOCK 
| WINS FOURTH STAR 


The Independent Lock Co., 
Fitchburg, Mass., has recently 
been awarded its fourth white 
star for the Army-Navy “E” pen- 
nant signifying continued excel- 
lence in the production of war 
materiel. 

TAPPAN STOVE FORMS 
CORP. TO OPERATE NEW 
MANUFACTURING PLANT 


The Tappan Stove Co., Mans- 
field, Ohio, recently announced 
that a new manufacturing plant 
will be constructed in Murray, 








Ky., which will be operated by a 
newly formed corporation. The 
company will be managed by 
Robert M. Lamp, Tappan’s plant 
superintendent, and William R. 
Mabee, assistant plant superin- 
tendent will succeed Mr. Lamp. 
James S. LeMunyon has been ap- 
pointed assistant plant superin- 
tendent, and head of the Ports- 
mouth plant. 

SPANTON MANAGER 

PLUMBING & HEATING 
COAST-TO-COAST STORES 


Milton Spanton is now mana- 
ger of the new plumbing and 
heating department of the Coast- 
to-Coast Stores Central Organiza- 
tion, Inc., 29-43 Main St. S. E., 
Minneapolis 4, Minn. The com- 
pany will carry a complete stock 
of plumbing supplies which will 
be sold through 400 home-owned 
hardware, automotive and farm 
supply Coast-to-Coast Stores, 
under the management of Mr. 
Spanton. He has had extensive 
experience in the plumbing and 
heating field including the super- 
vision of plumbing and heating 
sales for a large mail order de- 
partment store, and assistant 
manager, then manager of a Min- 
nesota wholesale plumbing and 
heating firm. 





MILTON SPANTON 


APPROVE REVISION 
ON HICKORY HANDLES 


The Standing Committee in 
charge of reviewing Simplified 
Practice Recommendation R77, 
hickory handles, recently has ap- 
proved a revision of this recom- 
mendation. This recommenda- 
tion, which gives the grade sym- 
bols and information for grading 
long and short hickory handles, 
is made for the purpose of con- 
serving hickory and to make sure 
enough is on hand for peace time 
for replacements and new tools. 
Copies may be had from: Divi- 
sion of Simplified Practice, Na- 
tional Bureau of Standards, 
Washington, D. C. 














E. L. WEMPLE 


recently appointed manager of 
the development division, Rem- 
ington Arms Co., Inc., Bridge- 
port, Conn. A _ graduate of 
M.1.T., he has had wide ex- 
perience in the manufacture of 
small arms and ammunition. 








A.G.A.’s COMMITTEE 
MAPS DEALER PLANS 
FOR POST-WAR ERA 


A CP dealer promotional pro- 
gram designed to help dealers 
sell more gas ranges in the post- 
war era was whipped into final 
shape by the Interim Committee 
of the American Gas Association 
Domestic Range Committee re- 
cently when it met in New York 
City. Representatives of the 
hardware, department store, fur- 
niture and appliance industries, 
along with L-P gas dealers, acted 
as advisers to the group. A sales 
training course to assist in the 
development of new salesmen and 
to bring older salesmen up to 
snuff on the latest sales methods 
will be available soon. The In- 
terim Committee was comprised 
of W. M. Chamberlain, gas utili- 
ties; L. C. Ginn, promotion man- 
ager, American Stove Co., manu- 
facturers; Frank Williams, sec- 
retary, A.G.A. residential sec- 
tion, and J. I. Gorton, A.G.A.E.M. 
CP promotional director. L-P 
gas industry was represented by 
Ross Roberts, pyrofax division, 
Union Carbide & Carbon Chemi- 
cals Corp. 


RITTER, SALES REP. 
HARFORD SALES CORP. 


The Harford Sales Corp., 
Aberdeen, Md., selling agents for 
the Harford Metals Products Co., 
same city, said recently that 
Edward J. P. Ritter has been 
appointed sales representative in 
the Philadelphia, Pa., area. Mr. 
Ritter served the same territory 
while formerly associated with 
the John A. Roebling’s Sons Co., 
Trenton, N. J., as a sales repre- 
sentative. 
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CROSLEY WASHERS 
AVAILABLE AFTER 
FIRST OF YEAR 


The new line of The Crosley 
Corp’s., Cincinnati 25, Ohio, 
washers, which will be available 
to consumers soon after January 
1, 1946, have been completely 
styled. There will be two basic 
models in the medium price range 
to start, and by adding a pump 
to both models, and by adding 
a gas engine to the lower priced 
model, there will be a total of 
five different types of washers. 
James H. Rasmussen, general 
sales manager, said he advised 
Crosley distributors that from a 
long range viewpoint, he believes 
it wise to sacrifice a few first 
month deliveries in order to have 
new and distinctive models. 





TAPPAN CO. PROMOTES 
CHARLES C. WILSON 


Charles C. Wilson, former 
Michigan representative for The 
Tappan Stove Co., Mansfield, 
Ohio, is now north central divi- 


sion manager for the company, | 


Keith B. Miller, general sales 
manager, announced recently. He | 
will supervise Tappan represen- 
tatives in Michigan, Wisconsin, | 





CHARLES C. WILSON 


Minnesota, North and South Da- 
kota and Chicago, IIl., where his 
headquarters eventually will be. 
Mr. Wilson, who has been with 
Tappan since 1929, has lately had 
a hand in setting up his com- 
pany’s gas range program in the 
Portsmouth, Ohio, pm. 
SNODGRASS WESTERN 
ELEC. HEARING AID 
DIVISION GEN. MGR. 


William E. Snodgrass, formerly 
executive vice-president, dicto- 
graph Products Co., recently 
joined Western Electric Co., 195 
Broadway, New York City 7, as 
general manager of its hearing 
aid division. He joined the 
former company after serving in 


AUGUST 16, 1945 





| 


| 
| 


| 





World War I, and during the 16 
years following became branch 
manager, sales manager, and 
finally executive vice-president. 
He was also with Lektro-Lite 
Corp., vice-president, general 
manager, and as sales consultant 
was associated with American 
Telephone & Telegraph Co. 





SOMMERS PACIFIC 
COAST SALES MGR. 
SYLVANIA ELECTRIC 


George R. Sommers has re- 
cently been appointed Pacific 


coast sales manager, with head- | 


quarters in San Francisco, Cal., 
for the Sylvania Electric Prod- 
ucts, Inc., 500 Fifth Ave., New 
York City. He joined the New 





GEORGE R. SOMMERS 


England sales division in 1940, 
and has served as manager of 
the Washington, D. C., division 
from 1943 to the present. 





FRANCHISE PLAN TOLD 
By GLENWOOD RANGE 


The Glenwood Range Co., 
Taunton, Mass., makers of gas 
ranges and stoves, recently has 
promulgated a new franchise 
plan which, according to H. E. 
Nickerson, sales manager, has 


been signed by more than 85 per 





| Just as soon as 
UNION and VICTORY 
' shut down on Fighting Tools! 


| Just as soon as we can switch our ex- 
| 


panded facilities from fighting tools to 
hardware and sporting tools, — 


'You’ll have a greater line of UNION 
| fast-sellers, replete with new features 
to expand your Profits on UNION 


Roller and Ice Skates 
Fishing Tackle 


* Chisels and Screwdrivers 


cent of Glenwood’s post-war deal- | 


ers. 
points: to establish 
will assure for all company deal- 
ers a profitable volume with 


‘| profitable margins in the post- 


war range market; to offer deal- 
ers a definite franchise policy to 
complete their post-war merchan- 
dising plans; to obtain immedi- 
ately new dealers for territories 
not now covered; and to give 
dealers a chance to place pref- 
erence orders for delivery of 
post-war ranges. The complete 
story of this “Selected Authorized 
Dealer Plan for Profits” is told in 
a brochure issued to Glenwood 
representatives. 


The plan has these four | 
selected | 
Glenwood retail territories that | 


Hack Saw Frames 


Gun Implements 





* Available on Priorities 


HARDWARE:COMPANY 
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TORRINGTON. CONN. 
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CROSLEY CORP. SAYS 
S. E. JOHNSON IS NEW 
REGIONAL MANAGER 


James H. Rasmussen, general 
sales manager, The Crosley Corp., 
Ohio, said recently 
that Sidney E. Johnson, formerly 


Cincinnati, 


|General Electric and Westinghouse 
| Cancel Lamp License Agreement— 
G. E. Continues Lamp Agency Plan 





The Electric Co., 


General 


| Bridgeport, Conn., recently an- 


southern district manager, Fara- | nounced that, effective Aug. 1, 


day Electric Corp., 
Mich., has been selected southern 





SIDNEY E. JOHNSON 


regional manager in the sales 
department of Crosley’s manufac- 
turing division. He will be re- 
sponsible for promotion and sales 
work in nine southern states and 
will maintain headquarters in 
Atlanta, Ga. 


FLORINE KIDD ASSISTS 


NASH HDWE. PRES. BUYS | 


FOR GIFT DEPARTMENT 


Charles Nash, president, Nash 
Hardware Co., wholesalers, Fort 
Worth, Tex., has announced the 
appointment of Mrs. Florine 
Kidd, as assistant to the presi- 
dent, and also as buyer for the 
gift department. David Nash 
will be assisted by Mrs. Irene 
Loggins, who will handle pur- 
chasing of toys. 





AM. WASHER & IRONER 
MFG. ASS’N HAS NEW 
HEADQUARTERS 


The new headquarters of the 
American Washer & Ironer Man- 
ufacturers’ Association have re- 
cently been opened at 111 West 
Washington St., Chicago 2, IIl., 
in charge of Allyn H. Noelke, 
executive secretary. Two new 
members of the club are—The 
National Electric Washer Co., 
and F, L. Jacobs Co., both of 
Detroit, Mich. Also announced 
was the appointment of W. Neal 
Gallagher, president and general 
manager, Automatic Washer Co., 
Newton, Iowa, as chairman of 
the advertising and market re- 
search committee of the associa- 
tion. 
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Adrian, 





| it had cancelled its license agree- 


ment pertaining to electric lamps 
with Westinghouse Electric Corp. 
The company, however, will con- 
tinue to distribute its lamps 
through its agency plan, with 





only the changes necessitated by 
the cancellation. New sales rules 
have been issued and General 
Electric is changing its policy in 
marking lamps; from now on, 
most of them will have the G.E. 
name. The trade name “Mazda” 
will continue to be stamped on 
certain types. 








SCHINKE SERVICE MGR. 


| FOR ADMIRAL PRODUCTS 


Max J. Schinke has recently 
been named service manager for 
all products of the Admiral 


| Corp., 3800 Cortland St., Chicago 


47, Ill. Mr. Schinke formerly 
held this same position with the 
Stewart-Warner Corp., the ap- 
pliance division of which Admiral 
Corp., acquired in February, 
1944. He is chairman of the 
service committee of the Radio 
Manufacturers Association. 





MAX J. SCHINKE 


BARTLETT MARKS 60TH 
YEAR WITH BIRD & SON 


Elmer H. Bartlett recently cele- 
brated his 60th anniversary with 








Bird & Son, Inc., East Walpole, 
Mass., and was presented with a 
silver paper knife, suitably in- 
scribed on behalf of the board of 
directors. Mr. Bartlett’s record 
of long service has not been 
equalled by any other person in 
the company, and it happens 
that the company itself celebrates 
its 150th anniversary. 

Mr. Bartlett joined the com- 
pany on July 25, 1885, as the 
sole office clerk. During the en- 
suing years he served as time- 
keeper, paymaster, bookkeeper, 
and order clerk, until he became 
sales manager and head of the 
special papers division. In 1935 
he retired as vice-president but 
continues as a member of the 
executive committee as well as 
the board of directors. 





ATKINS & CO. LIKES 
GOVT. TWI PROGRAM 
The E. C. Atkins & Co., In- 

dianapolis, Ind., manufacturers 
of saws, files and tools, has dis- 
covered employee efficiency has 
increased since the company has 
held 75 to 80 classes based on the 
government’s “Training Within 
Industry” program. Three com- 
pany employees—Clarence Wood, 
Gordon Ramsden and Harold 
Schuman—were trained at the 
TWI Institute as _ instructors 
and each has conducted a series 
of classes, which proved so suc- 
cessful that the company origi- 
nated a 
called Interplant Training, with 
the purpose of further increasing 
employee efficiency. 





FLINT & WALLING CO. 
ADDS STAR TO E FLAG 

The Flint & Walling Mfg. Co., 
Kendallville, Ind. has been 
honored with its second Army- 
Navy E award, according to H. T. 
Park, president. This entitles the 
company to add a star to its 
present E pennant. 





WALLBERG SERVICE MGR. 
F. B. CONNELLY CO. 
Neal G. Wallberg, who has 

been with the F. B. Cortnelly Co., 

1015 Republican St., Seattle, 

Wash., for 12 years, has recently 

been appointed service manager 

for the radio and appliance dis- 
tributor. 





NEAL G. WALLBERG 


specialized program | 


| GOUGLER MACHINE CO. 
| BUYS KEYLESS LOCK 


Charles L. Gougler, president, 
|C. L. Gougler Machine Co., 
Kent, Ohio, announced recently 
| that his company had bought the 

J. B. Miller Keyless Lock Co., 
in the same city. He said that 
all employees of the Miller Lock 
Co. will be retained, and that in 
| the future the various models of 
| the combination lock will be 
known as Gougler Keyless Locks. 





Cc. L. GOUGLER 





SIMONS TOWN JUDGE 
FOR MILFORD, CONN. 


Richard H. Simons, assistant 
manager, trap, skeet and law en- 
forcement section, Remington 
Arms Co., Inc., Bridgeport, Conn., 
has been named judge of the 
Town Court of Milford, Conn., 
by Gov. Raymond E. Baldwin. 
Mr. Simons was formerly con- 
nected with the FBI for 12 years, 
one of which was spent with the 
Royal Canadian Mounted Police 
as U. S. representative. 





J. W. SMOAK HDWE. 
MARKS HALF CENTURY 


The J. W. Smoak Hardware 
Co., Orangeburg, S. C., founded 
by J. W. Smoak in 1895, celebrates 
its 50th anniversary this year. 
Mr. Smoak, who still heads the 
business, started in 1863, going 
from house to house taking hard- 
ware orders. An extensive repair 
business was then operated and 
gradually the other lines were 
added. The first telephone in 
Orangeburg was installed in the 
store, the company’s phone num- 
ber still being Orangeburg 1. 

Windows of the store, at the 
time of the anniversary, fea- 
tured old chinaware, which were 
wedding gifts to Mr. and Mrs. 
Smoak, who recently celebrated 
their golden anniversary. To 
commemorate the stores’ anni- 
versary, The Times & Democrat, 
Orangeburg paper, put out a spe- 





cial edition. 
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SULLIVAN TOOL & 
SUPPLY PURCHASES 
HUNTER & HAVENS, INC. 
Sullivan Tool & Supply, Inc., 
340 Capitol Ave., Hartford 1, 
Conn., recently organized indus- 
trial supply house, has purchased 
Hunter & Havens, Inc., Hartford, 
also an industrial supply house. 
The new company is headed by 
E. C. Sullivan, formerly manager 
of the Hunter & Havens Hart- 

ford, Conn., branch. 





DuPONT CALLS DDT 
INSECTICIDE LINE 
“DEENATE” 


E. I. du Pont de Nemours & 
Co., Inc., Wilmington, Del., an- 
nounced this past fortnight that 
the trade name for its agricul- 
tural insecticide which contains 
DDT is Deenate, and that as 
military demands slacken com- 
pounds having this potent pest- 
control product will be available 
to fruit and vegetable growers. 
Deenate is now used only for 
experimental purposes and by 
the military. This product is not 
efficient as an insecticide in pure 
form; it must be combined with 
the right carriers for a particu- 
lar job. 


EASY WASHER NAMES 
REEVE V.P. OF SALES; 
GLASSEY ASSISTS PRES. 


W. Homer Reeve has been 
elected vice-president in charge 
of sales, Easy Washing Machine 
Corp., Syracuse, N. Y., having 
been with the company since 
1939 when he directed the dealer 
development program. He also 





W. HOMER REEVE 


served the Frigidaire Corp. as 
sales executive in the household 
division. Philip P. Glassey’s 
appointment as assistant to the 
president was announced also. 
He joined the washing machine 
company in 1941 and has served 
as director of war contracts. He 
was associated with the Anglo- 
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PHILIP P. GLASSEY 


Chilean Consolidated & Nitrate 
Corp., Semet Solvay Corp., and 
United Eastern Consolidated Coal 
Sales Corp., as a mechanical en- 
gineer, formerly. The company 
plans to have the washing ma- 
chines available for delivery by 
early fall. 


CAMERON SALES MGR. 
FOR ROSTAND MFG. CO. 


The Rostand Mfg. Co., Mil- 
ford, Conn., recently appointed 
Frank S. Cameron sales mana- 
ger. Mr. Cameron, who has been 


|with the company since 1943, 





FRANK 8S. CAMERON 


formerly had his own advertising 
company, was sales manager for 
a chain of coal and oil firms and 
was president of his own con- 
struction company. 





SHIELDS BEING MADE 
SAYS SINCLAIR, INC. 


Sinclair Industries, Inc., mak- 
ers of radiator shields and bath- 
room accessories, reports that 
production of register shields has 
already begun in its new and en- 
larged factory, Broadway and 
Cass Aves., St. Louis 6, Mo. The 
installation .of new stamping 
presses and modern machinery, 
according to company officials, 
will speed this production. 

















PARKER 
Small Hand Tools 
are worth their 


War commitments continue to control much 
of our production. Of the Parker Small Hand 
Tools which you have requested, only a few are 
again available. We wish there were more and 
that deliveries could be speeded. Every effort 
is being made in that direction, and to offer 
you the new quality tools in greater variety 
which will bear the Parker name _ postwar. 








Parker |, 


MANUFACTURING CO" 


' WORCESTER 1, MASS. 
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A good name backed by a 


reliable product, is one of the substan- 
tial things a manufacturer can con- | 

tribute to a jobber’s reputation. It | 

means customer acceptance, steady 

demand and profitable business. | 

For 80 years McKinney Hardware | 


has been recognized by the trade for 





its fine quality—a line of building 
hardware well designed, well made | 
and which has enjoyed constant dc- 
ceptance of retailer, architect, con- 
tractor and building owner alike. 

It pays to handle McKinney Hard- 
ware because McKinney quality never 


lets you down. With McKinney your 





reputation is in good company. | 
Write for a copy of the 
new McKinney booklet 
—“Details and Data 
for Hinges.” 












PrTTSSURGH PENNS YiV NIA 


BYRNES REPRESENTS 
WISCONSIN ABRASIVE 


Richard T. Byrnes, manufac- 
turers agent, R.D. 2, West Ches- 


represent The Wisconsin Abra- 
sive Co., Milwaukee, Wis., in 


| Maryland, Delaware, and Penn- 


sylvania. He formerly repre- 
sented Masback Hardware Co., 
Inc., wholesalers, New York City, 
in Pennsylvania. 





De RIDDER PRES. GEN. 
MGR. ADEL PRECISION 


William A. DeRidder has re- 


cently been elected president and | 


general manager of Adel Preci- 
sion Products Corp., Burbank, 
Calif., succeeding Ray Ellinwood, 
who resigned. He has been a 
director of Adel since 1943, and 
in 1920 he joined predecessor 
companies of General Metals 
Corp., Vernon, Calif., becoming 
president in 1937, a position 
which he will retain. Like Adel, 


the latter company is also owned 





WILLIAM A. DERIDDER 


by Transamerica Corp. The new 
president announced that for 
postwar aircraft, the company has 
under test three new lightweight, 
hydraulic power packages, which 
are used for raising and lowering 
landing gear and actuating land- 
ing flaps and other controls. He 
also disclosed that tooling is be- 
ing completed on several Adel 
consumer products. 


CHAPPEL SALESMAN 
FOR GREENLEE TOOL 


The Greenlee Tool Co., Rock- 
ford, Il, recently appointed 
Philip E. Chappel factory repre- 
sentative for the territory pre- 
viously handled by Charles L. 
Clark, who has left field work, to 
retire to the home office, after 51 
years of active field work in the 
hardware business,*28 of which 
were with the Greenlee company. 
Mr. Chappel will operate from 








the home office, covering terri- 





PHILIP E. CHAPPEL 


tory from Lake Superior to the 
Gulf of Mexico and from Rock- 
ford to Denver, Colo. He has 
been with the tool company for 
two years, prior to which time 
he was with Chappel Bros., Inc., 
Rockford for 20 years in manu- 
facturing and sales work. 





REEVES-ELY NOW 
HAS FIVE DIVISIONS 


Randal Young, vice-president 
and general manager, has re- 
cently announced that the offices 
and plants of the various sub- 
sidiary companies and operating 
divisions recently consolidated 
under the name Reeves-Ely Lab- 
oratories, Inc., New York City 
19, namely, Reeves Sound Labe 
ratories, Hudson American Corp., 
American Transformer Co., The 
Winsted Hardware Mfg. Co., and 
The Waring Products Corp., are 
now housed in 15 buildings and 
located in three states. The 
group, manufacturers of electri- 
cal and electronic equipment, is 





RANDAL YOUNG 


located in Manhattan and Brook- 
lyn, N. Y., Newark, N. J., and 
Winsted, Conn. General plans 
are now being laid for the ex- 
pansion of the office and plant 
space in the future. 
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PLAN EXPORT MARKET | 
FOR JIFFY ELECTRICAL 
REPLACEMENT ELEMENTS 


The Hartford Element Co., 
Hartford, Conn., designers and | 
developers of Jiffy electrical re- | 
sisting elements, has announced | 
plans for the export distribution 
of Jiffy products to Mexico, Cen.- | 
tral America, principal cities of 
South America and the Mediter- 
ranean islands. 





DUN & BRADSTREET 
ISSUES BOOKLET ON 
RETAIL OPPORTUNITIES 


Dun & Bradstreet, Inc., 290 
Broadway, New York City, re- 
cently has issued a 40-page book- 
let entitled “Opportunities in Re- 
tail Trade for Servicemen” as an 
“answer to hundreds of inquiries 
from servicemen looking toward 
the future.” The booklet includes, 
among these many answers, a 
study of operating and expense 
ratios in the retail grocery field, 
with a comparison of 1939 and 
1943, and its purpose is not only 
to help the returning veterans 
but war workers and “all small 
business ventures.” 





SODERSTROM SALESMAN 
FOR LOCKWOOD HDWE. 


Milton Soderstrom has recently 
been appointed a member of the 
contract sales organization of the 
Lockwood Hardware Mfg. Co., 
Fitchburg, Mass. Mr. Soder- 
strom, who has had a background 
of more than 17 years in build- 
ers’ hardware, will headquarter 
at 555 W. Randolph St., Chicago, 
Il. 


S.A. REPRESENTATIVES 
TO VISIT FACTORIES, 
MAKE POST-WAR PLANS 


Charles M. O’Donohue and 
Blakeney Gubbins, managers, re- 
spectively, of Markt & Co., Bue- 
nos Aires, Argentina, and Markt 
& Cia (Chile) Ltda., Santiago, 
Chile, are now in New York 
City at the parent company’s 
office, Markt & Hammacher Co. 
They will spend the next three 
months visiting the factories they 
represent to report on the re- 
quirements of the South Ameri- 
can markets and to make plans 
for post-war sales activities. 





REIGLE PRESIDENT 
OWNER-KEWASKUM 
AUMINUM COMPANY 


J. O. Reigle, vice-president in 
charge of sales, Enterprise Alu- 
minum Co., Massillon, Ohio, re- 
cently purchased Kewaskum 
Aluminum Co., Kewaskum, Wis., 





and is now president of the com- 
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pany, renamed Kewaskum Uten- 
sil Co. The manufacturer of war 
products will continue for the 
present, but post-war plans in- 
clude the making of newly de- 
signed stainless steel cooking 
utensils. 


DUO-THERM TO MAKE 
POWER.-AIR UNITS 
FUEL OIL HEATERS 

Duo-Therm division, Motor 
Wheel Corp., Lansing 3, Mich., 
announced recently that Duo- 
Therm is again starting to pro- 
duce models 675, 615, 715, and 
815 fuel oil heaters and Duo- 
Therm Power-Air units. The 
production schedule was set up 
as follows: production of model 
675 started in July, model 715 
will start in August, model 615 
in November, and model 815 in 
December. Until further notice | 
the prices on all the heaters and 
power-air units will remain the 
same as they were in 1942. The 
company also announced that 
stove ration certificates are re- 
quired before shipment to dis- 
tributors can be accomplished. 








MULLINS MFG. CORP. 
WINS FIFTH “E” 


The Mullins Mfg. Corp., War.| 
ren, Ohio was recently awarded | 
its fourth white star for the origi- | 
nal Army-Navy “E” pennant, for 
its excellence in the production 
of .105 mm projectiles, torpedo- 
shaped auxiliary gas tanks for 
fighter planes, oil pans for mili- 
tary vehicles, army truck cabs, 
water-tight containers for navy | 
ammunition, tank and guards for | 
the African war and fenders, | 
radiator grills and fuel tanks 
for other war factories. In peace- 
time the company produces 
kitchen equipment, truck bodies, 
washing machine tubs _ and 
fenders. 


| 





. 
| 
| 





RETAIL FEDERATION’S | 
3-POINT PROGRAM | 
TO HELP VETERANS 


Emphasizing that retailers want 
to help returning veterans de- 
siring to enter retail trades, the 
American Retail Federation, 
Washington, D. C., through its 
president, Walter Morrow, has 
established a Veteran Affairs di- 
vision, with Commander R. A. 
Sentman as national director. 
This retailer-veteran program has 
a threefold purpose: to assist 
both retailer and veteran in get- | 
ting together when the latter 
wants a job; to help the veteran 
get retailing experience; and to 
give advice to those veterans 
planning to go into business for 








themselves. 





on 
A BRAND NEW ITEM 
THAT WILL "GO 
LIKE HOT CAKES” 
IN YOUR PLASTICS 
DEPARTMENT 
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ld w 
curse Sade Duro 
SILVERWARE TRAY 


Every Woman will want one of these all-plastic 
“San Duro” Silverware Trays that will fit so neatly in 
any standard cabinet drawer. Keeps knives, forks, 
spoons and other utensils conveniently compartment- 
ed. Streamlined in design, with corners rounded in- 
side and out, here’s a plastic item that sells on sight! 
Ready NOW for you to display and sell. 


And Speaking of TRAYS! .. . just imagine how 
fast these clever “San Duro” Plastic Tray Sets will 
move off your display shelves: 


RUMPUS ROOM TRAY SET 


Set of 3 durable plastic trays 
in three different attractive 
™ colors. Not affected by 
F) alcohol or fruit acids. Size 
14” in diameter with %" rim. 
Sets come wrapped in eye- 
catching display band. 


BRIDGE TABLE TRAY 
SET Very useful and popu- 
lar for card parties and cas- 
val entertaining. Sized just 
right to serve as an ash 
tray and carry drinking glass 
and cigarette pack. Prevents 
table damage — very easy 
to keep clean. 


GET IN TOUCH with your jobber — or write today for 
prices and discounts covering these big-volume plastic 
items. All of them are speedy profit-makers for you! 


ECLIPSE MOULDED PRODUCTS COMPANY 
5154 N. 32nd STREET + MILWAUKEE 9, WISCONSIN 
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Schafer Says Kitchen Merchandising 
Step to Better Store Identification 


Ward R. Schafer, vice-presi- 
dent in charge of sales, Edison 
General Electric Appliance Co., 
Inc., 5600 W. Taylor St., Chi- 
cago 4, IIl., stated recently that 
dealers, who in pre-war days, 
built their profits on the sale of 
single appliances, will find com- 
plete kitchen merchandising a 
natural step toward better store 
identification. This would make 
possible store demonstrations and 
displays to carry the burden of 
merchandising rather than home 
canvassing or crew selling. As- 
serting that facilities for complete 
kitchen merchandising including 
product service and installations 


are necessary for the highly com- 
petitive market that will develop 
when merchandise again becomes 
plentiful, he said that dealers 
will discover that almost every 
home can afford a_ planned 
kitchen, whether purchased all 
at once, or by the work-center, 
step-by-step method. 

Sound merchandising methods, 
backed by customer good will, 
and a reputation for expert prod- 
uct service, will prove a substan- 
tial backlog for gaining success 
in appliance retailing, after the 
period of smooth sailing when 
merchandise is available, and 
everything in sight can be sold. 








C.E.D. PLANS RADIO 
PROGRAM TO DISCUSS 
POSTWAR PROBLEMS 


The Committee for Economic 
Development will begin a weekly 
radio series entitled “Jobs After 
Victory” over the American 
Broadcasting Co. network, Satur- 
day, Aug. 11, from 7 to 7:15 
p. m., E.W.T. This series will 
have a twofold objective: to tell 
the story of “grass-roots” plan- 
ning by business and the research 
by businessmen on national eco- 
nomic problems. Paul G. Hoff- 
man, Judge Fred M. Vinson, 
Walter D. Fuller, Eric Johnston, 
Raymond Walsh, Beardsley Ruml 
—these are some of the men who 
will discuss the problems con- 
fronting business in the post- 
war era, 


W. R. GOEPEL MANAGER 
OF PLYWOOD CORP.’S 
NEW ADHESIVE DIV. 


W. Robert Goepel, United 
States Plywood Corp., New York 
City, has been named manager of 
the company’s newly created in- 
dustrial adhesives division, re- 
ports Lawrence Ottinger, presi- 
dent. 


ment for Pliobond, a Goodyear 
product, will handle the sale and 
distribution of Weldwood plastic 
resin waterproof glue and a new 
phenolic resin glue suitable for 
use at room temperature. 





STINE, DU PONT EXEC. 
COMMITTEE MEMBER 
RETIRES—STILL V.P. 


Dr. Charles M. A. Stine re- 
cently retired as a member of the 
executive committee, E. I. du 
Pont de Nemours & Co., Wil- 
mington 98, Del., and as its ad- 
visor on research and develop- 
ment, because of ill health. How- 
ever Dr. Stine will retain his 
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This diyision, in which | 
there will be a separate depart- | 





positions of vice-president and 
director of the company. He 
will be succeeded on the com- 
mittee by Roger Williams, as- 
sistant general manager of the 
explosives department, has been 
with the company 38 years. Dr. 
Stine is credited with the chief 
responsibility for the introduc- 
tion of fundamental research in 
the Du Pont program of de- 
velopment. 





REEVES-ELY REPORTS 
PERSONNEL CHANGES 


Reeves-Ely Laboratories, Inc., 
25 W. 43rd St., New York City, 
has reported sales department 
changes involving E. L. Wayman, 
Jr, P. E. Bowen and C. B. 
Dewey. Mr. Wayman, vice-presi- 
dent in charge of sales, has also 
added the duties of general ad- 
ministrative head, Reeves Sound 
Apparatus division; Mr. Bowen, 
a vice-president, Reeves-Ely Lab- 
oratory Group, will also act as 
sales manager, Hudson American 
Corp., a subsidiary; and Mr. 
Dewey will continue as sales man- 
ager, Reeves Sound Laboratories 
and Reeves Crystal & Apparatus 
divisions. 

KEVERS HEADS BOARD 

ELECTRONIC LAB. 


Electronic Laboratories, Inc., 
Indianapolis, Ind., recently an- 
nounced the election of Norman 
R. Kevers, formerly president of 
the company, as chairman of the 
board. Other officers elected are: 
William W. Garstang, formerly 
vice-president, general manager, 
now president, Walter E. Peek, 
sales manager, vice-president, 
Paul H. Frye, chief engineer, 
vice-president, and Harry C. May, 
works production manager, vice- 
president. Other officers pre- 
viously elected: Thomas D. 
Scheidler, treasurer, and William 
J. Lochhead, secretary. 





HARDWARE BRIEFS 


ARKANSAS 


Roy A. Horne plans to open a 
hardware store in the Carter B. 
King building, Ozark, Ark., he 
announced recently. He was 
formerly connected with the 
Interstate General Store, Ft. 
Smith, Ark., for two years. 

The Ralph Turner Hardware 
& Furniture store, Mena, Ark., 
has been sold to Mr. and Mrs. 
C. B. Cox. The new owners have 
managed businesses in this town 
and Colorado. 


CONNECTICUT 


The Valley Hardware Co., has 
recently been incorporated under 
the name, The Connecticut Val- 
ley Hardware Co., located at 9 
Glastonbury Ave., Rocky Hill, 
Conn., according to an announce- 
ment by Lewis Milne, treasurer 
and general manager. 





INDIANA 


Walter Moll, Jr., discharged 
army veteran and his younger 
brother Frederick Lee Moll have 
recently opened a sporting goods 
store, called Moll Bros., 500-502 
South Eighth St., Evansville, Ind., 
which will also carry hardware, 
toys, paints, and luggage. 





KANSAS 


Leo Steuve, Liberty, Neb., has 
recently purchased the Welborn 
hardware store in Axtell, Kan. 





MISSOURI 


R. E. Mueller recently sold the 
Mueller Hardware store, Alter- 
burg, Perryville, Mo., to O. R. 
Bellmann. The firm was estab- 
lished 55 years ago by the late 
Martin Mueller, and Mr. Bell- 
mann has been with the company 
since 1931 with the exception of 
two years. 

The Mexico Hardware & Fur- 
niture Co., Mexico,. Mo., has 
been sold recently by its owners, 
Bradford Sappington and E. O. 
Redd. They expect to dispose of 
their stock at once, but have an- 
nounced no plans for the future. 

Bob Hill recently opened a 
new hardware store, to be known 
as the Hill Hardware Store, New 
Madrid, Mo. 


MONTANA 


The Trask Hardware Store, 
Deer Lodge, Mont., was recently 
sold to James Beck by Warren 





Trask. The store was estab- 
lished in 1866 by Will Richard- 
son and Thomas Strange. 





NEBRASKA 


R. M. Wolf, Hastings, Neb., re- 
cently purchased the H. C. Frie- 
sen & Son hardware store, Fair- 
bury, Neb. Mr. Friesen and his 
son Edwin will locate in Cali- 
fornia. 


NEW YORK 


Caine Bros., Inc., hardware and 
maintenance supply house, re- 
cently opened a store at 142) 
Third Ave. at 80th St., New York 
City, 28. The store held open 
house for two weeks, and served 
refreshments to those who at- 
tended. 

Howard C. Koch recently pur- 
chased from William J. Nitschke 
the Tri-Abbott Hardware Store, 
1535 South Park Ave., Buffalo 
20, N. Y. 

E. E. McKnight has sold his 
hardware store in Madrid, N. Y., 
to D. W. Holmes, same city. Mr. 
McKnight has operated his store 
without help for the past 32 
years. 


OHIO 
The Lansche Hardware Store, 
Warrenton, Ohio, was robbed 


during the night of June 26 by 
thieves who got away with an 
undisclosed amount in valuable 
merchandise and gasoline stamps. 





TENNESSEE 


J. M. Hamilton recently pur- 
chased the Mt. Pleasant Hard- 
ware & Furniture Store, Mt. 
Pleasant, Tenn. Mr. Hamilton’s 
son-in-law, Derwood B. White, 
recently discharged from the air 
force under the point system, 
will be associated with him. He 
had spent four years in the 
China-Burma theatre. 


WASHINGTON 


Hamilton Hardware Co., has 
opened a store at 220 Fourth 
Ave., E., Olympia, Wash. J. F. 
Hamilton is manager of the 
store. 


WEST VIRGINIA 


F. G. Weber, owner of Weber 
Hardware Co., Weston, W. Va., 
has sold his store to Wade Frank- 
houser, formerly of Terra Alta. 
The name of the company will be 
retained. 
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CONSUMERS GLUE CO. 
HAS NEW QUARTERS 


Consumers Glue Co., St. Louis 
18, Mo., announces that its fac- 
tory and office have moved from 
3320 S. Broadway to 1515 N. 
Hadley St., that city. The new 
factory is a three-story-and-base- 
ment structure with 65,000 sq. ft., 
and officials of the company plan 
to add more space to increase 
production. 

INGRAHAM CO. WINS 
THIRD E PENNANT 


Edward Ingraham, president of 
the E. Ingraham Co., Bristol, 
Conn., said recently that his 
company had won its third E 
award from the Army and Navy. 





RASCHER EXPORT SALES 
MGR. HOBART MFG. CO. 


Arthur Rascher has recently 
been appointed export sales man- 
ager for the Hobart Mfg. Co., 
Troy, N. Y. Having been asso- 
ciated with this department for 
16 years, he has lived and work- 
ed in most every country in 
Central and South America, in- 
cluding Mexico and Cuba. He 
pioneered sales training and pro- 
motion programs following the 
company’s establishment of man- 
ufacturing facilities and _ sales 
outlets in various Latin American 
countries. 

BENDIX RADIO NAMES 

POND DIST. MANAGER 


Boyd K. Pond has recently 
been appointed district manager 
for Bendix Radio Division, Ben- 
dix Aviation Corp., Towson, Md., 
in Michigan, northern Indiana, 
and northwest and central Ohio. 
Mr. Pond was formerly general 
sales manager for the Dayton 


Acme Co., Cincinnati, Ohio, and | ; - 


was with the Crosley Corp., Cin- 
cinnati, Ohio, as branch manager 
and district manager in Colum- 
bus, Ohio. He will make his 
headquarters in Detroit, Mich. 





MARLIN FIREARMS 
WINS COMMENDATION 


The Marlin Firearms Co., New 
Haven, Conn., recently received 
4 commendation for its splendid 
production record, as_sub-con- 
tractor for the Bell Aircraft Co., 
Buffalo, N. Y. As part of its 
contribution to the war effort, the 
company was engaged in the 
machining of wing fittings, wing 
brackets, and a number of gear 
box parts for Bell from July, 
1943, to May, 1945. 
MEIER-MURPHY FORMED 
IN SAN FRANCISCO 


Charles A. Meier, M. & M. 
Sales Co., recently announced his 
association with A. B. Murphy 
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under the new name of Meier- | 
Murphy Co., Western Merchan. | 
dise Mart, 1355 Market St., San 
Francisco 3, Calif. Mr. Murphy 
was district sales development 
manager of the electric appliance 
department of Westinghouse 
Electric Corp., for 18 years, and 
before the war supervised that 
company’s appliance sales op- 
‘rations in northern California, 
Nevada, Utah, and Idaho. The 
Meier-Murphy Co. represents As- 
sociated Products, Inc., Akron, 
Ohio, makers of the Akron elec- 
tric ranges and water heaters for 
the home, and Kitchen King com- | 
mercial electric cooking and bak- | 
ing equipment, and the E. J. 
McAleer Co., Philadelphia, Pa.. 
makers of metal cabinets. 








COL. CROWTHER GIVEN | 
LEGION OF MERIT 


Col. F. D. Crowther, peacetime | 
sales manager of the General 
Electric Co.’s lighting division, 
Schenectady, N. Y., has recently 
been awarded the Legion of 
Merit for exceptionally meritori- 
ous conduct in the performance 
of outstanding service. Col. 
Crowther is serving as a signal 
officer with the 14th Army Corps. 
Col. Crowther, who has been 
overseas since June, 1943, also 
holds the Asiatic-Pacific theatre 


ribbon with campaign _ star, 
Bronze Star medal and the 
Philippine Liberation Ribbon 


with star for his part in the 
battle of Manila. 





SHOP, MAIL EARLY 
FOR SERVICEMEN, 
SAYS FEDERATION 


“Christmas is coming to Oki- 
nawa and other Pacific islands. 
.” This is part of the early- 
bird message issued by the Amer- 
ican Retail Federation, Washing- 
ton, D. C., in its program to get 
mail and gifts to servicemen 
abroad carefully selected, cor- 
rectly wrapped and mailed early. 
The federation warns that “pack- 
ages, this year, will have to travel 
greater distances than they did 
last year. Okinawa is 9,000 miles 
away, and as we draw nearer 
Japan the distances between 
home and the serviceman will in- 
crease.” Here is the six-point do 
and don’t program: Select gifts 
carefully; wrap them securely; 
address them properly; mail 
early (Christmas mail month will 
be Sept. 16 to Oct. 15); send 
what he or she wants; and don’t 
mail items like these: soft can- 
dies, cakes, cookies, fancy toilet 
kits, or cigarets—or these strictly 
banned articles: perishable foods, 





liquors, weapons, poisons and all 
inflammable materials, including 
matches and lighter fluids. | 
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WHITNEY HAMPERS 


A hamper's life is not an easy one. 
No one is gentle with its cover hinges. A dozen times a day 
the cover is banged down by someone-in-a-hurry. Youthful 
feet kick against a hamper’s sides. Wet washcloths, muddy 
shoes, cosmetics frequently come to rest upon the hamper 
top. Whitney Hampers are sturdily constructed to with- 
stand these everyday occurrences for a long, long time. 
The best of materials, careful workmanship and finish 
build lasting quality into every hamper bearing the 
Whitney Label and Fact Tag. 


Whitney Hampers, too, are designed in shape and color to 
harmonize with the other fixtures in a, well-appointed 
bathroom... a feature your customers will instantly ap- 
preciate when they see Whitney Hampers on display in 
your department. 


BEST KNOWN IN THE PAST--BEST KNOWN IN THE FUTURE 


Whitn ey 


HAMPERS 


BABY CARRIAGES + CRIBS + JUVENILE FURNITURE 
F. A. WHITNEY CARRIAGE COMPANY «© Since 1858 
Leominster, Massachusetts 
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GRAVES PRESENTS 
TROPHY AT BUFFALO 
CHAMBER OF COMMERCE 


Nelson M. Graves, president, 
Barcalo Mfg. Co., Buffalo, N. Y., 
recently made the initial award 
of the Nelson M. Graves Trophy. 
silver cup at a luncheon meeting 
of the Buffalo Junior Chamber of 
Commerce. This trophy will be 
presented each year to the first- 
year member of the chamber of 


commerce to make the most out- 
standing contribution to group 
activities. 


HARNED PRESIDENT 
LOUISVILLE CREDIT 
MEN’S ASSOCIATION 


W. Q. Harned, Federal Chem- 
ical Co., fertilizer manufacturers, 
Louisville, Ky., was recently 
elected president of the Louis- 
ville Credit Men’s Association, 
and John L. Wrege, president, 
Louisville Tin & Stove Co., was 
elected vice-president, at the an- 
nual meeting of credit men, held 
at the Kentucky Hotel, Louisville. 





HUBBARD EXPORT 
PRODUCT MGR. CROSLEY 


R. W. Hubbard has been ap- 
pointed export product manager, 
recently, of The Crosley Corp., 
Cincinnati, 25, Ohio. He has 
been associated with Crosley 
since 1927, and for the past 16 
years has been in the service 
department. 


F. L. TEBBETTS 
REJOINS AMERICAN MFG. 


F. L. Tebbetts recently re- 
turned to the sales division of 
American Mfg. Co., Brooklyn, 
N. Y. Mr. Tebbetts, who will 
cover the territory of the late 
L. P. Thomas, will serve in the 
company’s New Orlean’s office, 
312 Tchoupatoulas St., La. 





SAVAGE ARMS TO 
BUILD NEW AIR- 
CRAFT MACHINE GUN 


The Savage Arms Corp., Utica, 
N. Y., has announced, that as 
soon as retooling has been com- 
pleted, it will enter large scale 
production of a new model air- 
craft-type machine gun for the 
U. S. Army Ordnance Depart- 
ment. Designated as the M-3 it 
was designed for use in the Pa- 
cific theater, and will fire faster 
than the M-2 aircraft machine 
gun which it replaces. Total 
Savage war production of mili- 
tary small arms, which includes. 
50 caliber aircraft machine guns. 
Thompson submachine guns and 
military rifles, has now reached 
a total of more than 2,500,000 
units. 
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ERNEST NIGAGLIONI 


has recently resigned as export 
manager of Ray-OVac Co. 
Madison, Wis., to join an elec- 
tronics manufacturer. 








FRIGIDAIRE BOND 
PURCHASES DEDICATED 
TO IWO JIMA HERO 


The Frigidaire Division, Gen- 
eral Motors Corp., Dayton 1, 
Ohio, has announced that all of 
the division’s employees will 
dedicate the purchase of the 
Seventh War Loan bonds to the 
memory of Franklin Sousley, 
USMC, and other members of 
their organization who have made 
the supreme sacrifice for their 
country. Marine Sousley, 20, who 
helped raise the American Flag 
on Mt. Suribachi during that 
historic moment on Iwo Jima, 
was killed on that same island. 
He had worked at Frigidaire 
about a year, when he was given 
military leave in May, 1944, to 
enlist in the Marine Corps. 





MOORE CO. WINS 3D E 


The Moore Enameling & Mfg. 
Co., West Lafayette, Ohio, 
enameled ware manufacturers, 
has won its third Army-Navy E 
award. The pennant was pre- 
viously presented on March 25 


and September 23, 1944. 





FEATURE CP AUTOMATIC 
GAS RANGE AT STEEL 
PIER, ATLANTIC CITY 


“Home of the Century,” a 
completely automatic gas range 
built to CP specifications is fea- 
tured at the Atlantic City, N. J., 
Steel Pier. The “Victory Home 
of the Century,” being exhibited 
for the eighth consecutive year, 
was designed by William F. B. 
Koelle, Steel Pier designer, to 
show what may be found in 
houses built to sell for $8,500. 
The gas range is completely 
equipped with time and tempera- 
ture controls. 





WEISE SOLE OWNER 
ENGLEWOOD DOWEL CO. 
MARKS 25TH YEAR 


G. Bennett Weise, president, 
Englewood Dowel Co., Merchan- 
dise Mart, Suite 14123, Chicago 
54, Ill., has recently become the 
sole owner of all the company’s 
capital stock. The dowel manu- 
facturing company celebrates its 
25th anniversary this year, and 
plans, after the war to sand all 
dowels manufactured, and to 
ship its merchandise in fitted 
cartons. 

APPROVE REVISION 
R144 PAINTS, ETC. 


The Standing Committee in 
charge of reviewing and revis- 
ing Simplified Practice Recom- 
mendation R144, Paints, Var- 
nishes, and Related Products, 
has recently approved a revision 
of the recommendation, and 
mimeographed copies of the re- 
vision may be obtained from the 
Division of Simplified Practice, 
National Bureau of Standards, 
Washington 25, D. C. The re- 
vision of the 1943 emergency is- 
sue now proposed, will increase 
the number of colors for some 
products, add small sizes and a 
two-gallon size container for 
some items, and also eliminate 
certain portions of the text. It 
will not become effective how- 
ever, until wartime restrictions 
are removed. 





BITUCOTE PRODUCTS 
IN CAMDEN, N. J. 
The Bitucote Products Co., St. 
Louis, Mo., has recently opened 


a branch plant at 16 Old White | 


Horse Pike, Camden, 
which will manu@acture a com- 
plete line of Bitucote asphalt 
products, which are available in 
one to 55-gal. containers, as well 
as in truck and tank car loads. 
L. P. Shropshire, eastern mana- 
ger for the company, will be in 
charge of this plant. 





G.I. BICYCLE TOURS 
PLANNED IN FRANCE 


Bicycling is coming back— 
back to those soldiers still sta- 
tioned in France. That's the 
latest cycling word to come from 
Le Havre, port of embarkation, 
where under the dual leadership 
of Technical Sergeant George 
Aspiotis and Sergeant Arthur L. 
Burke, both from New York, 
plans have been made for or- 
ganized bicycle tours. They be- 
lieve this will provide an excel- 
lent form of recreation for those 
servicemen waiting to be shipped 
back to this country. In civilian 
life, Sergeant Aspiotis was office 
manager with Panda, Cameron & 
Co., importers, 295 Fifth Ave., 


ee 





New York City; Sergeant Burke 
was a secretary with the Ameri- 
can Safety Razor Co., Brooklyn, 
N. Y. 


OBITUARIES 


OLIVER B. WITTEN 


Oliver B. Witten, 43, has been 
officially reported killed in action 
in the Pacific area while on a 
Japanese transport vessel which 
was sunk December 15, 1944. 
Mr. Witten was a graduate of 
the University of Arizona and 
entered the hardware field in 
1930 with his brother-in-law, 
T. C. Getzwiller, the firm being 
operated as Witten & Getzwiller, 
Deming, N. M. He was a mem- 
ber of the New Mexico National 
Guard for 20 years prior to Pearl 
Harbor, and was inducted into 
service with the unit in January, 
1941, as a major. He served in 
the Philippine Islands, and was 
taken prisoner at the fall of 
Bataan, where he was promoted 
to lieutenant colonel. He was in 
a prison camp at Davao and 
Manila, and then was shipped 
on the ill-fated transport. 























JOHN T. RODGERS 


... secretary-treasurer Hillerich 
& Bradsby Co., Louisville, Ky., 
whose passing was reported in 
the August 2 issue of Harp- 
WARE ACE. 








JOHN B. PINDER 


John Benjamin Pinder, presi- 
dent, Virginia-Carolina Hard- 
ware Co., Inc., wholesalers, Rich- 
mond, Va., died recently at his 
home. He aided in establishing 
the firm in 1901. Mr. Pinder was 
active in church affairs, and had 
served on the boards of the Rich- 
mond Chamber of Commerce, the 
Collegiate School for Girls, the 
Union Theological Seminary and 
the Citizens’ Exchange. His 
widow and five children survive. 
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Duration Duality 


Until R/M Woven Glass and woven asbestos wicking 
can be had again, R/M Tri-Ply Wicking will do... 
and do very well. Here’s why: 


1. Hard outer ply resists wear and tear. 


2. Middle layer of crimped asbestos felt 
sends fuel racing-to-the-rim for quick 
lighting. 


3. Inner layer of soft asbestos paper keeps 
fuel-supply uniform. 


4. Rippled construction permits wick to be 
rolled without buckling or breaking; assures 
proper alignment and seating of wick in 
burner-channel. 


5. Tri-Ply construction effects complete fuel- 
vaporization, reduces carbonizing. 


R/M Tri-Ply Wicking comes %”, 1”, 1%”, and 1%” 
wide ——SIX FEET TO THE BOX, 12 boxes to the carton. 
Also in cartons of 100 feet. 
Sell duration-quality R/MTri- 
Ply Wicking. Ask your jobber. 








Awarded to R/M 
North Charleston Plant 





INDUSTRIAL SALES CIVISION 


Lie 


RAYBESTOS-MANHATTAN, 


NORTH CH 


MANHEIM, PA 
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ITS Tripie-Action NOW! 


Extensive Advertising Will Bring New 
Customers Into Your Store for This 
Amazing New 


Combines 
Rust Prevention 
Lubrieation 
Metal Cleanser 


FIENDOIL protects metals against rust—in hot, 
moist jungle land for months, in ordinary humid 
climate for years. 

FIENDOIL pours and lubricates gun actions and 
moving mechanical parts at 40° below zero. 





IDEAL HOUSEHOLD LUBRICANT 
RETAIL - 2-OZ. SIZE 
DEALER PRICE - - - $2.80 per dozen 


McCAMBRIDGE & McCAMBRIDGE COMPANY 


BALTIMORE 23, MARYLAND 














NO. 101 
TRIPLE TREAD 
STEEL 
WHEELS 





COME MARCHING vere 


It will be a day of rejoicing for all. And 
there will be thousands of these boys 
who, even in foreign lands, enjoyed the 
thrills of roller skating on the famous 
“CHICAGO” Skates. They’ll want a 
pair for themselves, their wives and 


"CHICAS kiddies. ov 
BryIN coe 


The well known and world famous 
“CHICAGO” Roller Skates will be 
available just as soon as it is possible 
to make them. We are getting set to 
meet the big demand we know will 
come, when reconversion problems 
have been solved. 


CHICAGO ROLLER SKATE CO. 


eatest Roller Skates for Over 40 Years 


lod alley Vcl ex 





ILLINOIS 


4456 WEST LAKE STREET 
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OPA CONTINUES 


POLICY REQUIRING 


DISTRIBUTIVE TRADES TO ABSORB 
PRICE INCREASES TO CAPACITY 


OPA to consider industry 


proposals for pricing for 


reconversion. Prices issued prior to final decision 
would be amended to conform to acceptable indus- 


try proposals. 
standards will 


(Washington Bureau 
of HARDWARE AGE) 
With prices rising steadily | 
higher on most reconvyersion 
items, due dargely to increased | 
production costs and low-volume | 
production, OPA is still adhering 
to a policy which will require | 
the distributive trades to absorb | 
increases to the limit of their 
capacity—this limit to be defined 
by OPA. 

OPA’s strict interpretation of 
an Emergency Court of Appeals 
Decision which sustained the 
agency’s cost absorption policy 
in 1943 is based primarily on the 
assumption that a considerable 
number of items will return at 
or close to 1942 prices. 

At meetings with a representa- 
tive group of wholesalers and re- 
tailers on July 24 and 25 OPA 
presented its tentative policy on 
distribution prices for reconver- 
sion products, subject to change 
on the basis of suggestions and 
criticisms received from the 
trade. 

The OPA plan is broken down 
into two parts: 1—On goods simi- 
lar to those that have been in 
retail stocks during the war and 
that are normally sold in the 
same way, OPA would apply the 
cost absorption standards for 
non-reconversion goods. Alumi- 
numware is a good example of 
this type of goods. Under these 
standards, a trade with satisfac- 
tory overall earnings would be 
asked to absorb increases on a 
product only to a point that 
would not bring its margin below 
its cost of handling the product. 
This cost is known as the ex- 
pense rate. The standard would 
apply to goods sold chiefly by 
stores dealing in many different 


} 
| 
} 
| 


Wholesale, 





lines, such as department stores. 
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retail cost absorption 
be the same. 


Where géods are subject to 
uniform pricing, such as dollar- 
and-cent ceilings, trade-wide ex- 
pense rates or pre-war dollar 
margins would be used. 2—On 
goods of a kind not generally in 
stock during the war, such as 
the major electrical appliances, 
OPA would apply a new stan- 
dard. This standard would re- 
quire absorption only to a point 
that would not bring the trade’s 
margin below its 1939 realized 
dollar margin. 

At the meeting, the trade asked 
for 30 days in which to prepare a 
list of written suggestions and 
proposals. This trade com- 
mittee is already holding meet- 
ings. In agreeing to this proposal 
OPA pointed out that it must 
issue some reconversion prices 
during this period, but that at 
the end of the 30-day period all 
orders that were issued during 
this period would be amended to 
conform with acceptable industry 
proposals. However, OPA would 
not permit dollar-and-cent manu- 
facturers’ increases to be passed 
through at all levels during the 
30-day period, as requested by 
the trade. 

It is expected the trade will 
request some form of pricing 
such as is embodied in MPR 580, 
affecting clothing and shoes. The 
trade, however, believes, that 
ability to absorb increases would 
be limited because: 1—The net 
profit margin on these items was 
always slight. 2—There was 
every indication the cost of do- 
ing business would be greater 
than pre-war, particularly in re- 
gard to sales expense, delivery, 
installation and servicing. 

Where reconverting manufac- 
turers retain their 1942 prices, 
wholesalers and retailers will in 





general be allowed to keep their 
1942 margins over these ceilings. 

The following methods have 
been suggested by OPA for gear- 
ing wholesale and retail prices to 
manufacturers’ prices: 

1—Where relatively uniform 
retail prices are customary, as in 
the case of goods sold to the 
trade at discounts from retail list 
prices, manufacturers may be re- 
quired to pre-ticket goods with 
the retail dollar-and-cent ceiling 
prices. Or, OPA might issue 
tables of dollar-and-cent ceilings 
corresponding to stated brackets 
of retail costs. These ceilings 
would involve uniform reduction 
of retail margins to reflect cost 
absorption up to but not beyond 
the minimum margin. 

2—Where no such uniformity of 
price prevailed, fixed retail mar- 
gins might be established, re- 
quiring pre-ticketing by the man- 
ufacturer in some cases. Fixed 
margins would be _ particularly 
useful where manufacturers re- 
ceive individual rather than in- 
dustry-wide  reconversion _in- 
creases. These margins, too, would 
reflect absorption up to the mini- 
mum margin, and would be based 
on estimates of the average cost 
increase to retailers. 

Where prices varied greatly 
among sellers, and fixed margins 





were issued, the store’s individual 
expense rate would be allowed as 
a minimum margin in individual 
cases if the fixed margin were 
below that figure. 


3—As an alternative, the new 
retail pricing chart, previously 
referred: to, with its cost and 
mark-up method of control, may 
be adopted in many cases to re- 
conversion products. Pricing 
charts could be used where no 
estimate of cost increases to 
retailers is available. Individual 
retail margins for reconversion 
products could be worked out 
from the average mark-up listed 
in the retailer’s pricing chart for 
a category of goods having a 
similar margin. This would be 
adjusted for absorption. 


In all cases, wholesale and 
retail cost absorption standards 
are the same. In general, the 
wholesalers’ share of any cost in- 
crease to be absorbed would be 
in proportion to his share of the 
spread that normally existed be- 
tween the manufacturer’s price 
and the price to consumers. 

One problem is the notification 
of retailers and wholesalers as to 
the amount and method of ab- 
sorption. Pre-ticketing will take 
care of many cases, but others 
will require a different approach. 
Most electrical appliances will 
probably be pre-ticketed. 

Wholesalers will find it diff- 
cult to send the required notices 
to retailers when their shipments 
involve long lists of items to 
which different pricing rules 
apply. The trade has been asked 
by OPA to suggest solutions to 
this problem. 








Most Types Small Arms 
Released For Civilians 


Amendment of order L-60, as 
of Aug. 12, now permits civilian 
use of most types of small arms. 
Under the amendment only two 
types of civilian small arms re- 
main “frozen.” Under it dealers 
must continue selling 12 gage 
shotguns, only to farmers and 
ranchers and for use in con- 
trolling predatory animals. And 





for law enforcement officers .38- 
caliber revolvers chambered for 
.38-caliber special cartridges, also 
remain under WPB control. 

As amended the order requires 
dealers selling 12 gage shotguns 
to farmers and ranchers to fur- 
nish WPB every 60 days with a 
list showing to whom such guns 
are sold. 
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UPERIO 


TRADE MARK 


ALUMINUM TRIM 
will do the job! 


Yes, there is a SUPERIOR Aluminum Trim design 
for every need. Not only the style, but the range of 
sizes (the dimensions) are just what the doctor ordered. 
Whether it’s for a sink, a linoleum job, a carpet job, or a 
wallboard installation, you can depend upon SUPERIOR. 
Be sure to have the SUPERIOR price sheet, discounts, 
and literature. SUPERIOR trim is being shipped every day 
—not in large enough quantities to satisfy everyone, 
but orders are made in turn. 


YOUNGSTOWN MANUFACTURING, INC. 
66-76 S. PROSPECT ST. YOUNGSTOWN, OHIO 
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Piease send us literature and prices 











BRANCH OFFICES AND WAREHOUSES 
YOUNGSTOWN MANUFACTURING, Inc. C 
ompany 
YOUNGSTOWN, OHIO 

363 W. Peachtree Street NE, Atianta, Georgia Your Name 
363 S. Wall Street, Columbus, Ohio 

217-219 W. Alabama St, Indianapolis, Indiana Address 
510 Arch Street, Philadelphia, Penna. City 


State 
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reported company 
age and reputation 
most important buying factor! 


A number of commercial tape agents were recently 
asked to list the most important factors in the pur- 
chase of friction and rubber tape. Almost unani- 
mously they reported the above results. 


On both these points, PANTHER and DRAGON 
Friction and Rubber Tapes stand high 


e They are made by a company in the electrical in- 
sulation business since 1878. 





e They are compounded and produced by the same 
research chemists and skilled workers that make 
world-famous Okonite and Hazard wire and cable 
products. 


PANTHER and DRAGON Friction Tapes adhere 
firmly and have high adhesive characteristics, 
PANTHER and DRAGON Rubber Tapes fuse 
readily and securely and have high elongation and 
excellent electrical qualities. All tapes pass ASTM 
and Federal Emergency Specifications. 


For complete information on these tapes — or for the 
address of your nearest recognized distributor — 
write today. 


PANTHER AND DRAGON 
friction & rubber TAPES 


Sold Through Recognized Independent Wholesalers 


Ht HAZARD 


INSULATED WIRE WORKS 


Division of The Okonite Co 


Wilkes Barre, Pennsylvania ” Offices in Principal Cities 
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SIMPLIFIED SYSTEM SET 
UP FOR PRIORITY 
DISCONTINUANCE 


ASSISTANCE FOR B PRODUCT MAKERS 


P.R. 29 and 31 set up to help industry through transi- 
tion period. New rating system under P.R. 29 pro- 
vides emergency and military ratings. 


(Washington Bureau 
of HARDWARE AGB) 

Industry now has two flexible 
tools with which it can work its 
way from under strict govern- 
ment controls through a “trans- 
ition period” of simplified priori- 
ties and into peace-time opera- 
tions. 

Priorities Regulation No. 29, 
the first of these, sets up a simpli- 
fied system leading to ultimate 
discontinuance of priorities as- 
sistance for virtually everything 
except military requirements; 
and the latter, Priorities Regula- 
tion No. 30, announced by WPB 
July 31, provides special assist- 
ance for B-product manufacturers 
operating under the new military- 
rating pattern. 

Under the provisions of PR 
29, the AA rating pattern (AA-] 
through AA-5) will be replaced 
by a system which includes an 
AAA rating for emergency use 
and an MM (must military) rat- 
ing. 

The present AA rating pattern 
will remain in effect until Dec. 
31, WPB said, with the following 
exceptions: Beginning Oct. 1, no 
AA ratings will be assigned by 
WPB or other agencies except 
for third and fourth-quarter de- 
liveries; WPB on Oct. 1 will 
cancel all outstanding AA ratings 
involving 1946 deliveries where it 
will not interfere with war pro- 
duction; all AA rated orders for 
delivery next year will auto- 
matically become unrated Oct. 1 
unless identified by military sym- 
bols W, O, N, M, C or re-rated 
under the new pattern; AA rat- 
ing may still be used until Oct. 
1 on orders calling for 1946 de- 
livery; until Oct. 1, AA rated 
orders for 1946 delivery may be 
extended to cover material to be 
delivered at any time. 

Although the new priorities 
system will not take effect until 
Jan. 1, 1946, it is believed it 





will help the hardware industry. 
This is particularly true because 
the AA-3 rating now given ex- 
port items will be eliminated and 
give domestic dealers and job- 
bers a larger share of goods on 
the market next year. 

Criticism has been leveled at 
the regulation to the effect that 
it will eliminate the AA-4 as- 
signed small business concerns 
doing less than $50,000 worth of 
business a quarter and will, as of 
Oct. 1, do away with allotment 
aid given smaller firms under 
Priorities Regulation No. 27. 
This situation, it is said, may be 
given further consideration by 
WPB before the end of this year. 





FURTHER TIGHTEN 
CADMIUM CONTROLS 


Cadmium has been placed 
under further restrictions in an 
effort to insure an adequate 
supply for essential needs, the 
War Production Board said re- 
cently. This action was effected 
by amending Order M-65. 

Purchasers may now order 
cadmium only when the metal 
will be used in filling a rated 
order. Permitted uses of the 
metal are listed in the order, to 
the extent that the metal is 
available for use on rated orders. 





WINDOW GLASS MAKERS 
ADJUST PRICE BASIS 
WAITING ON PETITION 


Manufacturers of window glass 
are now allowed to sell their 
product on an adjustable pric- 
ing basis while waiting for a 
petition that will increase ceiling 
prices, OPA said July 26. The 
government agency also said that 
manufacturers may make de- 
liveries and bill customers at cur- 
rent ceiling prices with, the un- 
derstanding that the final price 
may be increased if the petition 
goes through. 
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DIAMOND 





Returning Servicemen 
Will Want Them 


The men who are using Diamond Tools 
today, in every corner of the world, to 
keep our mechanized forces moving, will 
be the men who call for Diamond quality 
when they get home. 















Good time to get acquainted with Dia- 
mond Tools now. Write for a Catalog, to 


DIAMOND CALK 
HORSESHOE CO. 


4622 GRAND AVENUE 
DULUTH 7 MINN. 
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HOW TO MAKE MONE! 
WITRUUT ANY 
INVESTMENT 



























































Stewart Railings for stairs, porches and balconies are made in a 
wide variety of designs, or built to specifications. 


Bracket and Pier Lanterns 
are made in various 
sizes and metal combi- 
nations. 


Window Guards (Iron or 
Wire) are made to fit 
any size or shape of 
opening. 





(my 


Y 





"7 





‘ ’ 
Stewart Chain Link Wire Fence is made in various heights and weights. 
Iron Fence will be available soon. Style OTH shown above. 





@ All profit is clear when you sell Stewart Products because 
you have made no investment. Most of the products manu- 
factured by Stewart are naturals for hardware dealers, and 
many of them are cashing in on this opportunity. Here’s how 
it works. You send for literature and familiarize yourself 
with Stewart Products. Then you send us your inquiries for 
fence and other metal specialties. We do the rest and pay 
you a commission. Simple, isn’t it? Write today! There’s no 
obligation whatever. A few products are shown above. 
There are scores of others in iron, wire and bronze. 


THE STEWART IRON WORKS CO., INC. 


1237 Stewart Cincinnati 1, Ohio 


Block 
Experts in Metal Fabrications Since 1886 
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Current Events make 
“Current Use” a good policy 
in stocking 


SUPERBLEEN BRUSHES 


Bristles from China, tin and rubber from the Far East, 
clamped in the reptilian embrace of a crafty foe, are 
being gradually brought closer to us by our valiant 


Armed Forces. 


Retailers, distributors and manufacturers of Paint 
Brushes will help the forces of liberation by operat-. 


ing, so far as possible, on a “Current Use’’ basis. 


This policy offers ample compensation when the 
Legions of Democracy triumph, as it will mean that a 
minimum stock of close-out materials will remain to 
be disposed of as standard raw: materials are again 


made available to us. 


Paint consumers, from the casual Home Decorator to’ 
large Painting Contractors, will benefit from this policy 


as it will assure faster ultimate return to normalcy. 


Manufactured by 


DEVOE & RAYNOLDS CO., INc. 


PRINCETON, INDIANA 
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Bicycle Ceiling Prices 


Still Effective, 


Although Limitation Order Revoked 


Present 
bicycles made to war-time specifi- 
cations will remain in effect al- 


though WPB limitation order 
L-52, covering war bicycles, has 


been revoked, OPA said July 24. 


ceiling prices for 


Revocation of the order open- 
ed the way for manufacturers to 
make pre-war models, but some 
have reported they will continue 
operating on the old basis, mak- 
ing war models. 








L-341 Revocation Puts 


Fractional H.P. 


Motor Delivery Under P.R. 1 


Delivery of small commercial 
electric motors is now permitted 
without WPB authorization re- 
gardless of quantity, such de- 
livery as of July 16 being on the 
basis of Priority Regulation 1 
rather than WPB allocation. Al- 
though manufacturers may ship 
unrated orders, rated orders must 
be shipped first. Motors affect- 
ed are fractional horsepower 
alternating current motors of all 
sizes and types and single-phase 


alternating current motors from 
one to five horsepower, except 
specially designed airborne and 
shockproof shipboard types. 
WPB reported industry had a 
backlog of rated orders of 6,400,- 
000 units as of June 1, 1945. 
Production has increased from a 
rate of 250.000 per month in 
1943 to 600.000 per month in 
May, 1945. Further substantial 





increases in the next few months 
are expected. 








To Increase Production, Five Types 


Of Work Gloves Under M-328-b 


WPB recently announced that 
production of five types of work 
gloves will be increased by a new 
method of granting manufac 
turers fabric priorities under 
Schedule F to M-328-b, under 
which system ratings will be 
issued only when actual fabric to 
cover priority has been set aside 


for the manufacturer. The typee 
of gloves for which AA-2X rat- 
ings will be issued include: can- 
ton flannel gloves and mittens; 
canton flannel hot mill gloves; 
canton flannel two-thumb husking 
gloves and mittens; leather com- 
bination gloves and mittens and 





jersey gloves and mittens. 








Controlled Materials Producer Can Now 
Re-schedule in Certain Cases: WPB 


A controlled materials pro- 
ducer able to deliver an order 
ahead of the time permitted by 
WPB regulations may, in cer- 
tain cases, re-schedule for an 
earlier date, officials of the 
agency said July 26. 

Interpretation 33 to CMP 
regulation 1 says that if the or- 
der is an authorized controlled 
material order and the earlier 
date is within the same quarter 
for which the order was sched- 
uled, the maker may deliver it at 
an earlier date, if the customer 
agrees. 

But if this date is in a previous 
quarter, then it can’t be sched- 
uled unless the customer can re- 
validate the order against an al- 
lotment for that quarter. If the 
customer doesn’t have an allot- 


ment, he can schedule the order 
as unrated with the customer’s 
O.K. 
FIFTH DIRECTORY OF 
COMMODITIES-SERVICES 


The fifth edition of the Di- 
rectory of Commodities & Ser- 
vices, containing about 10,000 
major commodities and services 
now under price control and 
other information about the OPA, 
has been issued by Superinten- 
dent of Documents, Government 
Printing Office, Washington, 
D. C., price $1.25. Directory in- 
cludes six monthly supplements 
to follow. Directory is designed 
to aid industry and the general 
public in keeping up with price 
regulations and in making ready 





contact with key persons. 
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Price Regulation for Used Refrigerators | 
Amended; “More Workable,” Says OPA 


The price regulation governing 
sales and rentals of used. me- 
chanical household refrigerators 
has been amended to make it 
more workable, OPA said Aug. 1. 

The action makes the follow- 
ing changes: Control of refrigera- 
tor rentals by landlords to tenants 
in connection with the use or oc- 
cupancy of housing accommoda- 
tions was clarified. Refrigera- 
tors sold “as is” must have all | 
parts necessary for operation. 

A consumer selling a used me- 


the guarantee requirements by a 


parts and repairs if he cannot 
himself provide them. All 
models produced in 1941 and 
1942 and all chest-type or lift- 
top refrigerators are given dol- 
lar-and-cent prices. The specific 
ceiling prices dre the same as 
prices that would be arrived at 
by applying the formula, but 
specific prices are preferable, be- 
cause they relieve the seller of 
the burden of calculating price 





chanical refrigerator may meet 


REVOKE ORDER L-177 
CONTROLLING BALSA 
WOOD DISTRIBUTION 


ceilings. 





REVOKE FINAL MILK 
CAN DISTRIBUTION 
CONTROL ORDER 





Restrictions on the distribu- 
tion of balsa lumber (order L- 


The last controls on the dis- 
tribution of milk cans have been 


written agreement to pay for all | 





177) which had limited sale to} revoked, the Department of Agri- 
orders rated AA-5 or better,| culture has announced. War 
were removed by WPB on July| Food Order 104, which stipulated 
10, because the amount now be- | distribution procedures for manu- 





ing brought into the country is | facturers, 


considered sufficient to meet mili- 
tary requirements and to build 


up an adequate stockpile. No| 


balsa lumber is produced here. 

Military uses of balsa are for 
life rafts and floats and aircraft 
plywood. Before the war, balsa 
was used chiefly for model air- 
planes (approximately 65 per 
cent of production) and for toys, 
scale models, surgical supplies, 
theatre and motion picture props, 
hat blocks and scientific equip- 
ment, 

In 1943, total requirements 
rose to a peak of 35,000,000 
board ft. compared with an an- 
nual pre-war use of some 5,000,- 
000 ft. and importation was ex- 
panded accordingly. 


OPA Moves to Have Iron-Steel Sellers 


became inoperative 
July 1. 

| Rationing of milk cans was 
ended a year ago after most of 
| the heavy demand, resulting from 
| the operation of new milk pro- 
cessing plants, had been satis- 
fied. After rationing was dis- 
continued, WFO 104 provided 
rules safeguarding supplies of 
milk cans for each State indi- 
| vidually. The percentage of a 
| manufacturer’s production which 
| could be distributed in any State 
| was restricted, and each manu- 
facturer was required to hold a 
| reserve with which special re- 
| quirements could be met. _Dis- 
| tribution controls were revoked 
| simultaneously with restrictions 
‘on their making. 





Price Increases Absorbed by Customers 


Warehouse and jobber sellers 
of iron and steel products were 
given a procedure by OPA, July 
26, for asking permission to pass 
on to their customers a number 
of mill ceiling price increases 
that until now they have been 
required to absorb. 

If the price agency does not 
either approve or disapprove the 
application within 20 days after 
it has given written acknowledg- 
ment of receipt of the petition, 
the applicant may use the re- 
quested price until further no- 
tice. Items for which petition for 
permission to increase warehouse 
selling prices may be made in- 
clude the following: Carbon 
steel, blooms, billets, slabs, sheet 
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bars, plates, rails, tie plates, 
track spikes, hot rolled bars and 
bar shapes, hot rolled wire rods, 
hot rolled sheets and galvanized 
sheets; porcelain enameling 
sheets, electrical sheets, and hot 
rolled or galvanized iron sheets. 





GOATSKIN AVAILABLE 
TO MANUFACTURERS 
OF LEATHER ITEMS 


Manufacturers of handbags, 
billfolds, key cases, pocketbooks 
and other leather items no longer 
need special applications to re- 
ceive India-tanned goatskin, WPB 
reported July 24, after it had re- 
voked direction 16 to order 
M-310. 











LOOKS LIKE OUR DARLING WILL 
SOME DAY BECOME A HOUSEHOLD 


APPLIANCE 


DEALER! SS 
TD 





YES, DEAR, HE'S 
ALREADY PICKING 
A WINNER,.THE 


ay 44 AUTOMATIC 
WASHER! 





Made in Newton, lowa Since 1908 by 


AUTOMATIC WASHER COMPANY 
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UNDER GOVE 


RNMENT WAR-TIME RESTRICTIONS 
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Nail, staple sales — Section 
(b) (2) of Amendment 9 to Revised 
Supplementary Regulation 14 permits 
the wholesale distributor and others to 
add $1.10 per 100 lbs. or 55 cents per 
50 Ibs. to the “dealer mill carload price” 
where the wholesale distributor pur- 
chases direct from the mill. This ap- 
plies only to out-of-stock sales of 2500 
lbs. or less to farmers and 1500 lbs. or 
less to contractors, commercial, indus- 
trial and institutional users (except re- 
tailers) or the Federal or any State 
Government or political subdivision. 

7 * * 

Fishing tackle prices — Ef- 
fective August 2, OPA amended its 
price order 45, exempting all minor 
items of fishing equipment from price 
control, on the ground that these affect 
the cost of living only slightly, while 
the difficulties of regulating prices out- 
weigh their importance. Price controls 
remain on rods, reels, textile lines and 
nets, while among the items now ex- 
empted from OPA regulation are metal- 
lic lines, hooks, stringers, scalers, floats, 
swivels and sinkers. OPA reminds that 
these freed items still come under the 
Consumer Durable Goods regulation as 
to manufacturers’ prices, and under 
the General Maximum Price Regulation 
as to distributors’ prices. 

. - * 

Hoists, winches, and snatch 
blocks — Resellers’ maximum prices 
for new hoists, winches, and snatch 
blocks that have been declared surplus 
by the Navy and have been or may be 
sold by RFC have been announced by 
OPA. The items thus being priced 
were constructed to government speci- 
fications for use in cargo planes, and 
some 500 of each now are being of- 
fered for sale. Details are in OPA’s 
order 72, under price regulation 94, ef- 
fective July 31. 

¢ @-% 

Industry profit factors—On 
July 25, OPA announced “profit factor” 
percentages whereby manufacturers, re- 
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converting into civilian output, and 
faced with cost increases since the 
“base” year—usually 1941—may more 
easily find their place in the price pic- 
ture on various products on which they 
are starting. 

Profit factors have been established 
for seventeen individual industries, and 
for six industrial groups. The percent- 
ages are aimed at equalling one-half the 
average percentage profit margin (above 
total cost) in the pre-war period 
1936-39, for each industry or group. 

Included among the specific lines re- 
lieved are: 

Per Cent 
Sheet Aluminum Utensils on, Gn 
Cast Aluminum Utensils 
Bicycles ... Lodele. aaaa 
Clocks and Watches i 
Household Seales ..........+.- 
Lighting Fixtures ...... 
Metal Office Furniture .. 
Metal Toys ..... Vie eds 
Small Musical Instruments 
Office and Store Machines. 
Photographic Equipment ..... 
Radios and Phonographs.... 
Small Firearms .........+-: 
Wood and Upholstered 

TINO ec ccbcacesiccess 

The industry groups covered, and 
their “profit factors,” are: 

‘ 


bad 
0 


+ ROO DOW OOENEN DO moTCS 
NOK OHH mmr clo: 


Per Cent 
Beds and Mattresses ... - -— 
Small Electric Appliances.... 4.9 
Sporting Goods........ ‘ 
Miscellaneous Metal Products 


Ww 


on 
o 


(non-ferrous) ....... oo+-0m 
Other Miscellaneous Durable 
rrr 3.6 
Other Wood Products ....... 3.6 


These general relief factors, added to 
1941 base figures—together with indi- 
vidual adjustments for exceptional cost 
increases in materials and basic wage 
rates—will enable particular companies 
to obtain individual price relief when 
needed, over and above OPA’s indus- 
try-wide adjustments. Manufacturers 
who have previously calculated prices 
using a lower profit factor, are _per- 
mitted to refigure their ceilings using 
the newly announced OPA factor if 
more favorable. 

* 2 * 
Aluminum-ware price for- 
mula—On July 25, OPA announced its 
first definite industry reconversion price 
formula permitting manufacturers to in- 


crease 1940 prices by 10 per cent on 
sheet aluminum-ware and by three per 
cent on cast aluminum-ware. Manufac- 
turers’ prices prevailing in 1940 are 
used as the base (manufacture was not 
permitted in 1941) and the increases 
were calculated by adding to 1940 costs 
any approved increases in materials or 
basic wage rates, together with a profit 
margin equal to the industry’s pre-war 
margin for the years 1936-39. Final 
prices will be above those ruling either 
in 1940, 1941 or 1942, meaning that 
consumer prices undoubtedly will also 
be higher. OPA states that while alu- 
minum metal costs have decreased dur- 
ing the war, wage rates and prices of 
fittings have increased enough to offset 
the decline. 
* * * 

Coiled hay baling wire—Ef- 
fective July 14, OPA established pric- 
ing procedures for an item of wire 
which is coming more largely into the 
market. This is hay baling wire in 
small continuous evenweight coils for 
use in automatic hay baling machines, 
so-called “one-man” baling machines. 
For example, the coil usable in the 
John Deere baler is 15 gauge wire and 
is put up in 45-pound coils 5 inches 
inside diameter and 9 inches outside 
diameter. Whatever the baler and 
whatever the coil specifications, the 
July 14 amendment to price regulation 
49, proposes that wholesalers sell from 
their stocks, to dealers, or to others 
buying for resale, or that they sell to 
contractors, industrial, institutional or 
government buyers in LCL quantities, 
at a markup of 20 per cent above the 
wholesaler’s carload delivered cost. In 
carload quantities, 40,000 pounds or 
more, the distributor discounts his LCL 
pricing (above) fifteen cents per hun- 
dred pounds. On sales to farmers or 
ordinary consumers, in lots of more 
than 2500 pounds, the above-mentioned 
“dealer” prices will apply, without in- 
crease. On sales of 2500 pounds or less, 
however, the retailer is permitted a 
mark-up, over his cost, of 331/3 per 
cent. In figuring the 2500 pound 
weight, all orders for iron and steel 
products (except pipe) shall be in- 
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cluded, received by the retailer from 
any single customer in a single day, for 
shipment to one destination at one 
time. oe e 


Other OPA price rulings — 
Effective July 23, OPA amended price 
regulation 188, adding to several groups 
in Appendix A of the regulation, the 
following items on which ceilings are 
established under its general pro- 
visions: 

Hammocks. 

Garden hose nozzles, 

Lawn sprinklers, 

Mechanical refrigerator cabinets. 

Coffee makers and accessories. 

Filter papers for coffee makers. 

Flower pots. 

Jewelry findings. 
Present dollar-and-cent ceiling prices 
for bicycles made to wartime specifica- 
tions will remain in effect although 
order L-52, covering war bicycles, has 
been revoked. Revocation of the order 
May 22 opened the way for manufac- 
turers to produce pre-war models, but 
some manufacturers have indicated they 
will continue for the time being to make 
wartime or substantially similar models. 
OPA makes clear that existing dollar- 
and-cent prices will remain in effect for 
all machines made to the specifications 
that were set up in the order. Pend- 
ing consideration of a petition for an 
increase in ceiling prices, manufac- 
turers of window glass have been au- 
thorized by OPA io sell on an adjust- 
able pricing basis. Manufacturers, be- 
ginning July 28, may make deliveries 
and bill customers at present ceiling 
prices with the stipulation that final 
price may be increased later if an in- 
crease in ceiling prices is authorized. 

. ~ . 


Surplus plywood and veneers 








—Wholesale and maximum prices for | 


surplus hardwood plywood and veneers 
to be sold by the RFC for civilian use 
have been announced by OPA. All 
sales, under the action, effective Aug. 
4, 1945, are either at the distribution 
plant (wholesale) or retail level. A 
distribution plant reseller figures his 
price by adding the actual freight cost 
paid by him to his purchase price from 
the Government. To this figures he 
adds the same mark-ups that are al- 
lowed in the hardwood plywood regu- 
lation. For sales at retail the maximum 
price is the sum of the purchase price 
from the Government and freight plus 
75 per cent. Order No. 74 under Sup- 
plementary Order 94, Special Maxi- 





mum Prices for Certain Plywood and | 


Veneers, effective Aug. 4, 1945, made 


these provisions. 
* _s * 


Hearing aid batteries—Effec- 


tive July 23, OPA amended price regu- 
lation 576, ruling that all the hearing 
aid batteries, except war models, that 
may enter the market this year, must 
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Fits round and fiat sur- 
faces. Holds lines se- 
curely—does away with 
rusty nails and e 
Will not injure line. 
Saves time and effort. 


PROFIT- 
BUILDERS 


Sales and profits for you on every clothes line! 
Here’s the self-selling item that gets them for 
you—TITE-LINE CLOTHES LINE HOLDERS. 
Retails for 10 cents. Sells generally in quantities of 
6 or more. Repeat orders, too, when housewives 
see how easily clothes lines can be strung. Can be 
used on flat and round surfaces, in the attic, base- 
ment, outdoors. 


NATIONALLY ADVERTISED — DISPLAY PACKAGED 


FOR QUICK SALE 


It’s this easy:—simply place several of these sales-talking, self-demonstrating 
TITE-LINE display cartons on your counters. TITE-LINE is an attractive and 
extremely useful piece of merchandise. This practical clothes line holder has 
been nationally advertised in BETTER HOMES AND GARDENS, POPULAR 
MECHANICS, and PATHFINDER. It’s simple—does its job effectively—is 
easily installed—speeds tying up of clothes lines—that washday nuisance. Will 
not break. Resists rust. Packaged 24 to carton. Ample supplies of TITE-LINE 
Clothes Line Holders are now available. Order from your jobber today. If he 
cannot supply you, write direct to us giving your jobber’s name. We'll see 
that you are supplied with these self-selling profit-builders promptly. 
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TURBINE 


As Soon As the Government 
Gives the Word! 


Fremax Froducts 


DIVISION CHISHOLM-RYDER CO., INC. 
4509 Highland Ave., Niagara Falls, WN. Y. 








SHOW CASE 
HINGES 


WT) 
Pore ebee he peers 





No. 43-00-2 


a” x 1%” 


Shelby Show Case Hinges are made of 
durab'e wrought steel with strong, well- 
tempered and long-lived springs. Avail- 
able in black enamel and dull brass fin- 
ishes. Packed one dozen pairs in box, 
without screws. 


No. 43-00-1 
1%” x 154” 


Order from your Jobber 
THE SHELBY SPRING HINGE COMPANY 
SHELBY, OHIO 


Shy 


HLILDERS 
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retail at their Mare¢h, 1942, prices. 
Production of these batteries had been 
restricted in the war period by order 
L-71, but this order has been revoked. 
As a result, new styles of hearing and 
B batteries may be produced by some 
manufacturers. Since OPA’s price ceil- 
ings were prepared for war models only, 
they are not appropriate to new models, 
so the 576 regulation (dry batteries) 
as amended, now makes clear that new 
styles are not subject to the war-model 
dollar-and-cent prices. 
+. * * 

Leather split price—Produc- 
ers’ ceiling prices for limed, pickled and 
blue chrome splits—a by-product of 
hide, kip and calf upper leather tanning 
—have been permanently established at 
March, 1942, levels, OPA said on Aug, 
2. Pending completion of a survey to 
determine final prices for sales by pro- 
ducers and distributors, OPA estab- 
lished March, 1942, prices for these 
sales on a temporary basis. During the 
previous base period, November-Decem- 
ber, 1941, prices for splits were out of 
line with the general level of leather 
prices. The splits are used to make 
shee upper leather, shoe linings, leather 
gloves and industrial work clothing. 
Prices for these products will not be 
affected, since the new producer and 
distributor prices for splits are merely 
brought into balance with the general 
level of prices for related types of 
leather, OPA said. Amendment No. 2 
to Order No. 4 Under Maximum Price 
Regulation 61—Leather—effective as of 
Aug. 1, 1945, made these provisions. 

** * 

News of rope—Cordage order 
M-84 still closely governs the making 
and distribution of rope. It bans the 
use of manila for any but specified war, 
marine and life-saving purposes, and 
heavy gas and’ oil well drilling. It re- 
stricts sisal to other limited industrial 
and marine purposes where the safety 
factor is involved. Jute or istle ropes 
still available in restricted amounts, are 
permitted for farm and other general 
civilian uses. The order was slightly 
amended July 26, assigning an AA-1l 
preference rating to manufacturers of 
wire rope for obtaining jute centers 
for wire rope, also specifying that the 
restrictions of the order apply only to 
new rope and twine. The provisions 
prescribing the use of coir (cocoanut) 
and cotton fibers for certain end uses 
have been cancelled. Also, the order 
now provides that rope (other than 
manila or sisal) may be “used for 
physical development, recreation and 
amusement activities.” WPB says that 
all-over rope supplies are now just about 
meeting requirements, with sisal output 
now fully up to the permitted monthly 
consumption, and manila up to 94 


per cent of the amount allowed. 
Second-quarter sales of manila, sisal, 
jute and istle cordage totaled 78,585,000 
pounds, practically equal to first-quarter 
sales. 

+. . * 

Legumes, grass seeds—Three 
changes in the regulation governing 
maximum prices of legume and grass 
seeds have been made by OPA. They 
provide: (1) Additional discounts for 
noxious-weed-seed content; (2) specific 
provisions for quality cleaned seed mix- 
ture markups, and (3) a new sweet 
clover discount for certain quality 
cleaned and processed seed mixtures. 

* + * 

Copper wire for repairmen 
—Amending CMP Regulation 9A on 
July 23, WPB has increased the amount 
of copper wire that repairmen may buy 
in a calendar quarter, without WPB 
authorization, from $75.00 worth, or 
one-tenth of what they used in making 
repairs in the year 1941 (whichever is 
greater), to $150.00 worth, or one- 
eighth of 1941 repair usage. However, 
the regulation provides that a repair- 
man may use up to only $25.00 worth of 
material purchased under the regula- 
tion to install any unit of new or used 
air-conditioning or refrigeration equip- 
ment. Specific repairmen for whom the 
purchase of copper wire has been par- 
tially relaxed are refrigeration repair- 
men, domestic appliance repairmen, 
electricians, electrical contractors and 
radio repairmen. As amended, Regula- 
tion 9A also removes the ban against 
use of new cord and other materials 
(obtained by its means) for certain 
specified types of maintenance and re- 
pair work. 

ao * - 

Stainless steel—On July 19, 
WPB authorized manufacturers and 
steel warehouses to place unrated orders 
for stainless steel, an action particu- 
larly important to the automobile in- 
dustry, which has been wondering 
where it would get materials for bright 
finishes. The placing of unrated orders 
for all other types of steel, together 
with copper, brass, aluminum and mag- 
nesium was authorized July 1. Stain- 
less steel now will be available for 
unrated orders to the extent that it is 
not required for priority orders. The 
action results from a decline in mili- 
tary and foreign requirements for 
nickel, an important “stainless” com- 
ponent. 

7 . . 

Sheet and strip steel—Hopes 
for a 400,000-ton increase in sheet and 
strip steel production, to increase the 
total to 4,000,000 tons in the fourth 
quarter, as a result of an expected in- 
crease in manpower and the usual au- 
tumnal production gains, were expressed 
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by War Production Board officials re- 
cently before the Iron and Steel Indus- 
try Advisory Committee meeting, WPB 
reports. This expected increase, coupled 
with a 700,000-ton over-all reduction in 
Controlled Materials Plan requirements 
for sheet and strip as a result of the 
allotment cuts scheduled, would provide 
a 1,100,000 ton “kitty” for producers of 
automobiles, stoves, refrigerators and 
other reconversion users dependent on a 
supply of sheet steel for their produc- 
tion, WPB said. WPB has definitely 
decided to continue the Controlled Ma- 
terials Plan throughout the fourth 
quarter of 1945, the agency said, but is 
moving steadily toward a continued re- 
laxation of controls. This has been 
indicated by charp cuts in the many 
CMP programs for the fourth quarter. 
Steep reductions have been instituted 
in requirements for many products, 
meaning that many manufacturers of 
products that have been “de-program- 
med” must compete for their steel re- 
quirements on an unrated order basis, 
WPB said. It was also reported by 
WPB that over-all steel CMP require- 
ments in the fourth quarter would allow 
for the production of about 2,100,000 
tons of steel for unrated orders, This 
compares with an expected production 
of about 800,000 tons of steel on un- 
rated orders in the current three-month 
period. The expectation of the fourth- 
quarter increase is based largely on a 
1,000,000 reduction in direct military 
requirements and a 700,000-ton drop in 
“B” product requirements. Despite the 
apparent availability of some 2,000,000 
tons of steel in the fourth quarter for 
unrated orders, it is expected that in 
addition to sheet and strip, other steel 
products such as structurals and some 
sizes of hot rolled bars would continue 
in tight supply. 
* * * 


Screen cloth very scarce — 
WPB says that civilians will be limited 
to approximately 30 per cent of their 
estimated wire screen requirements in 
the third quarter of this year, because 
of increased military demands. This, 
however, will be somewhat better 
than the amount available in the first 
and second quarters. WPB has al- 
lotted over 120,000,000 square feet of 
wire screen cloth (more than 70 per 
cent of current production) for the pro- 
tection of our armed forces and 
wounded service men in the Pacific 
area. While this leaves very little 
metal screen cloth available for ci- 
vilian needs, more cloth is being made 
than during last season, and further in- 
crease in production is expected since 
the industry was recently placed on the 
National Production Urgency List—a 
move that should better its man-power 
supply. Although the average house- 
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holder will contigue to experience dif- 
ficulty in obtaining metal insect screen- 
ing with which to repair damaged and 
rusted screens, there will be special 
effort to relieve “essential users,” and 
those in the most critical health areas. 
Continued screen conservation and self- 
rationing is urged. 
defined in the metal screen cloth order 
(L-303), include such establishments 
as_ hospitals, health nurses’ 
homes and institutions for the mentally 


Essential users, as 


centers, 


and physically sick. 
af + 7” 
Equipment for civilian pro- 
duction 





— WPB amended Priorities | 


Regulation 24 on July 24, simplifying | 


the obtaining of priorities assistance on 
equipment for “the initiation, resump- 
tion or expansion of civilian production 
or services’—but only “where no con- 
struction is involved which requires au- 
thorization under L-41.” The amendment 
will permit the filing of a single ap- 
plication to cover any number of items 
of equipment needed for the same ci- 
vilian purpose, except a few types of 
chemical processing or laboratory equip- 
ment. The changes do not affect equip- 
ment for war production or production 
or services essential to the war effort. 
For such equipment, applications must 
be filed under the former customary 
procedures. While WPB says its gen- 
eral policy is not to grant priorities 
assistance for equipment required for 
the initiation, resumption or expansion 
of civilian production or services, it 
now makes exception in that priorities 
assistance may be assigned if the ap- 
plication shows that all of the follow- 
ing conditions are satisfied: 

1. There is no reasonable prospect 
that: the items can be acquired at the 
time requested without a rating or spe- 
cial authorization. 2, The items are 
only a small bottleneck portion of the 
total equipment needed, the remainder 
being on hand or available without spe- 
cial assistance. 3. The items are actu- 
ally needed to permit production or ser- 
vices by the applicant, not to replace 
or supplement existing equipment that 
is adequate though less efficient. 4. The 
items are needed by him in order to 
operate at the minimum rate consistent 
with efficiency. 5. The product that 
the applicant will manufacture or the 
service he will render is needed for 
the civilian economy. 6. The requested 
delivery date is such that production or 
services will be materially delayed by 
failure to receive the items then. 

. . > 


As to insecticides—Pyrethrum, 
rotenone and DDT, three important in- 
secticides, remain critical in supply, but 
WPB has announced easing in alloca- 
tion controls of off-grade pyrethrum, 





which is not suitable for military use. | 


Call Ryerson when 


you need steel — any kind, shape, 


or size. Large stocks are available 
at ten convenient plants. Ask for 
a Ryerson Stock List —your guide 
to quick shipment of steel. 


Principal Products Include: 


Bars «+ Shapes « Structurals « Plates « Sheets 

Fleer Plates « Alloy Steels «+ Stainless Stee! 

Shafting « Screw Stock « Wire « Mechanical 

Tubing « Boiler Tubes « Reinforcing Steels 

Teel Steels » Babbitt « Nuts « Bolts « Rivets 
Welding Rod « Etc. 


JOSEPH T. RYERSON & SON, Inc. 


Plants at: 
CHICAGO, MILWAUKEE, ST. LOUIS, DETROIT, 
CINCINNATI, CLEVELAND, BUFFALO, BOSTON, 
PHILADELPHIA, JERSEY CITY 


HERE'S 


My 
THE LONG-LIFE a> 


LENK 


LINE 


Industrial Packings 
and Retail Packaging 












aa 


dependable, 
soldering equipment by Lenk wins 
professional and public approval! 


Sturdy, long - serving 


ALCOHOL AND GASOLENE BLOTORCHES 
ELECTRIC SOLDERING IRONS 

WIRE, CORE, BAR SOLDERS 

LENK ALUMINUM SOLDER (Fluxless) 








Write Today for 
Particulars 
x«** 






MEWTOM LOWER FALLS 62 MASS 
Mrmmhectarets fh tnhheoe Lqupmat ware 19e 
ADDRESS, POST OFFICE BOX 
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HEAD YOUR BUYING LIST 








ZIM CAN OPENER 


Opens any shaped cans, leaving 
edges clean. Strongly made for 
long service. Folds upward 
when not in use. 





Removes screw caps, bottle caps, pry-up 
caps and friction caps. Folds fat against 
wall when not used. 






DELUXE MODEL 
ZIM JAR OPENER 


ZIM FLATIRON REST 





STANDARD MODEL 


Leaves entire board for ironing. Folds back 
when not in use. 





WHEN THE WAR IS WON... 
we will supply you with the familiar Zim 
appliances and new “postwar” ones too. 
Meanwhile, we are apportioning the products 
which regulations permit us to make so each 
customer will get some. 





ZIM MANUFACTURING CO. 
Headquarters for Labor-Saving Home Appliances 
3037 CARROLL AVE. — CHICAGO 12, ILL. 
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As a result, this material may now 
be purchased for the protection of all 
growing agricultural food crops (in- 
cluding Victory gardens), for the pro- 
tection of food processing plants, and 
for structural pest control service. Con- 
sumers need merely certify the end-use 
intended. It is hoped this will assist in 
food growing, especially in view of the 
current shortage of nicotine for which 
pyrethrum frequently can be _ substi- 
tuted. All high-test pyrethrum will con- 
tinue to be channeled to the military 
for the production of “aerosol bombs,” 
to combat malarial insects. WPB says 
that approximately the same quantity 
of rotenone will be available for the 
1945-46 agricultural year as was avail- 
able last year, and that a very limited 
quantity of DDT will continue to be 
made available for experimental pur- 
poses in the current quarter. 
a . . 


Radio equipment outlook— 
WPB has promised that manufacturérs 
of radio equipment and parts will be 
permitted to convert to civilian produc- 
tion under “spot authorization” (P. R. 
25), if and when facilities are released 
by reduced military requirements dur- 
ing the third and fourth quarters. 

+ * * 


Lead for paint, glassware— 
A limited increase in the quantity of 
lead available for distribution under 
Order M-384, governing lead chemicals, 
has permitted a liberalization of quota 
restrictions affecting rubber  com- 
pounding, gasoline refining and the pro- 
duction of red lead, white lead, deco- 
rative ceramics and decorative leaded 
glassware during the third quarter of 
this year, the War Production Board 
reported Aug. 2. Because of the essen- 
tiality of the use of lead chemicals for 
rubber compounding and gasoline refin- 
ing, all restrictiéns for such uses have 
been removed in the Aug. 2 amendment 
to M-384. The quota on red lead for 
paints has been increased from 30 to 40 
per cent, and the quota for the produc- 
tion of white lead for paints was raised 
from eight to 12% per cent. The red 
lead quota now is approximately 80 per 
cent per quarter and the white lead 
quota 25 per cent per quarter. In view 
of the increased whjte lead quota, the 
amount of pig lead permitted for use in 
the production of white lead has been 
increased from 15 to 20 per cent. Prior 
to this amendment, use of lead for 
decorative ceramics and decorative lead- 
ed glassware was prohibited. Lead is a 
necessary ingredient for continued pro- 
duction of the industry. In order to 
keep this industry operating at a mini- 
mum level, 25 per cent quotas have 
been assigned for third quarter pro- 
duction of decorative ceramics and deco- 
rative leaded glassware. 


Home farm freezers — Esti- 
mating that there will be a demand for 
approximately 1,000,000 home and farm 
freezers in the first year after V-J day, 
the Refrigeration Equipment Manufac- 
turers Association said recently that a 
large percentage of this output will go 
into farm homes. Pointing out that it 
was the nation’s farmers who pioneered 
the use of home freezing units, the as- 
sociation declared that farmers now 
have total reserves of more than 12 
billion dollars available for buying con- 
sumer products. 

a . * 


Paint containers — Amending 
order M-81, WPB provides that, for 
packing paste water paints, including 
resin emulsions, manufacturers may 
hereafter use 100 per cent of their 
1941 usage of tinplate or terneplate 
cans, instead of 60 per cent as formerly. 
Quotas for other paint products remain 
at 60 per cent of the base period usage. 


- lal * 


Containerboard — In view of 
uncertainties regarding future military 
requirements for containerboard, the 
War Production Board reports that it is 
not possible at the present time to re- 
voke Order L-317, governing the manv- 
facture and use of fiber shipping con- 
tainers. At a recent joint meeting of 
the Containerboard and Fiber Box In- 
dustry Advisory Committees, revocation 
of controls governing fiber shipping con- 
tainers was recommended by committee 
members. This recommendation was 
made with the reservation that no 
changes would be made until it was 
established that such action would not 
adversely affect production of container- 
board. However, as a result of the 
recommendation, industry members and 
fiber box users were under the mis- 
taken impression that immediate revo- 
cation of the order would follow. WPB 
pointed out that due consideration was 
given to the advice of the committees, 
but that upon investigation it was found 
necessary to retain controls until the 
military requirements for the fourth 
quarter have been determined. These 
requirements will not be formally deter- 
mined until early in September, and 
therefore, no action on L-317 can be 
considered until that time, WPB said. 


Lumber for emergency re- 
pairs—WPB has announced that order 
L-335 is amended, so that home owners 
need no longer apply to N.H.A.’s Fed- 
eral Housing Administration for au- 
thorization to purchase lumber needed 
for emergency repair. Any home owner, 
except a farmer, who needs lumber for 
emergency repair may certify his pur- 
chase order and place it with a dis- 
tributor. Farmers obtain their lumber 
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for emergency repairs through their An owner may apply only to obtain 


AAA County Committee. A home owner the minimum quantity of lumber need- 
is defined as a person who owns and ed for the emergency repairs. Distrib- 
occupies a single family dwelling unit; utors may replace lumber sold to home 
the term does not include a landlord or owners on these emergency repair or- 
a tenant. Emergency repair is consid- ders by certifying their purchase orders 
ered to be repair of damage caused di- and applying an AA-3 rating. During 
rectly by fire, flood, tornado,” earth- the rest of 1945, this rating may not 
quake, storm or similar disaster, or be used by the distributor to obtain 
other necessary repair of a dwelling more than 10,000 board feet of lumber 
that would be unfit for continued occu- or 5 per cent of his retail lumber sales 
pancy if not repaired immediately. during 1944, whichever is greater. 








SALES OF 1104 INDEPENDENT RETAIL HARDWARE 
DEALERS IN UNITED STATES 


June, 1945, Comparisons 
June’45 June’45 





vs. vs. ss 
No. Stores June’44 May’45 June’45 June ’44 May ’45 
Total 1,104 +10 45 $9,673,807 $8,831,567 _ $9,218,938 





1945, $56,906,797; 1944, $51,223,369 , 
First six months, 1945, $56,906,797, (b) showed 11 per cent gain 














over 19 
Per Cent Change 
June’45 June ’45 Dollar 
Number of vs. vs. Sales 
States by Regions firms reporting® June’44 May’45 June’45 
New England ........ .. 68 + 8 + 6 $668,310 
Maine St ee 10 + 7 +14 109,377 
New Hampshire .......... 5 +12 + 8 147,851 
Vermont ae 5 + 7 +15 41,949 
Massachusetts ......... 28 + 8 0 250,349 
Rhode Island............. RRR ee Le. Py eee 
I > sa cicle dees. aD +1 +13 82,585 
Middle Atlantic ...... ... 419 + ] +7 1,040,311 
Pennsylvania .......... 119 +1 +7 1,040,311 
East North Central ......... 341 +13 +9 2,815,057 
ae oe 98 +16 +10 ' 
Rae Ae 53. +14 +9 
MED fixie: Bice hee 1 78 +12 + 4 
Michigan ...... 36 +16 +13 
Wisconsin ....... aoe +7 +11 
West North Central ..... 149 + 3 + 3 
ee = 45 + 7 + 8 
Missouri ....... 33 + 6 +2 
Nebraska ...... ' 35 + 7 —2 
Kansas . vo — 3 + 3 
South Atlantic . 45 +12 — § 
South Carolina 10 +11 —10 
Georgia .... 19 +10 — 6 
Florida 16 +15 — 2 
East South Central 12 +16 +10 
Alabama 12 +16 +10 
West South Central 101 +5 — 5 
Arkansas ..... 16 +13 — 2 
Oklahoma . 30 + § —4 
Texas .. 55 + 4 — 5§ 
Mountain . 74 +9 + 1 
Montana 15 +10 — 7 
Idaho 12 + +11 
Wyoming 5 +18 + 4 
Colorado 23 + 2 + 3 
New Mexico a +10 — 3 
Arizona e 
Utah ..... +o tae e 
Nevada ..... 4 + 9 + 4 
Pacific 200 +13 + 5 
Washington 26 +14 +12 
Oregon 26 —2 +7 
California ; 148 +17 +4 1,742,611 
Chicago, Il. cic ae +15 +9 74,538 
Los Angeles, Cal . jeg Se +10 +15 169,724 
Portland, Ore. 8 — 2 +4 64,940 
San Francisco, Cal. 1 +10 — 6 186,583 
Seattle Wash. .. 6 + 5 + 6 40,145 





Note: (a) includes reports received too late for inclusion in previous monthly 
totals. (b) number does not apply in all cases to the year-to-date figures. (c) in- 
sufficient data. Compiled by Bureau of the Census, U. S. Department of Commerce. 
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Make Plans Now 
for Your Opportunity 











Have you figured out how 
you will bring mechanics 
into your store for the soc- 
ket wrenches and attach- 
ments they will be needing 
when they shift to peace 
jobs? Ask your hardware 
jobber to show you how 
the None-Better method 
of display merchandising 


brings the business to you. 





: 
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And Still Available for Hardware Distribution 


Simulated Marble 


Ash Tray 

Made of plastic in a mottled design, 
with a glass amber insert grooved to 
hold four smokes. Glass insert is 5 in. 





in diameter, and the plastic base is 6% 


in. in diameter. Serolite Co., 9-11 
White St., New York City says spots or 
stains can be removed easily with any 
wax polish. Can be cleaned with a 
soft dry cloth. Trays are individually 
gift wrapped. 


Electric Water Systems 
Issues “Proof” Booklet 


Plumbing & Heating Industries Bu- 
reau, The Electric Water Systems Coun- 
cil, 35 E. Wacker Drive, Chicago 1, 
Ill., has recently issued a new booklet 
entitled, “Here’s Proof of What an 
Electric Water System Will Do for 
You.” It consists of statements by rep- 
resentative farmers telling how their 
electric water systems are helping them 
to produce more meat, poultry, milk 
and vegetables, as well as providing 
comfort, convenience, and fire protec- 
tion. The book has an immediate and 
a long-range objective, the former aim 
being to help increase food production 
by the use of running water, and the 
latter to keep the advantages of a 
mechanized farm water supply before 
prospective buyers in the post-war 
period. The testimonial statements on 
the advantages of such a system are 
from various types of farmers, includ- 
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ing general, stockman, dairy, poultry- 
man, gardener, and a farm housewife. 
Each statement is signed and is accom- 
panied by illustrations taken on the 
farm. Copies are to be sent to all 
farmers who do not have electric water 
systems but who should have them. 
Dealers and distributors will obtain 
copies on request from their manufac- 
turers without charge, for distribution 
to prospects. 


Booklet On Peelable 
Plastic Coating 


Better Finishes & Coatings, Inc., 168 
Doremus Ave., Newark, N. J., has 
issued a 16-page booklet illustrating, 
and describing the use, properties and 
technical data on its peelable plastic 
film, “Liquid Envelope.” Material has 
been used as a protective coating on 
many war planes and is thought to 
have peacetime applications, including 
protecting laid-up tools or equipment, 
peelable protective coating for finely- 
finished metal, wood or plastic surfaces 
during manufacturing operations, and as 
an easily removed “plastic wrap” for 
shipping and warehousing. 





Animal Tether 


The Hayden Co., Bryn Mawr, Pa., is 
now manufacturing an animal tether 
known as “Wontwist” and guaranteed 
to hold cows, calves, goats, ponies and 
dogs. Wontwist is a 17 in. solid steel 
stake, with a top ball and socket made 
of heavy Bakelite. Directions specify: 
“Dig a hole in the ground 3 ins. in 
diameter and 3 ins. deep. Drive the 


stake in the ground with a hammer so 
that the top of the stake is 2 ins. below 
the top surface (first placing a wooden 
block on the top of the stake to avoid 
breaking the threads). Screw the top 
on.” 





Central Plastic 
Si-Lite Trays 

Central Plastics Co., 6 N. Michigan 
Ave., Chicago 2, Ill., is making “Si-Lite” 
round and oblong plastic trays. Trays, 





according to maker, will not mar or 
scratch, as their finish is part of the 
material itself. Temperatures from boil- 
img water to chilled air have no effect 
on them and they will not warp or lose 
dimentional stability. Trays are acid, 
alkali, and heat resistant, “Si-Lite” 
trays are colorful, attractive, odorless 
and tasteless. Round trays are available 
in 12 and 14 in. diameters—oblong 
trays are available in five sizes, from 
10 by 14 in. to 16 by 22 in. 





Booklet on Rental 
Of Floor Sanders 


The American Floor Surfacing Ma- 
chine Co., 518 S. St. Clair St., Toledo, 
Ohio, has issued a new booklet en- 
titled, “How to Make More Money in 
the Floor Sander Rental Business.” 
Booklet describes various plans to mer- 
chandise, display and rent sanders. 
Several suggestions offered include: 
advertising pamphlets, counter sign, 
floor display, window card, and display, 
window banners, permanent window 
streamer, newspaper, telephone book, 
and theater advertising. All suggestions 
are illustrated. 
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General Motors 
Frigidaire 

Model MI-7, DI-7 and DPI-7 have a 
food storage capacity of 7 cu. ft., shelf 
area of 12 sq. ft. and large frozen stor- 
age capacity. Equipped with drawer 
type meat tenders, sliding cold storage 
trays, and sliding glass top hydrators. 
Dimensions are 60 in. high, 30% in. 
wide at base and 255 in. deep. Re- 
frigerators are to be equipped with 
Meter-Miser sealed rotary type com- 
pressor, which is permanently sealed 
and requires no oiling. Other features 
include, aluminum Quickube ice trays, 
with built-in instant cube release and 
automatic tray release and a cold con- 
trol for regulating freezing speeds and 
cabinet temperatures. Refrigerant will 
be Freon-114. Frigidaire Division, Gen- 
eral Motors Corp., 300 Taylor St., Day- 
ton 1, Ohio. 


Burnproof Ironing 
Board Covers 


Textile Mills, 3948 Roosevelt Rd., 
Chicago 24, Ill., is making burnproof 
ironing board covers from a new as- 
bestos fabric called “Asbeston.” Covers 
will be sold in packaged sets with a 
Tex-Knit waffle knitted pad. Cover is 
said to be durable, washable, and it 
possesses an elastic edge for snug fit 
over all standard ironing boards. Maker 
states that the cover is easy to iron 
over. 


Battery Dispenser 
Display 


Bright Star Battery Co., Clifton, 
N. J., has made a new plastic battery 
dispenser. Made of clear, jewel-like 
plastic, it was built to hold six flash- 
lights as well as 48 flashlight batteries. 
Batteries are clearly visible through the 
transparent plastic, and are arranged so 
they may be dispensed one at a time 
without disturbing the display. Other 
models for varying quantities and sizes 
of batteries and lights will be made 
soon, 


Precision Grinding- 
Finishing Booklet 


Twelve-page booklet, called, “Faster, 
Better Finishing of Metal, Plastic & 
Glass,” describes the 3-M Wetordry 
Method of precision grinding and fin- 
ishing at high speeds. Explains, in easy 
language, how this method keeps op- 
trating heat at a minimum, increases 
life of abrasive belts, eases hazard 
created by dust when grinding glass, 
ceramics and certain metals, eliminates 
distortion, discoloration, and plastic 
flow. Includes numerous illustrations 
‘showing actual industrial applications of 
the 3-M Wetordry Method to problems 
frequently encountered in grinding and 
finishing departments. Minnesota Min- 
ing & Mfg. Co., St. Paul 6, Minn. 
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So... you think this 
looks like a pickup! 


eAnd so it is. An enlarged il- 
lustration lifted bodily from a 
Hamilton Beach ad currently at- 
tracting your postwar customers. 


They, too, are picking things 
up from these ads. Desires, most- 
ly, that they’re pretty sure 
Hamilton Beach quality food 
mixers and vacuum cleaners can 
fulfill. 


Soon, we hope you'll be able 
to add the clincher when these 
people call on you. After all, 
who’s in better position to do 
that than the dealer to whom 
Hamilton Beach has been a hall- 
mark for 35 years? That’s a long 
time. It represents a lot of honest 







We'n have plenty to eat 
aon including his Words! 


dealing. 


And, just as in the past, Hamil- 
ton Beach products will again 
be fairly distributed among legit- 
imate wholesalers, who will: 
make every effort to see that 
their dealers are fairly treated. 
Hamilton Beach Company, Divi- 
sion of Scovill Manufacturing 
Company, Racine, Wisconsin. 
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HAT'S NE 
Boedtecicedl SKY POWER 


Evnburn Asbestos Wick 
Oil-Burning Apparatus A MOTORLESS 


Asbestos kindler tape woven from re- RUNNING WATER ca 


inforced square mesh asbestos fiber. 


Wick is said to be smooth burning, fast 
lighting, with bes clogging of burner. DAY I E ial 
FOR EVERY FARM 








Flame is steady and sturdy. Available 
in two sizes, % in. in width by 72 in. 
in length, and 1% in. in width and 72 
in. in length. Will neither tear nor 
disintegrate, says maker. Packed in 
cartons containing 72 rolls of one size. 
Binzen Hardware Mfg. Co., 332 E. 149th | * 
St., New York City 51. 





49c Seller Grabs ; 
Big Profits i oe , | | Display For Sapphire- Running water on every farm will 
t " be the next big forward step in 


we int Phonograph Needle ls , 
‘ Point - &rap rural living. It will mean comfort, 
) Needle individually packaged in a easier chores, time saved and in- 













lucite container, bears a lifetime service 
(0) Pp B guarantee. With each order of 25 or creased profits — benefits every 
S [ more needles is given a smartly de- farmer is eager to obtain. 
IN CATCHING signed dealer display. Display is an A Monitor moforless water sys- 
3-COLOR DISPLAYS enclosed, windowed illuminated cabinet, tem provides the answer to the 
farmer’s needs: It also provides a 


Women will buy several of these amazing self- 
sudsing Cellulose Sponge SOAP BANKS at a 
time! Has so many uses they will need more 
than one—and it has a good mark-up on each 
sale. Just fill up inside pocket of Soap Bank 


great new source 
of business for 
dealers who are 


with discarded soap scraps, moisten in warm 

water—then watch the wonderful foamy lather 4 . 

bubble through as it cleans. Your jobber can quick to recog- 
upply 1 . ° © 
epee $3 nize its promise. 


It may take years 
‘for power lines to 
reach these farms, 
but free power from 
the wind reaches 
every farm. 

Call on the farm- 
ers in your area now. 
Sell a Monitor Sky 
Power windmill as 
the first step in a 
complete farm water 
system. This will es- 
tablish your market 
for pressure tanks, 
automatic contsols 
and fixtures when 
they are available. 





35¢ QUICK PROFIT-MAKER! 








lacquer-finished, 74% in. deep, 12 in. 
wide and 7% in. high which shows an 
individually packaged needle on a stage 
set with a beam of light cutting through 
the lucite package. Locked compart- 
ment in the rear of the cabinet holds a 
large supply of needles. Admiral Corp., 
3800 Cortland St., Chicago 47, Ii. 

















= o- _ Case} 
$ PUNCTURE-pRooe AGaingy 22 Rites 





Countersunk Pattern 









Housewives are waiting to buy this Cellulose Plastic Pipe Seals — 
Sponge dish mop that washes wonderfully clean att : > 
with rich, foamy lather, yet keeps hands dry Plastic pe seals and thread protec- 
Gets at hard-to-reach spots easily. A real self- tors in countersunk pattern are avail- 
seller for everyday washing chores. Useful in 7 
100 ways for home, office, and factory as a able now — the American Molded 
cleaner, moistener, dauber Your jobber can Products Co., 1644 N. Honore a Chi- 
supply you cago 22, Ill. Seals and thread protec- 7 
The celebrated Minute Mop & Drainer tors have accurate and durable thread- 
with Cellulose sponge mop head and . d : : * 
metal drainers now has national distri- ing, and are non-corrosive, dielectric * BRANCHES - 
— A — seller at $1.59. Your and exclude moisture, oil, dirt, grit, etc. BAKER MFG. CO.: Minneapolis, Minn.: 
jobber can supply you. Madison, Wis.; Fort Dodge. la.; Cedar 
Square sockets of the countersunk pat- Rapids, Ia.: Omaha, Neb.: Kansas City. 
tern are of dimensions to fit commercial lg ig mutciineen, Banaes 
: : G. LTD., Winnipeg, Canad: 
square bars of standard sizes. Dimen- AXTELL CO. Fort Werth, Tox Amorilic, 


sions are the same as the maximum Tex.: Lubbock, Tex.; San Angelo, Tex. 


size of cold rolled square steel bars 
given in A.S.T.M. specifications. Avail- BAKER MA 7 0 
able in sizes: %, %, %, 14, % and 1 in. 


\ MINUTE MOP (0. 


. : ine. 2oard. St. 
Uae § CHICAGO 16 ILL. 
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LOYAL 


4,\N\RE 


Wire, too, 
has been 
improved to 
meet war 
needs.... 
improvements 
your customers 
will enjoy 

after the 

war in 

ROYAL wire 
and ROYAL 
Cord Sets 









ROYAL ELECTRIC CO,, inc 


PAWTUCKET RHODE ISLAND 


WIRE * PLUG and CARTRIDGE FUSES 
CORD SETS + TROUBLE LIGHTS 
* CHRISTMAS LIGHTING SETS * 
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Booklet of American 
And War Standards 


A new list of all American standards 
and war standards, approved to date has 
been published by the American Stan- 
dards Association, 70 E. 45 St., New 
York City 17. Booklet contains about 
800 standards, covering specifications 
for materials, methods of tests, dimen- 
sions, definitions of technical terms, 
procedures, etc., in the electrical, me- 
chanical, building, transportation, textile 
and other fields. For easy reference the 
standards are listed alphabetically as 
well as by engineering fields. Includes a 
separate list of the War Standards—jobs 
carried throught since Pearl Harbor at 
the specific request of the Army, Navy, 
or industrial groups. 





Pipe Joint Compound 
In Stick Form 


Lake Chemical Co., 607 N. Western 
Ave., Chicago 12, Ill., is making Pipe- 
tite-Stik, a pipe joint compound in 
handy clean stick form. Merely rub 3 
or 4 strokes of the stick across the pipe 
threads and it spreads and fills threads 
when turned. Enclosed in a cardboard 
holder, it may be carried in a pocket or 
tool kit. It is unaffected by air, water, 
steam, acid, gas, brine, etc., and pre- 
vents rusting. Maker states joints are 





easily taken apart, months after appli- 


cation. Withstands vibration, tempera- 
ture changes, deflection, pressure, and 
contracts or expands with the pipe. Con- 
tains no lead. 


Fibrican Receptacles 


In three sizes, 10 in. top, 8 in. bot- 
tom, and 12 in. high, packed 24 to a 
carton; 12 in. top, 10 in. bottom, and 
15 in. high, packed 12 to a carton, and 
14 in. top, and 12 in. bottom, and 16 
in. high, with four packed to a carton. 
Material of all three is heavy quality 
fibre, with double rolled steel rim metal 
bottom. Available in dark brown and 
olive green. First model ideal for 
limited space, second, popular in educa- 
tional and commercial fields, and the 
third, spaciously designed for extremely 
busy corners. Maker says that these 
receptacles will not splinter or corrode. 
Fibrican Corp., Whitestone, Long 
Island, N.Y. 














Hi-line Controllers 
for Electric Fence 


The best-known name in the business, 
linked with the strongest selling story, 
backed up by steady farm-paper adver- 
tising and free point-of-sale material. 
There’s your assurance of success with 
Prime hi-line controllers. These six talk- 
ing points ring the cash register: 

1. Alternating Current. Causes more 
muscular reaction, more respect for 
the fence. 

2. Stronger Shock. Twice as strong as 
other approved controllers. 

3. Longer ‘Shock. Several impulses in 
each shock period. 

4. Less Current Leakage. 

5. Low Operating Cost. Full year’s 
operation for less than the cost of 
one hotshot battery. , 

6. Safety — Dependability. Approved 
by Underwriters’ Laboratories. 

Ask your jobber about the Prime line 

of hi-line and battery models, Prime 

sells only through jobbers. 


THE PRIME MFG. CO. 


1669 S. First St. Milwaukee 4, Wis. 


Test - Rite 
Electric 
Fence Tester 
An item that is 
really moving. 
The graduated 


tester that farm- 
ers want because 
it shows bow 
much shock is on 
the fence line. In attract- 
ive ‘red plastic. Retails 
at $2.95. Ask your jobber. 











The Rost ate | 
BETTER BRAND | | 


mouse and rat 


TRAPS 





@ METAL OR WOOD TRIGGER 
@ FOUR-WAY ACTION 
@ OIL TEMPERED SPRINGS 


McGILL METAL Propucts Co. 


Marengo, Illinois 


7 Yui dai Saad Prcfer ; 








SCREW HYDRAULIC 


Jacks 
Templeton, Kenly & Co. 


Chicago (44) Ill. 
Better, Safer Jacks Since 1899 


Lever 
























( weRe’s waar ) 
FOLKS NEED 
to repair walls, floors, 
furniture, woodwork or 
plaster. This plastic 
repair material comes 
in powder form... just 
mix with water and 
ase. Will not shrink. 
Sticks and stays pat. 


PUTTY 


witl OT SHRINK 
STICKS AND STAYS DUT 























Your jobber con give immedicte 
delivery on Durhem's Rock-Herd 
Weter Putty. Pocked twelve 1-Ib. 
cons or four 4-Ib. cons to cose. 
Also eveileble in 26, 50 and 
100M drums for industriol users. 


— DURHAM CO. 
Des Moines 





The PLASTIC Repair Material 





in POWDER Form 
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WHATS NEW 


AMO STIL AUA/LABLE FOR HARDWARE DISTRIBUTION 





Westinghouse Farm 
Booklet on Electricity 


Westinghouse Electric Corp., Electric 
Appliance Division, Mansfield, Ohio, 
has published a farm book, entitled, 
“Putting Electricity to Work on Your 
Farm,” which shows how electricity can 
be used to increase profit, and offset the 
manpower shortage. Book contains 52 
pages, and is designed as a guide in 
planning how to put electricity to work 
on the farm and in the home. Includes 
illustrations and facts obtained from ex- 
periment stations and actual farms. 
Convenience and better living in the 
farm home are stressed, with sugges- 
tions on how time saved can be put to 
other profitable uses. 





Screw Driver Set 


Speedway Engineering Co., 2479 
Fletcher Drive, Los Angeles 26, Cal., 
offers a Day tool driver and blade set 
made in two sizes. Small size consists 
of a tool driver with simplified locking 
nut and four blades ranging from 1% 
in. to 5% in. in length. Large size con- 
sists of a tool driver with locking nut 
and four blades ranging from 8 to 14 
in. in length. Tool driver handle is 
made from durable plastic with a 
simplified, alloy steel locking device that 
locks the blade securely in the handle, 
and yet allows for its instant release by 


a simple flick of the thumb. Blades 
are drop forged from a high grade alloy 
steel. Designed for carpenters, me- 


chanics, machinists, electricians, etc. 
Parts are guaranteed. 





B & M Work Shop Jack 


B & M Tool Co., 688 Broadway, New 
York City 12, is making a work shop 
jack. Precision built, practical and 
sturdy, designed for buffing wheel, 
emerywheel, sanding disc, and the cir- 
cular saw. Packed in an individual 
two-piece box, it is 6% in. high, 5% in. 
wide, and has a 2% in. base, and a shaft 
9/16 in. in diameter with % in. S.A.E. 
threads. Also has a V-Pulley 2 in. 
diameter, made of high grade cast alu- 
minum, individually machined and 
balanced. Shaft is made on an auto- 
matic screw machine, and the base has 
two notches which enables mechanic to 
attach motor, if desired, underneath 
work shop bench. Base itself is made 
from high grade grey iron and finished 
in a glossy bright red. Will operate 
3500 rpm when used with 4 in. diameter 
pulley on motor shaft. 











LAWN MOWER 


REPAIR PARTS 
ctdactae 


~ A.M.Collot Supplies 


221 N.W.8 “Ave Miami Fla 
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IBSON GOOD TOOLS, INC. « 


Orange, Mass., U.S.A. 
Seren ts: 


= 


pa Greets, Assures_ better SEs « and 
to user. It can’t split. 


one — files, taps, and dies quickly and 


TROY FILE WORKS 


Troy. Est. 1837 N. Y. 











FOLDING 
CHAIRS 


Upholstered and 
Piaian. Many styles 
PROMPT SHIPMENT 


DIRONDACK 


CHAIR COMPANY 


1142 BROADWAY 
NEW YORK 1, N. Y. 














KEY BLANKS 


OF EVERY DESCRIPTION 


jm 


GRAHAM MFG. CO. 


Derby, Conn., 





U.S. A. 

















COOK’S 


SUPER VALUE 
NAIL CLIPPER 


Due the war, 

> eegam" and Gem, 
r." er Na ppers 
are Gioveihable. Until 

conditions permit ee. 
sale, remember the name: 
COOK! 

THE H. C. COOK CO. 
27 Beaver St., Ansonia, Cona. 
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FOOLPROOF FASTENINGS 
For Hollow Walls 


Ca” ee soy 


££ 





Assure strong, permanent anchorage in hollow 
material. Easily and quickly installed, they will 
not pull out or work loose. Available in several 
styles in standard bolt diams. from Ys"' to 
Ya"' in standard lengths. 
PAINE TOGGLE BOLT CLAMP—free with every 
box of Paine Toggle Bolts—cuts installation time 
in half and protects the fingers. 


Ask your Jobbeg or Write for Prices 


THE PAINE CO. 
2963 Carroll Ave. Chicego 12, iil. 
Offices in Principal Cities 


and HANGING DEVICES 











Famous 
NAMES IN 


NETTING... 


INDIANA 
STCCL & WIRE co 











aveal 









Top Notch Wicks are burned off to 
an angle which assures the highest 
efficiency in burning. 


ATLAS ASBESTOS COMPANY, NORTH WALES, 


Producers of Asbestos Products for 21 years 


AUGUST 16, 1945 


evawne WICKLEDS STOVES, 
renee suet aso UCATERS 


Raencard e 
§ assesres ComPAnY, ponte WALEs PA. 








ANS©O 





CAPACITY 
60 ibs. by 
1/10 Ibs. 


For the dairy farmer 
who requires accu- 
rate milk production 
records. Saves money 
by weeding out non- 
producing cows. Ex- 
tra adjustable indi- 
cator can be set to 
deduct weight of 
milk pail. Large, easi- 
ly read graduations 
of one tenth pound 
simplifies computa- 
tion. Dimensions 8” 
x 2” x 17”. Heavy 
construction assures 
years of reliable 
service. List $5.00 





the AT LAS line 


of stove wicking is complete 


See your jobber 





HANSON 
SCALE COMPANY 


525 N. Ada St 
Chicago 22, Ill 





Probably at no other single source can you find a full line of stove 
wicking such as ATLAS offers. Glass, Asbestos, Asbestos Paper 
or Cotton Stove Wicks—lively sellers all, in the familiar boxes 


shown above. 


TOP NOTCH WICKS give long, trouble-free service in most popu- 
lar makes of oil cook stoves and room heaters. Order some today! 


PA. 
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For PATCHING, 
MENDING, REPAIRING 


USE 


TEHR-GREEZE | 


Fabric Cement 


WHEN YOU BUY 











FIXTURES 







Specifications of 
Fleur-O-Lier Manufacturers 





A tough, versatile adhesive with a ELECTRICAL TESTING GET THE BEST! 
| L TESTING 

thousand uses in the home, in the LABORATORIES. INC 

repair shop and on the farm. NEW YORK. N 


Works equally well on clothing, erttying Age 
binder and combine canvases, can- 
vas goods, belts, grain bags, sacks, 
burlap bags, leather goods and 


many other materials. 


EASY TO USE 


Just spread a thin coating with a paddle or knife, press 
pieces firmly together and allow to dry. They will not 











look for the label 
FLEUR-O-LIER 


Qos 
nsivsanl LIGHTING ¢ 


past or tome. = .. tops in fluorescent lighting fixtures because they’re 
WATERPROOF built to definite specifications; checked and Certified 
. by Electrical Testing Laboratories, IncaMade by more WwW 

Tebr-Greeze will net loosen peters when washed. Avail- than 30 leading fixture makers. Get the best—specify 

able in conveniently sized containers. Write for trade Fleur-O-Lier. 
prices. 

VAL-A COMPANY FLEUR-O-LIER %00j:ca1: 

Manufacturers of RUSTOFF CERTIFIED FIXTURES FOR FLUORESCENT LIGHTING 

700 W. Root Chicago 9, Ill. mm 2116 Keith Building, Cleveland 15, Ohio 



























With Di QS 
SeRap-TRAP Wax Kratt Bass! 


NTRODUCED just a few months ago, “SCRAP-TRAP” is already a best seller 
from coast to coast. Alert dealers are cashing in on this improved postwar house- 
ware item ... available today! Endorsed by editors of leading women’s magazines, 
housewives are also quick to see the many advantages and conveniences of the 
nationally advertised “SCRAP-TRAP.” A repeating-prohit traffic builder, “SCRAP- 
TRAP” users come back again and again for more and more bags. SO DON’T 

















DELAY . . . don’t miss out on this proved money-maker! WRITE FOR DETAILS i 
AND DISCOUNTS TODAY. 7 
PERMANENT, SELF-SELLING DISPLAY DEMONSTRATOR i 
An attractive, permanent, self-selling display y 

demonstrator will be included—at no extra charge "ea ba 

REPEATING —with every initial order for “SCRAP-TRAP” > 
PROFITS units and moisture-proof bags. This automatic IMMEDIATE DELIVERY ie 

b on merchandiser will sell“SCRAP-TRAP” to your Write f Details! —— 

gg err customers without effort on your part. Write today! rite tor Vetalis. asi 
Disposable Bags , 

Ri apo < ; a traffic | ARBEE PRODUCTS CO., Kansas City Food Terminal, Kansas City 17, Kansas ies 








builder! Customers come back 


mameettesem CASH IN on SCRAP-TRAP NATIONAL ADVERTISING 9 (imal 


en ea 
epee 00,432,511 Sales Messages Helping You to Sell! 


HATE BI Ayyit Doctor Hor etohard «) Fe ie oo oor —— 
rat 5 ‘ : } 





- inorder 
“ Pp-TRAP” Bags.--1" 07 
ad dy, month-after~ 


to profit by the stea 


month repeat! . 








1% HARDWARE AGE AUG 








The PIONEER Electric Brooder 
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Stock Up—Talk Up Now! 
WHITNEY ict:es LAWN SEED 


Authorities on lawns are unanimous: Fall sowing is MANUFACTURED BY 
by far the best season. Capitalize on this growing trend! Display 


Super Repeed Groce Beed to tnvare’ @ esky, lexurieat laws sext WARNER BROODER AND APPLIANCE CORPORATION 
ea te a potential waiting! Stock up now. De- NORTH MANCHESTER, INDIANA 


WHITNEY SEED CO., Inc., BUFFALO, N.Y. BM THE NATIONAL IDEAL CO. = Toreo0"" * onto 





PROFIT ABLE = 
HARDWARE STORE ITEMS ¢ The name WRIGHT has for 
ca 


three generations meant 

: top quality in woven 

Sean, | ee. ait ’ wire products. Wright 
hexagonal netting is 


identified by the 


famous, colorful 


Contains no resin. Made in stick and liquid. 


Rooster label. 














SHEPS NEATSLENE HARNESS 
OIL. Made in three grades: 
Sheps Neatslene, Sheps 
and Sheps Star Harn 


Made from same form 
over 30 years. Conta 





oil, pure neatsfoot oil, 
tallow. 


"BEST FOR LEATHER IN ALL KINDS OF WEATHER" 


From the Foot Bones of beef animals processed in 
Omaha Packing Houses, comes the Pure Neatsfoot 
Oli used in SHEPS NEATSFOOT OILS. 


i ta f F WRIGHT STEEL & 
old by jobbers everywhere. Inquire of salesmen ae WI RE CO 


NEATSLENE COMPANY WOPTESTER*: MASS. 
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How would you handle our 
war-advertising problem ? 











Down here in Crisfield, on Maryland’s Eastern 
Shore, material shortages hit Briddell same as a 
company in a big production area. 

We've been tapped to make bazooka projec- 
tiles and other war items. Only what’s left of our 
materials quota can “go civilian.” 

Makes an advertising problem, sure enough. 
Not enough goods to warrant a “selling” cam- 
paign; no desire on our part to be forgotten by 
the trade. For some day we'll be making those 
fine hand tools again, all you can want or use— 
and we want you to remember where they 
come from. 

Best way we know of keeping the Briddell 
name in front of you is by ads like this. It aims 
to say Eastern Shore, which says Crisfield, which 
says Briddell... 

. and Briddell says quality, craftsmanship, 
long life—the things in a tool that can help tool- 
users make their living easier. 


Flag awarded Janvory 4, 1944 Stors awarded June 24, 1944 


and Jonvory 13, 1945 





WARTIME MAKERS OF ROCKET PROJECTILES 


KEEP ON BUYING WAR BONDS AND STAMPS 
CHAS. D. BRIDDELL, INC. 


— 


a 


Craftsmen in Metal since 1895 


Crisfield, Maryland - 





178 
















“The Right Glove 
Wena 
Riagel 


For Every Job"’ 





WHY ARE THOUSANDS 
OF HOUSEWIVES BUYING 


1 

| 

j 

I 

! 

! 

| 

! Si hai” 
e 

| “REGISTER 
SHIELDS 6 
' 


Sinclair Register Shields Save Walls and Draperies 
by Filtering Dirt and Smudge From Hot Air Registers 


Housewives are installing register 
shields in all the rooms of their 
homes. Sinclair Register Shields 
are adjustable to fit any size of 
register. Attached in a minute. 


Handsomely finished enamelled 

steel frames, with special-treated, 

washable filters. 

They sell on sight. Low priced 

—- item with an unusually good 
dealer mark-up 


Send for Illustrated Folder and Details 
ca 














BROADWAY AT CASS AVE., ST. LOUIS 6, MO. 





HARDWARE AGE 
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N YORK 17 





aperies 
egisters 
} register 
of their 
r Shields 
y size of 
1inute. 


snamelled 
l-treated, 


Priced 
ally good 


Details 
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YEAR-ROUND PROFIT LEADERS 


from the Fast-Selling 
Time-Tested NOTT Line 


Nott Products work—for your 
customer and for you—12 
months of the year. There’s 
asure kill for every seasonal 
pest—be sure you have the 
complete line. 

Nott Products offer you 
easy and profitable sales— 
and your customers an eco- 
nomical, easy-to-use, and 
efficient exterminator. 

Check your stock, and 
order NOW—don't lose this 
chance to make easy profits. 











“Their hae Meal 
gat-Not? 
MOUSE-NOTS 
RAT-No 

ic 
PASTE 


ROACH-NOTS 
ANT. x 








We Help You Sell with free 
mats and electros, displays 
that STOP your customers. 


| 
NOTT MANUFACTURING COMPANY || 
| 


Write for latest Catalog Sheet, 
Dealer and Jobber Discounts. 


MT. VERNON, N. Y. 


























NO NEED 
To cur...eR 







Fd 


When You # & 
SELL Y | 


ROGERS Ghu 


Despite war-caused shortages, the equitable distribu- 
tion through Hardware pues of Rogers Famous 
Fish Glue to you independent retailers has kept stocks 
at reasonable wartime levels. No retailer has ever 
needed to cut prices on Rogers Famous Fish Glue to 
meet chain store or other competition. Backed by fair 
rices, our national advertising, in your 

interest, takes the “compete” out of com- 
petition! Ask your Jobber. 


er ) | 
: %, 











MASS. 








GLOUCESTER, 


AUGUST 16, 1945 





QUICK, EASY SALES 


¢ DISPLAY KESTER METAL MENDER in the handy 
display carton — and watch it sell itself! Thousands 

’ know it, use it. For over 46 years Kester has been 
the leading name in solder, for industry as well as 
home use. You'll sell a nationally advertised 
product of highest quality when you sell Kester 
Metal Mender. 


¢ TALK ABOUT KESTER METAL MENDER. Tell your 
customers how easy it is to use—no special skill 
or tools required. Just apply heat and the job is 
done because the positive acting flux is right in 
the core. Forms clean, tight solder bonds that hold 
permanently! 


e OFFER SAVINGS WITH KESTER METAL MENDER — 
savings in time, money and precious metal. In al- 
most every home there are dozens of articles that 
need repairing—articles that are hard to get or 
replace. Kester Metal Mender costs so little, saves 
so much, 


¢ ORDER KESTER METAL MENDER from your jobber 
today. Keep a good supply on hand—it’s a grand 
repeat-sale item. 





x BUY WAR BONDS 3 





KESTER SOLDER COMPANY 
4207 Wrightwood Ave., Chicago 39, Ill. 


Eastern Plant: Newark, N. J. 
Canadian Plant: Brantford, Ont. 


Pe ns aA. 
—— 


~ 


MALIITTI TILL Le 
oar 


KESTER 


MENODER 





Ve oe i. eo 
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® Manufacture of GEP RODS will be resumed just as soon 
as materials and labor are available. It is doubtful, how- 
ever, if many rods will be ready before next year. Ask your 
Jobber to let you know when he receives his supply. 


GEPHART MFG. CO. 


1020 West Adams Street + Chicago 7, Ill. 


Specialists in Steel Fishing Rods for 
BAIT CASTING @« FLY FISHING e SALT WATER FISHING 








COUPLING 


Ae LICL 


“PERFECT CLINCHING’’ 


HOSE COUPLINGS ~~ » 


AND MENDERS \= “4 \ 


cof 





Never blows off even under heavy 
pressure. Easy to apply. Just slip into 
ends of hose and hammer down. Long 
reach, non-cutting fingers. Self-fasten- 
ing on any ply 
hose. No bands, 
bolts or wires re- 
quired. Order > 
from your jobber. ==> 














R. MFG. CO. 


PEORIA, ILLINOIS 














MORE PROFITS in 
CONGRESS PULLEYS 


3 color, washable display, with 
2 pulleys. One minute set-up. 


50 pulley assortment. 27 popu- 
lar sizes, 1'/2" to 5" dia. 


Retail Value $26.40 
Your Cost 15.00 
Your PROFIT $11.40 


Send name for folder and name 
of nearest jobber. 


CONGRESS DIE CASTING DIV. 
Detroit 12, Mich. 






















“America’s Finest Line 


of Tank Heaters”’ 
Standard the country over! The favorite 
water tank heater for stockmen every- 
where, because they provide greatest pos- 
sible heat radiation below the water line. 
Siphon feed assures steady flow of fuel, 
steady heat. No wicks, or burner to get 
out of order. Used also for brooder stove, 
hot dip tanks, space heater, feed cooker, etc. 
Efficient! Economical! Oil Burning! 
Burns all kinds of fuel oil. Equipped with 
detachable fuel tank, weather shield, and 
adjustable smoke pipe with revolving hood. 
Complete line. All steel or cast iron. 
Order Now! Get In Ahead Of 


The Rush! Write For Desc 
tive ditereture and re 


GUGHRIGIG MANUFACTURING COMPANY 


211 Main Street GEORGE, IOWA 


SELF - SINKING 
all cast iron model 
with 5” flue. Mod- 
els for every pur- 
pose. Retailing 
from $18 up. 








SUPER DRILL 
GRINDER 


FAST-STEADY PROFITS! 


You'll order again and again — as others do 


SIM-PLEX 
AUTOMATIC 











$2.95 complete 


Now you can help your cus- 
tomers conserve and sharpen 
drifs. Improved Model No. 2 
grinds drills to factory finish 
in 25 seconds. Anyone can use 
it. The SUPER sharpens round 
shank drills from No. 42 to 
1 1/16” in diameter in 4 ac- 
curste drill point angles. The 
drill grinder that gives round- 
ed points. Fully guaranteed to 
work, Over 50,000 now in use. 

UPER—Show it— 
Sell it. Counter display free. 


WTS 
~ tony ws! mow eng Farther: meh 


Qy-Derlor 


SOE IE FOUR TT MmES 





— ORDER 





WATER FLOAT 
VALVE 


Simple, effective and 75 cents! 
Here’s the answer to the prob- 
lem of maintaining fresh 
water at proper level for poul- 
trymen, stock men, gardeners, 
home owners, and many others! 
No expensive equipment, no 
complex installations. Dis- 
charges 75 gallons of water 

hour under 80-pound pres- 

under any pres- 
to 250 pounds. A 
better valve can’t be bought at 
any price. Saves time, labor, 





Intake Vent. above settling line, 
can't dlug up because sediment 
settles here 


AQJUSTABLE 





Keeps water level constant. Ideal 
for poultry, stock, pets, etc Won't 
corrode or clog. Rugged - simple 
Precision made One or more 
ke 


valves for large stock tanks 
Guaranteed to wo 


on 





money, and is fully guaranteed to work. 


TODAY — 








A. D. McBurney + 939 W. 6th Street, Los Angeles 14, Calif. * Dept. HA-9 
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1S in Another Old 
| . 

LEYS Friend Returns 
slay, wi 

set-up. CHAMPION MORTISE DOOR BOLT No. 4510 
<g popu- is back in our line 
$26.40 Made of cut steel and having accurately 
15.00 machined rack and pinion, it is especially 
S11.40 durable and serviceable. 
and name THE CHAMPION HARDWARE 
NG DIV. COMPANY 

Geneva, Ohio 
































Shelton 
Planes 


NON-BREAKABLE #18 | WATCH SNELL! After V-Day 
STEEL-BODY BLOCK | we will supply auger bits of the 
LOW ANGLE PLANE 
TOOL STEEL CUTTER 





A . 

| same high quality as always, 
| in a modern package produced 
| 










| on new modern equipment. in 
Another Shelton Plane to | our recently enlarged plant. 
lead the field in value. 
Write for complete 
information on 
Shelton Planes. 





Always Better Value 








SHELTON PLANE & TOOL Mere CO 


SNELL MANUFACTURING CO. 
SHELTON, CONMECTICUT 





























ae ee ee, ee a ee Mo ASS 
HAND AND POWER VISES 
TOOL GRINDERS SKATE SHARPENERS 
SICKLE GRINDERS : 3 «LAWNMOWER SHARPENERS 
GRINDING WHEELS ‘Qualit 3 and GARDEN TOOLS 
SHARPENING STONES Quality Ta GOMES 
and 
Ao ABRASIVE FILES i Hardware WEED CUTTERS HOSE REELS 
GENERAL HARDWARE COMPANY 
4A-9 iT o75 <n) ee od | 0 1 OO ed oe oe MILWAUKEE, WISCONSIN 
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CLASSIFIED OPPORTUNITIES 


ML rae WANTED AS BUYER OR AS- 


SISTANT:—Experienced hardware, tools, ma- 
chinery, housewares, etc., auto supplies, parts, 
equipment, retail and wholesale, re-organizations, 
systematizing. sales promotions, perpetual inven- 


tories; capable and efficient executive, college edu- 


cation, married, early forties, clean-cut, versatile, 
Jewish. Can locate anywhere. Presently em 
ployed. Address Box K-187, care of HaRgpware 
Ace, 100 East 42nd St., New York 17, N. Y. 
MR. MANUFACTURER—AN EXECUTIVE 
TYPE SALESMAN who has successfully sold 
a high grade line of builders Hardware and Toois 
to the jobbing, chain and large retail trade in 
the Midwest is looking for a post-war connection 
with real possibilities. If you want sales repre- 
sentation with up-to-date merchandising ideas, 
Address Box K-180, care of Harpware Ace, 100 
East 42nd St., New York 17, N. Y. ° 


EXPERIENCED HARDWARE SALESMAN 
desires to Represent Reputable Manufacturer in 
the West Penna.; Eastern Ohio and West Va. 
Territory. Clientele of hardware jobbers; hard- 
ware dealers, department stores, chain stores and 
mill and mine supply companies. Address Box 
K-179, care of Harpware AGE, 100 East 42nd 
St.. New York 17, N. Y¥ 

HARDWARE ENGINEERS! SPECIALISTS 
IN VARIOUS FIELDS to work on fee basis. 
Important Research Organization Requires Out- 
side Assistance. State qualifications, specialty, 


background and references. Address Box K-183, 
care of Harpware Ace, 100 East 42nd St., 
New York 17. N. Y. z 

BUYER, POSITION WANTED with a Re- 


liable Wholesale or Manufacturer of general hard- 


ware, electric appliance or sporting goods. 25 
years’ experience, can locate anywhere. Will 
stand rigid investigation. Can furnish the best 


of reference, age 50. 
of Harpware Ace, 
17, N. Y. 


WANTED: EXPERIENCED § SALES MAN- 
AGER AND BUYER for Hardware and Auto- 
motive Jobber. Give Details in Letter. Statement 
of availability required. Address Box K-184, 
care of Harpware Ace, 100 East 42nd St., 
New York 17, ee 

WANTED — SALESMEN now Calling on 
Hardware and Paint Dealers in the Middle West 
to Handle a Profitable Sideline of Household 
Cleaners, Waxes, Polishes, and Insecticides. Our 
real proposition makes it easy for you to sell the 
Quality Line. Write fully. Burton Products. 
8441 South Chicago Ave., Chicago 17, Illinois. 


Address Box K-178, care 
100 East 42nd St., New York 








EXPERIENCED SALESMAN AVAILABLE 
FOR SOUTHEASTERN STATES—Well ac- 


organizations in this section. Experienced bard- 
ware man trained in sales promotion and mer- 
chandising. Have represented national corpora 
tion in this territory for many years. Prefer 
established manufacturer’s line h hard- 
ware jobbers. Address Box K-115, care of Haao- 
ware Ace, 100 East 42nd St., New York 17, N.Y. 


~ SALESMAN DOING DEFENSE WORK for 
Past Four Years wishes to make New Connec- 
tion again traveling on road. Will only consider 
wood sound proposition with reputable manufac- 
turer. Commission or salary basis. Southern ter- 
ritory preferred. Can furnish references from 
past and present employer. Address Box K-177, 
care of Harpware AGE, 100 East 42nd St. New 
York 17. N. ¥. 

EXPERIENCED BUILDERS’ HARDWARE 
AND MILL SUPPLY MAN seeks Sales Posi- 
tion or Partnership with reputable established 
wholesaler or distributor. Fifteen years’ experi- 
ence as buyer with Large’ New York Jobber. 
Knowledge of Government Specification Proce- 
dure and Export Business. Will locate anywhere. 
Address Box K-173, care of Hanpware Age, 100 
East 42nd St.. New York 17, N. 

HANDY HAMMERS, 2 IN. BALL PEIN 
HEAD, Hex Handle, All Steel. Use in Homes, 
Factory Models. Swell Counter Sales. Sample 
doz. $2.25 P.P. U.S.A. Check or M. O. Better 





Prices by the gross. Immediate delivery. Ideal 
One, Co., 1264 E. 102nd St., Cleveland 8, 
hio. 





SALES REPRESENTATIVE WANTED — 
COMMISSION BASIS — One calling on 
Hardware—Paint—Grocery and General Jobbers. 
Proven repeat item — over 48 years established. 
Territories open: New England, Middle and 
Middle Western and South Western States. State- 
ment of availability required. Address Box K-165, 
care of Harpware Ace, 100 East 42nd St., 
New York 17, N. Y. 

LINES WANTED FOR NEW ENGLAND 
AND NEW YORK STATE 4 Experienced 
Sales-Or, Boston room and 
Warehouse . . Dun and a rated . 
Plan for Post War now. Address Perkins Saies 
Co.. 610 Newbury Street, Boston 15, Mass. 

WILL BUY A meg I HARDWARE BUSI- 
NESS in Town over 5,000 Population in Middle 
West with Annual Volume of $35,000 and up. 
Cash deal. Give complete details. Write Box 
K-150, care of Harpware Acz, 100 East 42nd 
St., New York 17, N. Y. 








SECTION 


WANTED — HIGH GRADE MANUFAC. 
TURERS LINES—Selling direct to Dealer by 
Representative cailing on trade 25 years on Hard- 
ware, General and Electrical Plumbing, Sport- 
ing Goods. Furniture and Department Stores 
have several hundred dealers in Ohio, Michigan 
and Indiana. Headquarters Toledo, Vhio. Can 
furnish statement of availability. Address Box 
K-171, care of Harpware AGe, 100 East 42nd 
St.. New York 17, N. ¥ vs 

BIG MONEY —EXCLUSIVE TERRITORY 
—Sure Repeater, Selling Numbers, Letters, Signs 
to Paint, Hardware, Lumber, Stationery Retail- 
ers: sell jobbers later; proven volume line in 
Metropolitan New York (toughest) selling area. 
State experience, references, exact States, Coun- 
ties covered. D-O Decal ~ 462 East Fordham 
Road, New York 58, N. 


~ WANTED: LES 





AR CALLING ON 
HARDWARE DEALER to carry Hardware 
Wholesaler’s Line in the following States: East- 
ern Pennsylvania, Virginia, Maryland, Washing- 
ton. D. C. Can be handled as a sideline. State- 
ment of availability required. Address Box 
K-182, care of Harpware AGeg, 100 East 42nd 
St., New York 17, N. Y.__ 

MANUFACTURER’S REPRESENTATIVE 
COVERING ROCKY MOUNTAIN STATES 
calling on Hardware, Automotive Supply, House 
Furnishing, and Mill Supply Jobbers desires 
Additional Lines. A-1 References—Address Box 
K-176, care of Harpware Acg, 100 East 42nd 
St.. New York 17, N. Y 

PACIFIC COAST MANUFACTURER’S 
REPRESENTATIVE Seeking Line of Home Ap- 
pliances and Builders Finish Hardware for dis- 
tribution in California, Oregon and Washington. 
This Company established in 1910 is now in 
position to handle Additional Lines. American 
Sales Agencies Co., 535 Folsom St., San Fran- 


cisco, Calif. 

MANUFACTURERS’ REPRESENTATIVE 
REGULARLY COVERING NEW ENGLAND 
Paint, — 


wants Ai 
Plan for Post-War. Address Box K-131, care 
= sees Acz, 100 East 42nd St., New York 


MANUFACTURER’S REPRESENTATIVE, 
CALIFORNIA AND WEST COAST, calling on 
drug-notion, tobacco, grocery, toys, hardware, job- 
bers and large chains, wants additional lines from 
manufacturers. Commission basis; good post-war 
connection. Guarantee larre volume. Write-wire 
Tesse R. Oppenheimer, 837 S. Mariposa Ave., 
Los Angeles 5, Calif. 














ATTENTION, TOOL BUYERS ig ny ae BSS ba | 
A VISIT TO NEW YORK CITY. Orders Giv. 

Prompt Attention. No Priorities Needed. Nationally 
Known Brands in Stock. PLIERS—Lineman, Di § 
Long ee a WRENCH ES—Sizes or Sete, Bek Ope8 


ing trons Padlocks. Lay Heads, and many 
other items on the Hard to Get and Critical List. 
lesale Distributor 


Park Pince. New York 7. N. Y. 





write fe J. C. Farber, Whol 


















RUY knives, lighters, toys, games, 

model goods. fountain pens, novelties. 
leather goods. school supplies, other 
= om vines America’s ton 
ardware stores buy—from RIOLE 
COMPANY. Large stocks, powerfully = 
vertised, bring good business to you. 
Write us today! 


RIOLEM COMPANY 
Riclem Building, New Rochelle, N. Y. 








CUBA AND SOUTH AMERICA 


R 
tacts will leave shortly for Cuba and South America 
on behalf of an important American Manufacturer with 
the Object of Starting Sales, poostatins 
tives and Reporting on Market's OU Manu- 
facturers Interested in this Type of poy may com- 
municate with 


BOLIVAR S. ROMERO 
505 Fifth Avenue, New York 17, N. Y. 








WANTED— 


By Well Qualified, D dable and 8 d Paint & 
Varnish Brush Salesman Strong Line of Paint i, —~ 
or High Quality Line of Hand Tools and Allied 

ucts for Presentation to The Wholesale _ Hardware, 
Paint and Industrial Supply Trades in ie Mid- 
Western Territory preferably on Mutually pm 
Commission Basis. 

Address Box K-186, care of HARDWARE AGE 
100 East 42nd St.. New York 17, N. Y. 








CANADIAN REPRESENTATION — COM- 
MISSION AGENTS OPEN to Represent_Ameri- 
can Manufacturer in Lucrative Canadian Market. 
Coast to Coast Coverage. Write P. O. Box 254, 
Station “B”’, Montreal, Que., Canada. 


WANTED GOOD LINE DIRECT FROM 
MANUFACTURER on straight commission for 
Iowa and Surrounding Territory. Address Box 
K-185. care of Harnware Acer, 100 East 42nd 
St.. New York 17, N. Y 


TRUCK CASTERS | 


2 to 1 oR P- . 
Gri k and Stem ALL S 
Inquiries invited ON TOO (oe HARDWARE 


Write to 


UNITY HARDWARE CO. 


WHOLESALE DISTRIBUTOR 
Park » New York 7, N. Y. 





ATTENTION SALESMEN 

With Hardware Store Connections 

Paint Manufacturer has Openings in Con- 
necticut, Westchester County, Northern New Jersey, 
Southern New Jersey. Eastern Pennsylvania, Central 
Pennsylvania, Eastern jNew York State, and Central 
New York State. Excellent Opportunities for Salesmen 
who have been calling on stores. 
Paint experience not essential. pa do S — a: Ao 


‘in, 
Pirst Glass Mail, PO. Bex iy, "New Newark I New yay 


Re thi 














MANUFACTURERS WANTING 
HIGH GRADE REPRESENTATION 
By a Concern Which Knows How to Get 
the Business Will Do Well to Write Us. 

ALAN P. CLINE AND ASSOCIATES 

25 Years in yd Trade 
116 New Oneow St. San Franeisee 5, Callf. 





ATTENTION U.S. MANUFACTURERS 
Are You Ratteted wie Ry Distribution in Eastern 
Canada? If Not Do Y¥ You Are Not 


Know 
Doing a Guam Sales Volume. 
Responsible Canadian Sales Agency with Excellent 





Trade Connections and _Knowledge of _ Market - 
tions Invites Corr with st B.A. 

rms. We will Make a Careful Study of Sales Pos- 
sibilities, etc,, On Your Behalf. 


Address Box K-175, care of RAROWARE AGE 
100 East 42nd St., New York 17, N. Y. 








DIRECT FACTORY REPRESENTATIVES 
Selling Hardware Jobbers, Group Pi — La 
Hardware D 


we Box K-164, eare of magowage AGE, 
00 East 42nd st. New York | . Vv. 





EXCLUSIVE HARDWARE LINES 


WANTED FOR CANADA 

A Leading Canadian Distributor is open to accept 
a limited number of exclusive American lines suit- 
able for Hardware trade. Offices and Warehouses 
orem Canada in Halifax, Montreal, Toronto, Hamil- 

ton, Winnipeg and Vancouver. Highest references. 
State terms, f.0.b. v_ a and all other information. 
Will buy on own 
Apely Box K-18, es =e of HARDWARE AGE 

100 East 42nd St., New York 17, N. Y. 











4, 4a 


TTENTION MANUFACTURE 
GET rts et gt En oe AND TAKE 
FULL ADVANT. et CANADA’S LARGE AND 
EVER GROWING M ARKET. 


hold appliances and General at 
Address be No. K-148, care of HARDWARE AGE 
0G East 42nd St., New York 17, N. ¥. 








MANUFACTURER'S REPRESENTATIVE 


Progressive Organization with Established 
Clientele in the New York Market desires 
Additional Representation in following field 
—Plumbing, Hardware and ‘urnish- 
ings. Prefer items having Repeat Sales. 


Address Box K-142, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 











MEXICO 


A Wholesale Distributing Company organized recently 
for the Sale of Sterling Flatware manufactured in 
Mexico would like to take on Lines of Hardware, Gift- 
wares and Household Items 

Correspondence is invited from manufacturers of these 
Lines who are interested in the post-war sale of their 
prod in the Republi Mexico. 





STERLING, S. A. 
AVE. JUAREZ NO. 76, MEXICO, D. F., MEXICO 











Distribution—Present and Postwar 
Established—Reliable—Aggressive 


Selling Agents 
ANCO CORPORATION, Pittsburgh, Pa. 
Branch Offices 
New York - Philadelphia - Detroit - Chicago - Cleveland - Louisville 


Covering all classes of jobbers. We will carry the 
accounts or you can bill direct. 


Write fer further iafermation and references. 
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Michigan Electrify Your Hand Elevator with this Power Unit 
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ye nO Nol atistaction [i : | | to %”, letters and figures. Sharp, clear, legible impres- 
+7 ele Marie ee  FenetLook fe a <ego on ted RED” | | sions. Packed in well-made wooden box. Write for details. 
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type construction. (No exposed stitching to deteriorate.) Has 
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w to Get holder. Samp ;, $1. 50; No. 412L155 Dos. $11.96; 3 dozen lots, 
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lines suit- 
nto, Hamil- 
; references. 
—— STEVENS 
— Line & Surface Level 
= ine urface Levels 
AND TAKE sawed The demand for these popular No. 600 
sie Siete No. 555. Made of hard levels is so great that deliveries have No. 600. Made with half hard 
flan Mepre= drawn 3" haope alue sometimes been delayed. Deliveries sheet aluminum. 3” long. 
cols, house- minum tubing, 3" long, nickel on our Line Levels, 30 days and Weight each '/2 oz. No. 600 
VARE AGE o hooks, weight each !/p Torpedo Levels require about 90 wrapped 12 to package, 
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Pa List price, each...... 50 cts. during these trying war days. number. 
sd - Louie E. A. STEVENS LEVEL CO., NEWTON FALLS, OHIO 
) carry the 
T OROGS. 
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COOKS EVENLY ... NO TEDIOUS HAND TURNING WITH 


2070" SHO Elechic Bar-B-OA 


turner revolves 
and comes com- 


This electric meat 
Sree times a minute, 
plete with 50 feet of cord, ready to 
set up over the gurden fireplace. Plugs 
into house current (110 V. AC only). 
Electrie Bar-B-Q is sturdy, all metal, 
‘ adjustable in height and width. Useful 
indoors too. $39.50 each F.O.B. fac- 


MM” tory. Higher west of Rockies. 
FOR FISHERMEN .. . Preserve Fishlines . . . DRY THEM ON 


roro-sno Elecbric Aithline Dayor «8 


@ Lines rot when left to dry on the 

reel, and hand winding is a chore. This 

electric dryer winds quickly (25 RPM)— 
no fuss, no mess Re-reels easily 110 V. AC 
$19.95 each. Higher west of Rockies. 


Write for literature and resale discount. 





Limited prewar stocks. 
GENERAL DIE & STAMPING CO., 272 Mott St., New York 12, N. Y. 





PE Ry, >< RRESTRR 


— a top selling season 


for VIGORO! 


Profit-making time for you! 





NATIONAL VIGORO ADS 
STRESS FALL 
LAWN FEEDING! 





Here's why you can make 
more sales — more profits 
with VIGORO this fall! 


Year after year, more and 
more people are making new 
lawns, working on established 
lawns—feeding Vigoro in the 
fall! 


Feature Vigoro now — when 

your customers need it! We'll 

send you new, hard- hitting 

free display materials. Write 

today! 

A PRODUCT oF Swift & COMPANY 
Plant Food Division, Chicago 9, Ill. 





Genui"? DOMES 2 SILENCE 
SLIDE S/ILENTLY - SOFTLY - SMOOTHLY 


set - 10c SET - 10c SET | SAVE FURNITURE 
& FLOORS - CREATE QUIET 


Look for name 
**Domes of Silence'’ 














For Tile, Marble, Cement and Bathroom Floors. 
Noiseless. Sizes for metal beds, wood beds, large 
chairs and all furniture. 











INDEX To 
Adirondack Chair Co. .. sd<cace ee 
Allied Cabinet Corp. . cennnd ome 80 
Aluminum Goods Mfg. “Co. lecniird Soden, 
Ambroid Co. .....-+.+e-++: a ~. 134 
American Cabinet Hdwe. Corp......- 132 
American Chain . Mey: GE cccceces 100 
American Fork & Hoe Go...-+++-. . 117 
American Mfg. Co. .%..seeeessenees 2 
American Wire Fabrics 7. castes 28 
Apex Oil Prod. Co. .........+++ 13 
Aghee Prod. Co. ..cccccccccccccccess 176 
Arcade Mfg. Co. ......++-+. agidsieck’ Un 
Archer-Daniels-Midland Co re 
Atlas Asbestos Co. ..... éases 175 
Automatic Washer Co. .. ... . 163 
Betaee GR. kcccccoccccces 55 
Baker Mfg. Co. ........ 172 
Marrett Div. cccesccse 25 
Bassick Co. ......... 128 
Bethlehem Steel Co. ..... 53 
Bommer Spring Hinge Co. ......... 74 
Boss Bolt & Nut Co. .........+-.-0- 40 
RPS ae 120 
Boston Woven Hose & Rubber Co.... 16 
Brewer & Sons. Chas. A. .......... 54 
Briddell, Inc., Chas. D. ....... coe NO 
Iiruno Tools .........+ Ds deveseseds 16 


Buffalo Bolt Co. .. 
Burgess Battery Co. 
BUTEIPA, OB,  cocccccevacecsevese 


Carlson & Sullivan .... 
Casein Co. of America .... 
Century Metaleraft Corp. 





Champion Hdwe. Co. ......... 

Champion Lamp Works ...........--+ 
Chattanooga Implement 4 Mfg. Co. .. 62 
Cheney Hammer Corp., Henry ....... 99 
Chicago Die Casting ate: CO. o00. ‘ 62 
DO RO 66 
Chicago Roller Skate Co............. 157 
Chicago Spring _—e eon sq gesocbes 70 
Chisholm-Ryder Co, ........--s.ee0e 166 
CG Gn Be Me. sepecccgoecescccons 35 
Clayton & Lambert ae Te danaunes 66 
Coomete WR. WG icccorcciccicccs 127 
Cleveland Chain & ‘Mte. Co. 47 
Clover Mfg. Co. . 22 






Coleman Co., Ine. 51 
Cesc socscess 14 


Collot Supplies, A. M. 

Columbian Enam. & Stamp. Co. 
Columbian Rope Co. ........+.- 20 
Columbian Vise & Mfg. Co, ......... 66 
Congress Die _ ares 180 
ee Ws Mk ME cneed odes Ghacadda 174 
Corbin, P. eagles ie eemeneets 27 
Corbin Serew Corp. ......... 128 
Corning Glass Works ............... 6 
Coughlan Co., G. } e sitet 1 
Crandall Mfg. Co. ......... ie at 
Crescent Bronze Powder Co, ........ 68 
NO a et 63 
GOED Ge Gs We We cc cccccccce 124 


Davis & Newcomer Elec. Elevator Co. 183 
Dearborn Stove Co. .. 1 
Delta Mfg. Co. 7 


Dixon Crucible Co., Jos. 185 
Domes of Silence ........ Ceccccccoce 184 
Drake Elec. Works 
Dunton Co., M. 
Duo Therm Div. 





Nylon Bristles eeseeeses 
Durham Co., Donald ..... 
Bagle Lack Co. ...c.ccccsccscsssece 
Eclipse Moulded Prod. Co. 
Economics Laboratory 
Edlund Co. ....cce+. 
Ekeo Prod. Co. 
Electric Sprayit Co. .......... 
Electro-Line Fence Co. 
Bmbury Mfg. Co. ..ccccccccccccecs 
Empire Brush Works ............++. 
Enameled Utensil Mfrs. Council 
Enterprise Mfg. Co. of Pa... 
Estate Stove Co, 
Federal Tool Corp. ‘ 
Ferry Cap & Set Screw Co 
Filter-Kleen Mfg. Co. . 
















Fieur-O-Lier Mfgrs. .... 176 
Flint & Walling Mfg. ©." cescecenee 129 
Florence Stove “9° Cebecececcovece 51 
Garrett Co., Geo. By. weeceessceeeens 86 
General Die & Siamptig ee 184 
General Electric 
Appliance & Merchandising Div. . .34, = 
BD BP .. cccccccccocccesccocses 42-4 
ET ee ist 


General Hdwe. Co, 

Gephart Mfg. Co. .. 
Gibson Good Tools 
Gilbert Clock Co., 
Gilmer Co., L. H. 
Glad Rag Prod. 








Glidden Co. ........ 

Graham Mfg. Co. 

Hagn Co., JOS. ..seeeees-+s 

Hall Line Corp. 

Hamilton Beach Co. .......-..--40 171 
Hanson Scale Co. ...... S8b co vcceess EEE 
Hartford Element Co, «.......+6-+-+ 58 
Hazard Insulated Wire Works ...... 160 
Hindley Mfg. Co. .....cceserees -- 138 
Hodell Chain Co. .....0-eeseeeeee- oki 
Hoppe, Inc., Frank A. ..........-++++ 7 
Howes, Inc., S. M. 124 
Huenefeld Co. ... 1 
Hydro-Tex Corp. 80 
Independent Lock Co, ....--.++++++ 103 
Indiana Steel & Wire Co. ........-- 175 
Jackson Mfg. Co. .eeeeee.ceeerereee 74 
Jacobsen Mfg. Co. ..s-eeeeeeesceeee 133 
Johnson & Son, 8S. C, ...-+-- oveeese 
Johnson Steel & Wire Co. .......-.. 189 
Judd Co., H. L. .....+++ acs onde 
Kaul Importing Agency, Leo .... . 80 
Kay-Tite Co. ..--seeccerecceecs ee 







Kester Solder Co. .... 
Keulfel & Esser Co. .... 
Keystone Steel & Wire Co. 
Klein & Sons, Mathias 
Knape & Vogt Mfz. veal 
Kromex Corp. 








ADVERTISERS 







Landers, Frary & Clark .......++--- ® 
Lavelle Rubber Co. .. vewtessaswee 94 
Lenk Mfg. Co. ..... . 167 
Libbey-Owens-Ford Glas 3 Co. 29 
Liberty Distributors .......... . 135 
Lindemann, A. J. & Hoverson “pene 4 
Lyman Gun Sight Corp. ...... eosnee ) 
Macklin Co. ..cccccccssceesscsccccs 15 
Magor Car Corp. 139 
Mall Tool Co. 66 
Manning, Bowman & Co 121 
Manufacturers Screw Products .....+. 69 
Marshalltown Trowel Co. . soccce 1 
Mason- Williams GE casccccstdvcssas 63 
Master , acldénecseses séeneue 49 
Master Rule Mfg. Co. ........++++++« 140 
Mayes Bros. Tool J" CO. .ccccccece 185 


McAleer and Co. «++ 138 
McCambridge & ‘Mui ige “Go. 22 159 
McGill Metal Prod. 17 
McKinney Mfg. Co. 
Mercury Aircraft 
Metaloid Co. 
Meyercord Co. 
idland_ Co. 
Miller, Inc., Robert E. 
Millers Falls © 
Minute Mop Co 
Mortell Co., %& 
Myers & Br 
National Ideal Co. 
Nattfonal Lock Co. 
National Mfg. Co. ............ 
National Sprinkler Co. 
Neatslene Co. .......+-- 
Nelson Mfg. Co., L. R. 
New Britain Mach. Co. 
New Plastic Corp. 
Nicholson File Co. 
Noblitt- —— Industries 
Nott Mfg. Co. 
Okonite Co. 
Olin Industries .......-..--eeeseeee 
O'Malley Valve Co., 
Oster Mfg. CO. ..ccsccesssescccecs 
Owens- Corning ‘Fiberglas Corp. 
Paine Co. 
Paragon U ~~ Corp. 
Parker Mfg. 
Pearl-Wick Cor 7? de} a0eba 
Peck-Stow & Wilcox Co. 
Pecora Paint Co. .......++-seecees 
Pennsylvania Salt Mfg 
Perfection Stove Co. 
Petersen Mfg. Co. 
Pioneer Gen-E- Motor 
Plough Sales Corp. ... 
Plymouth Cordage Co. 
Porter, Inc., q i 
Premax Products Div 
Prime Mfg. Co. 
Progressive Mfg. Co. 










Protected Steel Products .........--+. 131 
Raybestos-Manhattan .....+..+++ee. . 157 
Red Devil Tools ..........+. werececs 124 
Remington Arms Co. .....+++++6+ 115 


Republic Steel Corp. .......++. 89 
Riegel Textile Corp. 178 
Rival Mfg. Co. F 127 
Rochester Can Co. ..... - 186 
Rogers Isinglass & Glue . 179 
Royal Blec. Co. .......ee0-00% -. 173 
Rubberset Co. .....6eseseeeeceeeeee 72-73 
Ryerson Bon, Jos. T. ....-.++se0% 1 

St. Louis Cordage Mills.. adbek? we 
Samson Cordage Works ......+++++-+ - 183 
Samson United Corp. ° 7 
Sani-Wax Co. ....+-- 50 
Schatz Mfg. Co, .....- 70 
Schollhorn Co., wn. . 78 
Sentinel Radio Corp. 17 





Sheffield Bronze Powder & Stencil” Co. 62 
Shelby Spring Hinge Co. 1 
Shelton Plane & Tool Mfg. Co.......- > 181 













Shirley Corp. ...... 15 
Siebring Mfg. Co. .. 180 
Simonds Saw & Steel Cc 137 
Sinelair Industries ...........+.+ «++ 198 
Slaymaker > ewan ae 183 
Snell Mfg. Co. ....sseesscecseee oss On 
Southington Hdwe. Mfg. Co. ......... 638 
Stanley Works ......-...+--seeeeees 30 
Stevens Level Co., BE. A. ..ssceeevee 183 
Stewart Iron Works ........+.0+--++ 161 
Swift & Co., Vigoro Division ....... . 184 
Taylor Mfg. Co. ....-cee-seeeseeess- 78 
Templeton, Kenly BU ids evans 174 
Tennessee Valley Associates . 146 
Textile Mills 60 
hermal Co. .....++.++.+- 186 
Toastmaster Prod. Div. ..... 119 
Troy File Works ..........--seeeee+5 174 
Tudor Prod. Corp. .........+.-- ‘ 96 
Turner Brass Works ........++.e+0+- 145 
Turner, Day & Woolworth Handle Co. 69 
Tyler Fixture Corp. .....-..s0++++ o- 185 
Union Hdwe. Co. ....+.--+-+0+- 149 
United Gilsonite Laboratories ...... 18 


United States Plywood Corp. 
United States Steel Corp. 
United Wallpaper Inc. 
Tpeen BrO6. cccccccccccccscccccaces 
Vaco Prod. Co. occoginds dae ccebd saree 
ValeA Co. .cccccscces 
Vaughan Novelty Mfg. Co. 
Viechek Tool Co. 
Walters Mfg. Co. 
Waterman & Co. 
Westinghouse Bice 
MG cenccesccscsesesgcsocces 
Whitney Carriage Co., F. A 
Whitney Seed Co. 
Wickwire Spencer Steel (Co. 





Wilson-Imperial Co. ...... . 

Winchester Repeating ‘Arms Co. .... 36 
Witt Cormice Co. .....6+..seeereee . 6 
Wix Accessories Corp. ......++-- 88 
Wooster Rubber Co, .....--.0-20-eees 94 
Wright Steel & Wire Co., Os, B. ccam Bee 
X-Acto Crescent Prod. ©». .....+-+- 144 
Yale & Towne Mfg. Co. ....++-+++++ 3 
Youngstown Manufacturing ..... ose. 159 
Zim Mfg. CO. coseeeeeecccceccseeees 168 


HARDWARE AGE 























ae oe MAYES LEVELS & TT 


~~ Wo00 os ORIGINATED 1896 OINU My 


Ape SEE ? iL 
a 


spphipesSiye 8 MAYES GUARANTEES ACCURACY, SERVICE ’ 


ai. oe *AND DURABILITY- CAL ae 


ASKING 


Poretosa pss maves toors MAYES BROS.TOOL MANUFACTURING CO. Inc. as Assad Mich. ‘ 


TT 44: 


AUTOMATIC GRIP SCREWDRIVERS 


Hold-E-Zees do the job better, faster. 
They excel wherever screwdrivers 
are used. Gripper instantly released 
by spring action, sliding up out of 
"way when not in use. Highest quality 
materials throughout. 


UPSON BROS., Inc. 
84 Exchange St. . 
Rochester 4, N.Y 





























A PROFITABLE FAST-SELLING 
ITEM FOR HARDWARE 
DEPARTMENT AND CHAIN STORES 


FILTO-KLEEN for 7 

KLEE years has met with 
: outstanding success 

in hardware and 

houseware departments. Colorful 
moulded plastic. Rustproof. Fits any 
faucet. Instantly purifies drinking 
water and makes it crystal clear. 


FILTO-KLEEN filter : : 
with 1 dex. filter pade Not to be confused with an ordinary 
wire strainer. 


ORDER retails for $1.00. 
THRU (Adapter for smooth 
YOUR faucets, 25¢ extra.) THE FILTER-KLEEN MFG. CO. 


JOBBER Refill pads, 6 doz. 50¢. 314.322 Chelsea St., Everett 49, Mass. 





ewes 
ridge Co. ... 157 



































NOTE TO MANUFACTURERS: —a 
se HA ae: 

GOOD PRODUCT OR RDER 7 2cez 
LINE WANTED NOW HOME LOCKER 


for sales to hardware, implement FREEZ and. see. why 
and allied fields 


experts say it will out- 
Competent, well established organization, thoroughly experi- 
























| sell any other unit of 

its kind! - cubic-foot 
. » J capacity. Temperature 

enced in Western markets, wants items preferably having sales j a 

appeal to both city and farm trade. Will act as manufacturer's control. 25% more insu 

representative or distributor. Will buy and warehouse if desired. 

Coverage in California, Oregon, Washington, Nevada and 














Modern design. Avail- 


lation. OKAY Plate Coil. 
Arizona. able this year. 























Address Dept. HA-8 PF MACE RETIRES a Se 
BURK retro . OMPANY r +E TYLER FIXTURE CORPORATION | 
Ri Dept. H-8, Niles, eng Fe 
3429 Glendale Boulevard ¢ Los Angeles 26, Calif. | w ee er ee ee ee eae 
/ 








* MARSHALLTOWN TROWELS * 


MARSHALLTOWN TROWEL COMPANY °* MARSHALLTOWN. IOWA 




















” ier Ruaaine-caanto 


$s 


SELL . To every plant 


in your area. Wherever 
belting is used this Dixon 
Product goes over Big. Plant 
Get one at your a men know it. Show it, sell it 
Supply House or 3 and profit. Do you know ~ 
write for Data fam Graphite Gus and his lively 
Sheet #27. ie profit makers? Write fot 
Data Sheet Directory. 


DOES NOT CONTAIN GRAPHITE [iaumme vel 





Joseph DIXON Crucible Company © Div. 40C8 Jersey City 3, NJ. ere. RES Se: oe ee | 


AUGUST 16, 1945 






















GLAD RAG 
GLAD RAG 
GLAD RAG 
GLAD RAG 
GLAD RAG 


Silver Polishing Cloth 


#2 and #7 

Furniture Dust Cloth 
#4 and #11 

Auto Wiping Cloth | 
1s 

Window Wiping Cloth 


#16 


Woodwork Wiping Cloth 


fie 




















GLAD RAG PRODUCTS CORP. 


305 E. ee - 


43rd St., 


New York 17, 








Make Your Store 
Waterproofing Headquarters 








You can «atand 
squarely back of 


KAY-TITE 
It will positively 
prevent the seep- 
age of water. 

Tt’s guaranteed to 
do the job. 


Any one can apply 
it. Goes on like 





For— 

Cellier Wallis and Fleors 

Concrete Maso 

Cinder Block Wells 

Cement Biock Walls 

Retaining Walls 

Brick Walls and Plers 

Copings 

Sulmeciog Pools 

Stucco Surfaces 

Fish Ponds 

Pump, Boiler and Elevater 
Pits 





Reservoirs 
Silos 
Field and Quarry Stone 


also can be used as a mor- 
tar for pointing up brick 
and masonry, also to patch 
concrete. 

Ueere are always enthusiastic boosters. They will boost your 
etore as the place to get real waterproofing satisfaction. 

Kay-Tite is packed in 10 Ib. packages and 60 lb. drums. It comes in 
Grey and White. A 10 Ib. package will waterproof 100 to 150 aq. ft. 
Write for complete information. Send your Jobber’s name. 


KAY-TITE COMPANY, West Orange, N. J. 






P A “ee 
You sell sakety aud durabclity 


uheu you agger 


IRON HORSE 


RAND 


OILY WASTE CANS 


Constructed in accordance with Un- 
derwriters Laboratory Specifications. 
| Approved by Associated Factory 
| Mutual Fire Insurance Companies. 
Reinforced top—extra strength to 
| stand up under rough treat- 
| ment. Gravity closing for safe- 


| ty—can’t stay open. 


| Opening mechanism hugs can ex- 
| terior—no place for clothing to 
catch. 


| Man-size handles—securely rivet- 
| ed, make moving and handling 


much easier. 


| Full apron body amply ventilated for 
| gir circulation. Firm foundation 
eliminates tipping. Constructed 
of galvanized steel. 


ROCHESTER CAN COMPANY 


82 GREENLEAF STREET ROCHESTER 9, N. Y. 



































































wereat 








HANG IT UP | 


near your THERMAL-GUARD demonstrator to 
stimulate interest and to provide salespeople 
with valuable data and tips. Size: 8/2” x 11” 
— 16pp. Profusely illustrated — cartoons, dia- 
grams, etc. From your jobber or direct, 


new 
Theunal 


AUTOMATIC 
DOOR 
BOTTOM Au ona 
DOOR BOTIOM 
SALES 4s 0m 
MANUAL THERMAL CO. PHILA. 19, PA. 
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PATENTS PENDING 


FULL 4-QUART CAPACITY 


»»--Ask Your Jobber 


about the 


MIRRO-MATIC 


PRESSURE PAN 











tl 


) “I must have a new MIRRO-MATIC Pressure Pan!” is a demand 
that’s coming from millions of American home-makers. No 
wonder, for MIRRO-MATIC speeds and simplifies both cooking 
and canning! MIRRO-MATIC Control gives choice of 5, 10 or 
15 lbs. pressure, prevents pressure from exceeding pressure 





MIRRO-MATIC advertising in these 
; ; , ‘ big-circulation women’s and home 
for canning 3 one-pint jars at a time. New-type gasket seals magazines is now selling for you! 


selected. Full 4-quart capacity, ample for cooking bulky foods— 


and locks cover under operating pressure. Husky construction 
. : P &P : y ; MIRRO has never stopped National 
| throughout. Designed for easy cleaning. The amazing new Consumer Advertising. 


MIRRO-MATIC is priced to sell fast at $12.95. (West $13.95). 


MIRRO 


THE FINEST ALUMINUM 
ALUMINUM GOODS MANUFACTURING COMPANY « MANITOWOC, WIS. 


200 FIFTH AVENUE, NEW YORK 10 @ MERCHANDISE MART, CHICAGO 54 
WORLD'S LARGEST MANUFACTURER OF ALUMINUM COOKING UTENSILS 





































ADJ UBSERA BLE 


==> 


j 


4 
Wickless. 
BURNER 


BOSS Kerosene Ranges excel in style and modern fea- 
tures which afford convenience and economy. Glass in 
oven door for visible baking—saves food, fuel and worry. 
Convenient shelf splasher and utensil compartment are 


provided. Lustrous porcelain finish is easy to clean. 
Wartime production limited. Address Dept. D-] regarding 
BOSS dealer representation plan. 


THE HUENEFELD CO. CINCINNATI (25) OHIO 


BOSS consumer advertising now reaches practically every 
Wa veal = potential purchaser of kerosene stoves and ranges 





